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Epergne With Model of the Famous Old Austrian Flagship “Ferdinand Max.” 
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ALVIN SILVER 


The Morning Glory Pattern 








wae 


ee 


A new pattern of Sterling Silver table ware of medium weight and 
moderate price. A most attractive and artistic pattern in French Grey 
finish, cut in high relief, as ornate on the back of each piece as on the 
front. Made in full line of fancy pieces, ounce goods and cutlery. 
A pattern that will meet with immediate success. Write for price list. 





ALVIN MFG. CO. 4 . 


Silversmiths \% 


















































New York TRADE MARK 
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Fahys Permanent Case 


12 Size, O. F., Thin Model, with Sunken Cap 
and Elliptical Pendant 





f= 


fahys 














This new model is the neatest and thinnest case made for 
a regular model American movement. These cases should 
be in the stock of every Retail Jeweler, so as to take care 
of the demand for a small thin watch. 


JOSEPH FAHYS & CO. 


NEW YORK BOSTON CHICAGO SAN FRANCISCO 



































P- 27 








August 11, 1909. 





THE JEWELERS’ CIRCULAR—WEEKLY. 








Our 


Position 


on the ‘‘Diamond’”’ assures success 
to our side, by which we mean suc- 
cess to our customers and to our- 
selves. 


We buy the diamonds in the rough, 
cut them in our own cutting works, 
and sell them in the most econom- 
ical way direct to the retail jeweler. 
























No matter who opposes us, we are 
sure to win. 


Better be on our side and be per- 
fectly safe. 


We repeat — Our position on the 
‘*‘Diamond” assures success to our 
side. 


JR. Wood & Sons —> 


DIAMOND CUTTERS 





Importers of 


Rubies 

Emeralds 
and 

Sapphires 





2 Maiden Lane, New York 


Corner 170 Broadway 
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A wedding ring is a big thing to a woman’s eyes. 
We make the best wedding ring that is made. 
We solicit your next order. 


J. R. WOOD @ SONS 


Wedding Ring Makers 
2 Maiden Lane, Corner of 170 Broadway ° ~ o NEW YORK 
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S.O. BIGNEY & CO. 


Makers of the Celebrated High-Grade 
Filled Gold Mirror-Finish Chains 4’, @ 
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Since we originated the spread 
top bracelet, about two years 
ago, we have had an enormous 
run on them. Of course there 
are a number of imitators. Ask 
for the original article. 












M 1476/F 892 
Gold Bottom Seal 


















Send for our new Catalogue 


OFFICE AND FACTORY 
Attleboro, Mass. We sell the Wholesale Trade only ny ee one 
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Received 


Repaired 


GOLD MESH BAG and PURSE REPAIRING 


Repairing mesh, hard soldering links, according 


to size of break and number of links required.$1.50 to $5.00 


i new joint on side of frame...........6..2006: 75 
2 new joints on sides of.frame................ 1.50 
1 new ball snap on one side of frame........... 1.25 
2 new ball snaps on frame............6...-005. 2.50 
Repairing push piece on spring snap............ 75 
New lock spring inside of frame............... 75 
Soldering bearings and setting stones in frame, 
GOT... cwiac sen edd nde oh beeketsy « pebagale 1.50 
Straightening frame and repairing.............. 1.00 


1.50 
2.50 
2.00 
4.00 
1.50 
2.00 


3.00 
3.00 


New balls on bottom of mesh to match, each. . .$0.35 
Extra for recoloring frame on all hard solder 
jobs 


Reécoloring gold purses, small.................. 1.50 
* ¢ OTN. i os iN cadet 2.50 
- “a large 4.50 
New yellow silk or kid lining in chain purses... 1.25 


to 


An extra charge of 50 cts. is made for removing and 
ting the silk or kid lining on hard solder and recoloring 


$0.75 


2.50 
2.50 
4.50 
7.50 
2.00 


refit- 
jobs 


SILVER, GERMAN SILVER and PLATED MESH BAG and PURSE REPAIRING 


Repairing mesh or fish scales, not soldered..... $0.50 
Repairing mesh, hard soldering links, according 
to size of break and number of links required. 1.00 


1 new joint on side of frame........./......66- 50 
2 new joints on sides of frame............ 75 
1 new ball snap on-one-side of frame.......-.... 50 
2 new ball snaps on frame.............. 20200. 75 
Soldering two eyes on frame for chain......... .50 


“ 


“ 


“ 


Lengthening chain on frame or new chain, per foot 1.25 “ 


15 


New balls on bottom of mesh to match, each... 


Net prices are quoted above. 


Gold and Silver Vanity Cases straightened, repaired and recolored. 
Monograms and Crests engraved or enameled. 


Powder Puffs fitted. 


to $1.78 


3.00 
78 
1.25 
75 
1.25 
1.00 
2.50 
25 


Regilding frame offhy 6. ..c6. ci ecc eects. ceeess $0.75. to $2.00 
Gilding purses; sme@ll?.i:...%. 565. otis. cee eet he Se 
‘: S SINE EDO oo dnb kee posse ne 2.00 “ 3.00 

4g P large RE ee aa “6.00 

, Lining purse with silk or kid (white or yellow). 1.25 “ 2.00 


All chain purses are cleaned, gray-finished or whitened 


like new when repaired. 


An extra charge of 50-cts. is made 


for removing and refitting the kid or silk lining on hard solder 


and gilding jobs. 


Preserve this page for your own and 
your employes’ information. 


WENDELL & COMPANY 


General Repairers for the Retail Jewelry Trade 


45, 47 and 49 John Street 
NEW YORK 


Two Wonderful Shops 


CHICAGO 








New Mirrors and 


256, 258 and 260 Madison Street 
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JABOT and DUTCH COLLAR PINS 


IN CLOISONNE ENAMEL 
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HESE collar pins are done in “ere shades of cloisonne enamel on sterling silver. We 
supply them singly or in combination sets, with sash pins, buckles, veil pins, sleeve 


buttons, links, etc., to match. 


MEM erect: The Chas. M. Robbins Co., Attleboro, Mass. °"'tS3.co%F'<*: 


17 Maiden Lane 
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STONES 





This is the Stone Age 
in the Jewelry Busi- 


ness. 


Stone 
Link 
Buttons 











Reconstructed ruby, 
amethyst, garnet, topaz, 
turquoise matrix, moss 
amazonite, bloodstone, 


moonstone, jade, black 





opal, coral, cameo. 


Selection packages 
gladly sent to reliable 
jewelers where our 


salesmen cannot call. 














Our Jeweler’s Catalogue for 1909 


Your Name Only Appears. 


Do not place your order until you have heard our plan. WE 
DO NOT COMPEL YOU TO BUY ANY GOODS. The 
nominal frice of the catalogue is five cents. 


Ohe Keller Jewelry Mfg. Co. 


64 Nassau Street ~ “ - New York 
Factory, 251 N. J.R.R. Ave., Newark, N. J. 





Look for 
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DUEBER- | 
HAMPDEN 


Watch Works 


CANTON, O. 
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PROGRESSIVE JEWELERS use our GATALOGS 
ae | Pa Convincing Evi- 
dence That We 


i ae 
EO HAAS 


—_ 
TTT 


Write at Once for 
Samples and Full 
Particulars 
CHARLESTON, W. Va., 

Feb. 1, 1909. 
THE ARNSTINE Bros. Co., 
Cleveland, O. 

Dear Sirs:—Business in 1908 
at this point was far below nor- 
mal, on account of the Presi- 
dential election, and we are 
satisfied that our Catalogs were 
again responsible for the in- 
crease we enjoyed. 

Our experience during the 
past three years convinces us 
that your Catalogs are the only 
dependable business  stimula- 
tors applicable to the require- 
ments of retail jewelers, and 
we are only too glad to recom- 
mend them. 

Wishing you a _ prosperous 
1909, we are, 

Yours truly, 
W. T. ErseNsMITH. 


The Catalogs sent out by this 
firm since 1906 were made by 
The Arastine Bros. Company. 

STORE OF 


We are represented in every State in the Union. 





In writing us please mention this issue “ The Jewelers’ Circular-Weekly ” 





W. 


. 
If you contemplate using Catalogs, and will 
notify us, we will have our representative call on you and explain our proposition. 


THE ARNSTINE BROS. COMPANY 


Originators of The Exclusive Catalog Method for Retail Jewelers 
CLEVELAND, OHIO 





EISENSMITH, 


Can Be of Ser- 
vice to You 


Lyons, N. Y., Feb. 15, 1909. 
Messrs, ARNSTINE Bros. CoMPANY, 
Cleveland, O. 
Gentlemen:—-The year 1908 was con- 
sidered to be a rather slow one for busi- 
ness, and I do believe if it had not been 
for your Catalog my receipts for De- 
cember would have fallen far below 
uormal, taking 1906 and 1907 as a basis. 
Yours truly, 
M. E. Cotvin. ° 


The Catalogs sent out by this firm 
since 1906 were made by 
The Arnstine Bros. Company. 





CHARLESTON, W. VA. 
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HIMALAYA 


MINING COMPANY 


PRODUCTS 





Always on hand, a complete line of the following, 


In all qualities, sizes and shapes : 








FACETED 


Emerald 

Ruby 

Sapphire 
Sapphire Fancy Color 
Tourmaline 
Alexandrite 

Spinel 
Aquamarine 
Olivine 

Peridot 

Topaz Oriental 
Topaz 

Amethyst Siberian 
Amethyst 

Jargoon 

Zircon 

Beryl 

Jayacinth 
Hyacinth 
Chrysolite 


Garnet Almandine 
Garnet Red 


BUFFED TOP 
FACETED BACK 


Sapphire 

Sapphire Fancy Color 
Tourmaline 
Peridot 

Topaz Oriental 
Topaz 

Amethyst Siberian 
Amethyst 

Jargoon 

Zircon 

Beryl 

Garnet Almandine 
Garnet Red 


Any odd shapes cut to order 


CABOCHON 


Emerald 

Ruby 

Sapphire 

Sapphire Fancy Color 
Tourmaline 

Star Ruby 

Star Sapphire 








15-17-19 Maiden Lane 


London Paris 





Oberstein 


CABOCHON 


Catseye 
Chrysoprase 
Turquoise 
Turquoise Matrix 
Opal 

Opal Matrix 
Topaz Oriental 
Topaz 

Amethyst Siberian 
Amethyst 
Jargoon 

Zircon 
Jayacinth 
Hyacinth 

Lapis Lazuli 
Chryscolla 
Azure Malachite 
Jade 

Garnet Almandine 
Garnet Red 
Malachite 
Bloodstone 
Carnelian 
Mossagate 

Coral 


NEW YORK 


Boston 


Providence 
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“We never follow the Fashions, the Fashions Follow Us’’ 





REG. IN U. S. PAT. OFF. 
Always in Red 


@ Time is fast approaching towards the opening 
of our SEVENTH ANNUAL EXHIBITION, 
which takes place in our offices from August 
30th to September 4th, inclusive. Within three 
weeks we will be in a position to open our doors 
to all Retail Jewelers of the United States, Can- 
ada, Cuba, Mexico, and other Countries, to view 
this remarkable display. 

q As an evidence of possibilities in the exclusive 
and appropriate treatment of all precious stones 
and metals, your attention is’ invited to the 
Novelties we offer. It is a complete stock, vary- 
ing from the modest and inexpensive to the ex- 
travagant. All Jewelers can use our productions, 
from a small dealer to a large one. 





@ You are cordially invited. “Once a visit, 
always a visit.” 


POWERS ann MAYER 


258-260 FirrH AvENUE, New York 


LONDON PARIS AMSTERDAM 
Audrey House, Ely Place 51 Rue de Chateaudun Tulpstraat 2 


CABLE ADDRESS “ON TOP,” LONDON 
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“STAR” “STAR” 


25-YEAR 25-YEAR 
GOLD FILLED GOLD FILLED 
WATCH WATCH 
CASES CASES 





As Handsome As Any 
Solid Gold Line On 
the Market. 


As Handsome As Any 
Solid Gold Line On 
the Market. 





Factory and Main Office, 
LUDINGTON, MICH. 


NEW YORK OFFICE, 
37 and 39 Maiden Lane. 


CHICAGO OFFICE, 
701 Heyworth Building. 





STAR WATCH CASE CO. 
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What The 
the Wadsworth 
Watch Twenty- 
is Year 
Saying Case 























N TIME this bouncing boy will be a man. He will 
attain his majority. He will naturally change a great 
deal. There he differs from the Case he holds in his hand. 
It stays the same, seeing him through school and college 
days; for it’s a 


WADSWORTH 20-YEAR CASE 


This Case will go with the best Twenty Years of his life. 
What a host of pleasant memories will hover round this 
watch-case! Likely he will be a jeweler, and push this 
Case. But you need not wait that long. Push it zow. 
Guaranteed. ; 


“Attains its Majority” 








The Wadsworth Watch Case ©. 


NEW YORK CHICAGO SAN FRANCISCO 
17 Maiden Lane Columbus Bujiding 717 Market Street 


FACTORY: Dayton, Ky. 
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IMPROVED BEZEL AND WHEEL CHUCK No. 26 















CUT IS FULL SIZE. 


Locger capacity for holding work and improved construction. 
Will hold wheels or plates from 3 mm. to 52 mm. 

Bezels, rings, watch cases, etc., from 13 to 62 mm. 

State name and size of lathe when ordering. 


Price, Each, $9.00 


Engelsman’s Patent “Bayonet” Automatic Locking Stone 
Tweezer No. 119 


_ The acknowledged superiority of this tweezer over any other of its kind 
is due to its many improvements and innovations. 
First. It will be noticed that the points 
are grooved, thereby permitting any stone 
to be gripped firmer and better than by 
= other kind of stone tweezer. 
econd. It is purposely made a 
“Bayonet” in shape because any 
stone can be shown or examined 
advantageously. It also enables 





“eS 


the user to count particularly small sizes > 


stones, easier, quicker, and with much less ever- 
tion than when using any other style of tweezer. 
It has an extra oe. directly above the crossing points to permit the 
holder to examine the stone without fear of releasing it accidentally, which 
frequently occurs when using the ordinary style crossing tweezer. 


Price, Each, $1.00 


ted 


CROWN CHUCK No. 50 





For enlarging or cutting deeper crowns of watch cases. A movable plug 
in the stem regulates the depth required for various sizes. Four caps of 
various sizes are supplied with each to hold crowns from small to large. 
Stem fits in No. 50 wire chuck. 

Price, Each, $1.50 


ROLLER REMOVER No. 60 
(Patented) 





A thoroughly efficient and quick acting Roller Remover. The work is 


always plainly in sight. The roller is held in the grooved jaws of the 


pliers. The adjustable head which holds the screw is quickly brought into 
position over the staff and the most obstinate roller will instantly yield 
to the gradual pressure of the screw. 


Nickel Plated, Each, $1.50 






LEATHER Disk. Smatt Disk 
MET, 


ie 
CARBORUNDUM & EMERY 
Paper Disks. 





This outfit consists of: 
Two interchangeable steel disc wheels, 35” and 154” in diameter. 


1. 
2. One interchangeable flexible leather disc wheel, 24%” in diameter. 
3. One adjustable hollow spindle for holding the above disc wheels. 
4. Eight different grade emery paper discs, 24%” in diameter. 
5. Four carborundum paper discs of different grades, 24%” in diameter. 
6. Eight different grade emery paper discs, 4” in diameter. i 
7. Four carborundum ag ed iscs of different grades, 4” in diameter. 
8. One clamping device for keeping discs fiat, when not in use. 
Price of Outfit No. 105, complete.........++seeeeesecereeesereces ++ $1.50 
Separate small emery discS..........2.ceeeeeeseeeceeseeeenes per doz. .15 
y large se D. . naddin b6s.66ncnnedsdtsecen abe eusante y: -20 
" small carborundum discs PE Oe, CP ere ee > - = 


large 


This new grinding device should find favor with the trade, being thor- 
oughly practical and complete for all purposes, such as grinding steel tools, 
glass, enamel or any other metal or substance that can be ground with 
emery or carborundum. It is of equal value to the watchmaker, jeweler, 
optician, dentist, lock or gunsmith, platers and kindred trades. It will be 
found much more economical than solid emery and carborundum wheels. An 
assortment of solid wheels of twelve different grits would necessitate an 
outlay of ten times the cost of this outfit, not ing into consideration the 
trouble of trueing up the wheels when worn or glazed. 

Full description and directions accompany each outfit. 


For Sale by all Jobbers in the 
United States and Canada. 








HAMMEL, RIGLANDER & CO., 47-49 Maiden Lane, New York 
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We beg to call your attention 
to our extensive 


Card 
Jewelry Line 


consisting of medium priced 


10K. Solid Gold Brooches, Scarf Pins, 
Baby Pins, Handy Pins, Ear 








Screws, Pendants, etc. 





These goods are sold through the jobbing 
trade at very attractive figures. An examination 
and comparison will at once prove them to be 
ready sellers and profit makers in the stock of any 


jobber. 


New patterns have been brought to a point of 
especial distinction, and all bear our mark of 
quality and reliability 


OSs8 


It is our earnest desire to establish the same 
reputation for‘ Finish, Originality, Quality and 
Reliability for this CARD JEWELRY LINE as 


is borne by our ring lines. 





OK 


Samples will be cheerfully sent to jobbers 
and we heartily commend this line for a 
profitable business in 1909. 

















OSTBY & BARTON COMPANY 


NEW YORK: 9-13 Maiden Lane. 


PROVIDENCE, R. I. 


CHICAGO:: 103 State Street. 
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Some Good Selling Designs from Our Line 


We sell the Jobbing Trade only 





ST. LOUIS OFFICE 


NEW YORK OFFICE 
Victoria Building 


180 Broadway 


The D. F. Briggs Company 


ATTLEBORO, MASS. 


LONDON OFFICE 


CHICAGO OFFICE 
62 Hatton Garden 


Heyworth Building 
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Buy Your Fall Stock in New York 


If you Buy in New York and Go to Market you will overshadow 
your stay-at-home competitors. 
You can show the latest styles—Made in New York—they cannot. 
You can show the trade winners and ‘profit producers—Made 
in New York—they cannot. 


~ We extend a hearty welcome. 














Aug. 21 to 24, incl. 


CENTRAL PASSENGER TERRITORY.-— 
Points WEST of (but not including) Buffalo, 
Niagara Falls, Suspension Bridge and Sala- 
manca, N. Y., Pittsburgh, Pa., Bellaire, O., 
Wheeling, Parkersburg Huntington. and 

Kenov Va., and points on and NORTH 
of the ‘Ohic River, and EA 
sippi River, and SOUTH of a line from Chi- 
cago to Peoria and thence to Burlington, 

Ci uisville, all points in 
Kentucky on and north of the Chesapeake & 
Ohio Ry., Cairo, St. Louis, Chicago, the 
Southern ‘Peninsular of Michigan, an Cana- 
ad towns on the Michigan Central R.R. and 

abas 











ST of the Missis- | 


Tickets good for 30 days from date of sale | 


Aug. 14 to 17 incl. 
Aug. 28 to 31 incl. 
Sept. 11 to 14 incl. 


TRUNK LINE TERRITORY—Reductions 
| Not Given to Points Less Than 100 Miles 
| from New York—From and East of Buffalo, 
Niagara Falls, Suspension Bridge, and Sal. 
| amanca, N. Y., Erie (via Penna. R. R.), and 
Pitts’ burgh, Pa., Bellaire and Marietta, O., 


DATES AND TERRITORY FOR REDUCED FARES 


eee Parkersburg, Huntington and — 


Kenova, ts on and north of 
the eo & Oke Ry. in Virginia and 


| West Virginia, eneset New England and | 
Ontario and Western | 


Canada. (New York, 
| Ry. not included.) 


| 
| 


Tickets ood for 15 days from date of sale. 


TORY, the return limit on the tickets 


IMPORTANT 


During the present Summer Season 
special round-trip Tourists’ Fares 
somewhat lower than the Merchants’ 
Fare will be in effect to New York 
City from Chicago, St. Louis and 
other points in the Western portion 
of CENTRAL PASSENGER TERRI- 


being thirty days. Consult your Local 
Ticket Agent. 








FOR FULL PARTICULARS AND APPLICATION BLANKS ADDRESS 


THE MERCHANTS’ 


ASSOCIATION 


OF NEW YORK 


66-72 Lafayette St., Bet. Franklin and Leonard Sts. 


C. G. Alford & Co., 


192 Broadway 


M. J. Averbeck, 


ro Maiden Lane 


J. B. Bowden & Co., 


15 Maiden Lane 


Carter, Howe & Co., 
9 Maiden Lane 


Cross & Beguelin, 


23 Maiden Lane 


Day, Clark & Co. 


’ 
23 Maiden Lane 


Henry Freund & Bro., 


71 Nassau Street 


R., L. & M. Friedlander, 


30 Maiden Lane 


Henry Froehlich & Co., 


68 Nassau Street 


Adolph Goldsmith & Son, 


68 Nassau Street 





or any of the following : 


Gorham Co., 
15 Maiden Lane 


Robt. H. Ingersoll & Bro., 


45 John Street 


International Silver Co., 
9 Maiden Lane 


Keller Jewelry Mfg. Co., 


68 Nassau ~treet 


Jalius King Optical Co., 


10 Maiden Lane 
Jonas Koch, 
37 Maiden Lane 


Larter & Sons, 


21 Maiden Lane 


Lissauer & Co., 
54 Maiden Lane 


Albert Lorsch & Co., 


37 Maiden Lane 


Ludwig Nissen & Co., 


182 Broadway 


Wm. I. Rosenfeld, 


I Maiden Lane 


Seth Thomas Clock Co., 


15 Maiden Lane 


Towle Mfg. Co., 


15 Maiden Lane 


Chas. L. Trout & Co., 


2 Maiden Lane 


L. E. Waterman Co., 


173 Broadway 


A. Wittnauer Co., 


9-13 Maiden Lane 


Hayden W. Wheeler & Co., 


2 Maiden Lane 


N. H. White & Co., 


21 Maiden Lane 


J. R. Wood & Sons, 


2 Maiden Lane 
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To the Jobbing Trade of the Country 


“Gentlemen : — Last February | purchased the entire interest of 
my partner, Mr. Herman T. Regnell, of Regnell, Bigney & Co. 
| have reorganized the Company and will do business in the 
future under the frm name of The Allison Manufacturing Co., 
makers of high grade goods, and will sell the jobbing trade only. 
We are making a most beautiful line, in choice designs, of 
Brooches, Dutch Collar Pins, Sash Pins, Link Buttons, Scarf Pins, 
etc., also an exquisite line of enameled goods, Cuff Pins, Combina- 
tion Sets, etc., tastefully mounted on pads. 
You will make no mistake if you give our representative a few 
moments of your time when he calls upon you. 


JAMES ALLISON BIGNEY 
For The Allison Manufacturing Co. 




















Our goods We stand back 
are guaranteed _ of 
to give every article 
satisfaction we manufacture 


























The Allison Manufacturing Co. 


ATTLEBORO, MASS. 


CHICAGO OFFICE 


NEW YORK OFFICE SAN FRANCISCO OFFICE 
1205 Heyworth Bldg. 


37 Maiden Lane Van Ness and O'Farrell Sts. 
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M.J. AVERBECK. OUR NOVELTY LINE IS.COMPLETE 


Manufacturer and Importer 


10-12 Maiden Lane, - New York OT 
a 














S TERL ING No VELTIES 
VANITY PURSES || 
MESH BAGS | 
VEIL PINS 
NEW 


SASH PINS 


NEW 


BELT BUCKLES 
COMBS 
BRACELETS 
BROOCHES 
HAT PINS 
SCARF PINS 
WAIST SETS 


NEW 


DUMBBELL LINKS | 


NEW 


NOVELTIES IN 
GOLD : 
GOLD-FILLED 
STERLING SILVER 


M. J. AVERBECK 


Manufacturer and importer 
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10-12 Maiden Lane, - New York 
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AREMENTZ 
COLLAR BUTTON 





THE 


sg Rerpaehee yee ay Bes, 


GOES 
ROUND 
THE WORLD 
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ITS FAME— 


Wherever there are collars there are Krementz Collar Buttons. 
They are known the world over—the only ones that have an 
international reputation. With such recognition and demand, all you 
have to do is carry them. They sell themselves. 


QUALITY MAINTAINED— 
The Krementz Collar Button never disappoints. Unequaled in 
construction and finish, its quality always has and always will be 








maintained. 


ASSAY— 


The Krementz Collar Button does not take advantage of the 
elastic leeway allowed by law. There is really no reason why a 
solderless collar button should assay a whit less than stamped. You 
can depend upon it that 

Krementz | 4-Karat Collar Buttons will assay 14-Kt. or +s Fine. 

Krementz 10-Karat “ a « ©“ 10-Kt. or 7% Fine. 
You will note that articles assaying 9 to 9% Karat or 13 to 13%, and 
sold as 10-Karat or | 4-Karat respectively, save the makers a profit. 





ROLLED PLATE LINE— 

Krementz Rolled Plated Collar Buttons and Studs are made with 
regular Krementz |4-Kt. stock; which is sweated, not soldered on compo- 
sition base. Exhaustive tests show Krementz Plate is much heavier than 
is used on any other rolled-plate jewelry. Their great popularity in hot 
countries (where perspiration destroys ordinary goods), is largely owing 
to the thickness and quality of Krementz Gold Plate, similar to that used 


on highest quality filled cases. 














KREMENTZ @ CO. “4 and Dicmond-Piatinum Jewelry 


NEW YORK OFFICE NEWARK N. } a -- Aneel 


1 Maiden Lane 
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In addition to making 


the best-selling, best-finished—in fact, the 
highest-class line of 10K jewelry ever put 
on the market, we believe we are also 
showing the most extensive lines of the 














| following: 
‘ Brooches Scarf Pins Kandy Pins Zollar Pins 
Bar Pins Ueil Pins Links Rat Pins 


Cie Zlasps Crosses Belt Buckles Fobs 


Selection packages sent (@) 
Mail orders solicited : 
CAMP é- ORCHARD STS. 
NEWARK N.J. 
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yy VERY THING indicates the greatest demand for 

Fall and Holiday goods in the history of the trade. 
We advise buyers to place orders early as it is very 
dificult even now to get help in the factories. What 


will it be later ? 
We have the largest and most ideal line of 


Jewel Cases, Clocks, Candles and Candelabra, 
Inks, Trays, Vases, Smoking Sets, Desk Sets, 
Paper Weights, Clock Ornaments, etc. 


We challenge comparison in price or quality of 


goods. 








The Brainard & Wilson Corporation 
Main Office and Factory: DANBURY, CONN. 


NEW YORK OFFICE: 621 Broadway, Room 531, in charge of Fred J. Foster 
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The Dorothy Vernon 


ANEW WHITING PATTERN 


IN STERLING SILVER FLATWARE 


Made in the Complete Line — Dozen 
Work, Fancy Flatware, Cutlery — 
Ready for Delivery September Ist. 
Price Lists on Application. 


IX its leading motive and the treat- 

ment of its details the new pattern 
is eminently suggestive of the English 
Renaissance designers of the 16th and 
17th Centuries. It seems becoming 
therefore that it should be known bya 
name that not only recalls one of the 
most romantic episodes of the social 
history of that period, but is also in- 
timately associated with the most sig- 


» 


nificant existing example of English 
Renaissance Art and Architecture. 





THE WHITING MFG. CO. 


SILVERSMITHS BUILDING 


15-17-19 MAIDEN LANE 
NEW YORK 
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Diamond Merchants 
347 BROAzOW AY 


aeee LOS ANGELES @uly 12, 1909, 


Sow y 2443 
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Messrs. Joseph Mayer & Brothers, 
359 Colman Building, 
Seattle, Wash. 
Dear Sirs:- 

We have received the Dick Ferris Trophy and 
base and now have same on display in our window, We can 
only say that we are very mch delighted with the work, 
size anc finish vou have given this cup; elso the very 
satisfactory way in which you have — same in the 
short time allowed to us both, The op is very much 
admired by all and it could not please the Officials 
better, nor ourselves, 

Again thanking you: for the prompt and care- 
21 consideration of this matter, we beg to remain, 

Very tmly yours, 
THE WHITLEY JEWELRY COMPANY 


EFB/ JJ 


—" r 


President, 


Write for Designs 
and Estimates. 


+ 


JOS. MAYER & BROS. 


MAKERS 
Seattle, U.S. A. 
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Flin Unvitation 


T O JEWELERS when in New York a cordial in- 
vitation is extended to visit the New Salesrooms 
of this Company. 





The location, in the recently completed Silversmiths’ 
Building, constitutes a decided vantage point in the 
Jewelry District. 


The additions to our lines this season are the most 
comprehensive and complete in the history of the com- 
pany. Prices rule from popular commercial goods to 
the highest class of products. 





All the interesting lines of Silver-craft are here fully 
and attractively displayed in such a manner as to afford 
most convenient inspection. And their artistic beauty, 
fine workmanship and moderate prices will be found 
amply to justify the most favorable consideration. 


Jewelers will appreciate the fact that all our products 
are confined exclusively to the legitimate trade. 














'—— The William B. Rerr Company —— 


MAKERS OF WARES IN 


GOLD AND SILVER 


NEW YORK _ JEWELERS’ BUILDING NEWARK, N. J. 





SALES OFFICE i SAN FRAN€ISCO GENERAL OFFICE and FACTORY 
15-17-19 MAIDEN LANE ‘. H. C. VAN NESS & CO. 144 ORANGE STREET 
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Silver Plate 
of Beauty and 
Enduring Quay 


The original Rogers Bros. silverware 
—identified by the trade mark 
"1847 ROGERS BROS.”—has expressed the 
highest type of silver plate perfection for 
sixty-two years. 


SS Ses CCE TT 








Tapeh wa epee. -~> 










Combining the maximum of durability 
with rare beauty of design, this famous ware is 
the choice of purchasers who desire only the best. 














On the reverse side of forks, spoons, fancy 
serving pieces, etc., look for the mark 


184/ ROGERS BROS. 





a — heal - ———— — 
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(neverse) 







Whether the style be simple, as exemplified 
by the Priscilla Fork, or more ornate, as suggested 
by the Charter Oak Knife and Vintage Berry 
Spoon, shown herewith, it may be readily pro- 


cured in “1847 ROGERS BROS.” ware. Wide 


varieties are offered, assuring utmost satisfaction. 









cans me cence ote 
ee oe 







Sl 









It is well to bear in mind when choosing silver- 
ware that the trade mark “ 1847 ROGERS BROS.” 
not only assures highest quality, but that it 
guarantees it. 


2 
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Leading dealers everywhere sell this renowned 
“Silver Plate that Wears.’’ Send 
for Catalogue “81-C,” showing the 

many attractive designs. 


MERIDEN 
BRITANNIA COMPANY 


(international Silver Co., 
Successor) 


Meriden, Conn. 
NEW YORK 
CHICAGO 


SAN 
FRANCISCO | 
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Our regular goods are plated by the sectional process, which enables us to guarantee that 
plated ware of our manufacture will withstand the hardest usage, and last for many years. 
We carry a complete assortment of fancy pieces in each of the patterns illustrated. The 


roportion of our designs satisfy the most discriminating tastes, while 
e superior wearing qualities of our product make permanent customers. 
Our handsome illustrated caftlogue sent on request 
SIMEON L. & GEORCE H. ROCERS COMPANY 
Hartford, Conn. 


ee FACTORIES: HARTFORD AND WALLINGFORD, CONN. a 
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OUR LINE OF 
EYEGLASS CASES 


to quote the re- 
~marks of one of our 
valued customers, Is 
the most varied and 

















comprehensive of any on the market. 
We can vouch for that same high quality of work- 
manship and finish that distinguishes the rest of our line. 


Trade RK Mark 


R. BLACKINTON & CO.,), Establishea 1861 


Silversmiths 
New York Sales Office: 15 Maiden Lane NORTH ATTLEBORO, MASS. 














To Buyers Visiting New York: 


@ We want you to see the many new tea and coffee sets, child’s goods, small dishes, etc., 
that we have added to our standard patterns of Sterling Hollow Ware. 


g We will therefore conduct an elaborate exhibit at the Hotel Marlborough in New 
York City, from August 15th to September 11th. 
@ We will show the most extensive line of Sterling Hollow Ware ever offered to the trade. 


@ The lines we offer are all bright and snappy. They are in no sense obsolete or shop- 
worn goods. They are inexpensive. In fact, the prices are much better than we have 
ever. before been able to quote for goods of similar quality, design and weight. 


@ It is seldom we advertise prices in connection with Smith Silverware. When we do, 
it is a certainty that we can talk straight to the ‘“‘orders’’ point with you. 


g@ This is an opportunity that occurs only once in many years. You know us and our 
methods well enough to take our word for it as fact. It behooves you, therefore, to 


visit us just as early as possible. 


gq REMEMBER ~— Hotel Marlborough, New York, commencing August 15th. 


Fr ank W. Smith Co. STERLING SILVER WARE 
GARDNER, MASS. 





~ 
TRADE MARK 
STeRLina 88° 
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DELICIOUS BEVERAGES 


Sternau Teakettle Set 


Convenient Morning, Noon and Night 
ATTRACTIVE CATALOGUE TELLS ALL 


S. STERNAU & COMPANY 


NEW YORK SHOWROOMS 














Ash-Receivers 








Baking-Dishes 
Seapets 
for the Thirsty Season Coffee Machines 
SUGGEST THE UTILITY OF THE Coffee Servers 
Hammered Copperware 
Egg-Poachers 


Kettles 


Sets 





eapots 
raveling Companions 
rays 


Wine-Coolers 




























ALCOHOL 





IF IT 
BURNS 























contests of all sorts, we wish to advise the Trade and Club 
Committees before deciding on cups and trophies, that we 
carry a full line of cups, both plain and artistic in shape and design 
which we offer at special low prices. 

We will be pleased to furnish at all times, on short notice, designs 
and estimates of cups and trophies, free of charge. 

Nothing is too large or too small for us. 

We also carry in stock a large selection of toilet ware in all its 
branches for the accommodation of tourists, which we can supply 
on short notice. : 

We further extend to the Trade a cordial invitation to visit our 
factory and showroom should they happen in Providence during the 
Summer season, as we have an attractive line of new samples of hollow 
ware, plates, fancy pierced and engraved baskets for the Fall Trade. 


ROGER WILLIAMS SILVER CO., 101 Sabin St., Providence, R. I. 


FL the season is now at hand for sporting and athletic 
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7 Maiden Lane 





“FARE, PLEASE” 


With Our Artistic Coin Holder 








You always have the exact change for 
the ‘‘ Pay-as-you-enter’’ cars, or con- 
venient anywhere. Carries quarters, 
dimes and nickels. Made in Sterling 
or German Silver. Can be worn on 
a chain or carried in hand-bag. A 





y gift for a woman. 


charming 











WHITING & DAVIS CO. 


PLAINVILLE (Norfolk Co.), MASS. 103 State Street 


Chicago 





























SINCE 1850 












There will be plenty of busi- 
ness for us @/Jl, this Fall. 


There will be more for you, 
if you put in a line of the 


MAURAN Solid Gold Jewelry. 


John T. Mauran Mfg. Co. 


61 Peck Street :: Providence, R. I. 
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FONTNEAU & COOK CO. 


Get busy and handle a line that has tone and merit. You need it. Your stock is 
not complete unless it includes such a line, and the Fontneau & Ccok line is the one 
you want. OUR GOODS HAVE QUALITY. They have been tested and are not 
found wanting. Our designs are artistic, the workman- 
ship and finish are the best. We have spared neither 
time nor money in perfecting our ideas and consequently 
have developed a line that has no superiors. 








We Sell to Jobbers Only 





No.844! WIDTH 24 IN 
_SIZE 7,7/2 AND 8. 





NEW YORK: 15 Maiden Lane FACTORY : Attleboro, Mass. CHICAGO: 1203 Heyworth Bldg. 














Enameled in beautiful 





floral designs. 


July brings Poppies “steeped 
in sleep” 

To you who July birthdays 
keep. 

A Poppy locket checkmates 
strife 

And brings to you a happy life. 


zo gold—solid gold joints. 





Pond-lilies in the water blue 


o iisaricien>” Wolcott Mfg. Co. 
Vi 71 Peck Street, PROVIDENCE, R. I. 
New York Office, 14 Maiden Lane 



































34 THE JEWELERS’ CIRCULAR—WEEKLY. August 11, 1909. 














AN UP-TO-DATE | 


LINE |, 
FOR WIDE-AWAKE 


JEWELERS 


TRADE 


G 


! 0 K. 
3 4723 _ §143 6407 5455 5136 4263 $624 a4o7. 4675 i aid Res I ) 
Av AGH - . 4 


BROOCHES, SCARF PINS, BRACELETS, HAT PINS, FQBS, BIB PINS, BELT PINS, VEIL | 
PINS, BUTTONS, TIE CLASPS, PENDANTS, NECK CHAINS, BEAD NECKS, LOCKETS. 


J. A. & S. W. GRANBERY 


13 Maiden Lane, New York 31 and 33 E. Kinney St., Newark, N. J. 342 So. Broadway, Los Angeles, Cal. 
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SECRETS 
REVEALED 

































ARIS has spoken. Again this house is the first to hear. The secret of color-fashion this 

Autumn may be given in two words: SEAL BROWN. It is the under-huve of the fur 
separated by a breath. It has the subdued warmth of winter sunsets. Modish gowns and garnitures 
will revel in this charming tone. The Jewelry of this house instantly caught the inspiration. Its 
unique “Silverseal Finish” is a truly remarkable innovation. Richest combinations with Jet, now in 
the ascendant. Most comprehensive lines. 
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One-Forty Fifth Avenue, cor. 19th St, NEW YORK 
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IAMONDS are popular again; they are more than ever a subject 
D of interest to thousands throughout the land. There is a keener 
desire to possess them than for a long time past and the demand 

is increasing quite rapidly. Their value is rising. We prepared for 
this condition and our stock, purchased by Mr. Henry Freund on a 
recent European trip, is extensive. Although we cannot mark same 
with our Trade-Mark, “‘The Imprint of the Rose,”’ @ you will find 





them “‘Sellers and Winners” equally with our lines 

and watches. 

‘Sere TLLENRY FREUND & BRO. cocastSpeciciy 
71 Nassau Street, NEW YORK 


Our Trade-Mark, “ The Rose,” stands for quality and excellence 


ofjewelry — / 

















BATES & BACON 


ATTLEBORO, MASS. 
New York: 9 Maiden Lane Chicago: 103 State St. 


Makers of High Grade, Gold Filled 
Chains, Lockets and Bracelets 














(’ f) Amethyst and Topaz are the fashionable stones this season. We 
RRNA Ag i t } have some fine new designs in bracelets set with these stones. 
et wie § » ‘) Just look at them, they are worth while. 


aphaaatah 
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LORGNETTE AND CHAIN AS ORNAMENTS 


TILITY does not exclude beauty. Having 
beautified Lorgnettes, the development TRADE 





TRADE 

of appropriate and charming Chains is a natural 

sequence. The one follows the other, the two 

making an harmonious ensemble. From so 

large a line of Fancy Chains, selections and 
MARK sales are easily and profitably made. MARK 





PRICES: $12.00 to $600.00. 


DURAND & CO. 








49-51 FRANKLIN STREET 
NEWARK, N. J. 


& 














BIODOOG 


OSMUN-PARKER MFG. CO. 


MAKERS OF 
Fine Pearl and Diamond Godds 


338 Mulberry Street 
NEWARK, N. /. 





“THE BRACELET HOUSE” 


OLD BRACELETS of every Kind 
For WOMAN, MISS OR BABY 


KENT @ WOODLAND 
16 John Street, New York 


Factory. Newark, N. J. San Francisco, Jultus A. Young 


IMPRESSIVE 
SCARF PINS 


MANY STYLES 
RICH DECORATIONS 
VARIED STONES 








HE CHARACTER of 
these Scarf Pins is summed 
up in the expression 


ARTISTIC REFINEMENT. 


They comprise Stones of every 


color including 


Diamond, Pearl, 
Amethyst, Topaz, 
Garnet, Bloodstone, 
Sard, Jade, 
Peridot, Moonstone, 
Lapis Lazuli, Coral. 


FFE serene ened 





Geo. O. Street & Sons 


35 Maiden Lane, New York 


Established 1837 


RINGS 
SLEEVE-LINKS 
SCARF-PINS 
FOBS AND SEALS 


“6 


Agents for the Pacific Coast: 


R. H. SCHWARZKOPF 
30 S. Broadway, Los Angeles, Cal. 


14 Rt. 





Decorations include Hand En- 
graving, Raised Scrolls, English 
Finish, Barley Corn Engine 
Turned, Twist Wire and Shot 
Trim, Rose and other finishes. 


PRICES : $2.00 to $14.00. 


Write for Illustrated Circular 
now in press. 














‘Day, Clack 


RQ CO. mainte 


NEW YORK 











© SNOW & WESTCOTT CO. | LAPEL FOBS 


FOR 
SUMMER WEAR 


21 MAIDEN LANE, NEW YORK 


Established 1834 
MARK 
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G. R. HOWE ESTABLISHED 181 BY A. CARTER F. R. HORTON 
W. T. CARTER F. W. STANBROUGH 
W. T. GOUGH H. L. FARROW 








CARTER, HOWE & CO. 


GOLD JEWELRY ¢ 











ARTISTIC—SALABLE—RELIABLE 


Most Comprehensive Line Offered 























9-11-13 Maiden Lane, New York Factory, Newark, New Jersey 
i» 
I, N. LEVINSON, President Established 1865 H. S. MORRIS, Sec’y and Treas, 
S. COTTLE COMPANY 
14-K GOLD BAG - ellie 


14-K VANITY CASE 


Gold and Silver Novelties 


in Original Designs 


Mesh Bags 
Buckles 
Card Cases 
Chatelaines 
Vanity Cases 
Sash Pins 
Purses 
Hat Pins 
Cigarette Cases 
And Other Novelties 





Our New Illustrated Catalogue is ready for 


distribution and we will cheerfully mail cne ents 
Gold Bags, Engraved and Pierced; New Effects in upon request. Send for one to-day. Vanity Cases, All Sizes and Various Compartm 


Straight, Shirred and Herringbone Mesh 


PARIS: 28 Rue d’Hauteville Ss. Cc O T ¥ L E Cc Oo M PA Ne Y 


CHICAGO: Mr. H.M. HEYMANN, 1103 Heyworth Bldg. 31 East 17th Street, New York 


COOPER & FORMAN 


Importers of 
DIAMONDS AND PRECIOUS STONES 


Office and Factory, 3 Maiden Lane, New York 




















Makers of tac and popular priced 


DIAMOND JEWELRY 


Newest and most artistic designs 





THE JEWELERS’ CIRCULAR—WEEKLY. August 11, 1909. 














==0UR HAND-MADE GOLD LOCKETS = 


are all excellent examples of the finest goldsmith’s work — perfect in design, | 


workmanship and finish. | 
We make four shapes, in upwards of one hundred designs, in engraved, 
pierced and lathe work, both jeweled and plain. B 
Prices range from $6.50 to $100. M 
The superiority of these goods is above question, and at the prices we ask, 
they are splendid values. You cannot get better lockets anywhere, | | | | 


Write for an assortment on memorandum 


— = B. M. SHANLEY, JR., CO. == 


Salesroom: 527 Fifth Ave., New York Office and Factory: 11-13 Governor St., Newark, N. J. 
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Black Jewelry of all Kinds 


Bracelets Brooches Scarf Pins 14 A. J. HEDGES & CO. 


Buttons Studs Necklaces IK Dtshewe od Sidi, Demediey 
Everything in Black TRADE-MARK 14 John Street * - NEW YORK 














Osmers, Dougherty Co. 


MANUFACTURING JEWELERS 


291-293 Seventh Avenue, bet. 26th and 27th Sts. 
> NEW YORK 


Trade{ ( )) Mark 
| 


SEED PEARL 


Necklaces, Collars, Bracelets, Ropes, Bayaderes, 
Sautoirs, Brooches, Pendants, etc., also loose in 
all sizes and qualities. 


"Phone 913 Madison 


ORDER AND REPAIR WORK 


of all kinds executed by skilled workmen 
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COMPASS 
CHARMS 








WITH MOUNTINGS OF A PLAIN, 
FANCY, OR NAUTICAL 
DESIGN 


Especially Suitable for the 


YACHTSMAN 
BICYCLIST 
FISHERMAN 
HUNTER or 
TRAVELER 


A practical ornament 
which will adorn either 
fob or chain. The move- 
ments are the finest 
manufactured. 


Lockets for one, two 
or three pictures, in round, 
oval, heart and fancy 
shapes. 


Crosses, Fobs with and with- 
out Seals, Links, Safety 
Pins, Jockey Charms, 
Scarf Pins, Stone Heart 
Charms, Bangles, Etc., Ete. 


T. W. ADAMS & CO. 
Manufacturers of 14k Jewelry Only 

15 Maiden Lane, - NEW YORK 

103 State Street, CHICAGO, ILL. 
Factory, 83 Union St., Newark, N. J. 


TRADE A 14 K MARK 


Ziruth-Unbreakable 


GOLD ann PLATINUM CHAINS 


Are cheaper than those that claim to compare in quality and much better 
than those of equal price. 

Are stronger, more flexible, better finished, finer shaped links, more beauti- 
fully colored, more carefully soldered and inspected than any other chain 
on the market and are so conceded by the trade. 

They are plump 10K. and 14K. as stamped and fully guaranteed. 

Of what value is the stamping law unless you assay your goods? We invite 
you to assay our chains. 


Chains, cheap in construction are dear at any price and therefore you 


cannot afford to use machine made chains in place of hand made chains. 


ZIRUTH-UNBREAKABLE HAND MADE CHAINS 


are the cheapest because they are the best constructed on the market. 
Our prompt deliveries of orders are the wonder of the trade. 


Write us at once and our representative will call or we will submit 
samples and prices. 


We cater to the manufacturing and jobbing trade. 
DO NOT CONFUSE US WITH ANY FIRM BEARING SIMILAR NAME. 


HENRY ZIRUTH, Sole Manufacturer 


oe Factory and Office: Murray and Austin Streets, NEWARK, N. J. 


SALESROOMS: 
9-11-13 Maiden Lane, New York 103 State St., Chicago, Ill. 704 Market St., San Francisco, Cal. 
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ee LR rs 
87 MAIDEN LANE 
NEW YORK - 


SILBERMANN KOHN & WALLENSTEIN 


de A LINE 
FOR THE JOBBERS 











































PETER EISENSTEIN & CO. 
. MAKERS OF 
Diamond Mountings, Shirt-waist and Ladies’ Set Rings. Goods that 
are Properly Finished. Gold that Assays 10K. and 14K. 
Si MAIDEN LANE NEW YORK 
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If you are looking for Original and Exclusive Ideas 


for mounting your diamonds and other gems, or for the prettiest diamond mounted jewelry for the coming Fall 
and Christmas business, it will be well to begin now and see the rich “Abel” productions in All-Platinum Engage- 
ment Rings—dainty, fascinating—Spider Web piercing on some—“Abel” carving on others—Dew Drop and Marie 
Antoinette La Vallieres—Drop—pendant shaped Brooches—Rue de la Paix styles in Earrings—handsome jeweled 
Ladies’ Rings with one, two and three rows of Diamonds —in Napoleon I. square shapes— octagon — round —oval— 
Banguet, etc. 

Jewelers visiting New York during August are earnestly invited to see the large, handsome stock that we carry 
—all made in our own shop— under the direct personal supervision of Edward C. and John A. Abel. 

Come first to us for the First Best. We carry the only complete line of Diamond Gold Seroll Brooches, 


$15.00 to $500.00; Platinum Brooches, $50.00 to $2,000.00. 


29 MAIDEN LANE 
CORNER NASSAU ST. 
& w NEW YOR K A18538 


MAKERS OF THE 


CUTTERS AND IMPORTERS | 
° TRADE & MARK Finest Diamond Mountings 
Diamonds IN THE WORLD 


LONDON ANTWERP 








PARIS AMSTERDAM 

















E have been making Rings over fifty years, and know how to make 
them right. No one can produce the same quality of Rings any 


cheaper than we do, and we guarantee every Ring we make. 


@® M.B. BRYANT & Co,, 209" 


TRADE-MARK 


c ” — 
we x — 
————— ee 




















Popular Priced 14K. and [0K. Jewelry 








We take pleasure in bringing to the attention of 


the JOBBING TRADE A NEW AND ARTISTIC 














LINE OF 

La Vallieres Seed Pearl Jewelry 
Festoons Pearl Chains 

MILTON L. ERNST 

12 Dutch Street NEW YORK 











College and Fraternity Monogram and Initial 


BELT PINS, BUCKLES and FOBS 


Monograms to order for Leather Goods. . 
Send for Booklets = 19 and 14k. Gold Monogram Fobs at Lowest Prices. Gt our Estimates 


THOMAS J. DUNN COMPANY, 100 Chambers Street, New York _‘o. 196s. 
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14-K. GOLD JEWELRY 
ios Si 








Handy Pins Link Buttons Tie Clasps Scarf Pins 
Safety Pins Shirt Studs Veil Pins Barrettes 
Brooches Fobs Hat Pins Belt Pins 

10-K. and 14-K. Neck Chains and Guard Chains Plain and Jeweled Lorgnette Chains 





STERLING SILVER JEWELRY 


NEW DESIGNS IN 


LINK BUTTONS HAT PINS SAFETY PINS 
TIE CLASPS COAT CHAINS 


THE R. S. CIGAR CUTTER 


In Sterling Silver, Plain and Engraved; and 14-K. Gold, Plain and Engraved, 
also Set with Diamonds. 


Enos Richardson & Co. 


23 MAIDEN LANE - - NEW YORK, N. Y. 


SAN FRANCISCO OFFICE: J. A. YOUNG, 717 MARKET STREET 




















Layman & Straus Co. 


New York Salesroom, 13 Maiden Lane Factory and Main Office, 91 Oliver St., Newark, N. J. 


Novelties in 10K. Jewelry 








While we make an entire Staple Line, this year we are showing in our 


Fall Samples the most artistic and novel effects ever produced in 10K. Jewelry. 
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gy: G. A. HENCKEL & CO. 


Makers of 
SMALL AND MEDIUM WARES IN STERLING SILVER 


FOR THE TRADE ONLY 





109 to 115 West 26th Street, New York City 


(One block west of Broadway) 


We specialize in the manufacture of 
PIN BALLS the Unusual in Goods adapted to 


AND 


PIN CUSHIONS The Den, The Desk, The Dresser, The Toilet Table, 


The trade is cordially invited to call at our a Be rar 
showrooms and inspect our new The Sideboard, The Dining Table and The Living Room 


Fall productions 



































- HAND MADE RINGS_ 


CHINESE FLORAL DESIGN CHINESE FLORAL DESIGN ROMAN FILIGREE RING 


| Set with Jade, Coral, Lapis Lazuli, Set with Jade, Turquoise Matrix, Set with Coral, Jade, Lapis Lazuli, 
CHINESE SEAL RING Opal Matrix, Baroque Pearl, Tur- Coral, Baroque Pearl, Lapis Lazuli, CHINESE SEAL RING Turquoise Matrix, Baroque Pearls. 
14-Kt. quoise Matrix. 14-Kt. Opal. 14-Kt. Good Luck and Long Life. 14-Kt. 14-Kt. 





ORIENTAL HAND-MADE RINGS-100 Designs VAN DUSEN & STO 
Jade, Lapis Lazuli, Topaz, Coral, Turquoise Matrix, Amethyst, Opal, « 


Opal Matrix, Chrysoprase—Other Stones 
Gold — NECKLACES PENDANTS BROOCHES — Silver 1123 Chestnut Street, PHILADELPHIA, PA. | 




















39 Years in Business Your Father Used Our Goods The Locket 


Rothschild Bros. & Co. <R) 


51 and 53 Maiden Lane, NEW YORK House 


rear! cae PENDANTS :: Lockets and Buttons :% 


Unset, or Set with Diamonds or Roses 


Makers of the Well Known INTERCHANGEABLE SCARF PIN 














The Bowden Rings 


ARE COMPLETE IN VARIETY, CORRECT IN 
QUALITY AND PERFECT IN FINISH. WE 
MAKE EVERY VARIETY OF FINGER RINGS. 


J. B. BOWDEN & CO., 


15, 17, 19 Maiden Lane, 24 Fioor, NEW YORK. 
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SCIENTIFIC RECONSTRUCTED 
WHITE SAPPHIRE 


A stone of value—‘**The Diamond's Neighbor.’ The near- 
est likeness to a diamond ever marketed. Has a wonderful 
brilliancy, very highly polished, and will retain its brilliancy. 
Stone is hard and wearing qualities are lasting. Beware of 
imitation Reconstructed White Sapphires, which are of little 
or no value. 


These are the genuine 
Price per Carat, Finest Selected 
Reconstructed White Sapphires $1.75 
Price per Carat, Second Grade 
Reconstructed White Sapphires 1.45 


SCIENTIFIC RECONSTRUCTED RUBIES 


These Reconstructed Rubies are absolutely as hard and have the same beautiful appearance as the Genuine Oriental Rubies. They are the scientific production of small 
particles of Genuine Rubies fused under intense heat through an electrical process and purified through a chemical process. 
hen ordering, kindly state sizes desired, the same as when ordering precious stones, as 44 carat, 44 carat, etc., as per gauge shown above. 


These Genuine Reconstructed Rubies, per Carat, $1.10 Genuine Reconstructed Rubies, second grade, per Carat, $O.65 


SWARTCHILD & COMPANY 


iE LARGEST WATCAMAKERS’ AND JEWELERS  HEYWORTH BUILDING. MADISON ST. & WABASH AVE. CHICAGO, ILL. 




















Vacation Time is Still Here ! 


Are all’ the SHRINERS on your list sup- 
plied with this necessary adjunct to their trip ? 

Useful as well as emblematic. Can be 
furnished in silver, silver gold plated, gold 
with silver scimeter, silver gold plated bright 
finished claws, gold plain finish, and gold 
plain finish with diamond eyes. 


IRONS & RUSSELL CO. :: Manufacturers of Emblems 
THREE COMPLETE STOCKS 


Main Office and Factory: 95 Chestnut Street, Providence, R. I. 
CHICAGO OFFICE: 131 Wabash Avenue NEW YORK OFFICE: 11 Maiden Lane 























en 





The BUILD of a JEWEL CASE 


Absence of Castings 
Strong Hinges, Etc. 


— a Feed CONSTRUCTION of Jewel Cases is no less 
a ea important than their artistic appearance. It 

is not unusual to find Cases that look handsome 
but are made of fragile castings, which a fall or 
a blow easily shatters. It is not so with these. 
They are strongly made of heavy Hard Rolled 
Brass and German Silver. Their virtues are last: 
ing. Elements of strength extend to hinges, lock, 

'- and every part. Though well made and beautiful, 
the prices are low. Write for Illustrated Catalogue. 


Manufacturers of Britannia Novelties 
nh. @ O. CO., Hollow Ware, Copper and Fancy Metal Goods 


OFFICE AND FACTORY: TRADE HK) MARK NEW SALESROOMS: 
366-388 Butler Street, Brooklyn, N. Y. 561-563 Broadway - New York 
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Something New in Ladies’ Belt Buckles—-MONOGRAM BUCKLES 
In Solid Gold, Sterling Silver and Gilt. 


MONOGRAM FOBS, BARRETTES, BROOCHES AND 
TO THE TRAD E— ALL KINDS OF MONOGRAM WORK OUR SPECIALTY. 


WALDRON & CARROLL, Manufacturing Jewelers, 34 Warren St., New York 














BELINE & GLASSER 


Silversmiths and Goldsmiths 
Makers of High Grade 


Gold lesh Bags 


Vanity Cases and 
Cigarette Cases, etc. 


ALSO SILVER MESH BAGS 


49 SECOND ST. 
NEW YORK 


Trade-Mark. 




















Angling for business with inferior bait. 
Trade goes to the man who has the 
right stock and plenty of it. 

“LK” Rings have just the quali- 
ties to attract the wary buyer—good 
style, selected stones, handsome set- 
tings, high finish and solid merit 
throughout. We carry these rings in 
hundreds of new and original designs 
at prices that are remarkably low con- 
sidering the uniformly high character 
of the goods. 


Send for an‘assortment and form your own 
opinion after seeing the goods. 


LOUIS KAUFMAN & CO. 


Succeeded by 
JOSEPH L. HERZOG 2 CO. 
Makers of the 


“LK” RINGS 


(DIAMOND, SET AND SIGNET) 
45-51 Rose Street (Cor. Duane) NEW YORK 








Telephone 6383 Orchard 











fenoes L. DAVE D AVI ‘ & WELIK s ON NAUM WELIKSON 
ormerty with late firm o - 
B. H. DAVIS & CO. Established 1900 


Manufacturers of 


HIGH GRADE DIAMOND MOUNTINGS 
AND DIAMOND JEWELRY 


QrrIce.ANP 45 JOHN STREET, NEW YORK Telephone {JOHN 2824 





We make a specialty of PLATINUM MOUNTINGS of the highest workmanship and finish 
at most reasonable prices. Order work given the greatest attention. Memorandum orders 
solicited. Designs and estimates furnished on application. 


WE SHALL BE CLAD TO SEND 

OUR NEW ILLUSTRATED CAT- 
ALOGUE TO ANY LECITIMATE 
JEWELER. 


SF Types G 


WHOLESALE JEWELERS 
47CG and 49 Maiden Lane 
New York 











PATENTS 


Procured promptly and propérly in all 
countries. Also trade marks and designs. 


DAVIS & DAVIS 





220 Broadway, New York and Washington, D. C. 
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1153/B 


= BEATRICE 
LOCKETS AND CUFF PINS 


1101/B 














All Goods Are Warranted to Give Satisfaction 


R. B. MACDONALD & CO. Office and Factory: Attleboro, Mass. 











The Stamp M. H. & Co., 
‘on our goods is a guaran- 
tee of quality, work- 
manship and finish. 


LINK BUTTONS 
BRACELETS 
= FOBS=>= 





ENAMELED 
IN ROLLED GOLD BAR PINS- 
PLATE AND SOLID CUFF PINS 
GOLD FRONT BROOCHES 


Ask your jobber to show you the line stamped M. H. & Co. If he doesn’t handle it, write us. 
MASON, HOWARD & CO., Attleboro, Mass. \N- ¥- Office, 180 Broadway 























Cloisonne Enamel 


The best selling line of Jewelry on the market. We are still the leaders in the 
manufacture of this beautiful class of goods. Wait for our salesmen this Fall and you 
will see a display of the most beautiful Enamel ever shown. 

A comparison of our designs and finish is the only argument. needed to sell our 
goods. LooK over your stocK and Keep it full as this is a Summer as well as a 
Holiday line. 


——— = Souvenir Spoons a Specialty = 


SHEPARD MFG. COQO., MELROSE HIGHLANDS, MASS. 



































Mail Postal Card to Dept. A for Our New Fall Line of Silver Deposit 
——— SPECIAL _ and Sterling Hollowware 
PROPOSITION | IS READY FOR YOUR INSPECTION 


Do not fail to see it before placing your Fall order. 


SI LV A PUTZ Ve of town buyers are cordially invited to visit our 
ae sou _ DEPASSE MFG. CO. - 


SALESROOM FACTORY AND SHOWROOM 


AMERICAN METAL POLISH CO. 41-43 Maiden Lane, N. Y. 318-320 E. 23d St, N. Y. 


WEST SOMERVILLE, MASS. 
Coast Agent, A. I. Hall & Son, San Francisco, Cal. 
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Lockets 


TRADE CS) MARK 


Only 


ESTABLISHED 
FIFTY-TWO YEARS 





ASSORTED STONES 





The new W. & H. line contains the largest varietv 


of original and desirable designs ever shown. 











“Goods distributed through the Jobbing Trade exclusively” 


Wightman & Hough Co. 


PROVIDENCE, R. I. 


NEW YORK OFFICE Main Office and Factory 


3 Maiden Lane 


7 Beverly Street, PROVIDENCE, R. I. 























OPEN CLOSED 


EASY TO INSERT IN CUFFS 


A modest priced Gold 
Cuff Button with lever end. 


MADE BY 


POTTER & BUFFINTON CO. 


7 Eddy Street, 
New York Office: 65 Nassau St. PROVIDENCE, R. I. 


ASK YOUR JOBBER FOR OUR LINES 














“The 
Fairfax 














DESIGN PAT. 1909 





ColonialDAGen 
iperoesltally 


ENCH GRAY F/N/ 
MADE /N 4 %Ano/28 PLATE 
APosta. Baines You SAMPLE 
PRICE LIST 


BENEDICT MFG-€0. 


NEW YORK OFFICE WORKS — EAST 
¥O9 BROADWAY /’SVYAACUSELV.Y. | 





é 
5 
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“ SEVENINONE” 


BROOCH OR SCARF PIN 


Finish, Workmanship 
Quality « Stock and 














of any article are its 
main selling points, 
but ““Seveninone”’ not 
only embraces all of 
these vitally important 
attributes, but is 


A Distinct 
Novelty 


It appeals to the con- 

sumer because 

It consists of one 

mounting and sev- 

en stones. 

The stones are of 

different color. 

They can be inter- 

changed in a mo- 

ment. 

4 There are no parts 
to wear out. 

5 Theytakethe place 
of seven different 
pins. 

6 It is reasonable in 
price. 

7 It will aid in in- 
creasing your sales. 


» N 


Send for Information as to 
Price, Ete. 





Fobs, Link Buttons, Sash Pins 
Hat Pins, Waist Sets, Etc. 


IN GOLD PLATE 
New Designs, Original Ideas, First Quality 


C. H. Allen & Gompany 





ATTLEBORO, MASS. 





em hk 


MAKERS OF 


SPENCER CO. 


Solid Gold Jewelry 








FOR THE 


Jobbing Trade Only 











PROVIDENCE; 


New York Office: 15-17-19 Maiden Lane 








Rings, Brooches, Scarf Pins, Tie Pins, Handy Pins, 
Cuff Pins, Veil Pins, Collar Pins, Chain Sets, Link 
Buttons, Hair Barrettes, Heart Charms, Ear Screws, 


Ear Drops, Pierceless Drops, Crosses, Cameos in 
Brooches, Belt Pins, Scarf Pins and Stick Pins. 


Factory. 95 Chestnut Street 
R. I. 


Sample Lines Only 
























none a 





























Bliss Bros. Co., “wiz 


BB <=; MANUFACTURING 
TRADE MARE. i JEWELERS 






@ The Enamel Cloi- 
sonne Locket and 
Ribbon Fobette here 
illustrated are two of 
the Quick Sellers 


found in our line. 











Daisy—July ° 
12 Cosigne, segprenenting Quality 
every month in the year. W. orkmanship 
and Finish 


1B) All lockets stamped 
<€ in shell. 


Always the Best 





Lockets OFFICES : 








caben Fobs | New York City E. M. COE 
Bracelets 1609 Silversmiths Bldg. 

Hat Pins apt 

Waist Sets | Chicago . C. P. CRANE 
Scarf Pins 1110 Heyworth Bldg. 

Link Buttons | dniale 

and = =—_—sSé| San Francisco F. R. SHERIDAN 
Combination | 503 Chronicle Bldg. 

Sets 





Exclusively 
Through 
Jobbers 
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EVERYTHING IN LOCKETS AND CHAINS. 


The Bassett Jewelry Co., 


Providence, R. I. 








Jewelry of Distinction 





The design of the above pins is 
patented, and we will promptly 
prosecute any manufacturer 
who infringes on same. 


THE “EDGEWOOD” BAR PIN 


@ The “Edgewood” Bar Pin, shown 


above is one of our latest productions. 


@ The design is patented, and the pin 
will be made in fourteen karat gold 
only and sold exclusively by us to the 
finest class of retail jewelers. 


@ This means that you can assure your 
customers of having, in this article, a 
pin that will not be duplicated in an 
inferior grade of goods 

@ These pins are made in four stock 
colors of enamel: Light Blue, Navy 
Blue, Black and White, but can be fur- 


nished in any color desired. 


@ We suggest an effective set, compris- 
ing two No. 1090 and one No. 1091 


@ Upon request, we will be pleased to 
send a selection of these goods on 
memorandum. 

@ We prepay all packages: Let us pre- 
pay one to you. 


The Gold is Fourteen Karat 
The Workmanship is Perfect 


The Harvey J. Flint Co. 


59 Page St., Providence, R. I. 

















ia 


When You Buy Rings 


37 Maiden Lane 


and desire style, quality 
and workmanship 


——— CORRESPOND WITH —— 


LYONS MANUFACTURING CO. 
Makers of Seamless Gold Shell Rings 


New York PROVIDENCE, R.L, U.S.A. 


Chicago 
1111 Heyworth Bldg. 
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Not Simply Up-to-Date 
But in the Lead. 


The New “Perfect Joint” 


BRACELET 


A Large Variety of 
Patterns in 
All Widths 







Plain 
Chased 
Engraved 
Stone Set 
Finished in Old English, Roman, 
Rose and 14K. 

All of Superior Cold Filled Quality 








LOCKETS IN A LARCE VARIETY 


mecey¥ CASTIGLIONI CO. 


JOBBING TRADE 116 Chestnut St. (Champlin Bidg.) 
ONLY PROVIDENCE, R. I. 



































Doran’s New Flexible Collar Supporter 


(Patented July 20, 1909) 
1S. THE ONLY PERFECT ONE MADE 
Note how it conforms with any position of the wearer’s neck. 
Invisible when in position. The screw ends are so securely fas- 
tened as to render it unbreakable. These advantages and its 
paar prices are producing tremendous sales. Write for samples 
and prices, 


JAMES C. DORAN & SONS, 150 Chestnut St., Providence, R. |. 


Makers of the Famous Doran Pins for Collar, Veil, 
Tie ‘and Belt—recognized superior everywhere 














Patent Four-Picture Locket 














The demand already insures 
a large sale this Fall. 


The prices are reasonable; 
our name stamped on all goods. 


The only Locket on the mar- 
ket with an entirely invisible 


joint. Made in high grade gold 
filled and 10K. gold by 


THE LEACH & MILLER CO. 


Manufacturers of 


Gold Filled Lockets, Bracelets and Neck Chains, 
10K. Gold Brooches, Scarf Pins and Ear Screws 


Main Office and Factory: 


31 Union Street, ATTLEBORO, MASS. 


NEW YORK OFFICE: 12 John Street 
CHICAGO OFFICE: 103 State Street 
SAN FRANCISCO OFFICE: 45 Kearney St. 





WE SELL THE JOBBING TRADE ONLY 





This Four-Picture Locket is manufactured 


under our patent in 14K. gold only by 
‘ T. W. Adams & Co., New York. 
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NEW YORK OFFICE 





CHICAGO OFFICE 
(No. 7 Maiden Lane 1203 Heyworth Building 























WHEN BUYING, BUY THE BEST 


Your customer appreciates it. It helps your business. 
You become known as a Reliable Business House. 


B. S. FREEMAN CO.’S Trade-mark is a guarantee of quality. 
Their goods have been on the market for over sixty years. 
Ask your JOBBER for them If your JOBBER does not carry 
them, write us and we will see that you get them through 
another JOBBER. 


SOLD ONLY TO JOBBERS 


Our line of CHAINS, ROLLER FOBS AND BRACELETS, SEALS, LOCKETS AND LA- 
VALLIERES is as fine as ever and up-to-date in styles. 


. SRG AS . %) y 


~ Ss ’ 
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B. S. FREEMAN CoO. 
Manufacturers of 
High-Grade Gold-Filled Seamless Chains oy 
ATTLEBORO FALLS, MASS. 


J. T. VANSANT, J. T. EDWARDS, 
170 Broadway, New York 811 Columbus Bidg., Chicago, Ill. 
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The HARRISON Fall and Holiday 
lines of UMBRELLAS and CANES 


are now ready and may be seen at our showrooms. 
All our goods are made from a Jeweler’s point of 
excellence. 






















W. W. HARRISON CO. 


Established 1876 


1149 Broadway - - #£=\New York 












Trade Mark 














Attleboro Chain Co. 


THE LINE THAT SATISFIES 
MAKERS OF HIGH GRADE GOLD FILLED 
Chains, Fobs, Bracelets and Lockets 






















WE are showing 
an elaborate 
line of split Belcher 
top Bracelets, in- 
cluding locket, cut 
stones and signet de- 
signs. The patterns 
are out of the ordi- 
nary and are bound 
to meet the most 
fastidious taste. 
Let us send you 
samples _ through 
your jobber. 











MAKE GOOD JEWELRY Factory: ATTLEBORO, MASS. GOOD As WE KNOW HOW 








NEW YORK OFFICE: !! Maiden Lane, Room 607 TORONTO, CANADA: 616 Continental Life Bldg. SAN FRANCISCO, CAL., 704 Market St. 
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is now ready showing 335 pages of.good sellers. 
meses = Toilet and Manicure Goods as well as fine Gold Filled Neck Chains and Pendants. 
Charms, Bracelets and Pins, Scarf and Hat Pins, Link Buttons and Tie Clasps. 


OUR FALL CATALOGUE 


Over 10,000 d ffzrent artic’es in sterling silver [en 


Lockets and 





















































‘ lO. 
NEW YORK, 13 Maiden Lane 





oy 


CHICAGO, Heyworth Building 


Abie 




















100 Richmond Street -—— Theodore W. Foster & Bro. Co. —— provipENce, R. L 


“ Manufacturing Jewelers and Silversmiths 


CANADA, Kingston, Ont. . 
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WITH WHICH ARE 


CONSOLIDATED 


THE HOROLOGICAL REVIEW 
(Cy me JEWELERS REVIEW 
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Unique Silver Table Center and Other Work 
by a Vienna Silversmith. 





FAITHFUL reproduction of the Aus- 
trian flagship Ferdinand Max is the 
principal feature of the fine epergne shown 
in. the illustration on the front page of this 
With this vessel, it will be recalled, 


issue, 


traits of all the naval commanders since 
Tegetthoff. The side appearing in the pic- 
ture shows Tegetthoff on the left and Von 
Sterneck on the right. The other. side of 
the base bears the silver medal portraits 
of Admiral von P6ck and Admiral von 
Spaun, as well as the present naval com- 
mander, Count Admiral Montecuccolli 





PLAQUE REPRESENTING “CARMEN SYLVA” LEADING BLIND TO THE “VESTRA LUMINOSA,” 
FOUNDED BY HER. 


Admiral Tegetthoff, in the naval battle of 
Lissa, in 1866, sank the largest Italian 
battleship, the Ré d’/talia. The ship is 
accompanied on one side by a triton, an- 
nouncing, as it,were, the arrival of the 
victorious vessel by means of a trumpet in 
the shape of a shell. On the other side we 











MONITOR PLAQUE-—OBVERSE, 


see the bust figure of “Austria” emerging 
from the waves, holding the Austrian ‘ban- 
ner of war, and with the left hand proffer- 
ing a laurel to the man-of-war. 

The model of the boat and the figures 
are of silver. On the ebony base four silver 
medallions are affixed, showing. the ,por- 


Both ends are embellished with an Austrian 
double eagle, also in silver. 

The whole effect of this fine show piece is 
eminently imposing and magnificent. It was 
dedicated by the Austrian delegation to the 
Naval Casino at Pola. 

The epergne was designed and executed 





MONITOR PLAQUE—REVERSE. 


by the well-known Vienna artist, Hans 
Schafer, whose bold and fearless spirit is 
shown in the application of the two large 
figures, in defiance of any possible adverse 
criticisms. The famous old wooden war- 
ship is reproduced in solid silver repoussé, 
down to the minutest details. / 


The same artist has done some particu- 


larly fine work in medals and placques, 
among others the jubilee medal of the 
largest Austrian shipyard, “Stabilimento 
Technico Triestino,” a placquette with the 
portrait of King Carol I. of Roumania on 





SCHUBERT MEDAL—OBVERSE, 


the occasion of the four Danube monitors 
built in Austria, a fine placquette commem- 
orating the building of the institute or city 
for the blind, “Vatra, Luminoasa,” by Queen 
Elizabeth of Roumania (Carmen Sylva) 
through international collections. 

Very beautiful, too, is the medal of the 
famous song composer, “Schubert,” which 





SCHUBERT MEDAL—REVERSE, 


he made for the' Schubert Association, as 
well as his family placques and statue of 
Viennese types. 





The retail jewelry establishment of A. 
Dumont, Norton, Mass., was recently de- 
stroyed by fire. 

I. A. Samuels,’ Sayre, Pa., has purchased 
the property adjoining his retail jewelry 
store on Desmond St., and some time in 
the near future will erect a large building 
in. which to continue business. 
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BRAINS, MONEY AND COURAGE 


are required by gold ring manufacturers, 
in order to be continually successful in 
business. 

After 44 years of ring making, our 
enthusiasm has not dimmed one iota. In 
fact, we are more energetic than ever be- 
fore in producing well-made, honest qual- 
ity, right priced rings. 





No. 1693—Rose Finish 


This week we show a 10K Carbuncle 
or Cabochon cut stone ring for misses 
and women, so moderately priced that every 
retail jeweler who cares for desirable rings 
ought to have some of them in his stock. 


Made in the following stones: 
New Zealand Jade, 
Green Agate, ‘Turquoise Matrix, 
Amazonite, Red Sard, 
Coral, Bloodstone. 


Prices: From $3.25 to 4.50 


LARTER & SONS 


21 & 23 Maiden Lane 
New York 


Trade-Mark 


E. = 


Reg. U. S. Pat. Office 


Pacific Coast Representatives: A. 1. HALL & SON, Inc., Jewelers’ Bidg., Post Street, San Francisco, Cal. 
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REPOUSSE WORK AND CHASING 











ILLUSTRATED AND DEMONSTRATED BY AN EXPERIENCED ARTISAN 











(Continued from issue of July 7.) 
CANDLESTICKS. 
ANDLESTICKS are numbered among 
the earliest objects in metal made by 
man. The need for artificial light has 
always existed, and it is obvious that the 
candlestick was the natural outcome of the 
torch, which, in its crudest form, was merely 
a brand of wood lighted at the fire. Candle- 
sticks, from the very nature of their use, 
have altered very little throughout the ages 
in the main lines of their design. Where 
designed to hold one candle only, they have 
always consisted of three main parts, viz., 
the base, the shaft and the socket or pricket 
to hold the candle. The pricket or spike 
variety is the earlier form, the socket not 
coming into general use until the Middle 
Ages—that is, the 13th or 14th centuries. 
It may be explained that with the earlier 
spike variety the end of the candle was 
simply forced on to this, or, with larger 
candles, a hole was first made in the candle 
for the spike to fit into, while the more 
modern socket was designed to hold candles 
of a certain size only. 


Probably one of the finest and best known 
candlesticks of the early pricket variety 
in England is the Gloucester candlestick, 
now in the South Kensington Museum. It 
is of the early 12th century, and was orig- 
inally made by one Abbot Peter, about 1110 
A. D., and presented by him to the Church 
of St. Peter in Gloucester. It is cast in a 
whitish alloy probably containing a good 
proportion of silver. Both from an artistic 
and technical point of view it is one of the 
finest examples of the work of that period. 
It is cast with extraordinary skill in three 
pieces, and when examined closely is seen 
to consist of figures of men and animals 
entwined among foliage, a type of design 
very typical of the period. The knob in 
the center of the shaft contains the emblems 
of the four evangelists separated by silver 
bosses. The knob in the center of the 
shaft, iteshould be mentioned, became quite 
a common feature in candlesticks of the 
portable type, as it enabled them to be 
carried with greater ease and security. 


The Romans very appropriately termed 
their candlestick a “candelabrum,” meaning 
“candle bearer,” but. with the development 
of the lamp it is evident that this became 
the favorite light of the classics, and eventu- 
ally the candelabrum was simply used as a 
stand on which to place the lamps. 

One of the best known candlesticks de- 
signed for a number of candles is the Milan 
candlestick. It is made of bronze and has 
seven branches. It is probable that these 
seven-branched candlesticks, which became 
very frequent from the llth century on- 
wards, owe their inspiration to the seven- 
branched candlesticks which the Israelites 
made for the Temple \in the days of Solo- 
mon, and which are very accurately de- 
scribed in the Bible. 

The bracket, or sconce, candlestick prob- 
ably first came into use during the Middle 





Ages, when it was customary to burn yotive 
candles before the shrines of patron saints. 
They were also fixed to ‘the desk from 
which the Gospel was read. Although can- 
delabras in silver were common enough 
among the classics, candlesticks made in the 
precious metals of an early date are exceed- 
ingly rare in England, and it is doubtful 
whether any silver candlesticks were made 














CANDLESTICK OF SIMPLE AND CHASTE DESIGN. 


prior to the reign of Charles II., who set 


the fashion in luxury, his court being one™ 


of the most luxurious of the time. 

The candlestick here shown follows of 
necessity the same general lines as that of 
previous candlesticks—that is, it consists 
of three main parts, viz., the base, the shaft 
and the nozzle. Just underneath the nozzle 
the grease pan is fixed, while, as in the 
Gloucester candlestick, a boss is placed in 
the center of the shaft. For purposes of 
discussion it will be taken as being about 
seven inches high, to be used for domestic 
purposes, and made in silver and moon- 


stones, but with slight modification in the 
design it would be quite possible to make 
it on much larger lines. 

The plan from the nozzle to halfway 
down the foot is circular, but it becomes 
square at the bottom. It can be made either 
in three distinct pieces and screwed to- 
gether, or it can be soldered together into 
one piece. Whatever method is eventually 
adopted, it will make little difference in the 
making of the various pieces. For the foot 
(not including the base), which is about 
two inches high and measures 4% inches 
diagonally across from point to point, a five- 
inch circle of metal will be required. To 
insure the whole being perfectly strong, it 
should be made of about 11 gauge. This 
also applies to the stem, base, nozzle, etc. 
The base and foot will, of course, be made 
separately. 

In shaping, the foot should be begun in 
the same way as an ordinary chalice cup 
foot (described some time ago), but care 
should be taken in raising only to hammer 
to within about five-eighths of an inch of 
the edge, leaving the bottom—that is, the 
part eventually to rest on the base—as flat 
as possible. When the narrow part of the 
foot is finished the bottom can be cut 
square, leaving it just a little larger than it 
is eventually to be, each of the sides meas- 
uring just-a little over three inches. If the 
narrow part has been carefully. shaped, the 
foot, when looking down from the top, 
should represent a circle within a square, 
leaving just four flat triangular pieces in 
the corners, which, of course, come beyond 
the circle, the raised part coming nearest 
the edge in the center of each side, where 
it should be about one-eighth inch away. 

These sma!] triangular pieces can be 
either left just as they are, or, as suggested 
in the sketch; a line can be raised from 
each of the corners and allowed to die away 
halfway up the foot, and the sides then 
flattened on a tool similar to the one used 
for the shaping of the hexagonal chalice 
foot, merging them gradually into the main 
part of the foot halfway up about one inch 
from where the stem or shaft begins. The 
base of the foot, not including the four 
small feet at the corners, is about one-half 
inch wide, and can be turned up of either 
one or two pieces. If made in one piece 
the strip would measure just one foot. This 
should be divided into four, and the metal 
deeply scored through at each of the divi- 
sions, not forgetting to miter the ends ac- 
curately before bending the strip up into a 
square. 

Before soldering the mouldings on it 
should be seen that the “box” just made 
is perfectly square, as, of course, it would 
be far more difficult to put right after the 
mouldings have been soldered on, as these 
make it almost rigid. Two strips of metal, 
each about size eight and 3/16 inch wide, 
should next be soldered on to this “box,” 
one at the top and one at the bottom, allow- 
ing each one to project about 1/16 inch 
beyond the edge. Inside the step thus 
formed at the top the shaped foot can be 
eventually fitted, while the step at the bot- 
tom. of the base will serve as a‘ fitting for 
the four small subsidiary feet. 

When the two narrow strips have been 
soldered on to the main part of the base 
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LOUIS KAHN MOSES KAHN SAMUEL H. LEVY 
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Importers and Cutters of 


DIAMONDS 


170 Broadway, cor. Maiden Lane, New York 
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Arnstein Bros. & Co. 


Importers and Cutters of 


DIAMONDS 
65 Nassau Street New York 
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ALBERT LORSCH N. Y. Telephone Call, 2161-2 John ALFRED KROWER 


ALBERT LORSCH & CO. 


LORSCH BUILDING, 37 and 39 MAIDEN LANE, NEW YORK 


131 Washington Street, Providence, R. I. 
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the mouldings can be completed by first 
soldering a half-round wire rather more 
than 1/16 inch wide on each strip about 
1/32 inch from the top and bottom, respec- 
tively, and then soldering a fine twist up 
against it. If done properly, this should 
leave—as will be seen by the sketch—about 
1/32 inch of the strip showing on either 
side, forming an additional step to the 
moulding. The distance between the two 
strips on which the half-round and twisted 
wires are soldered will be about one-fourth 
inch, and this can be used for a little deco- 
rative pierced band, applied beads or ro- 
settes, or something similar. 

The four small feet can be either cast or 
made up. If made, the simplest way is to 
make another “box” as for the base—that 
is, a strip is scored through and bent into 
a square—and accurately fitted into the step 
formed by the narrow strip soldered on to 
the lower part of the base already referred 
to. It should, however, be made of very 
stout metal, about size 16 or 18. Before 
soldering this on it should be pierced to 
the outline shown in the sketch. It will be 
noted that at the corners the depth of the 
feet is about 5/16 inch, and that they are 
connected with each other. 

At the bottom of each foot a band of 
metal about one-eighth inch wide is soldered 
round, both to give a better finish and also 
a better standing surface for the candle- 
stick. A fine twist may be soldered in the 
angle between this band and the main part 
of the foot, and carried right around from 
one foot to another. 

When soldering the four small feet on 
to the base, the latter should be thoroughly 
coated with rouge, as otherwise there will 
be a tendency for the lower strip soldered 
on the base to fall away. 








Bankruptcy Proceedings Begun Against 
R. E. Henderson and Holger Hald, 
Lincoln, Nebr. 

Lincotn, Nebr., Aug. 9.—Involuntary 
bankruptcy proceedings have been brought™ 
against Roscoe E. Henderson, Bethany and 
Holger Hald, Lincoln, partners in a retail 
jewelry business at Lincoln, Nebr. 

The petitioning creditors are the New 
England Watch Co.,’Waterbury, Conn.; 
Charles E. Trout and Clarence H. Schleiki, 
New York; Weidlich Bros. Mfg. Co., 
Bridgeport, Conn.; .Ritter, Kahn & -Co., 
Philadelphia, and Theo. Yankauer & Co., 
New York, who claim that Henderson &. 
Hald owe them $1,272, with assets of less 
than $500. 

The defendants are also charged with an 
attempt to secrete what property they have, 
so as to give a preference to one of their 
creditors. 





First Meeting of Creditors of J. F. 
Davis, Pensacola, Fla., Aug. 16. 

PEeNsAcoLa, Fla., Aug. 5.—J. F. Davis, 
who has been doing a jewelry, business in 
this city, has filed a petition in voluntary 
bankruptcy, showing liabilities of $3,650, 
with assets of $1,400, of which the stock 
is estimated at $1,000. The bankrupt claims 
$1,000 as his exemption) 

Mr. Davis started a repair business here 
in 1905. He was adjudicated a bankrupt, 
Aug. 2, and the first meeting of creditors 
will be held Aug. 16. 








Artistic Plaques Commemorative of the 
Hudson-Fulton Celebration. 


ppLAQUES commemorative of the Hud- 

‘-rulton celebration, to be held 
along the Hudson River in September, have 
been finished and are now on exhibition 
at the Fifth Ave. store of the Gorham 
Co. 

lhe Hudson memorial bears a cleverly 
executed likeness of Hendrik Hudson. 
Above the head is the inscription “Tercen- 
tennial,” ard below it MCMIX. On either 
side of the portrait the name of the. dis- 
coverer is artistically arranged. Beneath 


the reproduction of Hudson’s portrait is 


Exports of Jewelry, Silverware, Etc., 
from the Port of New York. 


Wasuincton, D. C., Aug. 4.—The fol- 
lowing were the exports of jewelry, silver- 
ware and optical goods, clocks, watches 
and kindred lines from the po:t of New 
York for the week just ended: 

Berlin: 3 cases clocks, $240. 

jremen: 1 case jewelry, $500. 

Buenos Ayres: 18 cases plated ware, $3,710; 11 
cases watches, $3,581; 100 cases ciccks, $2,612; 4 
cases watches, $300; 51. cases clocks, $1,310; 3 
cases plated ware, $330; 6 cases optical goods, 
$264. 

Callao: 7 czses plated ‘ware, $846. 

Colon: 6 cases clocks, $226. 

Glasgow: 25 cases clocks, $897. 

Hamburg: 5 cases scopes and views, $650; 5 





PLAQUES COMMEMORATIVE OF THE HUDSON-FULTON CELEBRATION, 


a sketch of the Half Moon as it is sup- 
posed: to have appeared in 1609. At the 
bottom of the tablet is the inscription, 
“Discovery of the Hudson _ River, 
MDCIX.” 

The Fulton plaque shows a portrait of 
Robert Fulton. About this are the words 
“Centennial Celebration.” Beneath appears 
a reproduction of the first steamboat, the 
Claremont, and the inscription, “First Suc- 
cessful Steamboat, MDCCCVII-MCMIX.” 
Both tablets are mounted on highly pol- 
ished hard wood. 

The plaques are the work of Roine Weil, 
the sculptor, and were cast by the Gorham 
Co. They are done in bas relief and meas- 
ure 11x16 inches. The oak backs are 
17% x 23 inches. 








At a recent meeting of the stockholders 
of Landers, Frary & Clark, New Britain, 
Conn., it was voted to adopt the recom- 
mendation of the board of directors to in- 
crgase the capital stock from $1,250,000 to 
$1,500,000. Owing to a typographical error 
in the last issue of THe Jeweers’ Crrcu- 
LAR-WEEKLY, the latter figures were printed 
as $15,000. The concern ghas completed 
plans for the erection of a five-story addi- 
tion to one of its buildings, which will be 
used for manufacturing purposes, as the 
present plant is inadequate. 


cases optical goods, $925; 2 cases watches, $2,014. 

Havana: 1 case optical goods, $273; 2 cases jew- 
elry, $231. 

Havre: 1 case optical goods, $125; 3 cases jew- 
elry, $246; 1 case optical goods, $296. 

Iquique: 7 cases plated ware, $651. 

London: 15 cases watches, $2,334; 14 cases op- 
tical goods, $4,370; 4 cases watches, $375. 

Liverpool: 2 cases silverware, $1,498; 1 case 
plated ware, $700; 1 case jewelry, $396; 278 cases 
plated ware, $4,648; 2 cases silversmith sundries, 
$628; 2 cases thermometers, $165; 1 case gold 
and silverware, $714; 1 case silver stamp goods, 
$470; 1 case jewelry, $500. 

La Paz: 9 cases plated ware, $741. 

Melbourne: 85 cases clocks, $2,103; 14 cases 
plated ware, $1,108; 2 cases watches, $155; 4 cases 
optical goods, $489. 

Montevideo: 21 cases plated ware, $1,423; 14 
cases clocks, $309. 

Oporto: 13 cases clocks, $256. 

Para: 1.case watches, $257; 27. cases clocks, 
$407; 1 case optical godds, $129. 

Puerto Barrios: 2 cases plated ware, $214. 

Punta Arenas: 10 cases plated ware, $957. 

Rio de Janeiro: 1 case clocks, $215; 2 cases jew- 
elry, $568; 1 case watches, $370. 

Sydney: 98 cases clocks, $1,755; 28 cases plated 
ware; $2,002; 2 cases optical goods, $100. 

Southampton: 1 case optical goods, $711; 11 
cases watches, $780; 1 case scopes and views, $100. 

Trinidad: 10 cases clocks, $101. 

Wellington: 5 cases plated ware, $154; 129 cases 
clocks, $3,020; 7 cases plated ware, $267. 

Valparaiso:- 35 cases plated ware, $4,032. 

Vera Cruz: 30 cases clocks, $277. 








C. R. Rathbun, Otsego, Mich., is offering 
to compromise with creditors on a basis of 
20 per cent. 
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EDUARD VAN DAM 


CUTTER OF 


DIAMONDS 


he 6 6s EIN G SHOPS: 


ANTWERP NEW YORK AMSTERDAM 
41! Rue de la Province (Sud. 437-439 Fifth Ave. 55 Ruysdaelstraat 


. oot t. pe Bide. 
Cor. 3 hs Knabe B s Casit Aoorerss, MAONAV 
79 38TH ST 








Caele Aooacss, MADNAV 


LONDON OFFICE, 20-23 Holborn, E. C. 








MEYEROWITZ BROS. 


IMPORTERS OF 


PRECIOUS and . PARIS: 58 rue de Maubeuge 
comecous soxss «Sl A LAM OND § _ _ iastomitviune 
i170 BROADWAY, Cor. Maiden Lene, NEW YORK 


RECONSTRUCTED RUBIES, SAPPHIRES AND EMERALDS 


4 
SEND FOR SELECTION PACKACE 


BRUHL BROS. & HENIUS CO. 


IMPORTERS AND CUTTERS OF 


—~ DIAMONDS Rt 


PEARLS, PRECIOUS AND IMITATION STONES 


15-17-19 Maiden Lane, NEW YORK 


PROVIDENCE PARIS LONDON AMSTERDA™ 
184 Washington Street S7 Rue de Chateaudun 3 Hatton Garden 8 Tulpstraat 


I AM in the market for anything in allan or old style 
silver and jewelry, such as seed pearls, onyx, coral, 


amethyst, or old mine diamonds of any description. 


Send me your goods with your lowest spot cash prices. 
| will pay express charges on jewelry both ways. 


References, either Mercantile Agency or the Commercial Trust & Savings Bank of Memphis, Tenn. 


JULIUS GOODMAN, 70 South Main Street, Memphis, Tenn. 
HENRI E. & JOS. E. JUDELS 


37 Maiden Lane, NEW YORK 
Paris Office: 38 Rue de Maubeuge Amsterdam: 2 Tulpstraat 


Importers and Cutters of DIAMONDS 
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Oriental Pearl, Mysteriously Lost and 
Replaced’ by an_ Imitation, Is 
Finally Offered for Sale to 
Original Owner. 


One of the most complicated jewel mys- 
teries that have confronted the police in a 
long time came to light last week, and in- 
volves in litigation a Fifth Ave. jewelry 
concern, New York, and others, over a 
$2,200 oriental pearl. The case has been 
handed over to the civil courts after one 
arrest, a number of hearings and a search 
for a woman said to be concerned in the 
case. . 

A ring, originally belonging to Alfred H. 
Smith & Co., 452 Fifth Ave., was sent on 
memorandum to Silo’s auction rooms on 
Fifth Ave., together with other jewelry. It 
was not sold, and when the return of the 
unsold goods was made the trouble began. 
The ring contained a pearl weighing 19% 
grains, set on either side with three small 
perfect diamonds. F 

There was consternation in both firms 
when it was discovered, upon checking up 
returned goods, that in place of the valuable 
pearl ring was a cheap imitation pearl ring 
worth about $1.50. The standing of the auc- 
tion house puts it beyond suspicion, but does 
not clear up the mystery as to how and 
when a substitution could have occurred. 

When the matter was still causing much 
confusion, Thomas Warrell, a broker in 
stones, at 65 Nassau St., appeared at Alfred 
H. Smith & Co.’s p‘ace of business and 
offered for sale a pearl which they recog- 
nized as the missing one. 

Mr. Karelson, the attorney who repre- 
sented Broker Warrell, gave out the fol- 
lowing statement in regard to the complica- 
tions: “After Warrell showed the pearl 
Alfred H. Smith & Co. recognized it as 
theirs and claimed it. At Mr. Warrell’s re- 
quest, Alfred H. Smith & Co. delivered the 
pearl to my office and it was deposited with 
me under a seal. Then, upon investigation, 
it was learned that Warrell got the pearl 
from Meyer Bros., 59 Maiden Lane, who 
claimed to have purchased it from Henry 
Sessler, a jeweler at 42d St. and Sixth Ave. 
Sessler said he got it from a woman who 
was introduced to him by Joseph Lowey. 
Lowey was arrested and finally discharged, 
because there was no .evidence on which to 
hold him. I surrendered the pearl to the 
police. The woman could not be located.” 

Mr. Meyer, of Meyer Bros., 59 Nassau 
St., gave practically the same version ‘of 
the matter. He said that Mr. Warrell re- 
ceived the pearl from him on memorandum 
and showed it to a number of dealers. He 
said that he got the pearl in a legitimate 
manner from Sessler, after about a week’s 
dickering as to the price. He now claims 
possession of the pearl, which is in the 
court clerk’s hands. 

The whole affair is badly mixed up, and 
it looks as if the mystery as to how the 
change took place will take a long time to 
unravel. 

Attorney Franklin Bier, who represents 
Alfred H. Smith & Co.’s interest in the 
case, said that the) substitution was dis- 
covered as soon as the goods were checked. 
He said that as attorney of Alfred H. 
Smith & Co. he would sue the property 
clerk in replevin. The property clerk will 


put the matter into court and substitute 
Meyer Bros. The result will be a civil suit 
for possession of the pearl. 





Third Annual Exhibition of Summer 
Session of Rhode Island School 
of Design. 


Provipence, R. I., Aug. 6—The Summer 
session of the Rhode Island School of De- 
sign closed yesterday, the third annual ex- 
hibition of the work done by the pupils 
thereof being held the day before. The 
exhibition showed a great improvement in 
the work done, especially in the skilfully 
wrought samples of the jeweler’s and sil- 
versmith’s arts and other metal -work. 
Afustus F. Rose, instructor in metal work 
and jewelry and silversmithing for the 
grammar and high schools of this city, was 
the director, and Charles J, Martin, assist- 
ant in these branches in the public schools, 
was in charge of similar branches in the 
Summer school. Certificates for the com- 
pletion of the course in jewelry and silver- 
smithing were awarded to Eudora M. Jen- 
ning, Arthur B. Ladd, Alexander Miller, 
Christelle E. Wilcox and Lena M. New- 
castle. 

The Fall term of the school will begin 
Sept. 20 and continue until Saturday, Jan. 
22, the department of jewelry design being 
under the direction of John H. Harmstone, 
a graduate of the Sheffield School of Art 
and the Royal College of Art of London. 
He will be assisted by Robert Bain and 
Finn O. Erichson in jewelry designing, and 
Charles B. Fuller in jewelry drawing. The 
jewelry course is of four years’ duration, 
arranged to develop a refined taste, an ar- 
tistic ability and skill in makiwg original 
designs for jewelry.. The student is taught 
to make models, to show the proper relief, 
to cut the necessary hubs and dies for pro- 
duction and to put together the various 
pieces to form the finished design. The 
workshop is equipped with all necessary 
power appliances and general shop tools. 
Beginners in drawing and» modeling ad- 
vance to practical work in metal as soon as 
their ability warrants it. 

On Tuesday and Thursday evenings spe- 
cial instruction in shop work is given to 
the students of this department in order 
that they may obtain the benefit of instruc- 
tion from experts who can teach in the 
evening only. The evening work includes 
drawinz, modeling, designing, silversmith- 
ing, hub and die cutting, repousse and prac- 
tical shop work. 

Last year 80 students received instruction 
in the jewelry designing department. 
Among the various trades and occupations 
represented by the members of the day and 
evening classes in the several departments 
were the following: Bronze workers, 2; 
burnishers, 1; chasers, 5; designers, 16; die 
cutters, 3; die sinkers, 1; engravers, 5; 
enamelers, 2; glass workers, 1; hub cut- 
ters, 8; jewelers, 22; silversmiths, 8; tool- 
makers, 12; watchmakers, 1. 

Among the contributions received last 
year by the school for the jewelry depart- 
ment were the followin®: Through the 
New England Manufacturing Jewelers 
and Silversmiths’ Association, cash amount- 
ing to $170; from a friend for prizes, $30; 
from E. C. Ostby, imitation stones. 


New York Concern Defrauded by Unique 
Swindling Scheme. 

A postal card order swind'e was worked 
by an unknown man on Robert Ingersoll 
& Bro., 47 John St., New York, last week, 
and neither the man nor the watches which 
he obtained have as yet been located. Al- 
though the amount involved was not very 
large, yet the success with which the scheme 
was carried out should serve as a warning 
to jewelers throughout the country to 
beware of delivering goods to unidentified 
persons who may call for them, represent- 
ing that they come from some reliable 
dealer. 

A man called at the retail jewelry store 
of A. C. Reichel, 207 Bergen Line Ave., 
Union Hill, N- J., on Monday of last week, 
and asked to be shown diamond rings. 
After he had examined the jeweler’s stock 
he said he would tell his young lady friend 
of the selection which he had made and 
would ask her to come in and look at the 
ring. He received the jeweler’s card and, 
as he was going out the door, asked Mr. 
Reichel if he knew the address of Robert 
Ingersoll & Bro., of New York. The 
jeweler told him that the firm was located 
on John St. That was a!l the New Jersey 
jeweler saw of the man. The young lady 
did not appear. 

In a day or two the jeweler received a 
bill from Robert Ingersoll & Bro. for three 
dozen assorted watches which had beeu de- 
livered to a messenger on an order received 
on a postal card purporting to come from 
Mr. Reichel. The jeweler at once tele- 
phoned the watch concern that he had 
placed no such order and came to New 
York to investigate. At the offices of 
Robert Ingersoll & Bro. it was learned that 
a young man about 23 years of age had 
called for the package of watches for which 
the post card order called. When he called 
for the package he was without his coat 
and told the young man who waited upen 
him that he had left it in a train and 
wondered how he could get it back. He 
signed the receipt book as “Al. Funk,” took 
the package and went away. Just before 
the man who had obtained the watches 
called for them a telephone message was 
received asking if the package was ready. 
Since the post card order was signed with 
Mr. Reichel’s name and postmarked Union 
Hill, N. J., requesting that the watches be 
ready for delivery on the next day, and 
because of the telephone message of inquiry 
relative to the watches, suspicion as to a 
crooked game was not aroused. 

Mr. Reichel is, of course, not certain 
that the young man who called at his store 
and asked for Robert Ingersoll & Bro.’s 
address is the one who carried out the 
swindle. It does not seem, however, that 
had a man intended to obtain goods in the 
fraudulent manner in which the watches 


were obtained, that it would have been 


necessary for him to have visited the 
jeweler in Union Hill in order to carry out 
his scheme. He could just as well have 
sen: in an order on the postal card and 
telephoned, making inquiry about it without 
having visited the jewelry store at all. 

The man who called for the package is 
described as being about five feet, six 
inches tall, of medium build, and about 23 
years old. 
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DIAMONDS == 


Nothing is more popular to-day than La Vellieres: consequently . 
nothing sells so well. 

To meet the demand, we have prepared an elaborate stock of 
unique and exclusive designs, in all combinations, at prices rang- 
ing from $15.00 to $1,500.00. 

Being Importers as well as Manufacturers, we are able to offer 
exceptionally fine pieces at moderate prices. 

Write for assortment. We can meet any requirement in quality 
and price. 


Hayden W. Wheeler & Co., Importers and Manufacturers 
2 Maiden Lane, (i) NEW YORK 


FACTORY TRADE MARK BROOKLYN 
REGISTERED 


Amsterdam: 2 Tulp Straat London: 50 Holborn Viaduct 











M. GATTLE I, B. ETTINGER 


GATTLE, ETTINGER & CO. 


Manufacturers of 


Artistic Diamond Jewelry 


We take pleasure in announcing that this business, formerly 


conducted under the name of Gattle, Ettinger & Hammel will 
be continued hereafter as Gattle, Ettinger & Co. 
Our entirely mew stock of original pieces in mounted 


precious stone jewelry is now complete. 


SPECIAL ATTENTION WILL BE GIVEN TO MEMORANDUM ORDERS 


170 BROADWAY, Corner Maiden Lane - : - NEW YORK 
August 9, 1909 














LONDON 
4 Holborn Viaduct 


OPPENHEIMER Bros. & VEITH 


Curters or DIaAMOoNDs 


Cutting Works 
254-258 Canal Street 











F. Mi. HARRIS, President HARRIS & LAWTON, Inc. C. 0. LAWTON Treasurer 


IMPORTERS 


Diamonds and Other Precious Stones American and Oriental Pearis 
If you wish a gem stone of any kind, write us. Di d cutting. Old di ds recut. Broken diamonds repaired. 


JEWELERS BUILDING, 373 WASHINCTON STREET, BOSTON, MASS. 
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Precious and Imitation Stone Trade Ex- 
presses General Satisfaction Upon 
Settlement of Tariff. 


A general expression of satisfaction be- 
cause of the settlement of tariff matters 1s 
voiced throughout all branches of the jew- 
erly trade, and it is expected, now that the 

_ bill has been signed by President Taft and 
has become a law, that business conditions 
will continue to improve in all branches of 
the trade. 

Especially in the precious and imitation 
stone trade is there rejoicing at the favora- 
ble outcome of the tariff schedule as relat- 
ing to precious and imitation gems. A com- 
mittee representing the precious stone in- 
terests, with headquarters in New York, 
worked with great diligence to obtain a 
tariff law which would serve the best inter- 
ests of the trade, and the success which has 
crowned its efforts is well merited. 

When the tariff revisior first became a 
topic of interest, New Yor importers and 
dealers at once became alert, and as far 
back as last November appointed a com- 
mittee to look after their interests. Tem- 
porary headquarters were established in the 
Lorsch building, 37: Maiden Lane, New 
York, and several meetings were held to 
discuss ways and means for obtaining a de- 

_sirable tariff schedule as relating to the 
gem trade. 

The committee appointed by the gem 
dealers and importers was composed of 
members of many of the largest houses in 
New York, and consisted of Alfred Krower, 
chairman; Ludwig Nissen, of Ludwig Nis- 
sen & Co.; Edward E. Harned, of Bailey, 
Banks & Biddle Co.; Meyer D. Rothschild, 
of the American Gem & Pearl Co.; Simon 
Frankel, of Joseph Frankel’s Sons Co.; 
Jacob Goodfriend, of Goodfriend Bros.; 
Gustav Eisenman, of Eisenman Bros.; 
Louis Kahn, of L. & M..Kahn & Co.; Leo- 
pold Stern, of Stern Bros. & Co., and M. S. 
Van Wezel, of S. L. Van. Wezel. 

Alfred Krower, chairman of the commit- 
tee, in speaking of the obstacles which were 
met and overcome and the work accom- 
plished by the committee, said yesterday: 
“We met much to contend with in our work. 
At ohe time senators from western mining 
States wanted to put a duty of 50 per cent. 
on all gems such as are found in this coun- 
try. _That would have been very sweeping, 
as most everyone knows that nearly every 
gem is found in this country. The Ways 
and Means Committee in the House bill 
proposed a duty of 10 per cent. on dia- 
monds, emeralds, rubies and sapphires, ir- 
respective of size, and precious stones of 
other varieties when not exceeding one 
inch in any one dimension. Had this pro- 
posed paragraph become active, every other 
kind of stones, such as opal, aquamarine, 
amethyst, topaz, etc., over an inch in any 
one dimension would have been classed 
under paragraph 95, which would have 
meant that such stones would be dutiable 
at 35 per cent. This, on the face of it, 
would be an unjust duty and would greatly 
interfere with business. 

“The paragraph relating to pearls, which, 
was submitted under the House bill, pro- 
vided for a duty of 10 per cent. for pearls 
in their natural state; half-sawed, drilled or 
split, 20 per cent., and collections of pearls, 
matched and selected, 60 per cent. as jew- 





elry. As any pair of pearls could be con- 
strued as being a collection, it would prac- 
tically have put all pearls under a 60 per 
cent. duty and would have destroyed the 
business and have caused endless litigation. 
Then. again, Senator Bacon proposed a 
duty of 25 per cent. on cut diamonds and 
10 per cent. on the rough stones, and it was 
only after a long and heated debate that a 
compromise was reached and the duty put 
at 15 per cent. on the cut stones and 5 per 
cent. on the rough, which, needless to say, 
would have been disastrous to reputable 
dealers had it become effective, and would 
have gone far toward placing the business 
in the hands of smugglers. 

“The committee, after a great deal of 
labor and numerous trips to Washington, 
succeeded in having the best parts of the 
Senate and House bills condensed into one 
paragraph, which in all respects was what 
the precious stone and imitation stone im- 
porters required. As a result of this, they 
now have a schedule which leaves nothing 
to be desired. It will enable them to con- 
tinue to do business, and in the end will 
produce more revenue for the Govern- 
ment. : 

“The rates of duty as they stand at pres- 
ent under the new law are as follows: On 
diamonds and other precious stones, re- 
gardless of size, 10 per cent.; pearls, 
whether in the original state, drilled or 
sawed, 10 per cent.; all imitation precious 
stones, regardless of size, 20 per cent.; 
rough diamonds and other precious stones, 
free. The trade is well satisfied with the 
outcome of the tariff. Business will now 
resume its natural course, and importers 
and cutters will be enabled to carry on 
their business on a larger scale with a feel- 
ing of absolute safety which will result in 
development in all directions.” 

The committee which had the interests of 
the precious and imitation stone dealers in 
hand has received, during the past week, a 
number of letters of congratulation from 
all parts of the country because of the ex- 
cellent service rendered in obtaining for the 
trade a tariff schedule which will in every 
way further its best intefests. 








Robt. W. Brady, Washington, Pa., Files 
Voluntary Petition in Bankruptcy. 


Pirrspurc, Pa., Aug. 5.—Robert Winters 
Brady, Washington, Pa., who began busi- 
ness about eight years ago, yesterday filed 
a voluntary petition in bankruptcy in the 
United States District Court in this city. 
His liabilities are $8,509.49, with assets of 
$3,005.67. The panic of the last two years 
is given as the cause of his failure, his busi- 
ness having suffered materially because of a 
falling off in trade and inability to realize 
on collections. His creditors are few in 
number, the heaviest debtors being banks. 

A partial list of creditors follows: First 
National Bank of Washington, note for 
$4,000, endorsed by Mary E. Brady; another 


' for $150, endorsed by the same person; one 


fqr $100 and one for $150, endorsed by Wm. 
B. Ritchie and discounted by the Real Es- 
tate Trust Co., of Washington; another for 
$750, endorsed by John W. Wester; one for 
$125 on the First National Bank of Wash- 
ington; International Silver Co., $69; Hay- 
den W: Wheeler & Co., $393; Joseph Horne 
Co., $53; Hall Bros. & Co., $238; Carter, 





Howe & Co., $52; Sam F. Sipe, $200; Jacob 
Strauss & Son, $77; James V. Brady (bor- 
rowed money), $200; E. R. Deems (insur- 
ance), $53; Washington Reporter, $120; 
Real Estate Trust Co., note endorsed by 
Samuel Siegel, $200; First National Bank, 
note endorsed: also by Mr. Siegel, $275; 
Samuel Garee, borrowed money, $250; 
Mary E. Brady, note for rent, $237. 

The schedule sets forth that he has giver 
no judgment bonds nor bills of sale. He es- 
timates the value of his stock at $2,023; 
household goods, $62; jewelers’ tools, etc., 
$212, and outstanding accounts, $408. He 
also owes Mary E. ‘Brady $420 for rent of 
the’ store, which is the amount due for 
one year. In addition to the items already 
enumerated, he sets forth that he is the 
holder of insurance policies, made payable: 
to his wife, in the following companies: 
Pittsburg Life & Annuity Society, $5,000; 
7Etna Life Insurance Co., $1,000; Bankers” 
Life, $1,000; Union Central Life Insurance- 
Co., $1,000; Ben Franklin, of Philadelphia, 
$3,000; Queen Insurance Co., $3,000. The 
policies have no cash value. A_ receiver 
wi.l be appointed in a day or two and the 
affairs of the bankrupt wound up as speedily 
as possible. 





Death of Jacob E. Farrington. 
ProvipeNcE, R. I., Aug. 7.—Jacob E. Far-. 
rington died at the Home for Aged Men,,. 
on Broad St., this city, the first of the 
week. With his death passed away the last 
of the old-time retail jewelers who for 
nearly half a century previous to about 10 
years ago were business landmarks of 
lower Westminster St. For many years he 
occupied one of the principal retail stores 
on that thoroughfare, located on the pres- 
ent site of Keith’s Theatre. He was 73 
years old and had been ill several months. 

He was born in Woonsocket, being the 
eldest son of the late Billings S. Farrington 
of that city, who, for many years, con- 
ducted a retail jewelry store there, and here 
Jacob, as well as his younger brothers, Lin- 
dorf and John B:, both of whom later were 
individually identified with the retail jew- 
elry business, received their initiation into 
the business. In 1855, when only 18 years 
of age, Jacob came to this city and entered 
the retail store of an uncle, at 35 West- 
minster St., as a salesman. A few years 
later he acquired an interest in the business 
and shortly afterwards his brother, Lindorf 
W. Farrington, succeeded to the business. 
The store was removed in 1861 to the west 
corner of Westminster and Exchange Sts., 
and, six years later, was again removed 
further up the street to the corner of Dor- 
rance, where it continued until the dissolu- 
tion of the brothers, in 1884, when Jacob 
opened the store where Keith’s Theatre 
now stands. . 

In 1893, Mr. Farrington made his last 
move, to 262 Westminster St., near Snow, 
where he continued until he retired, about 
five years ago. His store was considered 
one of the finest in this city and his cus- 
tomers included many of the city’s best 
people. He found time outside of his busi- 
ness to develop an interest in horses, which 
became his hobby. He leaves one daughter, 
his wife having died several years ago, and 
one brother, John B. Farrington, of Jal- 
bert & Farrington, jewelers of Woonsocket. 
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in qualities and sizes especially suited for the requirements of the 
manufacturing —: 


cludes a number of series in manufacturer’s sizes ranging from the 
small to one or one and a half grainers. These series will prove 
attractive as much for their uniformity of assortment as for their 


exceptional values. 


Importers of Precious and Imitation Stones 


PARIS 
39 Rue de Chateaudun 212 Union Street 14 Hauptstrasse 


PEARLS 


Our Pearl StocK, aside from our regular qualities, just now in- 


ROUND PEARLS 
BOUTON PEARLS 


ORIENTAL, BAROQUES 
in various shades and tints. 


68 NASSAU STREET, NEW YORK 
PROVIDENCE IDAR 

















| R. L. & M. FRIEDLANDER 


IMPORTERS OF 


DIAMONDS 


30 MAIDEN LANE, - - . NEW YORK CITY 
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HE most remarkable, beautiful and individual matrix precious stone ever 
offered to jewelry wearers. 


Beautiful Shades of Color— Color and Matrix Polish Equally— 
Wonderful Individual Matrix Effects— No Porosity or Roughness— 


Your manufacturer will furnish you—If not, write us and obtain list of first class 
manufacturers who will. 


§ | Occidental Gem Corporation 2% Broadway, New York 


Amatrice 


America’s Newest Gem 








Does Not Fade or Change Color. 





ST. PAUL BUILDING 
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Providence Manufacturers Pleased with 
New Tariff and Look for a Heavy 
Fall Business. 

. Provipence, R. I., Aug. 9.—Manufactur- 
ing jewelers of this city and vicinity are 
well pleased generally with the new tariff 
bill’s provisions for the protection of the 
jewelry industry. 

For a long time the manufacturers. of 
jewelry have tried to have the rates of duty 
increased, and last Spring a delegation ap- 
pointed by the New England Manufactur- 
ing Jewelers’ & Silversmiths’ Association; 
headed by Henry G. Thresher, of the 
Waite-Thresher Co., this city, went to 
Washington and appeared with others from 
other manufacturing jewelry centers, be- 
fore the ways and means committee, urg- 
ing an increase in the duties on foreign- 
made jewelry and a more specific classifi- 
cation than had prevailed. 

It is claimed that the new bill gives the 
manufacturers all they desire and puts 
them in a position to compete with the for- 
eign manufacturers. There is no longer 
any fear of an influx of certain grades of 
goods at prices lower than they can be 
manufactured here. 

The Dingtey bill fixed the duty on jew- 
elry at 60 per cent., but the paragraph was 
only four lines long, and many of the im- 
ports properly coming under this heading 
were included in the other schedules. The 
resulting confusion enabled importers to 
obtain duties ranging from 15 to 45 per 
cent. on goods upon which Congress had 
intended to levy 60 per cent. 

The new law makes it clear just what 
jewelry is. It contains definite and positive 
classifications, and imposes 8) per cent. 
duty on the gold plated jewelry, 60 per 
cent. on the gold jewelry and 75 per cent. 
on the findings. The most the manufac- 
turers had hoped for was to hold the 60 
per cent. rate and obtain a_ satisfactory 
classification. 

The justice of their claim for protection 
against the cheap labor abroad and against 
the multitude of decisions which allowed 
importers all sorts of loopholes through 
which to escape the 60 per cent. tax, was 
recognized by the Senate committee, by 
the conference committee and finally by 
both branches of Congress, since the 
jewelry paragraph was unchanged from the 
time it left the Senate. This indicates a 
victory of no mean size for the Jewelers’ 
Tariff Committee, which has worked in- 
cessantly since last November, securing 
data, attending hearings and presenting 
the claims of the trade. 

It is impossible to figure just how much 
the new tariff will save the manufacturing 
jewelers of New England in protecting 
them from the importers. During 1907, 
over $1,200,000 worth of jewelry was im- 
ported into this country, according to the 
Government figures, but so much of the 
goods came in under varied classifications, 
as glasswork, metals, etc., that the exact 
total of imports is unknown. 

Henry G. Thresher, chairman of the 
jewelers’ special tariff .committee, said: 
“The jewelers have now got something 
they can stand back of. Few of them real- 
ize, however, what they actually have get. 
The paragraph passed just as the commit- 





tee submitted it, without the changing of 
even a comma. It’s been a great victory. 
Now the business will become settled, and 
I guess you will see things doing.” 

George H. Holmes, of the George H. 
Holmes Co., chairman of the advisory coun- 
cil of the association, said: “On general 
principles the tariff, it seems to me, ought 
to bring about a more settled state of af- 
fairs in the jewelry trade, which will un- 
doubtedly result in greatly improved busi- 
ness this Fall. In fact, I think that there 
are already signs of a marked improvement. 
The tariff schedule itself ought to be very 
satisfactory to the manufacturing jewelers 
of New England, as it eradicates some 
troubles which have arisen from erroneous 
classification in the past and imposes a duty 
which will be more protective than the 
former one.” 

Mr. Holmes was further of the opinion 
that the effect of the tariff on the jewelry 
business had apparently been anticipated to 
some extent, and that the favorable result 
was being manifested even now in the bet- 
tering of the trade conditions. 

William A. Copeland, treasurer of the 
Martin-Copeland Co., said: “In all goods 
where labor figures more than the stock, the 
tariff increase will be a great and decided 
benefit. The wages paid labor on cheap 
goods in this country are along the lines 
of the pay on the higher grades; as it is 
the cheap grade of goods that comes to 
this country from foreign shores, it was 
almost impossible to compete under the old 
tariff.” 

Mr. Copeland believes that the new rates 
will greatly stimulate business, and he looks 
for a large fall trade. 

Theodore W. Foster, of the Theodore 
W. Foster & Bro. Co., said: “Jewelers 
feel confident that, with the removing of all 
the fears and doubts which have existed, 
the Fall trade should increase materially. 
The men of our firm have reported that the 
trade all along the line will be very heavy, 
as the dealers are short of goods; we are 
preparing for the heaviest business that we 
have done in several years.” 

Everett L. Spencer, of the E. L. Spencer 
Co., said: “The tariff does not affect. solid 
gold work, but for business in general, in 
my opinion, the outlook is very encouraging 
and points apparently toward a very pros- 
perous season to come. Just at present it 
is our busy season, and we have been run- 
ning nights in order to catch up with 
orders.” 








Mrs. Edna M. Schultz Files Voluntary 
Petition in Bankruptcy. 

MINNEAPOLIS, Minn., Aug. 7—Mrs. Edna 
M. Schultz, retailer at 257 Cedar Ave., suc- 
cessor to her husband, A. H. Schultz, de- 
ceased, has filed a petition in voluntary 
bankruptcy, scheduling liabilities of $3,- 
317.33 and assets of $2,007, with exempt 
assets of $1,100. 

The principal creditors include local job- 
bers and some New York firms. 

Mrs. Schultz has continued the business 
of her husband since his death, and was 
business manager before his,decease. Of 
late several creditors have brought suit to 
secure their claims. 

It is said that these suits led Mrs. Schultz 
to file her petition. 


Dinner Given to John F. P. Lawton in 
Honor of His 50th Anniversary 
With the Gorham Co. 

Provipence, R. L, Aug. 9.—John F. P. 
Lawton, secretary and assistant treasurer 
of the Gorham Mfg. Co., completed a half- 
century’s service with that corporation to- 
day, and in observance of the event Mr. 
Lawton’s associates in the concern arranged 
a dinner in his honor at the Hope Club in 
the evening. The employes of the Gorham 
Co., at noon to-day, paid their tribute to 
the veteran official, a long line of workmen, 
numbering 1,807, saluting him as they filed 
past on their way from the works. ‘This 
evidence of regard touched the recipient 
deeply. 

At the dinner this evening there were 
present, to extend their congratulations, Ed- 
ward Holbrook, New York, president of the 
Gorham Co.; John S. Holbrook, vice-presi- 
dent; E. J. Dingee and W. N. La Cato, of 
the New York office; E. Frank Aldrich, 
Henry S. Sprague, William C. Codman, 
William Codman and William E. Keyes, of 
this city, officers and directors of the com- 
pany. An engrossed testimonial upon parch- 
ment was presented to Mr. Lawton at the 
conclusion of the dinner in commemoration 
of his 50 years’ connection with the company. 

Mr. Lawton entered the employ of the 
company in 1859. He was first employed 
as bookkeeper. In 1865 he acquired an in- 
terest in the company and became its secre- 
tary, which office he has held ever since. 

Mr. Lawton passed his 70th birthday two 
years ago, at which time there was a ma- 
terial appreciation of the event shown by 
the company. 








Canadian Magistrate, in Sentencing; 
Jewelry Thieves, Warns Jewelers 
Against Negligent Exposure 
of Stock. 

Orrawa, Can., Aug. 4—Howard Conrad 
and Charles A. Wood, two of the men con- 
cerned in the robbery of, the store of Alex. 
McMillan, of this place, where diamond 
rings to the value of upwards of $3,000 
were taken, but subsequently recovered, 
were sentenced, Friday, by Magistrate Ask- 
with, of Ottawa, to one year’s imprisonment 
each in the Central Prison. The sentence 
was light on account of the prisoners’ con- 
duct in aiding the police to recover the 
stolen goods, and also because both men 
are suffering from consumption, which, in 

Conrad’s case, is far advanced. 

In pronouncing sentence the magistrate 


referred to the carelessness of jewelers in” 


-leaving valuable jewels exposed where they 
could easily be stolen, which he charac- 
terized as almost criminal negligence unless 
proper means of protection were adopted. 
James Howard, alias Fred Smith, the other 
than arrested, was discharged, but re- 
arrested by Detective C. M. Verdin, of Wee- 
hawken, being wanted in that place on a 
charge of pocket-picking. 





The entire stock of W. A. Penn, Mor- 
rison, Ill., who recently filed a petition in 
bankruptcy, is being disposed of at auction 
by Col. L. Byrnes of Chicago. A. R. Baird 
acted as trustee in bankruptcy. The fix- 
tures and furnishings, including a large 
burglar-proof safe, were included in the 
sale. 
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Importers of 
PEARLS, ETC. 
MAKERS OF 
FINE 26 Maiden Lane, PRE C 1OU S 
DIAM ON. D (Southwest Corner Nassau Street) fe TO N B S 
JEWELRY. NEW YORK. 
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F. A. JEANNE PFARLS 





RUBIES AND EMER ALDS ROUND — BOUTON 


BAROQUE 


5 Square de l’Opera PARIS, FRANCE 


Cable Address 


“GEMFINDER” > 


Western Union Code 














PATTERSON & STARKE || gos: 


Successors To RUD. C HAHN & CO. THE NEW GREEN STONE 





























Importers of Precious Stones and Pearls a 
| ROSE 
65 Nassau Street NEW YORK DIAMONDS 
-EISENMANN BROS. " 
IMPORTERS re NEW YORK: 
Pearls and Precious Stones | | °°" “" 
452 Fifth Avenue, New York PROVIDENCE: PARIS: 
cor. 4Oth St., Hnox Building 212 Union Street 10 Rue Cadet 



















































Fourth Annual Convention of the American National 
Retail Jewelers’ Association 


Manufacturers, Jobbers and Retailers Assemble and Discuss Trade Topics of Timely Interest. 

















Omahnwa, Nebr., Aug. 6.—The fourth an- 
nual convention of the American National 
Retail Jewelers’ Association, which began 
last Tuesday, the opening session of which 
was reported in the last week’s issue of 
THE JEWELERS’ CiIRCULAR-WEEKLY, was con- 
tinued until to-day, with an unusually large 
attendance at each meeting. A slight change 
in the personnel of a few committees was 
made early Tuesday morning when R. M. 
Phipps was appointed a member of the 
committee on deceased members in place 
of L. C. Eisensmith, who was absent. H. 
A. Bransford and M. H. Jones were ap- 
pointed on the auditing committee in place 
of Max Jennings and E. B. Lewis. 

President Archibald then announced 
that the committtee on resolutions would 
consist of Mack A. Hurlbut, chairman, and 
Steele F. Roberts, Chas. H. Williams, 
Claude Wheeler, Frank MHannis, A. F. 
Jahnke, Sandy McKay, Chas. F. Artes and 
Cc. E. Tillson. 

The committee on the president’s address 
consisted of A. E. Barker, Geo. Arkwright, 
W. L. Jones, F. D. Ausman, D. G. Gallet 
and A. J. Stark. 

A. G. Hoch and C. P. Guy were ap- 
pointed. ushers, and Max Egge and A. L. 
Thoma were appointed sergeants-at-arms. 

Treasurer Berman being absent in, Eu- 
rope, the reading of the treasurer’s report, 
as well as the reading of Secretary Cal- 
lison’s report, was postponed until Friday. 
Chas. H. Williams, Condon, Ore., second 
vice-president of the association, delivered 
the following address, entitled “Why Are 
We Here?” 

WHY ARE WE HERE? 

It is useless for me to say that I feel it an 
honor to have the privilege of addressing such 
an intelligent audience as I fimd before me 
to-day. The only regret that I feel is that nature 
has failed to endow me with the necessary talent 
and eloquence to do justice to the subject in hand. 
Our able president saw fit to select me for this 
subject; while I do not see the wisdom of his 
selection, I assure you that I will do in my small 
way all that I am capable of doing, and that is 
all that should be ,expected of anyone, in the 
meantime I hope to please you if honest efforts 
can accomplish my aim. 

The subject which is to be the basis of this ad- 
dress, or heart to heart talk, if you will kindly 
allow me to call it such, is, “why are we here?” 
and to answer that question to your satisfaction 
will be my true aim. I may wander from my 
subject, seemingly, but I feel that the subject 
covers so much ground that I cannot do it justice 
without more or less wandering over a large valley 
of thoughts, and in my wanderings I hope that 
my audience will be lenient with me and take into 
consideration the easy spread and flexibility of my 
subject. There was a time in the early days of 





From left to right: President J. P. Archibald, First Vice-President Joseph Mazer, Second Vice-President Jacob ’ 
Wheeler, Treasurer A. B. Hull, Retiring Secretary and Member Executive Committee S. Callison, New Member Executive Committee T..L. Combs. 


local organization when these gatherings were had 
more for individual benefit, but to-day the think- 
ing jeweler’s mind has broadened to the extent 
that these meetings are called for mutual benefit. 

We are here to get acquainted with our next-door 
neighbor, who maybe is a jeweler also, and whom 
we are afraid to call on at home, for he has such 
a poor reputation (mostly of our own making), 
that we dislike to be seen in his place of business 
for fear that the people will say (as a jeweler 
told me who was really in earnest), that we are 
in cahoots to beat them. 

Gentlemen, we are here to establish a friendly, 
yes, a brotherly feeling among the trade, a feeling 
that should have existed for years, and a feeling 
without which no two jewelers can succeed in any 
one city or town, for sooner or later oné or the 
other is bound to come to grief, if not both of 
them, as we often find it to be the case where 
some good man comes in who attends to his busi- 
ness and does an honorable business. To eliminate 
that antagonistic feeling among the retail jew- 
elers should be the aim of everyone who has the 
good of this association at heart. 

We are here to try to impress on the retail jew- 
eler the value of price-protected goods, and also 
the value of the minimum price on all goods 
handled by the legitimate retail jeweler. Right 
here I wish to say that I have been accused of 
price-cutting by competitors when I was really 
only meeting the prices of firms who send their 
prices broadcast over the country. I have a letter 
in hand, being an exact copy of a letter sent to 
a leading watch concern asking their  pro- 
tection because I was selling seven-jeweled 
watches in nickel screw case for $4.50. Gentle- 
men, why should I not sell that watch for $4.50, 
when the same watch is quoted all over the coun- 
try for $4.30, allowing 20 cents for transportation, 
I am only meeting their prices. I would like to 
have vou tell me what right I have to ask or 
expect my trade to pay .me a premium on any 
goods that they can buy for less money elsewhere. 

Gentlemen, why are we here? We are here to 
tell that manufacturer and all others likewise, that 
if they want us to sell their goods and push them, 
they will have to arrange with these firms quoting 
these prices above mentioned in a way that will 
leave us a chance to make an honorable ' profit. 
We are here to tell them and show them that we are 
now selling all the makes and grades which have 
a protected price, and also to tell them and to 
show them that we can sell any make of watch 
or goods we may see fit to advertise and push, for 
the retail jeweler is just beginning to realize that 
he is the means through which all the manufac- 
turers of the country have put their goods on 
the market. If we were able to create a demand 
for all these goods in the past, I do not believe 
we have lost the art. 

We are here to show these gentlemen that it 
would be to their interest to fix a minimum selling 
price not only on some grades of their goods, but 
on all of them. Remember, we must not expect 
any of these manufacturers to do these things 
until we have shown them that it will pay them, 
for with the manufacturer it is nothing but a 
business proposition, a matter of dollars and cents. 
Therefore we should not expect them to do any- 
thing until we have demonstrated to them that 
it is to their benefit <s well as ours to protect us; 
if we all do our duty on that line it will not be 
long before the manufacturer will be forced to 
protect us, and the reason will be his own self- 
protection. 


NEWLY ELECTED OFFICERS OF THE AMERICAN NATIONAL RETAIL JEWELERS’ ASSOCIATION. 


All these things, gentlemen, we want to do in 
a friendly manner, for the manufacturer as well 
as the jobber is our friend; yes, the best friends 
that we have, and to them many jewelers present 
owe their existence in the j¢welry business. So, 
gentlemen, we should forget the past and try to 
settle our difficulties in a friendly way by talking 


- it over and understanding one another, for nothing 


can ever be accomplished by fighting our friends. 

The very fact that we are progressing rapidly 
along these lines is shown by the interest that 
many watch manufacturers are taking in coming 
in contact with the retail jewelers of the country 
by attending and taking part in these conventions. 
We now find some manufacturers who, two or 
three years ago, did not pay much attention to 
the wave of organization, and who hardly recog- 
nized that one existed, but who now can readily 
see the future of this association if we are careful 
in the administration of the same. 

We are here to talk over with one another the 
value of the different grades of goods on the mar- 
ket, one man handling one class, the next man 
the other, comparing the price paid for the same 
goods in different localities, thereby getting on to 
the honest or dishonest jobbers and manufacturers, 
also comparing the quality of the different makes 
on the market, and thereby deriving great benefit 
and experience for the future. We do not intend 
to use a boycott system, but simply to protect one 
another from unfair firms who may be putting out 
spurious goods, 

I wish to touch on one point that to my mind 
is the greatest of all, that is, the point of sin- 
cerity. It is all well and good for us to come 
here and tell what we want to @9, but when we 
are home what do we actually du? Do we live up 
to the principles laid down as absolutely necessary 
to attain the goal aimed at? If we do not, gen- 
tlemen, all this is only a farce. We are here to 
tell one another that whenever a man comes into 
your place of business to sell you some goods the 
first question that he should be asked is, ‘“‘Do you 
sell to the legitimate trade only?” If the answer 
is not satisfactory the transaction should end right 
there, for by these methods only will we ever gain 
the point at issue, that is, that our principles must 
be put into action or that will not count for much. 
It is in the steady grinding of the same principles 
put into action, day after day, that the result will 
show itself in the long run. “Really believe in 
what you do yourself, and others will believe in 
you,” is one of the true sayings of the sages. 


Again I am asked the question, why are we 
here? We are here for business, and until that 
business is done which has brought us here we 
must nct throw down the burden. Our able 
president in one of his letters to me called my 
attention to the fact that a radical change was 
to be made at this convention, and that it was to 
be purely a business convention, and I am really 
glad of it, for I have felt that, our business some- 
times was hurried and our attendance rather small 
at some of the business sessiuns of our last year’s 
convention. That was caused, perhaps, by a 
little too much good-time entertainment. So I 
think the change made by our president may be 
radical, but it is certainly for the good of the 
association, and we should all fall in line and 


, Support it. “‘Why are we here?” is the question 


asked, and I answer, “For business.”” Then let 
te request that we make it business by all attend- 
ing every session of this convention in full, and 


by taking ‘pains that others do so, thereby showing 


Nabstedt, Secretary Claude 
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the interest that we take in our association; the 
impression that we make on others by our own 
carriage in business matters goes a long ways to 
win or lose the good opinion of the general pub- 
lic, and that opinion is a valuable asset if we 
can get it, for with it comes the good will of 
the public at large. 

We are here to meet with that committee repre- 
senting the jobbers’ association, and talk over 
whatever there may be to discuss regarding the 
trade grievances. Have you, gentlemen, ever 
thought deeply over this little matter? It was 
only a year or so ago that the jobbers and re- 
tailers were at swords’ points. How is it to-day? 
Everything is amicable. And why? Because we 
have shown the jobbers that there should be some 
way of getting together and settling these dis- 
putes between ourselves, thereby doing away with 
this public fighting which was only a dishonor to 
all concerned. 

Believe me, gentlemen, the tire is soon com- 
ing when the same thing will be done by all 
branches of the trade, and all disputes will be 
carefully settled by the parties concerned in a 
private way and without being detrimental to any 
one. We are here to demonstrate all these facts 
to the proper parties and, as svon as they see 
that it will be to their advantage to do so, it will 
soon be done. But in order to demonstrate these 
facts we must carry out our principles at home 
as well as at the convention, for what we do and 
not what we say will determine the’ way that we 
are going to be judged. “Actions speak louder 
than words,”’ is an old and very true adage, so 
let us get into action from now on, if we were 
not active before 

There are many manufacturers and jobbers who, 
to my point of view, are not getting the treatment 
at the hands of the members of this association 
that is really due them, because, gentlemen, some 
of them have made efforts to meet our demands, 
and in return have we done anything to show 
them that we appreciated what they had done? 
Some may say, yes, we have commended them in 
words of praise, or we have passed resolutions 
before our conventions showing them that we 
were pleased at what they had done. Now, gen- 
tlemen, I want to ask you this question: If a 
customer comes into your store, looks over your 
goods and praises them in the highest language, 
and finally walks out without making a purchase, 1 
allow myself to suppose that you will very much 
doubt some of the fine words of praise uttered 
by the speaker, and you will also feel very un- 
certain as to whether or not he appreciated your 
wares as much as he seemed to by his fine ex- 
pressions. Now, then, brother jewelers, we are in 
the same position of the customer toward the 
jeweler when we think that we have fulfilled our 
duty to the manufacturers, jobbers or wholesalers 
by handing them words of praise for whatever 
they have done to meet our demands, or do we 
expect them to make more efforts to meet our 
further demands? 


Fellow craftsmen, allow me to tell you that there 
is but one way to show that we appreciate and are 
pleased at what they do or have done in the way 
of meeting our demands, and that is to patronize 
them, give them a share of your business, be true 
to the principles that you advocate, practice it 
yourself, and taking your example others will do 
so, for that is the only substantial way that we 
can show them that it will pay them to protect the 
retail jeweler. They will soon see if we do what 
is right that it is a paying proposition to protect 
the retail jeweler, for, in doing so, they are pro- 
tecting themselves by increasing their business. 
and business, gentlemen, is what they are after 
as well as what we are after, also business is what 
has brought us together here to-day, and we must 
not be too selfish by thinking only of our own 
business to the detriment of all others concerned. 


To demand, gentlemen, is all well :nd good, but 
our demands must be just and we must stand 
ready to give value received for all we ask; in 
other words, our demands must be founded on 
fair business principles, and we must be willing 
to give and take in the fulfilling of the same, for 
only in showing our willingness to give :air play 
to all concerned will we ever accomplish our aim. 

We are here to behave ourselves and to show 
the world at large that the jeweler as a business 
man is not to be figured very far down the 
list, also that the retail jeweler as a citizen is 
an honor to the community in which he lives, and 
a patriot always true to his country and flag and 
ever ready to come to the assisistance of a 
brother in distress. We want ‘to show every one 
here present that there really exists in the heart 





of. every retail jeweler a,warm feeling for his 
brother jeweler. Some of us may have to culti- 
vate that feeling to a certain extent, but never- 
theless we must show that it is there: If any of 
the brother jewelers here present, after taking an 
inventory of their feelings, should find themselves 
minus that feeling of warmth and good will for 
their brother jewelers, they must at once make a 
start to try to create it by daily practice. 

It will make you feel so much better satisfied 
with yourself after you have acquired it that you 
will be able to look everyone of them square in 
the eye and call him brother, for gentlemen do 
not lose sight of the fact that you cannot hate 
or dislike anyone without hating or disliking your- 
self, to a certain extent, nor ean you do anyone 
any harm without doing yourself harm, or can 
you in any way do anyone good without likewise 
doing yourself good. It seems to have been a 
natural law to love one another, the violating of 
which is sure to inflict punishment on the violator. 
I really believe, gentlemen, that we can do more 
good to elevate our trade by our proper carriage 
and treatment of one another than we can by any 
other one means at our command, and there is no 
other one thing in which the retail jeweler needs 
more education than in the treatment of his 
brother jeweler. 

Having exhausted that subject, and I hope not 
in vain, for if I have been the means of even 
setting some of my jeweler friends to think on 
the subject I will feel repaid ten-fold, for some- 
times all that is needed is a thought to start with, 
and then the natural brotherly feeling flows of 
itself and carries us to the winning post which 
none of us, brother jewelers, can attain if we 
spend too much of our time fighting one another. 
When we wake up to the actual facts we find 
ourselves in the position of the two dogs which 
fought for the bone and found the bone gone when 
the smoke of battle was cleared away, so, brothers, 
take warning. 

Last but not least, we are here to elect our 
officers for the next term of one year, and right 
here is where I want, with your permission, to 
wander a little from my original subject to put 
forth a few thoughts that I think wili be bene- 
ficial to the association and to all concerned, and 
that is the tendency to change your officers too 
often. This organization is getting to be of some 
magnitude. In some of the offices it would seem 
to take a year to get well acquainted with the re- 
requirements of the office, and sometimes when 
an officer is just getting to be proficient he is re- 
moved and replaced with a new recruit who has to 
go through the same period of learning to pre- 
pare himself for this missile. 

Now, I am of the opinion that many who try 
to get offices do not really know or realize the 
amount of work that is connected with them, and 
when they discover it the work is neglected to 
the great detriment of the association. I have ref- 
erence to our State association, in which such 
mistake was very costly, and as this association 
is much larger in membership and the work 
thereby multiplied, I would say that it is due the 
association that any man, not knowing the amount 
of work required of him or not having the proper 
tire to devote to any office within the gift of 
this association, should refrain from any efforts 
whatever to attain the same. Thus he will not 
force out others who might have the time and 
might be willing to spare it to the advantage of 
the association. Gentlemen, I am a great be- 
liever in the office seeking the man, and not the 
man the office, for in that way only will we 
succeed in enrolling the best material we have in 
our ranks to the benefit of the association. 


Take example from some of the large industries 
and corporations. They are not believers in many 
changes in the staff of their managers. Why? 
Because they have found by experience, dearly 
bought, that it did not pay to trade horses while 
crossing a stream. Why is it that the state of 
health of the famous railroader, Mr. Harriman, 
can almost cause a panic? Not because all rail- 
road traffic will stop on his lines should Mr. Har- 
riman die, but because the change might be so 
costly to the interest with which he is connected, 
and because it will take whoever might take his 
place some time to acqgfire the same knowledge 
of the business that he #has at the present time. 
For that reason, gentle , we should think deeply 
when we have a capable officeryin any capacity 
whatsoever, before we change him, provided he is 
willing to continue in office, for the change may 
be detrimental to the association with the best 
efforts of the incumbent and without any fault 
of his. 


Therefore, gentlemen, the election of officers 
should be looked upon as the most important busi- 
ness coming before this convention. In the selec- 
tion of these officers care should be taken that no 
feeling of friendship should have any weight in 
the balance of power to elect; that the ability of 
the person chosen for the position and his willing- 
ness to serve and qualifications be the only 
reasons why the members of this body should sup- 
port him. With that principle put into force this 
association will soon see the day that the retail 
jewelers of the country will find it an honor to 
hold a certificate of membership in the American 
National Retail Jewelers’ Association, and until 
we have reached that point of excellence in or- 
ganization we will not have attained the power 
that is due this association. Therefore allow me 
to urge every member of this convention to have 
but one thing in view in regaras to the election 
of officers, and that is, the best results for the 
benefit of the association, first, and all the time. 

Let us recognize a man’s ability, whoever he may 
be, wherever he may have come from, or for 
whomsoever he may have come here to represent. 

Some members must be ready to deny themselves 
some cherished ambition because the president, 
secretary and treasurer should be as centrally 
located as possible to transact the business of the 
association at the least possible expense. While 
I think it is quite an honor to hold the office of 
president in this association, I have to deny myself 
even the thought, for the good of the association 
would not permit its head executive to be located 
so far away from the center of its work. The 
extra expense in getting them rogether (I have 
reference to the executive committee), would be 
too great, and I feel an unnecessary expense when 
we have within easy reach of tne center of work, 
members who are capable of filling those offices 
with credit to themselves and satisfaction to the 
members of this association. 

Therefore, in electing your officers for the next 
year do not lose sight of the many things that 
are of great importance to this body in the line 
of saving expenses in the administration of the 
affairs of this association, as we are uot very 
strong financially at the present time, and as we 
realize we cannot accomplish anything without 
funds. The fact of our being without funds is 
not a recommendation, nor is it a drawing card 
to the many retail jewelers at large whom we 
wish to enroll in this association. 

I am really sorry to take up so much of your 
valuable time on this subject, but, brother jew- 
elers, I feel it such an important point that I 
sometimes feel that if I had the tongue, voice and 
eloquence of a William Jennings Bryan I would 
be tempted to try to force the importance of these 
many little points which, in themselves, like the 
scattered drops of the April shower, do not count 
for much, but when united and concentrated form 
a power impossible to resist. 

I have tried to tell: you at some length why we 
are here and what we are here to do, now I would 
like, with your permission, to reverse the order of 
things for a moment and tell you of some of the 
things we are here not to do. It has almost always 
been the misfortune of our conventions to have 
some unpleasant things to settle. But when those 
things have to be, they must be, but brothers, per- 
mit me to call you such for the moment, for we 
really are brothers, some of us in more than one 
way, I would like to ask you if you will not 
all put your shoulder to the wheel and make this 
convention a matter of history in the jewelry 
trade, by making it the best, the most friendly and 
the most brotherly convention ever held in the 
interests of the jewelry trade. It is within our 
power. It only requires the help and willingness 
of every member of this body, so now, fellow 
craftsmen, let us all appoint ourselves as a com- 
mittee of one to see that this convention is made 
the biggest success possible, and an event in the 
life of every member present. 

Let us not allow any little difference of opinion 
to cause us to drift apart on any question and 
cause great arguments that will occupy the valu- 
able time of this body, but at all times let us 
endeavor to let the majority rule and end all dis- 
cussions. Things may not be exactly as we see 
them, but the fact that a majority sees them in 
a different light than we do should be sufficient 
to convince us that we may be wrong. And good 
government, gentlemen, in anything, can only be 
accomplished when the majority’s ruling is final, 
and when all members in a body are willing to 
follow them and fortity them with their power and 
strength. So let me ask you again for your sup- 
port of the majority at all times during this con- 
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vention, and let us show the world at large that 
although we may be classed with the blacksmiths 
on the rate books; that as business men and men 
of intelligence,.they must class us wp towards the 
head of the line, and let us_ all conduct ourselves 
during this convention so that every member here 
in attendance may feel proud of the fact that he 
is a retail jeweler and a member of the American 

National Retail Jewelers’ Association, and that 
feeling will be a great drawing card to the mem: 
bers at large whom we are so anxious to enroll 
in the membership of this association. 

Mr. President, ladies and gentlemen, in my 
closing efforts to answer the question as to why 
are we here, I must say that we are here to 
tender thanks to the many valuable friends who 
at all times have always stood ready to .tender 
us their valuable help. In this respect I have 
especially in mind the trade press that has so 
kindly helped us to make our past conventions the 
great successes they were, and that at all times 
have stood ready to do anything that would pro- 
mote the welfare of this association; also to the 
many manufacturers and jobbers who, with their 
exhibits, have helped to make our conventions in- 
teresting and beneficial to the members attending, 
besides being a great attraction ro help swell the 
attendance, also to thank the many manufacturers, 
jobbers and wholesalers who have done anything 
to meet the demands of the retail jewelers for 
protection. 

We are here to commend them and to show them 
that we appreciate what they have done, and that 
we are ready to do more, and that is to patronize 
them and lead them on to further efforts to pro- 
tect themselves by protecting the retail jeweler 
with a fixed selling price on all their goods in- 
stead of on part only. 

Finally, we are here to render thanks to our 
officers who have, during the past year, carried 
the burdens of the work of this association to the 
best of their ability, and to the satisfaction of the 
members of this association. Special thanks is 
due our worthy president, who nas had a heavy 
burden in the handling of the work of this asso- 
ciation, and who has done so without complaint. We 
are here to thank the many valuable speakers who 
have made our conventions so interesting, also to 
thank the State association of Nebraska and the 
local association of Omaha for their able efforts 
in preparing the present convention. 

In these, my closing remarks, I wish to say 
that I see in the future of this association great 
possibilities for the betterment of the individual 
jeweler and of the trade in gencraf. All that is 
needed is the undivided support of the members 
of this association to its officers, and the careful 
choosing of the same. Mr. President, ladies and 
gentlemen, I thank you all very kindly for your 
appreciative attention, and hope to have the pleas- 
ure of meeting you all individually during this 
convention. Hoping that my efforts to please and 
interest you have not altogether. been in vain, I 
again thank you for your attentron. 


President Archibald then invited A. W. 
Sproehnle, Maximilian Ellbogen and Geo. 
H. Edwards to sit upon the platform with 
the officers of the American National Re- 
tail Jewelers’ Association. These gentle- 
men constituted a committee of delegates 
from the National Wholesale Jewelers’ As 
sociation. 

A short talk was limited to two minutes 
each, on the question “How many times 
should a retail jeweler turn over his stock 
during the year in order to be considered a 
successful retail jeweler?’ Mr. Hurlbut, 
of lowa, said many retail jewelers carry- 
ing a large stock made money by turning 
over their stock only once during the year. 
Mr. Paegel,; of Minnesota, said a. small 
stock should be turned over three times 
a year. Mr. Hoefer, of Nebraska, said he 
carried an $8,000 stock and made money 
by turning gt over twice during the year. 

Mr. Stebbins, of Ohio, said it didn’t 
matter how many times a stock was turned 
over. The principal thing, he: said, was to 
see that the business done was: profitable. 
Mr. Roberts, of Pittsburg, said a $10,000 
stock should be turned over twice, but that 


a $100,000 stock was impossible to turn 
more than once. The meeting then ad- 
journed until the afternoon. 

The Tuesday afternoon session began 
with the singing of “Maryland” aind 
“America” by those present. This was fol- 
lowed by a preliminary report of the com- 
mittee on credentials and the announcement 
by President Archibald that the organi- 
zation had nearly 3,000 members. 

The real afternoon session began with the 
address of President Archibald, who spoke 
as follows: 


PRESIDENT ARCHIBALD’S ADDRESS. 

Another convention season has come. The jew- 
elry craft from ocean to ocean has been invited 
to come to this city. Large numbers have gath- 
ered here—-manufacturers,{ jobbers, _ retailers, 
editors, commercial men, and by no means the 
least, many good women. We bid you all a 
hearty greeting. We bid you all a royal wel- 
come. 

This convention marks the fourth anniversary 
of the founding of this association. The growth 
of this association has been steady. This is a sure 
sign of success. Things that are built for genera- 
tions to behold are built slowly. This organiza. 
tion cannot move faster than its members. This 
organization cannot move in advance of the ideas 
of its members. So organization work must neces- 
sarily move slowly. . 

THE WORK OF THE PAST YEAR. 


The work of the past year has been harmoni- 
ous, pleasant, but laborious. Organization of 
new States has been an important factor. During 
the year the great States of Texas and Wisconsin 
affiliated with the national association. Also, the 
States of New Jersey, Delaware, Colorado and 
the District of Columbia organized and affiliated 
with the American National Retail Jewelers’ As- 
sociation. The great State of New York also 
formed a State organization. This makes 36 
State organizations. At the close of the first year 
we had 678 members; at the close of the second 
year we had 1,780 members. We have to date 
2,800 members. This shows the growth of the as- 
sociation since its beginning. 

This year many more States might have been or- 
ganized if our finances had warranted the ex- 
penditure. It takes money to organize States. 
It costs more money to organize any State than 
we receive the first year. This is inevitable. 
Nevertheless we must continue to organize new 
States until all are within our ranks. 

Each State organization has taken on new en- 
thusiasm. Nearly all States increased their mem- 
bership during the year. Nearly all States had 
enthusiastic State conventions. These meetings 
were characterized by unanimity of sentiment and 
intelligence of action which clearly indicates 
progress. 

Reports come to us from all States in the 
Union of the sentiment of the retail jewelers in 
favor of organization work. This is the keynote 
to success—interest, sympathy and enthusiasm. 
All these have awakened to a high degree. 
Competitors “in business now meet each other 
on friendly terms. A friendly relation between 
competitors has lessened jealousy and price cutting 
on goods. 

The wholesale houses who sell you goods are 
more careful to whom they sell. “hose who is- 
sue catalogues are more careful who receive them. 
The jobbers have almost entirely ceased sending 
out discount sheets except under sealed mail. 
Legitimate firms have nearly ail ceased selling 
goods to the catalogue houses. Legitimate manu- 
facturers have cancelled large orders when they 
ascertained the destiny of the goods—the mail- 
order house. 

Some manufacturers have placed a restrictive 
selling price on jewelry, on silverware, on china, 
on watches, and on many other lines, to protect 
the legitimate retail jeweler. 

At least two sterling silver manufacturers sell 
their goods exclusively to the retail jewelers with 
a restrictive selling price. There is a restrictive 
—— selling price on at least three brands 
of silver-plated flat ware. Some silver makers 
sell the retail jewelers only. ®* 

Some of our best gold-filled chain, locket and 
bracelet makers require their jobbers to sell the 
legitimate jewelers only. 

Five of our watch companies have a fixed sell- 
ing price on every movement. All other com- 


panies have a fixed Selling price on all high-grade 
movements. Many of these companies have adopt- 
ed the policy of selling the retail jewelers only 

The oldest and largest watch company adopted 
a policy of great moment to the retail jewelers. 
The declaration means that this great corporation 
has decided to restrict their channels of distri- 
bution of watches wholly to the retail jewelry 
trade. All wholesale dealers are requested not to 
sell directly or indirectly to any others than re 
tail jewelers. They further request jobbers in 
other lines than jewelry, mail-order houses and 
similar concerns to omit the listing of their 
watches in their catalogues. This is a far-seeing 
policy that recognizes that the retail jeweler is 
the preferred medium of distribution. These 
declarations, carried out, will place the watch 
business, in time, in the desired channels. The 
retail jewelers should welcome this policy and 
should use every legitimate means to assist in 
carrying out the declaration. 

Great praise should be given all those companies 
that took the advanced steps in protecting the re- 
tail jeweler by means -of a fixed selling price, 
and in confining the sale of their goods to the 
retail jeweler only. Due credit should be given 
all those companies that have since been induced 
to take either of the same steps to protect the 
retail jeweler. 

Jobbers all over this country are ceasing to re- 
tail goods and thus are protecting our interests. 
Everywhere the legitimate jobbers are notifying 
the trade that they sell at wholesale and to retail 
jewelers only. 

It is now the duty of the retail jewelers to 
do their part toward the manufacturers and the 
jobbers. We must practice the principles we teach. 
We must practice the spirit of reciprocity or our 
“preaching is in vain.” 

TRADE MARK. 

One year ago this association empowered the 
executive committee to have drawn up a trade- 
mark proposition and to put the same in opera- 
tion. It has been drawn up and signed, and now 
is in the hands of those who have the authority 
to carry out the contract. 

This association desires a trade mark, quality 
marks and manufacturer’s mark placed upon 
jewelers’ goods, wares and merchandise in a man- 
ner that will enable jewelers who are members 
of the association to determine the quality and 
source of such goods, wares and merchandise. 
These marks will guarantee the quality of the 
goods to correspond with the quality marked 
thereon. 

These trade marks shall be patented and regis- 
tered in accordance with law. The members shall 
be furnished with a key to these marks. These 
goods bearing, these trade marks shall be sold 
only to members of this association. 

When the manufacturers and jobbers take hold 
of this proposition and handle goods marked with 
the trade mark and quality marks of this associa- 
tion, a new impulse will be given association work. 

Our contract requires the president of this as- 
sociation to appoint a committee of three men to 
be known as the Trade Mark and Advisory Com- 
mittee. We recommend that this association em- 
power the president to appoint this committee. 
MUTUAL RELATIONSHIP OF MANUFACTURER, JOBBER 
AND RETAILER. 

For years we have heard the abuses of the re- 
tail jewelry trade placed upon the manufacturer 
and the jobber. No doubt there is some truth in 
the statements. But since the organization spirit 
has taken hold of the three branches of trade— 
manufacturer, jobber and retailer—a new spirit 
prevails. It is with much pleasure we greet manu- 
facturers and jobbers to-day. In the past year 
your president has had many most pleasant and 
profitable conferences with manufacturers and job- 
bers. These conferences have brought about most 
harmonious relationship between the associations. 

It is an advanced step to have with us at this 
convention delegates from the National Whole- 
sale Jewelers’ Association. It is indeed the 
crowning glory of this year’s work to see in this 
assemblage the manufacturers and the jobbers 
ready and willing to confer on all matters. 

Edicts are dangerous weapons. Threats are use- 
less firearms. “Heart to heart” talks will con- 
quer the greatest enemy. If your president had 
obeyed the mandates of many retail jewelers, 
many months ago the manufacturers and jobbers 
would have been marshalled against the retail 
jewelers in battle array. 

We recommend that this convention empower 
the executive committee of the American National 
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Retail Jewelers’ Association to arbitrate all dis- 
putes which may arise between jobbers and jew- 
elers, or manufacturers and jewelers, and accept 
and extend invitations for joint conferences and 
take any other action it may see fit for the pro- 
motion of the friendly relations and the advance- 
ment of mutual interests. 


FIXED SELLING PRICE. 

The slogan of the past year has been the fixed 
selling price on standard goods. This must be 
interpreted in the most liberal sense. We desire 
a fixed selling price on certain standard articles 
in silverware, watch movements, gold-filled watch 
cases and similar standard goods. 

We desire each manufacturer of these articles 
to fix the price at which each article shall be sold. 
We desire that this fixed price shall be maintained. 

For example: If every watch manufacturer 
would put a fixed selling price on each move- 
ment separately, and each gold-filled case manu- 
facturer would put a fixed selling price on each 
case separately and maintain it, one of the great- 
est problems before us now would be solved. Like- 
wise a fixed selling price on all standard goods 
wuld eliminate our worst evils. 

We do not favor the manufacturer selling com- 
plete watches except in very low grade and in 
very high grade movements. The reason is very 
plain. 

There are about 350 different watches made in 
the United States. Case each one in a 20-year 
gold-filled case and the average cost would be 
about $15.50 per watch. 

In order to have one watch of each kind in 
stock the retail jeweler’s stock in watches would 
amount in cost to $5,500. In order to have a 
small variety of cases each jeweler would need 
four or five watches of each kind, thus making 
his minimum stock amount to $20,000 to $25,000 
in watches’ alone. This would be impossible for 
more than 75 per cent. of the retail jewelers of 
the United States. 

We respectfully request all watch companies and 
case companies that have not established a fixed 
selling price on their entire product to do so. 
We ask them to give us a fixed selling price with 
a living profit. 

The fixed selling price is the weapon that will 
put back our business into the legitimate chan- 
nels. Let this convention go on record in favor 
of a “living profit fixed selling price’ on stand- 
ard goods. 

We may further suggest that we go on record 
against the sale of complete watches, except in 
the very high-grade movements and the low- 
grade movements. We wish here to state that 
any company that has been selling a complete 
watch with a fixed selling price should not be 
asked to change the policy. 

The master topic of this convention is that we 
hope to impress on each watch manufacturer and 
each gold-filled case manufacturer the importance 
of adopting a “‘living profit fixed selling price” 
on these articles separately. 

ROUND TABLE OR JEWELERS’ CLUB. 


It is impossible for the American National Re- 
tail Jewelers’ Association to meet more than once 
a year. It is not feasible for State associations 
to meet much oftener than once a year. The in- 
tervals between meetings are too long. Interest 
cannot be kept up unless we have some means to 
get the members together. 

I think the solution is the Round Table or Jew- 
elers’ Club. Every town, city and county can 
have a local Jewelers’ Club or Round Table. 
These have been organized in many cities and 
towns in the past year. In most cases the mem- 
bers meet once a month. 

Retail jewelers have always had an unfriendly 
spirit toward each other. Each man believed his 
competitor a ‘“‘rascal,’’ a dishonest man and an 
enemy. This spirit is fast passing away. 

Let me say “competition” begins at home. Your 
‘customer would not know the cost of many 
articles if your competitor had not told him. Your 
competitor’s customer would not know the profit 
he paid if you had not told him. 

Brother Jeweler, you have lost money and 
friends by “knocking’’ your competitor. Join the 
hand of your competitor in true friendship. Speak 
well of him and he will reciprocate. 

I enjoin upon you to organize a club in every 
town, city and county. Discuss State and Na- 
tional questions. Discuss local conditions. Ar- 
range price lists on repairs, standard goods and 
wages. Agree on all matters pertaining to ap- 
prenticeship, working hours and holidays. By 
these mutual agreements many dollars will be 


ysumer cannot be misled. 





made by each man, and your conscience will not 
smite you, and your nervous system will not be 
wrecked. 

Make the social feature strong. Make a few 
programmes and have few set addresses. Bring 
up informally all the abuses in the trade and 
“reason one with another.”” Meet on a common 
business level with common business sense. Rich 
and poor, old and young should meet on common 
ground. 

From time immemorial we have spoken of a 
man in a similar business as our competitor. The 
technical meaning of competition is “a common 
strife for the same object at the same time.” 
A pleasing synonym is “business associates.”” In 
this day of organization we should adopt the mas- 
ter word “business associate.”” Shall we do it? 


THE OFFICIAL ORGAN. 


The subject of an official organ for the retail 
jewelry trade has been discussed ever since the 
formation of this national organization. This 
year the subject has been discussed at many State 
conventions. Action has been taken against the 
official organ or no action has been taken in al- 
most every case. The sentiment against the of- 
ficial organ largely predominates. This is a wise 
decision and good judgment. 

This organization has not the financial means 
to publish an official organ and draw the money 
from the treasury. The moment we publish a 
journal and seek advertising we-lessen the dignity 
and cause of our organization. The moment we 
seek advertising for a journal published by our 
association we hold over the advertisers a pressure 
that is unpleasant. Again, when we seek ad- 
vertising, those to whose business methods the 
organization should be most opposed will be the 
first to become liberal advertising patrons. 

Every advertiser in an official organ carries 
with his advertising the “right to be let alone,” 
or he will not advertise. In fact, this kind of 
advertising is more a matter of ‘policy rather 
than true business methods. 

It is not possible to publish an official organ 
without it being either a one-man power, which 
must be narrow and bigoted, or it will be con- 
trolled by a faction which will counteract the 
good it might do. The editors of trade papers 
should be educated men—literary men, scientific 
men, broad-minded men, men of determined will- 
power and men of judgment. 

The editor of a trade journal must live above 
personal likes and dislikes. He must have no 
political axes to grind. He must live above self- 
aggrandizement. Such an editor has not appeared 
among the rank and file of the retail jewelers. 

If every member in the entire association sub- 
scribed for an official organ the circulation would 
be limited and at a great expense. 

It has been estimated that the aggregate cir- 
culation of all the jewelers’ trade papers in the 
United States is 60,000 copies per month. This 
means, on an average, more than three different 
copies a month to every retail jeweler. Such a 
circulation as this can never be reached by any 
official organ. Hence the advisability of having 
no official organ. 

All the trade press have published the news 
of the association. Every issue has been teeming 
with good things. Their columns have been open 
to all articles of merit. 

It is with pleasure that we thank the trade 
press for their loyal support to organization work 
throughout the year. We ask your co-operation 
for the years to come. We ask you all to work 
for the organization and the official organ will die 
a death that knows no resurrection. 


FRAUDULENT ADVERTISING. 


Fraudulent advertising of goods seems to be no 
crime in the jewelry business. At least there 
seems to be no redress for the continual practice 
of such advertising. 

Some manufacturers make cheap jewelry, cheap 
watch cases and kindred goods and sell them for 
what they are not. If we had a national law 
compelling all manufacturers to mark all jew- 
elry, watch cases and kindred lines just what they 
are, less cheap trashy goods would be made and 
sold. 

There are no objections to cheap goods, but 
they should be so plainly marked that the con- 
The retail jeweler who 
wilfully advertises goods to beewhat they are not 
should be guilty of a misdemeanor and be pun- 
ished for the same. The manufacturer who does 
likewise should suffer the penalty. 

There should be National as well as State laws 
making it a misdemeanor to advertise goods that 





are not exactly as represented. Our association 
should put forth all honest efforts to have such 
laws:enacted. Public sentiment must be aroused 
to the necessity of such laws. 


HOROLOGICAL LAWS. 


Horological education is absolutely necessary to 
keep the American watchmaker abreast of mod- 
ern times. Our new watchmakers are no longer 
special skilled mechanics. Little advancement has 
been made in the real art of watchmaking. A 
new impulse should be stirred along this line. 

We favor horological laws that will require new 
watchmakers to pass a State examination under 
a competent board appointed by the respective 
governors. This will raise the standard of our 
watchmakers and give something for which to 
work. 

Let us urge better preparation of our mechanics. 
Let us require more fundamental education for 
our apprentices. Let us require years of service 
at the bench. Then let each apprentice pass a 
satisfactory examination. We would have no 
scarcity of skilled watchmakers to-day if there 
were a standard of requirements. High stand- 
ards always bring earnest seekers for the standard. 

THE STUDY OF ART. 

The retail jeweler in his eagerness for trade 
has long ago lost sight of one of the fundamentals 
in the jewelry business—art. There soon will be 
no distinctive jewelry craft, but a scramble to 
supply the trade with trinkets or goods that any 
shopkeeper can furnish. The dignity of the craft 
should be raised. Our future usefulness in the 
business demands it. 

The retail jeweler should educate himself along 
the lines of art. He should cultivate his tastes 
along artistic lines. He should read along this 
line. He should study art and things aesthetic. 
He should be a competent judge of artistic articles. 
By the proper dissemination of knowledge and the 
most careful study of things artistic, we can place 
our business on a plane above the ordinary mer- 
chant. Make your knowledge of art so valuable 
that the lover of beautiful goods will purchase 
his goods from you because he knows you speak 
with authority on the subject. 


UNCLAIMED REPAIRS. 


In every retail jewelry store there are a large 
number of watches and articles of jewelry, left 
for repairs, that have never been lifted. Some 
stores have accumulated such goods for 10 years. 
Some stores have $500 worth of repair goods 
which have never been lifted, and possibly never 
will be claimed. Every jeweler wants to be rid of 
the responsibility of keeping these goods, and also 
wants the money due for the repairs. 

Very few States have laws that will legally 
safeguard the jeweler who disposes of goods left 
for repairs. In many cases, where jewelers have 
sold the goods and the owner demanded them, 
although many years had passed, the jeweler was 
compelled to pay exorbitant prices for the goods 
sold. 

Jewelers have taken the risk and sold the goods 
by advertising them in accordance with laws in 
some States. This method of procedure has proven 
expensive, unsatisfactory and attended with con- 
siderable risk. 

Some jewelers give a printed check on which due 
notice is given that the goods must be lifted with- 
in a certain time or the same will be sold. Legal 
opinions differ as to this method of satisfying 
the demands of the law. 

I think this convention should advocate that 
each State association prepare a law and endeavor 
to have the same passed, giving the privilege to 
retail jewelers to sell all goods left for repairs 
after six months. The privilege is accorded to 
express companies to dispose of unclaimed bag- 
gage. 

UNIFORM REPAIR LISTS. 

The question of having uniform prices for re- 
pairs has not been well discussed at State con- 
ventions. This would be a good question to be 
taken up at the Round Table and Jewelers’ Club 
meetings. I see no reason why each State could 
not adopt a uniform price list for repairs. 

For example: A watch is cleaned in one town 
for 50 cents; in another town for $1, and in 
another town the jeweler charges $1.50 for clean- 
ing the same watch. The price should be more 
nearly uniform. It seems to me that a uniform 
price for repairs could be adopted in each State 
that would be equitable to both the jeweler and 
the customer. 

This must be worked out slowly. No radical 
changes must be made. This should be’ worked 
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out in the Jewelers’ clubs and then in the State 
associations. 
CODE OF ETHICS. 

The retail jewelers of this nation can elevate 
themselves to the highest plane of mercantile and 
professional life, if they would follow a sensible 
code of ethics 

The retail jewelers should follow a code of 
ethics in every-day life. There are National ethics, 
State ethics and local ethics. The National as- 
sociation, each State association and local clubs 
should adopt a set of rules which will assist every 
etail jeweler to be a better man morally, so- 
cially and in a business way 

THE RETAIL TEWELER AS A MERCHANT, 

lhe etail jeweler must soon arouse from his 
inactivity He must become a merchant. [he 
day of skilful merchandising is at hand. We must 
compete with the mail-order house, the department 
store, the hardware store and the racket store 
and other jewelry channels. These stores are 
legitimate and are here to stay. 

From my own observation in the thousands of 
stores I have seen many jewelers are not mer- 
chants 

Who is it on Jan, 1 has to borrow money to pay 
his bills The retail jeweler. Who is it on Feb. 
1 has no money in the bank? The retail jeweler. 
Who is it on July 1 has a lot of shop-worn goods 
and no money? The retail jeweler. Who is it that 
works 12 long months at the bench and behind 
the counter without a _ vacation? The retail 
jeweler. 

Yes, we must become merchants. We must turn 
our stock more frequently, and pay our bills more 
promptly. We must become salesmen of the first 
rank. We must remove the watch glass from our 
eye and see our customers. 

HONORARY LIFE MEMBERS. 

The constitution of this association provides for 
the electing of honorary members. 

There are throughout these United 
number of retired retail jewelers. These men 
served their days of apprenticeship and became 
masters of the art. They no longer work behind 
the counter nor at the bench. They are venerable 
men. They have come down to us from a former 
generation. It would be but a -tribute to their 
useful lives for this association to vote them 
henorary life membership. Let us do homage to 
those of our craft who are shadowing the even- 
ing hours of life. 

AUXILIARY FINANCE COMMITTEE. 


States a 


The time has not come for the raising of State 
or national dues. I do not believe it will come 
for years. We admit that $2 or $3 or even $5 
is a small amount of money to pay for the work 
done to care for our own vital interests—our 
business. The average amount of money paid by 
each member into State and national associations 
is two-thirds of a cent a day. Can you expect 
much for two-thirds of a cent a day? Certainly 
not. 

I believe $3 a year for State and national dues 
is all the average jeweler cares to pay. I believe 
it is all some jewelers can pay. There are a 
large number of thrifty retail jewelers who could 
pay more and who are willing to pay more for the 
good of association work. 

I believe this convention should authorize the 
president to appoint an auxiliary finance commit- 
tee of 10 men from 10 different States to solicit 
from retail jewelers only contributions from $5 to 
$25. This money is to be put at the disposal of 
the national executive committee for specific pur 
poses. These purposes might be to defray the 
expenses in having laws passed on fraudulent ad 
vertising or any matters that require legislation o1 
consideration. This money is not to be 
postage nor general expenses 


national 
used for salaries, 

This is no poverty appeal, but a common 
sense business proposition to further the interests 
of the American National Retail Jewelers’ Asso 
ciation. 

Nearly one 
of this association unanimously voted that it was 
the sense of this association -that no conflicting 
dates of dtate conventions should occur. The 
executive committee urged through the trade press 
that each State association write to the national 
secretary before selecting convention dates. This 
was only partly adhered to by the State officers. 

A few conflictitfg dates have occurred this year 
We trust that State officers will accept the sug 
gestion and write the national secretary before 
dates are set for State conventions. Make the 
effice of the national secretary a national clearing 


year ago the executive committee 


house 


I take this occasion to heartily thank the Omaha 
Jewelers’ Club and citizens of this city for the 
able manner you have handled this great conven- 
tion problem. 

May this association continue to grow in powe1 


ind efficiency May its influences be extended 
) ) C 


wider and wider, until the most-glorious achieve 
ments in commercial life sha!! have, been accom 
plished 

After President Archibald’s address, 


John C. Pierik, a prominent retail jeweler 
1f Springfield, Ill, addressed the meeting 
on “The Financial Advantages of Local 
Jewelers’ Clubs.” Mr. Pierik began by 
saying that he was going to talk of a jew- 
eler in moderate circumstances. He said a 
jcweler should consider himself a man of 
substance in his town. He said in some 
respects the retail jewelry business was 
one of the most difficult in which to be 
successful. He said a jeweler should have 
a knowledge of art as well as a knowledge 
of salesmanship and merchandising. He 
said a jeweler should devote.a little time to 
the people in his community. 

One of the principal reasons for the 
commercial downfall of so many jewelers 
was because a retail jeweler carried too 
many side lines. <A retail jeweler should 
be more of a jewelry specialist and should 
confine his stock to diamonds, watches, 
sterling silver, gold jewelry and plated 
jewelry and should master these stocks. 
No man was able enough to master 40 or 
50 lines of goods. It was better to have 
a few complete fines of jewelry than many 
incomplete ones. Organization should aim 
at producing friendly feeling between com- 
petitors. He believed that all jewelers 
should establish a sinking fund by with- 
drawing a little money every month from 
their business and investing it, so that 
eventually they would have an income out- 
side of their business. He said the ques- 
tion of taking advantage of discounts was 
an important one, and that it was better 
to borrow money from a bank at 6 per 
cent. and discount his bills than to let the 
bills run and pay 18 per cent. a year to 
the manufacturer and wholesaler. He said 
there were two ways of doing business. 
One was the business method and the 
other was the social method, and the latter 
method he vigorously condemned. 

Henry Zilliken, R. D. Worrell and A. F. 
Jahnke were not present to make their 
addresses, and regrets were expressed on 
all sides. 

T. Il. Combs, Omaha, was down for an 
address on “The Value of Horological 
Education and Horological Laws,” but he 
was a busy man and had to be excused. 

In the evening, T. C. Higginbotham, con- 
sulting superintendent of the South Bend 
Watch Co., delivered his lecture on the 
escapement. This lecture was published in 
full in the horological department in last 
week’s issue of the JEWELERS’ CrRCULAR- 
WEEKLY. 

Those who did not attend the lecture 
were taken on special cars to the Happy 
Hollow Country Club, where an informal 
dance was held. This ended Tuesday’s 
session, being the second day of the con- 
vention. 


Wednesday’s Session 
On Wednesday morning the session be- 
gan with an address by H. S. Hyman, Chi- 
cago, on “Dollars and Sense.” This ad- 
dress also was published in last week’s re- 


port of the opening of the convention in 
THe JEWELERS’ CiRCULAR-WEEKLY, 

After Mr. Hyman’s address, H. C. Car- 
penter, sales manager of the South 
Bend Watch Co., spoke on “Imagination in 
3usiness,” which was listened to with un- 
usual interest. 

Alber M. Dueber, president of the Due- 
ber-Hampden Watch Works, next deliv- 
ered the address entitled, “How Much 
Wear Is a Consumer Entitled to on a 
Time-Guaranteed Watch Case?” which is 
printed in full in the horological depart- 


ment of this week’s issue of the JEWELERS’ 
CrRCULAR-WEEKLY. 

George H. Edwards, secretary of the 
National Wholesale Jewelers’ Association, 
next read an interesting paper on “Manu- 
facturer, Jobber and Retailer on Common 
Ground.” 


MANUFACTURER, JOBBER AND RETAILER ON 
COMMON GROUND. 


The National Wholesale Jewelers’ Association, 
an organization made up of the leading jewelry 
jobbers of the United States, at the annual meet- 
ing in New York, in June of this year, had pre- 
sented to it a letter from your worthy president, 
setting forth some of the ends that you desire 
to attain. By unanimous vote the association 
recommended to the manufacturers that so far as 
it was possible your suggestions be complied with. 
The sentiment that the jobber should work along 
the same lines that you are working .seems well 
nigh unanimous, and our association appointed 
a committee, composed of Messrs. M, Ellbogen 
and A.. W. Sproehnle, Chicago, a member of our 
executive committee, and myself, to be present 
on this occasion and express to you our good will 
and to assure you of our desire to co-operate with 
you in your efforts to cure the evils and abuses 
in our trade. The same sentiment, I believe, 
exists among the manufacturers. 

It was my privilege to be one of the representa- 
tives of our association in a meeting with a 
committee of manufacturers from Providence, at 
which matters of interest to all branches of the 
trade were discussed, and I also had the honor to 
meet with your executive committee at Chicago, 
last year, and go over with them questions af- 
fecting vitally both jobbers and retailers. On 
both of these occasions I was impressed with the 
evident desire of all parties concerned to treat 
fairly with each other, and it seems to me that 
if such a spirit prevails much good can be ac- 
complished. 

In treating these problems we must not forget 
that there are two sides to most questions. It is 
hardly to be expected that I as a jobber, or you 
as a retail dealer, are familiar enough with the 
business of a watch manufacturer or a maker of 
silver plated flatware to be in a position to set- 
tle for him questions that come up, but we might, 
by having a conference with him, show him some- 
thing of the effect on ourselves and our cus- 
tomers of certain of his methods, and he might 
be able to modify his business practices to cor- 
rect the evils complained of. After all, our inter- 
ests are identical in so far that any plans which 
will increase the sales and profits of all are a 
benefit to each. 

Don’t get the idea that I am going to try to 
reconcile all the differences between the differ- 
ent branches of the trade to-day. I am not ex- , 
pecting to do that, and even if it were possible, 
new differences would arise to-morrow or next 
week or next year. What I do want to do, to- 
day, is to see if some principle of business, some 
basis of negotiation, cannot be established, or at 
least suggested, which is right and fair for all 
the branches of the business. And, first of all, it 
seems to me, we want to get out of our heads 
any idea that the other fellow is a rascal, and 
nothing will accomplish that so effectually as get- 
ting together and becoming personally acquainted 
with each other. 

You retailers find when you meet each other 
face to face that you are not such a bad lot, that 
you are each and everyone striving for the same 
end, namely to make a living for yourselves and 
those dependent upon you, in an honest way—to 
get all that you possibly can that is good out of 
your life for yourselves and your families. You 
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find that many of the stories that you hear con- 
cerning the methods and practices of your com- 
petitors are simply misunderstandings or the fruits 
of the imagination of some thrifty customer who 
is trying to work you for a lower price or a 
longer guarantee 

Now, I contend that an acquaintance with the 
jobber and manufacturer will convince you that 
he is just such a man as yo; that, generally 
speaking, he is honorable, honest and fair and 
that he will meet you more than half way in 
adjusting differences, that he will try honestly 
to look at any proposition that comes up from 
your standpoint as well as from his own. Now, 
don’t get the idea that every jobber is a saint. 
Some of us, I agree, will bear watching, and once 
in a while you meet a retailer whose angelic 
wings are still undeveloped, but I do hold that 
each of us is entitled to a fair hearing on any 
question in which we are interested; that it is 
unfair and cannot possibly result in any good 
to take snap judgment on any manufacturer or 
jobber or to accept as a fact any story you hear 
concerning the methods of any dealer, regardless 
of the source from which it comes. A knowledge 
of the circuwrstances surrounding a_ transaction 
might, if thoroughly understood, entirely change 
your ideas about it ur house recently had an 
annoying illustration of how easily appearances 
might misrepresent facts. \ customer called at 
our office with a certain dealer and bought a gold 
chain at a price fixed by the dealer. A few days 
later another customer of ours called and asked 
for a commission on the deal, claiming he had 
given the party a letter to us and that his cus- 
tomer had showed him the chain and told him it 
was purchased of us (but neglected; it seems, to 
state that another dealer had accompanied him 
when sale was made). It took some little talk 
to straighten this out, and at that the dealer 
who did not get the commission was not entirely 
satisfied. 

Right here I want to say that, in my judg- 
ment, a retailer makes a serious mistake to send 
his customer to a jobber for goods. You had 
better send and get a few goods on memorandum 
for a few days if you cannot afford to carry 
them in stock, and make the sale in your own 
store. In that case it is a sale you have made. 
In the other case your customer always feels, 
and too often says, that he bought the article of 
the jobber. Besides that, it is not fair to your 
jobber to ask him to sell the goods in a retail 
way. and only make a jobber’s profit. Further- 
more, it puts the jobber in a false position with 
his other customers, who may see your customer 
in his store buying goods, or to whom your 
customer may say that he has pought goods of 
a jobber. 

During the past year our house has had oc- 
casion several times to ask the advice and assist- 
ance of the worthy president of the Oklahoma 
Retail Jewelers’ Association, Mr. Mazer, and I 
want to thank him for information given, for the 
fair and gentlemanly treatment the questions 
raised have had at his hands, and to congratu- 
late the Oklahoma association on its good for- 
tune in securing the services as president of as 
able, energetic and honest an official as he has 
proven to be. It was his handling of matters 
referred to him that confirmed in my mind the 
opinion. I had formed that properly constituted 
committees of your association and associations 
representing the jobbers and manufacturers could 
probably do more toward correcting the evils that 
exist than any other agency. 

You have your troubles—there is the mail order 
house, the retailing jobber, the dry goods jeweler, 
the sending by jobbers of catalogues to concerns 
not entitled to them, the competition of dishonest 
or inexperienced watchmakers, the granting by 
jobbers of unwarranted credit to dealers with lit- 
tle or no capital, the manufacture and sale of 
jewelry bearing unreasonable warrants not justi- 
fied by the quality of the goods. Now I am not 
going to settle all or any of these difficulties off- 
hand; brainier men than I have wrestled with 
these questions for years, but I do think the set- 
tlement of them all would be made much more 
easier if there was a perfect understanding be- 
tween all branches of the trade, which can be 
brought about through committees from each. 

There are the three distinct branches of the 
business—the manufacturer, the jobber and the 
retailer—and it seems to me the distinction be- 
tween the two last is*made by the manner of 
doing business and not by the volume of business 
done. A concern selling the consumer is a re- 
tail concern, whether its annual sales are five 


thousand or a million dollars, and should not 
be able to buy its merchandise direct from a 
manufacturer unless the other retail trade have 
the same concession. Again, a jobber who ex- 
pects this protection from the manufacturer is, 
to say the least, inconsistent if he will not accord 
a similar position to his customer, the retailer, 
You are, I understand, striving to establish a 
fixed selling price on certain lines of goods. I 
want to say to you that you can never maintain 
a fixed selling price on any line that is sold direct 
by the manufacturer to the mail order houses. 
the department stores, or to the large retail 
trade at a price less than that made by the jobber 
to the ordinary dealer, for the simple reason 
that the price which the ordinary retailer must 
get in order to do a profitable business affords a» 
unreasonable profit to those rerailers who buy 
direct at near jobbers’ cost. A fixed buying price 
is a necessary precedent to a fixed and maintained 
selling price. And if you wifl gv over in your 
mind the lines which maintain a fixed selling 
price you will find they are lines marketed ex- 
clusively through the jobber or exclusively through 
the retailer. 

There are two remedies for the present cha- 
otic conditions. First, let the manufacturer dis- 
pose of his product through the jobber or, if the 
jobber is a useless appendage, let the manutac- 
turer sell his goods direct to the retailer and put 
the jobber off the map entirely. Jfust so soon as 
this is done, and the manufacturer disposes of all 
of his product to the retailer, he must revise his 
prices upward, because the cost of transacting his 
business would be very materially increased. 1 
do not believe that goods in our line can be sold 
direct from manufacturer to retailer as low a» 
they are now sold by the jobber. In other words, 
in my opinion it costs less to care for the needs 
of the retail jeweler through one source of sup 
ply than it would through 150 or 200 sources. 

My own idea is that the jobber has his proper 
place; that he is a necessary factor in the dis- 
tribution of merchandise; that it is neither con- 
venient, practical nor economical for each retailer 
to buy his mainsprings of a mainspring manv- 
facturer, his pliers or tweezers of a toolmaker, 
his Elgin, Waltham, Howard, Dueber, Keystone, 
Fahys or other makes of watches of each indi- 
vidual maker, his chains of perhaps five or 10 fac- 
tories, his sleeve buttons of as many different 
concerns, etc., through the line. If my idea 
is the correct one, then both retailer and job- 
ber should be protected by the concerns whose 
lines they handle. 

I do not, and I take it that you do not want 
to if you could, and the laws of the land do not 
permit you if you did want to dictate to any 
manufacturer or jobber who he shall sell or how 
he shall run his business. The law protects each 
man in the prosecution of his trade so long as 
it is legitimate, and a manufacturer or jobber who 
desires to market his goods through mail order, 
dry goods or hardware channels or direct to the 
consumer is not necessarily dishonest. The thing, 
in my mind, that we want is that each manufac- 
turer, jobber and retailer shall be honest with 
one .another; that we shall not be playing this 
game with marked cards or loaded dice; that the 
policy of each house shall be understood and ad- 
hered to. I have no quarrel with any manufac- 
turer who sells to the retailer, nor with any job- 
ber who sells to the consumer, provided he does 
not misrepresent his business methods. I might 
doubt his judgment, but I concede to him his 
right to run his business as he sees fit. But 1 
can see no justice in your competitor across the 
street, because he is running a wholesale depart- 
ment, buying his goods for his retail store at 10, 
15 or 20 per cent. less than the same goods cost 
you. Nor can I see any element of fairness in 
the manufacturer selling the jobber and through 
the jobber building up his volume and. thus de- 
creasing his percentage of expense, and then 
selecting a few large retailers of department 
stores and placing his goods with them at fig- 
ures which enable them to sell at prices that you, 
the jobber’s customer, cannot possibly meet and 
live. Nor does it strike me as good business policy 
for you as a retailer or me as a jobber to han- 
dle lines marketed in such a manner that we 
can neither of us make any money out of them. 
I realize that many jobbers and many manufac- 
turers will not agree with me @tirely at this 
time; that certain manufacturers have developed 
their line to handle two classes of trade, and 
that possibly they cannot change their policy at 
once without serious loss. I know also that cer- 
tain jobbers, especially among the older houses, 


have always had retail departments, which they 
cannot discontinue at a moment’s notice. But I 
am confident that the better class in both branches 
will realize the fairness of this principle, and 
will take steps to adjust their business along 
these lines. As a matter of fact, I believe that 
now there is comparatively little retailing by job- 
bers, not nearly as much as the ordinary jeweler 
believes. 1 have often heard retail jewelers men- 
tion jobbing houses as retailing when I had rea- 
son to know that there was no truth in the 
accusation. 

You are, I understand, endeavoring to arrange 
that lines you handle shall be sold only through 
the jewelry trade, and yet many of your col- 
leagues in times past have gone home from these 
association meetings and sent their order for 
silver plated flatware or nickel clocks to some 
hardware jobber because he is offered 1 per cent. 
lower price than made by the jewelry jobber, 
forgetting that the difference in the time given 
by the hardware jobber and the time you take 
from the jewelry jobber is worth at current inter 
est rates more than the additional discount you 
get. By such practices you offer the manufac- 
turer a premium for. selling the hardware trade. 

And now, Mr. President, in closing I want to 
thank you on behalf of myself and my associates 
for the courtesies extended us. We appreciate 
the honor you confer on us by your invitation to 
be present and to speak to you, and we feel 
that you and your colleagues agree with us that 
negotiation and not boycott is the proper solu- 
tion of any difficulties that arise. Let us treat 
with each other like men, in an honorable, hon- 
est and considerate manner. I thank you, gen- 
tlemen, for your attention. 


This closed the morning session. 

The ladies of the visiting delegates were 
entertained Wednesday morning by a 
musicale and lunch at the rooms of the Y. 
W. C. A. and were then taken around the 
city in automobiles. The guests numbered 
about 75 in all. A group photograph of 
the delegates and visitors was also taken on 
Wednesday. . 

The afternoon session, Wednesday, be- 
gan at 2.10 o’clock. The convention hall 
was very warm and uncomfortable. Steele 
F. Roberts, president of E. P. Roberts & 
Sons, and president of the 24 Karat Club 
of Pittsburg, opened the meeting by an ad- 
dress on “Personality, Profit, Publicity.” 

This address was one of unusual merit 
and was filled with words of inspiration 
and encouragement to the trade, besides 
offering numerous suggestions for the bet- 
terment of business conditions. 

When Mr. Roberts concluded, Jacob 
Franks, president of the Rockford Watch 
Co., addressed the meeting on “A New Era 
in Business.” 


A NEW ERA IN BUSINESS. 


In responding to the new era in business it is 
not my intention to take you through the 
many byways and highways of commerce in gen- 
eral, but rather to speak on the retail jewelry 
trade in particular, as of course that is the trade 
in which we are all interested. 

The foundation—that is the backbone and sinew 
—of the new era in business can be summed up in 
those few words so aptly coined by J. Pierpont 
Morgan, “community of interest.” Now, what do 
those words really mean—those simple words which 
have merged millions, aye billions, into the com- 
merce of our country? They mean the civilization 
of commerce. They mean just as surely the rele- 
gation of barbarism in business to the rear as the 
Bible and civilization mean the elimination of the 
savage from society—for the “community of in- 
terest’ idea means the organization of like indus- 
tries jnto a protective league for the purpose of 
snatching the dangerous dagger of “profit cutting’”’ 
from the throat of legitimate trade—and the new 
era in business for the retail jewelry trade in 
this country will never dawn until that dagger 
which has cut so deeply into their profits will be 
placed in the archives of yesterday and forgotten. 

To best show you what organization will do for 
an industry, I wish to read you an extract from 
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an editorial which appeared in the Saturday Even- 
ing Post, July 24, and reads as follows: 

“The most notable thing in fabrics, however, is 
a level of prices made by the American woolen 
people higher than has ever before been reached. 
Cloth which last year sold at $1.15 a yard is now 
held at $1.50. For cheaper goods orders have 
been coming in freely at five per cent. to 10 per 
cent. above the prices of a few weeks ago.” 

Now, gentlemen, you have noticed the increase 
in prices in these woolen goods. Now, I wish you 
to pay particular attention to this conclusion of 
the editor: 

“Wool is one of the very few staple articles the 
consumption of which in the United States has 
not been increased of late years. The per capita 
consumption is much less than it was 20 years 
ago.” 

Just think of that, gentlemen. The consumption 
is, reduced; there is less per capita of the goods 
used now than there were 20 years ago, and still 
the prices have been increased. Now, what facts 
do we derive from that statement? It is not a mat- 
ter of supply and demand, otherwise the price re- 
vision would be downward instead of upward, 
for by all laws of commerce when the demand of 
an article is decreased the price automatically de- 
creases with the demand. But the gentlemen en- 
gaged in the woolen business supplied the gap 
with good commercial sense; they saw the “hand- 
writing on the wall”—-that they must take drastic 
measures to govern their profits or their business 
would be ruined. 

Not one or two, or a few could have done this, 
but they took that ideal commercial remedy pre- 
scribed .by Dr. J. Pierpont Morgan, known as 
“community of interest,”” and formed a strong or- 
ganiz.tion that meant each man in the trade would 
stand unflinchingly on the “firing line,” and their 
united efforts have borne the fruit of success. 
And the “new era in business’ is well supplied 
with examples of this kind; it 1s a lesson that 
almost every industry must learn before they can 
get the most out of their busiuess. 

We do not hear very much about “price raising,” 
but we do hear considerable about “‘price cutting” 
in the retail jewelry business. This business 
has been going from “bad to worse” until to-day 
quite a percentage of those engaged in it are 
barely making a living, and their earnings can 
hardly be compared favorably with the average 
mechanic’s wages; like the proverbial “drowning 
man grasping at the straw,’’ they look in all di- 
rections for a change to take place, but, gentle- 
men, there is only one direction for you to look— 
your glances to the outside have borne you no 
fruit, you must come look inside. 

It should be your aim to bring every retail jew- 
eler in the United States into the ranks, and then 
have a retail jewelers’ association that will show 
a solid front; so when that association voices a 
sentiment, it becomes the sentiment of the united 
industry. Then I will guarantee you, when the 
voice of that grand organization reaches the ear 
of the manufacturer, it will not come to him as an 
appeal, but it will come to him in the voice of a 
command, and then let him who dares, refuse to 
listen and abide by that authority. 

Now, I am of the opinion that co-operative stores 
in this country have not met with success. Just as 
co-operative merchants band together for the pur- 
pose of making purchases, in the same manner 
could the jewelers of this country arrange be- 
tween themselves as to what their earnings should 
be and at what prices they should sell their 
merchandise. 

When that time comes, gentlemen, the “new era 
in business’’ for the retail jewelry trade will dawn. 
I know that some of the more successful jewelers 
have frowned on the association and could not see 
from their standpoint where they could be bene- 
fited, always using as an argument that they were 
capable of taking care of their own business. Of 
course they are—no one wishes to have a paternal 
organization that would take away individual ‘rights 
or regulate the individual business of individuals. 
But they are erroneous in their conception as to 
organization. No man is so big as to say that an 
organization of this kind is not necessary. The 
biggest captains of industry, men of the commer- 
cial world who have prided themselves upon busi- 
ness ingenuity and upon the millions that they 
had amassed, have bowed to the “community of 
interest” idea, and have become privates, working 
hard in the ranks of an organization of those in- 
dustries in which they were interested. 

It is my hope, gentlemen, that some day every 
retail jeweler in the United States, big and small, 
will be joined into an organization such as I have 
mentioned, because, as we all know, there is dire 


necessity of improving the conditions of the retail 
jewelry trade. 

In speaking of the advisability of organization 
among the retail jewelers, I desire that it be 
understood, and you can readily understand that 
I personally have no interest in any association, 
but of course my entire interests are wrapped up 
in the betterment of the retail jewelers’ business, 
and I urge and advocate this organization move- 
ment, realizing and believing after the most minute 
investigation that it is the one logical method to 
improve the existing conditions and bring about 
better results. But mark you, no one jeweler or 
no dozen can start in and say, “‘My profits are 
too small; henceforth I must get twice as much 
for my goods,” etc. It must be a united effort, 
a unison of thought, a movement towards this ad- 
vancement, enthusiastically taken up. 

Another very important matter to look into is the 
“why and wherefore of basing a profit percentage.” 
It appears that the retail jewelers of this country, 
in making prices on the articles that they are hand- 
ling and selling, are overlooking the fact that 
jewelry is a luxury, and the buying public should 
pay a profit based upon the profits usually gained 
on luxuries. 

Another thing: The jeweler in his community 
stands in a little more of a confidential relationship 
with his customers than do the ordinary run of 
merchants; as a general thing, wher a prospective 
purchaser is about to buy a watcn, a ring, a chain, 
a bracelet or precious stones, he asks the jew- 
eler’s advice, and purchases along the line of the 
suggestions made to him by the jeweler. In this 
way considerable of the time ot the jeweler is 
taken up. Also, a certain amount of the time of 
the jeweler is taken up in the regulating of 
watches. Sometimes an article that has been 
bought may slightly turn in color, through no fault 
or misrepresentation of the jeweler, but in order 
to pacify the customer the jeweler probably has the 
article recolored, for which he makes no charge. 

All of these facts must be taken into consider- 
ation when basing the profit, and the profit should 
be based upon such a scale that the jeweler can 
atford to give the time necessary in his particular 
line of business. But the facts of the case, as I 
am to prove to you, are that the jeweler’s profit 
is not on the right comparative basis with the 
“butcher, baker and candlestick maker.’’ For in- 
stance, I have investigated the profits.on some 10 
different lines of merchandise. I find the smallest 
average profit to be that of the grocer, which is 
about 25 per cent.; but taking into consideration 
that this merchant is selling necessities and that 
his capital is turned almost every 15 or 20 days, 
this is a better showing than that of the average 
retail jeweler. 

Now, my investigation along the profit line has 
induced the following facts: 

The druggist earns a gross profit of about 85 
per cent., which is an excellent showing, taking 
into consideration that in many instances almost 
one-half of his sales consist of cigars and pro- 
prietary medicines, upor which the gross profit is 
less than 50 per cent. 

The confectioner, who turns his capital 
times in a year, earns 65 per cent. profit. 

The butcher, whom we cannot do without and 
whose every articlé is an absolute necessity and 
whose capital is turned every few days, earns 40 
per cent. 

The dry goods merchant, who handles to a cer- 
tain degree staples, earns from 30 per cent to 50 
per cent., his profit largely depending upon the 
location. 

The clothing merchant earns 55 per cent., shoe 
dealer, 33% per cent.; haberdasher, 35 per cent.; 
retail hardware merchant, 50 per cent.; retail mil- 
liner, 100 per cent., and in many instances, where 
they handle what is known as novelties or fads, 
the profit is still greater. 

It is safe to say that the average jeweler does 
not earn over 50 per cent., and when you analyze 
the different points: 

First—That he is selling a luxury. 

Second—The time that he consumes 
customers. 

Third—His confidential relations to his customers. 

Fourth—When he makes a sale he is not abso- 
lutely through with his’ customer. 


many 


with his 


Therefore, to place himself upon as good a 
basis as his brother merchants in other lines, it is 
my opinion that his gross profits should be in- 
creased to 100 per cent., and just as soon as the 
“new era in business’ dawns upon him and he 
shatters that profit-cutting dagger by thorough or- 
ganization, he will operate his business in a manner 
so as to yield him a proper compensation. 

Along the theory of a “new era in business,” a 


very interesting thing was brought to my notice 
about a month ago, when I was present at the 
meeting of the Illinois State Jewelers’ Association, 
held at Peoria. I listened with great interest and 
considerable admiration to an address delivered by 
W. J. Pilkington» Mr. Pilkington stated that all 
the business houses of Dexter, Ia., on June 1, 
were turned over to him to be operated under his 
managerial guidance and advice until Jan. 1. 
Among these institutions were two banks. Each 
concern was to retain their own help, but Mr. 
Pilkington was to be the absolute executive, and 
the business houses in the city of Dexter were to 
be operated wholly under his instructions. 

I believe that the merchants of Dexter, Ia., made 
a very wise movement, because with a man of Mr. 
Pilkington’s marked ability there is no doubt in 
the world but that the methods he installs will 
enable him to discover quickly the weak spots in 
the methods of any and all of these concerns. 
For instance, those that advertise will be shown 
how to advertise without the useless waste of 
money. Others probably will be shown that they 
are carrying too much business on too small a 
capital. Some will probably be told that they have 
certain departments in their business that are un- 
profitable and should be eliminated—and so on 
down the line. And I wish to go on record as 
stating that by Jan. 1 everyone of these institu- 
tions will have made increased money during the 
term of Mr. Pilkington’s supervision, and that 
there will be pointed out facts whereby, in the 
future, they can continue to improve. 

I am not making this statement in the interest 
of Mr. Pilkington, because I never met him before 
the time mentioned, but I simply wish to show that 
in the ‘“‘new era in business,” petty jealousies are 
“sidestepped”’ and the merchants are becoming big 
and broad enough to be willing to take such 
advice as they believe will mean the improvement 
of their business. It further demonstrates that it 
is a mistaken idea for merchants to say that their 
business cannot be improved and their bad trade 
is on account of poor location, or that the’ times 
are dull. 

Now, of course it would be absolutely impossible 
to find a Mr. Pilkington that could operate 20,000 
jewelry stores, located in different sections of the 
country, but it would not be impossible and it 
would be logical for these 20,000 jewelry stores to 
form an organization or an association that would 
work as one man, to remedy the ills and strengthen 
the weak spots of the retail jewelry business. It 
is my belief that these 20,000 jewelry stores would 
receive just as much benefit from a combination of 
this kind as the merchants of Dexter will through 
Mr. Pilkington’s executive ability. 

To further illustrate the theme upon which I am 
talking to-day, I will be obliged to transgress a 
little, and mention the business with which I am 
connected. I dislike to do this, but my apology is 
that I believe I can demonstrate tne subject n.ore 
clearly to you by doing so. 

As you are probably aware, at the early part of 
this year our company adopted a new selling policy, 
confining our entire output to the retail jewelers 
exclusively and also establishing a retail selling 
price. In other words, making our watches ‘“‘fac- 
tory priced.” Our entire object in putting in this 
policy was to try and advance the profits of the 
retail jeweler—first in eliminating what we believe 
to be unjust competition and making it absolutely 
necessary that a purchaser to get our watch must 
get it from a legitimate retail jeweler, and second, 
to absolutely eliminate “price cutting.”” Therefore, 
we most firmly insist that our prices must be 
maintained, and where there is proof that a jew- 
eler has not, maintained the price, we withdraw our 
watches from that jeweler. 

Now, this method or system has brought about 
a few little complications that I am sure will be 
of interest to you, and to show you also how far 
away from the “community of interest” idea the 
retail jeweler is to-day. For instance, one jeweler 
from Corning, Ia., wrote us, enclosing a clip- 
ping from a newspaper where a competitor had 
advertised some well known watches at a certain 
price that was low, and concluded his advertise- 
ment by stating ‘““The celebrated Rockford watches 
also at very low prices.” 

The gentleman in writing us, stated that he un- 
derstood that the retail selling price of our watch 
was to be maintained and that he wanted his 
competitor to stop advertising them at cut prices. 
We responded to the letter, telling him that he 
was absolutely correct, that the retail selling price 
of our watch must be maintained, and that if we 
found anyone cutting the price we would use our 
best efforts to put a stop to it, but that, notwith- 
standing the fact that his competitor advertised 
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Rockford watches at low prices, this advertisement 
did not prove that he was selling them below the 
price stipulated, and that we would consider it a 
great favor if he would send someone into his 
competitor’s store and endeavor to purchase our 
watch below the retail price, and with this proof, 
we informed him, that we would take steps we 
deemed necessary, but that we could not, on the 
mere fact of the advertisement, take it for granted 
that our watch was being sold below the retail 
price; in fact, we. further went on by saying the 
advertisement in our opinion proved that he was 
not cutting the Rockford watch price, as all of 
the other watches were advertised at a given price 
and the Rockford watch was not. Therefore, we 
stated, we had no proof that the jeweler com- 
plained of was not living up to his contract with 
us, and was only advertising as a “live” merchant 
would. 

The gentleran, responding to our letter, evi- 
dently took exception to that portion in which we 
referred to his competitor as a “live” merchant, 
and answered us: “If it is your, opinion that this 
s only such an advertisement as a ‘live’ merchant 
would insert you have a different idea of business 
than I have, and the advertisement referred to isa 
lie or else the concern is selling your watches at 
cut prices, and any promise made to you could not 
be believed. If they will deliberately lie in an ad- 
vertisement they will lie to you.” Considerable 
ther statements were made along the same line 
but still we could get no proof from him that the 
firm complained of were cutting prices. 

A few days ago we received a letter from a jew- 
eler in the town of Red Creek, N. Y., stating that, 
according to our terms, he would be compelled to 
sell one of our No. 935’s in a nickel case for $9.25, 
and wanted to know how this could be done when 
all the catalogue houses were advertising well 
known watches of a similar description, cased in 
the same manner, at from $7 to $7.50, and that in 
his opinion our retail selling prices were alto- 
gether too high, that 334% per cent. was all that 
a jeweler should earn. 

Almost in the same mail, we received a letter 
from a jeweler in Phoenix, Ariz., stating that he 
objected to being compelled to sell our watches 
at the price marked on the tag—that he could not 
make a living selling watches at these low prices, 
that he knows our watches are good and he 
sught to get much more for them. And shortly 
after we received a letter from a jeweler in Miami, 
Okla., criticizing us severely for attempting to 
state at what price he shall sell, stating that he 
pays for what he buys and he sells for what he 
pleases, and that he is opposed to trusts and com- 
binations and their method of doing business. 

Therefore, our only conclusion can be that we 
must figure out that which in our opinion will be 
the best for the majority in the business, and when 
we have figured out that best, we must bear our 
burden and fight along legitimate lines. 

If the retail jewelers of this country had an 
organization such as that which [ have outlined, 
the jeweler who stated thet $9.25 was too much 
for him to get for our No. 935, because well 
known watches of similar description were bing 
sold by catalogue houses for trom $7 to $7.50, 
would not be in a position to make this kind of 


an argument, for ‘then the legitimate retail jew- 
elers through their association could make it 
known that quality goods to become standardized 
and sold by the retail jeweler, must be sold by 
the retail jeweler exclusively. 

Gentlemen, I assure you that the deductions that 
I have made have not come through hasty conclu- 
sions, but through minute investigation, taking into 
consideration not only every State in the United 
States, but the cities and towns as well, and the 
information that I have gathered is based upon 
facts,. and I know this, that a iuxury, the sales 
of which are limited as compared to a necessity, 
must bear a far larger gross profit than a necessity, 
otherwise it is not upon a logical basis. The trend 
of times is ever advancing—then why should the 
jewelry trade, of all lines of business stand still? 
The prices, gentlemen, on that which you eat and 
that which you wear, the rent on the house in 
which you live and the labor which you must pur 
chase, has steadily advanced in the last 10 years, 
and if your profits do not advance in a like ratic 
you simply cannot exist. 

The “new era in business” means organization, 
industries of a like nature getting together; means 
the elimination of unjust competition; means the 
elimination of enmity between competitors; means 
rather that competitors in a like industry join 
themselves in an army to meet the common enemy 
We are now upon the threshold of a new pros 
perity, the country is in excelent condition, all 
things indicate that business in the Fall and Win 
ter will at least be normal, and that the year 1910 
will usher in again a new prosperity period. It 
is time to get “into camp” and be prepared to 
take advantage of this wave of prosperity that is 
bound to reach us. Your advancement is in your 
own hands—a fixed price, with a living margin, 
no deviation, and standardized goods for the ex- 
clusive use of the retail jeweler, that, gentlemen, 
in my opinion, is your salvation. 


’ 


Guy V. Dickinson, vice-president and 
general agent of the Elgin National Watch 
Co., next delivered a fine address, entitled, 
“On the Firing Line.” 


ON THE FIRING LINE. 


When Mr. Archibald first asked that I address 
your convention in Omaha, I hesitated to accept 
the invitation. I did not feel especially qualified 
to make either a very interesting or instructive 
talk, and also it was doubtful if I could be with 
you, but Mr. Archibald has been so graciously 
persistent that I have felt very much flattered, 
and as he told me the delegates to the conven- 
tion would be disappointed if I did not accept. I 
think this was a pleasant little fiction on Mr. 
Archibald’s part, but none the less agreeable. 

I want to compliment the National association 
on the unselfish, uatiring and capable adminis- 
tration of its affairs by its executive officers. Mr. 
Archibald, your president, is conspicuously en- 
titled to the highest praise, having devoted almost 
his entire time to his official duties, and it must 
have been at considerable sacrifice to his private 
interests. I hive had some experience in asso 
ciation matters, as this present organization is 


the second one to come under my personal ob- 
servation, but, as I recall it, it is the third time 
that the retail jewelers of the country have at- 
tempted to form a permanent National body. 

Although the preceding ones did not attain the 
importance of the present, they were the educa- 
tional stepping stones that apparently every or- 
ganization must use before finally reaching suc- 
cess, and the benefit of their experiences comes 
down as a heritage to the present association. 
That your National Retail Jewelers’ Association 
is a success seems to be proven by the great in- 
crease in membership and the broadening of the 
policy of the association, recognizing that perma- 
nent success can only be secured and maintained 
by considering not only the retail dealer’s inter- 
est, but all those having to do with the produc- 
tion and sale. Business conditions are continu- 
ally changing, and the long-headed members of 
your association realize that questions of trade 
advancement should be studied from the imper- 
sonal,, as well as the personal, viewpoint, and 
that it is not only desirable but advisable that 
the retail trade of the country should have this 
National organization and meet in convention to 
study one another’s policy of business, finding 
out what makes for success and what does not, 
and what new conditions have arisen with their 
problems to be solved. 

Association members realize that all retail deal- 
ers cannot be equally successful. Conditions in 
Maine differ from those in California, the ex- 
treme north from the extreme south, and the 
middle from the coast States. In smaller and 
less competitive communities, liberties may be 
taken, differing from a strict business policy, that 
would be disastrous if practiced elsewhere. 

The larger the community and the greater its 
purchasing power, the more competition there will 
be, and to be successful a man must be thor- 
oughly alive to all the surrounding conditions, 
that he may take advantage of every op- 
portunity to enlarge his field of operation, min- 
imize his expense of doing business and add to 
his reputation as a good merchant. 


This term, “good merchant,’”’ is very compre- 
hensive in its requirements. It means a man 
who is careful in his selection of a location, mak- 
ing his store neat and attractive and having his 
stock well selected and prominently displayed. He 
should study his customers and all those to whom 
he appeals, hoping to make them customers, learn 
as nearly as he can their demands, their tastes 
and their purchasing power. His advertisements 
should be truthful in statements, that the pub- 
lic may not be deceived into expecting more than 
it is possible to give. ‘All these questions the 
thoughtful man, when he attends the convention, 
has in mind, and he expects to absorb something 
for his individual interest, as well as adding 
something from his own experience to the bene- 
fit of others in the trade. In this connection 1 
read an article in the Saturday Evening Post of 
July 10th, on the subject of a Trust in the Re 
tail Business, that giyes a good idea of what 
m:y be accomplished in a retail business under 
severe competitive conditions, if the dealer will 
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learn to buy the right goods and practice good 
salesmanship 

The present association, as I look upon it, 
realizes that the problems of trade cannot be 
solved all in a moment, that the most is accom- 


plished by making progress slowly. This means 
that the conservative members of the association 
realize how much there is to accomplish and how 


it is to develop the spirit of good 

association and eliminate, as 
much as possible, individual 
prejudice At the same time, for the National 
Retail Jewelers’ Association to reap the fullest 
is necessary to have in its ranks the 


necessary 
fellowship in thei: 
the personal and 


success, it 
progressives—those who are not satisfied to make 
haste slowly, as it is the men who want to know 
and who are not satisfied, but restless for achieve 
ment, who are really great factors in the accom- 
plishment of necessary reforms and advancement. 
[The conservatives and so-called insurgents are 
both necessary in associations such as your na 
tional one. 

I understand that the association is growing 
very rapidly—not only in the point of members, 
but also that the representative class of retail 
jewelers throughout the country are becoming 
interested. This is decidedly gratifying, as we 
feel sure that something eventually will be ac 
complished that will be to the advantage of all 
concerned. We want, as much as possible, unity 
of «action, faith in one another, and belief that 
each and every one of us is striving for suc- 
cess on the right lines. It is not all plain sail 
ing and we must meet conditions as we find them, 
have faith and pride in ourselves, remembering 
that we are on the “Firing Line” of business, and 
that if, through ignorance, indifference or cow- 
ardice, we fail to properly interpret the public 
demands and tastes, some one else will take ad- 
vantage of our shortcoming and get the benefit. 

We must remember that capital is looking for 
investment, and, naturally, because of the nature 
of the jeweler’s class of merchandise, the at- 
tractiveness in appearance, the supposed intrinsic 
value and the fiction of large profits, the busi- 
ness of the retail jeweler is more or less subject 
to attack. 

The consumer, whose money pays the original 
cost of manufacture and the profits to the dif- 
ferent salesmen, from the manufacturer to him 
self, and becomes a final and lifelong possessor 
of the article purchased, is entitled to more than 
passing consideration, and it is natural that mer- 
chandise will get to the pockets of the consumer 
by the shortest and most economical route, and, 
as trades-people, it should be realized that, as 
vehicles of distribution, the jewelers should study 
the road over which they travel and make their 
progress towards success as smooth and direct 
as possible, cater to the demands of the public, 
systematize their business, so that the cost is at 
the lowest possible level, learn to criticise and 
suggest advertising copy that is attractive, make 
an approppriation from their business for ad- 
vertising, proportionate to the business that they 
should expect to get in the communities where 
they are located, examine their advertising copy 
that it may not betray the confidence of the com- 
munity, then the result will be far beyond their 
expectations, and if this association, as an asso- 
ciation, will work out -some harmony of action 
among its members along these lines, a great step 
will be made toward eliminating the difficulties 
that the trade now experiences. 

There is a subject, which is of a great deal. of 
importance to the retail dealers, which has re- 
ceived, so far as I am able to Jearn, very little 
attention, and this is the matter of raising the 
standard of the watchmaking class throughout the 
country, as relates to workmanship. We have 
a number of horological schools in different parts 
of the country, some of which are giving a very 
practical course of instruction, although they may 
not be quite so advanced and thorough as the 
horological schools of Europe. It would be a 
good thing for the association to interest itself 
in the best of these schools and encourage them 
to imerease their time and thoroughness of in- 
structiam, before granting any certificate to a 
studefit, and it should be one of the interests of 
the association to agitate the question of state 
regulation for watchmakers and have an exam- 
ining board, the same as\other trades have suc- 
ceeded in having appinted, so that a watchmaker 
could pass the examination Mefore that board and 
get a license for practi€ing his trade within 

the boundaries of his state. 

I understand that the Nebraska Association has 
made some recommendations along this line. At 











the beginning, there would have to be more or 
less leniency in these examinations, but year by 
year we could improve our class of workmen and 
finally become just as thorough in our instruc- 
tions of the trade as they are in any other coun- 
try of the globe. The safeguarding of a watch, 
after it is sold, is just as important to the manu- 
facturer and to the dealer as in the first instance. 
\ satisfied customer is the best possible kind of 
advertisement, and the interest of the retail 
1 the manufacturer are always linked 
with that of the consumer, in the satisfaction 
that the watch may give. 
In this country a systematic and thorough edu- 
cation of apprentices has been neglected, and this 
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neglect must be ascribed to two causes. 

First, the early immigration of competent watch 
repairers into this country from Europe and Eng- 
land who would work for comparatively low 
wages, and were thoroughly trained in the mastery 
of watches of all kinds and classes, made it some- 
what unnecessary. 

The second cause of our neglect in the thor- 
ough education of apprentices has been the su- 
premacy of the American watch and the ease 
with which it could be repaired 

In Europe, where there is little uniformity of 
manufacture, and the duplication of parts is a 
recent idea, the apprentice, before he is qualified 
to take a position as journeyman, must give from 
four to seven years to the learning of the trade, 
his education beginning with a thorough founda 
tion in the use and handling of tools and in 
structions in the making of parts From this 
beginning he is carried through the different 
stages of repairing and watchmaking work until 
he is qualified to handle the most intricate and 
delicate pieces of mechanism. Not only are his 
hands educated, but also he is given a theoretical 
knowledge of the principles of mainspring, train, 
escapement, balance and hairspring action, and 
when he has left the direction of his master, he 
is qualified to undertake most difficult work. 

In addition to the careful, training of the ap- 
prentice in Europe by the master watchmaker, 
there are on the continent horological schools for 
the education of the student apprentices in mathe- 
matics, chen ist metallurgy, physics and such 
studies as will equip him for a thorough under- 
standing of the fundamental principles of me- 
chanics applied to watchmaking. 

In Switzerland, after all the requirements of 
apprenticeship have been fulfilled, the candidate 
for a master mechanic’s degree must be examined 
and accepted by a board of experts appointed by 
the government. 

In the first place, in this country, there should 
be some well-directed effort on the part of the 
expert watch repairers to secure as apprentices 
boys with mechanical tastes who would appreciate 
the necessity for a thorough training. The best 
way to do this is to keep the apprentice away from 
the commercial end of the business and not let 
him know anything outside of the repair bench. 
The glitter of jewelry and the activity of the 
salesman coming in contact with customers is 
very apt to appeal to a young man, but if he 
can be separated from this influence, with his at- 
tention directed to the repair bench only, he 
would be much more apt to continue his educa- 
tion in the desired direction. 

The instruction of apprentices in this country 
cannot be made as slow of application as in Eu- 
rope. The disposition of the apprentice here is 
opposed to it because of his more active, en- 
thusiastic and energetic intelligence, and he will 
not be willing to plod along by slow stages of 
progression. At the same time, he can be taught 
the principles of the trade and given the manual 
training necessary for him to do careful and in- 
telligent work. 

As we have a number of horological schools in 
the country where a young man who is really 
desirous of learning can get the first training, 
the jewelers might work in harmony with these 
schools and have it understood that instead of 
accepting the students as finished repairers, they 
will take them into their employ, pay moderate 
wages and develop them still further in the gen- 
eral repair work, requiring a term of service be- 
fore considering them entitled to a recommenda- 
tion. In fhis way we would soon develop a class 
of repairers superior to those being educated un- 
der the present conditions, and we would also be 


“less at the mercy of the really high-class re- 


pairer, who, because of his expert ability, is able 
to demand wages that are out of proportion to his 
returns. We probably cannot, under a short term 
apprenticeship, hope to develop the thorough 








fraining of watchmakers as is evidenced in Switz- 
erland, nor is this absolutely necessary. 

If the majority of the apprentices were in- 
structed in the principles of watchmaking, so that 
they would have an appreciation of the general 
mechanism of the watch and be able to handle 
the tools with facility, the jewelers and their 
customers would be protected against many of 
the so-called watch repairers, who are doing a 
greater injury to the watch than comes from 
ordinary wear. 

Unless some action is taken by the jewelers, 
individually or collectively, to properly educate 
apprentices in the watch repairing business, we 
wili soon have a very serious difficulty to face, 
one side of which will be the paying of extrava- 
gant salaries to educated repairers, which will 
leave no margin of profit for the repair work, 
or trust the work to the hands of inexperienced 
men and take our chances on keeping out of 
trouble with our customers. 

In addition to the subject of good journeymen, 
the subject of advertising is a very popular one 
and a great many writers and speakers have ex- 
pressed themselves very clearly and given some 
very good advice to the merchant who is bidding 
for business, and there is one thing that I have 
noticed particularly in the last few years, in re- 
gard to advertising, and that is the improvement 
of the tone, the greater care in the writing of 
the copy to see that the statements contained 
therein are not misleading. It is true that there 
are a great many advertisers throughout the 
country, who still feel tnat the only way to get 
business, or attract attention, is to deceive, or 
attempt to deceive, in their statements, but this 
number is growing considerably less, and as com- 
pared with the large numbers o1 advertisers who 
are truthful in their statements, they are in the 
small minority and conspicuous because of the de- 
ceptive character o1 their copy. 

It is getting to be more and more a disposition 
on the part of the publications throughout the 
country, such as mewspapers, magazines, peri- 
odicals, journals, organs and so on to criticise 
the copy of their advertisers and eliminate, as 
much as possible, the untruthful or misleading 
statements. Of course if the field of advertising 
is left only to those who are in the habit of 
writing misleading copy, the publishers have no 
way of determining the bad from the good, but if 
every tradesman who is anxious to build up a 
successful and well-founded business will use a 
certain amount of his profits to advertise his 
stock to the public in a true and honest manner, 
the dishonest advertiser will soon be driven into 
changing his methods. 

In this paper that I have read, I do not be- 
lieve that I have said anything that is particu- 
larly new, or touched upon a subject that has 
not already been under -your consideration, but 
I feel that the retail jewelers in their associa- 
tion can do more than they have done along the 
lines of conservative, persistent and conscientious 
unity of action by studying the conditions of 
trade, accepting those which are fixed and de- 
termining how best to differentiate themselves 
from the trade in general, by making their ac- 
complishments, collectively and individually, dis- 
tinctive from the general class of merchants who 
are simply shrewd buyers and distributers of 
merchandise. There are few classes of trade that 
have the opportunity of separating themselves and 
their business from the general merchant that 
is possessed by the jeweler. The opticians have 
recognized their opportunities and have accom- 
plished a great deal in their associations along 
similar lines, and the jewelry trade should be 
equally able. 

I want to thank the members of the association 
for their kind attention and also for the compli- 
ment paid me in extending me the invitation to 
talk. I am exceedingly anxious for the success 
of your association and will be pleased, at any 
time, to do all that I possibly can to contribute 
to that success. 

Mr. Dickinson’s speech was listened to 
with the closest attention and seemed to 
make a deep impression upon those present. 

“Building Up a Retail Watch Business,” 
by W. H. Ingersoll, was the next paper 
read. 
BUILDING UP A RETAIL WATCH BUSINESS. 


As . manufacturers, jobbers and retailers we 
are-- all. anxious to sell. niore watches, and 


there are facts to show that this is a reasonable 
ambition, because there are some 80,000,000 of 
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Fancy Leather Goods 


Our 1909 Holiday 
Collection is now 
ready for inspection 








The Elite Traveler's Watch 


o C.F. RUMPP & SONS <stss1I9He0 


1850 
PHILADELPHIA 
New York Salesroom, 683-685 Broadway 
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WE MAKE OUR OWN GOODS 


and consequently have no selling expenses to make the price high. Therelore, we are in a position to guarantee 
our goods to be fully 33'; % less than what you are now paying elsewhere for goods ol similar quality. 
OUR CA ALOG, “ The Silent Salesman,” tells the full story. W) ite for it to-day. 


OUR LINE, including Combs, Barrettes, Hat Pins, Sash Pins, Collar, Cuff and Veil Pins and Sets, 
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U.S. CO. ART SHOP #3: U.S. CO. 


Makers of the Best and Newest in Brass and Plate 
for the Jobbing Trade 

COLLAR PINS, BROOCHES, CUFF PINS 

VEIL PINS, HAT PINS, LINK BUTTONS 


Prices range from $5.00 per Gross up 
Subject to Discount 


Let us send you a selection 


UNIVERSAL SUPPLY CO. 


9 Calendar Street PROVIDENCE, R. I. 
a 


Brooches, Bandeaux, Hair Pins, Scarf Pins, Link Buttons, Sets and Tie Clasps 
is complete in variety of design, style and quality Our New Catalog should be in the hands of every merchant 
who handles jewelry. Send for it. 
Manufacturing Jewelers 


PERRY JEWELRY CO.  Cacsar Misch Bide. PROVIDENCE, R. I. 


“Deal Direct with the Manufacturers” 








A. S. WORMOOD 


Jobber of 
Illinois Movements—Fahys Cases 
116 South 6th Street SPRINGFIELD, ILLINOIS 


I have sold Illinois Movements to the retail trade continuously for almost thirty years. They 
are better to-day than ever. There is a reason (with apologies to Post). No better watch cases 
are made than Fahys and a great many not as good. 5 Coes cay 6 camgnele Che GF Cisse 
goods. ers shipped same day as received; express charges pre 


J. BULOVA CO. 
Makers of Fine Diamond Mountings 


10 and 14k Safety Guard Bracelets Every size in rounds, from 5 to 40 milli- 


We will apply this guard to any style bracelet metres, also all of the ovals and fancy 
except links for $1.75 to $2.00 each. shapes. 


51 Maiden Lane - NEW YORK 


FULFORD & ROBART CO. 


Ornaments and Findings 
PROVIDENCE, R. I. 











Flat Back Settings 


Send your stone and if we have not a 
setting to hold it, we will make it in 


24 hours. 














THE CROHN PATENT SAFETY GUARD 
Fea Bact centine Otek ARREAUD & GRISER 
BLACK DIAMOND BRILLIANT 
beautifully cut and polished, weight 2454+-5} 45 John St., New York 


carats. Price on application. For scarf Pi ©» Stud dL 
VAN MOPPES & SON Pins. ‘The most practicaland only LAPIDARIES "ts 
importers DIA -ONDS Cutrers adjustable one invented. Price, $1.50 per doz. For sale 
EMS in Unique Cuttings 





by all wholesale jewelers and Materiai houses. Sam 4 
87 Nassau St. NEW YORK 130 Fulton St. by mail, 25c.; in 10k. gold, $1.00; L4k., $1.25. M. CRO 


, Maker and Inventor, 48and 50 Maiden Lang, New york 


No. 1036—Desk Set 


POLISHED BRASS FINISH 
6-inch Ink Stand; Blotter, Stamp Box, Paper Cutter 
and Pad with Brass ers, 12 x 18 inches. PRICE, 
$3.50 FOR THE “SET 


Gun Metal Mesh Bags, $1.50 upwards. 
Gun Metal Cigarette Cases, $1.00 upwards. 
Silver Cigarette Cases, $4.50 to $10.00 Each. 


Smokers’ Brass Novelties in Trays, Stands, Sets, Etc. 


. W. LEV Y & CO.. Originators of Novelties for Jewelers 
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people in this country old enough to carry 
watches, yet only some 40,000,000 of watches of 
the standard seven-jewel grade, or better, have 
been sold here since the watch industry was es- 
tablished in America. 

Now, it is a safe conclusion that less than half 
the watches which have been sold in the last 50 
years are still in use, and it is also certain that 
on the average each watch purchaser has bought 
at least two watches. After making all the equa- 
tions that can properly be made as to the ex- 
change of old watches, it appsars that not over 
15 or 16 millions of such watches as we are now 
considering are at present in use. This means 
that only one out of every six or seven persons 
who ought to have a good watch really has one, 
and it indicates a great field upon which to direct 
our efforts. Of course, half our population are 
women, and women are not quite such available 
prospects for watches as men, but if we count 
only the men we find still two-thirds without as 
good a watch as they can afford to carry. 

Our mutual problem, then, is to find a way of 
inducing the remainder of our population to “‘get 
the habit.”” Gentlemen, no one could have lis- 
tened to the eloquent and wisdom-laden addresses 
of the speakers who have preceded me _ withou: 
gaining much. I have profited by them immense- 
ly, and my only regret is that from lack of years 
and perhaps other things I cannot contribute as 
brilliantly as they have done. 

The wheel of fortune has made it my own par- 
ticular pleasure and duty to spend a large por- 
tion of my time during the past year and a half 
in calling upon the trade .in company with our 
salesmen, and from what I have observed and 
learned in this work it has seemed to me that now 
while we are here together 1 cvurd not do better 
than to go back to first principles and discuss 
with you some of the elementary phases of busi- 
ness, which are, after all, the foundation locks 
upon which all legitimate trade rests. I refer 
to the things which we all know, yet which in 
the whirl of affairs and the routine of business 
we allow to sink out of sight and be forgotten. 
Indeed, it often seems that many of us enter 
business, or perhaps drift into it, without under- 
standing the true nature of our calling. 

Elbert Hubbard, the great Roycrofter of East 
Aurora, has given eloquent expression to a 
true conception of business. As nearly as I can 
quite make it he says, that it is beginning to be 
discovered that to-day it is nur enough that as 
merchants we should look out tor “‘No. 1” We 
must also look out for No. 2. We must consider 
the needs of the buyer. It is a misfortune to sell 
a person anything that he doesn’t want, or to 
sell anything for more than it is worth; a calam- 
ity, indeed, for the seller as much as for the 
buyer. Business rests on confidence. We make 
our money out of our friends because our ene- 
mies won't trade with us. 

For centuries business was conducted in con- 
formity with that old legal maxim, “‘Let the buyer 
beware,’ but as Hubbard points out, it was a fal- 
lacy and a delusion. which cost the merchants 
much, because it presupposes that the buyer must 
be suspicious, which is entirely incompatible with 
confidence, which is the basis of trade. There 
should not be suspicion between friends, and 
the merchant should make friends of his cus- 
tomers. 

Let us look at it in another way. Did you 
ever stop to consider that all business exists 
solely for the purpose of selling, and that people 
pay us a profit on what we sell in consideration 
of a service that we render? There, in a nut- 
shell, we have the true principle of business. We 
sell just two things—goods and service. This 
service consists in studying the needs of those 
within our business horizon; studying the market 
and using our knowledge of it to sor: and sift 
out the goods that will meet the requirements 
of those we wish to serve; providing a con- 
venient and attractive store where people may se- 
lect from the assortments we have chosen for 
them; providing values which merit trade, and so 
on. 

People pay us for doing these things for them, 
and only in the degree that we perform the ser- 
vice do we succeed. Failure comes from a viola- 
tion of this principle of service, for if we charge 
too high a profit on the one hand, it is not a real 
service that we offer, and people won’t buy, and 
if we charge too little on the other hand, our 
profit is so small that we cannot provide a service 
that is in other respects satisfactory. In either 
case our business suffers. . Every failure is a re- 
suc of the disregard or the negilec: of natural law, 
and with nature as witly man, “ignorance of the 














law is no excuse.’”” We are punished for the vio- 
lation, regardless of the reason. Therefore, as 
business men, it behooves us to understand the 
law. 

There can be no effect without a cause. Nothing 
happens without a reason. We have seen that 
all businesses exist for the purpose of selling, and 
selling is a psychological question. As Mr. 
Shelden, who is to address us to-morrow, has siid, 
the sale always takes place in the mind of the 
customer before the money passes. 

It works this way: Before we can sell a man 
anything his attention must be drawn to it. It 
does not matter how, whether his need of the 
thing makes him think about it, or whether it is 
through some outside suggestion, but anyway his 
attention must be attracted to it first. Then he 
must be interested in it, and be made to want 
it and finally decide to buy it. No sale has ever 
been made in the history of the world without 
the customer’s mind going through those four 
stages—first, attention; second, interest; third, 
desire, and fourth, resolve to buy. 

Now, we have been dealing in generalities so 
far. In a moment we shall see how to make the 
definite application of these principles to increas- 
ing tne sale of watches. But first it is important 
to have gained this understanding of the general 
law governing all business intercourse. 

Right here I want to call your attention to the 
value of that force called suggestion, which was 
mentioned a moment ago. Suggestion is one of 
the most powerful allies at the disposal of any 
merchant. It can be used largely without cost, 
and again very probably on i's cost in the form 
of advertising. It calls attention to things, which 
is the first step toward selling. 

The suggestion may. come from the man’s need 
of a thing, but if as merchants we sell only what 
people demand, when their needs become so in- 
sistent that their attention is drawn to it, we 
won’t do half the business we ought to do, and 
any man who lets business get away when he 
ought to have it is not a merchant at all. He is 
only a storekeeper. Again, every time we sell 
anything the article itself is likely to be seen by 
others than the rcurchaser, and to suggest to them 
that they, tov, purchase it. Thus we see tha‘ 
business begets business. It is the story of the 
rolling snowball. 

You can also suggest things verbally to every 
one who comes into your store, and your clerks 
can do it. You can make your window a con- 
stant suggestion of the purchase of your goods 
to all who pass, and it is performing a real ser- 
vice to people to show them what you have and 
how it will be of use to them. And you will be 
paid for this service by the profits on the sales 
it will make. Thus we see that advertising is a 
creative force; it builds business if intelligently 
done. It is a form of suggestion. ~Few people 
seem to understand the real nature of advertising. 
There is a mistaken assumption that it is only a 
competitive weapon. Many manufacturers, as 
well as retailers, seem to think that only so 
many watches, for instance, can be sold, and that 
advertising merely diverts business from one make 
to another. That is wrong. 

Does any one here suppose that if all the watch 
factories of the country were to join in a big, 
broad advertising campairn, ‘seeping watches be- 
fore the public strorciy, ting out the disad- 
vantages under wl abors when he has 
no watch, telling about the different classes of 
watches and what they cost, does any one suppose 
that all of you would not sell a heap more 
watches? Why, it is a preposterous suppositien! 
Of course you would, and there you see a crea- 
tive nature of advertising. 


Take another example: Suppose that every jew-~ 


eler in your. organization was to keep in his 
window for three months a card explaining to 
passersby that .watches should be cleaned every 
year, do you not believe that your repair business 
would materially increase and that the profits 
would pay you for this service in showing people 
how they can serve their own interests by giving 
their watches decent care? If any of you think 
enough of this idea, I would be glad to print 
such a card and send it to you gratis. 

But even in its competitive aspects we find upon 
examination that advertising takes more business 
from other lines of trade than it diverts from 
one brand to another in the line of business ad- 
vertised. For example, if a newefactory were to 
start to-morrow, advertising a new watch, it would 
dogbtless cause some people who were going to 
buy other watches to take this new one. But it 
would also reach many people who wanted a num- 
ber of things, perhaps a boat or a gun, a picture, 


a rug, or what not, and since few people have 
the means to purchase everything they want this 
advertising would be the means of inducing some 
of them to buy watches, and the total sale of 
watches would be increased. 

You see that we are dealing with broad prob- 
lems. It is important to keep our -wares before 
the public, to keep the public mind upon our line. 
If we let it sink out of sight our business falls 
off, for if we never get public attention to it our 
goods never reach their proper sale, hence all 
watch advertising, by keeping the people thinking 
of watches, increases their total sale, and like- 
wise helps the jewelry business by bringing 
people to jewelry stores. 

This thought applies to retail dealers in the 
same way. The jeweler across the street in a 
large sense is not nearly so much your competitor 
as the sporting goods man, the art dealer and all 
other vendors of luxuries, because he is working, 
just as you are, to keep jewelry before the people 
and to increase the total sales of goods in your 
line. Just which one gets the greater part of 
this increase depends upon which is the wiser in 
the service he provides, but each is working in 
the main for the same ends. 

Let us remember that we can’t reap without 
sowing, and we must study to take advantage of 
every way of spreading suggestion of watches 
and jewelry before the people. It is wisdom to 
co-operate with your fellow jeweler in the particu- 
lars in which your interests are mu‘ual, because 
co-operation is the expression of organization, and 
organization beats disorganization every time. 

Now, let us see how we can apply these gen- 
eral principles which have been outlined to the 
building up of a retail jewelry business, and es- 
pecially the watch business. To commence with, 
most men work in a rut. They become accus- 
tomed to paying attention to certain phases of 
their business until they have acquired a confirmed 
habit. They wear the rut so deep that they get 
into it over their heads, and then they can’t look 
around and see the many things oft times of 
greater importance which they are neglecting. 
Our good friend, Mr. Higginbotham, of the 
South Bend Watch Co., was deploring this very 
general tendency of men in a conversation yes- 
terday. 

The reason that mos‘ men work in ruts is that 
they’ have no broad, comprehensive plan specifi- 
cally laid out. Lack of a plan in any undertaking 
is fatal to the highest success, and a plan should 
be written out so that it can be consul‘ed, that 
the worker as he progresses may see that he is 
squaring himself and doing what he resolved to 
do. It makes consistency possible. 

I have here a plan for a retail business which 
I will describe to you briefly. I believe that witu 
this outline before him no man of ordinary in- 
telligence, judgment and executive ability could 
get into a rut if he would give it 10 minutes of 
thought every morning on arriving at his store, 
because it enumerates every important factor in 
the management of a retail business, so that they 
could not be overlooked# If, when I have fin- 
ished, any of you think it would be of use to 
you I would be very glad to print it in the form 
of a diagram and mail it to you. 

Now, to get down to what some of you will re- 
gard as the practical part of this discourse: The 
volume of your business depends upon just two 
things: First, the number of customers which 
you sell, and the amount you sell to each, not 
in individual sale, but as a yearly total. 

These two considerations depend upon the fol- 
lowing: 

The location of the store, because obviously it 
is a greater service to the community to p.ace a 
store where it will be convenient for the many. 
Then the appearance of the store, because it is a 
satisfaction to people to be provided with an at 
tractive, pleasant place to shop. Thirdly, the 
reputation and popularity which are gained by 
friendliness and fair dealing. Fourthly, the values 
offered. Fifthly, the merchandise stocked, in- 
cluding its quality, variety, condition and appear- 
ance. 

The next factor in gaining large numbers of 
customers and getting them to purchase liberally 
consist in supplying a pleasing service, such as, 
for example, prompt attention and capable clerks. 
It was my good fortune to have the opportunity 
of learning the tremendous importance of these 
two things in the welfare of two of the greatest 
retail institutions in the world. 

Other features of your service should be a good 
delivery system, co-operation between all depart- 
ments, prompt and courteous rectification of 
errors. 
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Have you ever considered HOW FEW really useful, 
practical articles you have for Men? 


Here Are Two—We Make Hundreds 


Such as Shaving Stands and Shaving Sets, Smokers’ 
Articles, Desk Sets, Electroliers, etc., etc., in Silver 
Plate, NicKel, Brass and “Dorantique” Copper. New 
Line “Barbizon” Brass. 


BERNARD RICE’S SONS 
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Apollo Studios :: Apollo Silver Co. 
544 BROADWAY, - NEW YORK 
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But you can have all these things, including the 
excellence of your location, your splendid stotks 
and values, your superior service, and it will avail 
you nothing unless people know about it. The 
slow and tedious way would be to let them dis- 
cover it in the course of time, but the modern 
way is to tell the public about the merits of 
your store, which is simply advertising; and by 
advertising we do not mean any small or narrow 
thing; it is a big general force having many 
phases. In publishing the story of your business 
you are not confined to listing merchandise alone; 
every item that is worth providing for the ser- 
vice of the public is worth telling about in your 
advertising. Describe your policy, the conven- 
iences and satisfaction of dealing with you, and 
all of the other things which you provide as 
an inducement to trade. 

Advertising doesn’t necessarily mean the use 
of newspapers. Everything that you do to com- 
municate your business news can well be termed 
advertising. You have at your disposal all pub- 
lications that circulate within your territory, but 
besides this there is a kind of publicity known 
as display advertising, whicu includes not only 
your window display and your show cases and the 
exuibits inside of your store, but also painted wal! 
on your own building and on other buildings 
about the town, sign boards which can be erected 
on the roads leading into the city, theater cur- 
tains, in fact, every space where many people pass 
can be made to echo the suggestion which you 
wish to proclaim. Then there is the mail, through 
which you can send letters, booklets, circulars 
and catalogues, and perhaps you would find it 
profitable to issue a little monthly house organ 
to send to those about you, either by distributing 
it from house to house or sending through the 
post-office. Occasionally it may be well to pro 
vide a litte souvenir which people will keep about 
them to remind them of your wares. Some of 
you may have tried advertising, and .concluded 
that it didn’t pay. If that is the case it was be- 
cause the advertising wasn’t right. There is good 
and baa advertising just as there is good and bad 
merchandise. One kind gives results, the other 
does not. 

To put it briefly, I think there is one sure way 
of writing a good newspaper advertisement, letter 
or circular. It is this: Just pick out some typical 
customer in your neighborhood, and consider that 
you are talking straight to him, then your ad- 
vertisement cannot go far wrong. Many goods 
in your stock are advertised extensively to the 
general public by the manufacturer. Now, when 
a factory is spending money suggesting the pur- 
chase, for example, of its particular watch, it is 
doing part of the work that would otherwise be 
left to you to do. It is getting attention, interest 
and desire for this article. One of the mos 
profitable avenues into which to direct your ad- 
vertising, therefore, is to take such items as are 
being made known to the public and let your own 
town’s people know that in your store they can 
get the goods that they have heard about. 

Don’t expect your advertising to revolutionize 
things in a month. Persistency and continuity 
are its cardinal requisites. Keep everlastingly at 
it, and keep it always fresh and newsy, and it 
cannot fail to win out. 

Now, a word about window displays. In my 
travels among the jewelers I do not find one 
window out a hundred that is doing one-tenth 
of what it should. The window, as we have 
seen, is a means for putting forth suggestions, 
and it should say something definite and to the 
point. There should be some central feature upon 
which the mind can center, and simply to put 
a lot of merchandise in the windows more as a 
means of filling it up than making it convey a 
message is to waste the most. efficient salesman 
that you have and one that you pay for whether 
you use him or not. Probably a hundred times 
as many people pass the outside of your store as 
come in it. 

Your window should always say something of 
interest to make them stop. It is the index of 
what is inside. But, you say, “everybody knows 
me in my town; they know what [ have, and 
and when they want anything in my line they 
come to me.” Ah, but you are overlooking that 
you can create business by suggestion, and that 
unconsciously people judge you by your window. 
They can’t help it, whether they want to or not. 
If you want your message to be as definite as it 
should be you should make it clear by always 
having in your windows your newest goods, as 
well as the staple articles and the advertised ar- 
ticles in your line, and inasmuch as people al- 
ways want to know what they are going to pay 





for goods, the price should always be indicated 
by means of a neat and, if necessary, very small 
price ticket. 

1 know that you are afraid that your competitor 
is going to finu out what you are selling goods 
for, and undersell you 4 little, but if you are 
going to run your business on this principle you 
are going to make progress slower. It’isn’t price 
that sells goods so much as offering the people 
what they want. 

The problem before us is how to increase our 
watch sales.. The answer is that we must have 
those goods which sell in largest numbers, and 
which will give satisfaction. There are five points 
which a jeweler should keep in mind in buying 
watches if he is to make this part of -his business 
a success. First, he shouwiu know when he buys 
that he can make a margin of profit sufficient to 
provide a satisfactory service. Second, the qual- 
ity must be right, for as Mr. Simmons, of St. 
Louis, has well said, ‘quality is remembered long 
after price is forgetten.” Value is the third 
point. We must have the best goods that we can 
possibly sell for the money, and if possible the 
best that anybody cau sell. In price restricted 
watches, if the restriction is genuine we are sure 
of something on which we will not be undersold, 
and if the watch is the right value for the money 
we have littlke more to ask, but fourthly, our 
watcnes must be salable, otherwise they are mot 
cheap enough, no matter how little they cost. 
And, fifthly, the policy and service offered by 
the manufacturer or jobber through whom we 
purchase must be considered. 

Considering that such a large portion of the 
public is unwatched, we must consider the 
best method of reaching these people. It is right 
and proper that we should desire to sell as high 
priced a watch as we can to each customer, yet 
we must not forget, as Mr. Hubbard says, to 
heed the needs of the customer. It is poor busi- 
ness to overload him, just as it is short-sighted 
for the manufacturer or jobber to overload you. 
And just as long as people of small means are 
so much more numerous than the wealthy, just 
so long will there be a legitimate place for the 
moderate priced and low priced watch. I am in 
the unfortunate position of recommending here 
something in which I have an interest, but I in- 
vite you to disregard what I say if it does not 
appeal to your judgment; we must remember that 
this large preponderance of people who are with- 
out watches cannot be induced to begin with full 
jewel goods, because it is natural for us to 
commence things in a small way. But when a 
man has once acquired the watch habit he can 
never do without one, and as he becomes ac- 
quainted with watches his taste and requirements 
improve. 

The cheap watch is an educator, therefore it is 
the most practical means at our disposal of edu- 
cating people to become our customers. When 
we recall that every time we sell a_ full-jewel 
watch we put that customer out of the market 
for life because his watch will last as long as 
he does, we see how necessary it is to be con- 
stantly gaining new recruits, and the more watches 
that can get into circulation in any given com- 
munity the surer may we be of a high grade 
watch business later on. 

Of course, too, the cheap watch has many spe- 
cial uses on account of which it brings many well- 
to-do people in our store. They come to get them 
for their children and servants and for their own 
use on outings, hunting trips, and so on, and 
people who indulge in these pastimes are a de- 
Sirable class to reach. Anything that will draw 
people to your store is an asset, because it gives 
you the opportunity of making acquaintances and 
selling other goods than those called for. There- 
fore, if I were the manufacturer of the most 
expensive watch made in this country I would 
urge you, as I now do, to sell as many watches 
of all kinds as you could, knowing full well that 
in doing this you were insuring the future sales 
of my own product. 

In closing, gentlemen, let us remember that a 
man is known by his works. His business is a 
reflection of himself. It is his expression of his 
personality. When we enter a store that is char- 
acterized by cleanliness, thrift, order system, de- 
cency and peace, we know that behind it we 
will find a man with like qualities. If the store 
is dirty, topsy-turvy, with poor fixtures and an 
untidy window, we may be sure ag finding at its 
head an uncouth, unbusinesslike man, who does 
not, think clearly. If he did, the expression 
through his work would be otherwise. Our busi- 
ness proclaims us, whether we will or no, and it 
has its effect for good or bad on all who come 


within its influence. Let us strive, therefore, to 
take up the progressive methods. 

Let us not leave them for those whom they 
have already made great, but let us make them 
our own that we, too, may grow and profit by 
them. Gentlemen, I am grateful for your atten- 
tion and I wish you all success, 

Geo. E. Fahys was not there to speak 
on “Signs of the Times,” so R. A. Keute. 
Chicago manager for the Waltham Watch 
Co., spoke a few moments on the Waltham 
Co.’s new selling policy. He said he dif- 
fered with Mr. Ingersoll in believing that 
a jeweler should sell a good watch, instead 
of a cheap one. 

Ernest M. Lunt, manager of the Chicago 
office of the Towle Mfg. Co., next deliv- 
ered a very forceful address on “A Golden 
Opportunity.” This paper will be published 
in a forthcoming issue of THE JEWELERS 
CIRCULAR- WEEKLY. 

Joseph Mazer, of Oklahoma, delivered the 
last address made on Wednesday after 
noon. His address, entitled “Justice and 
Evolution,” offered many suggestions for 
the improvement of existing conditions 
This address will be printed in a later 
issue of THE Jewevers’ CrrcuLar-WEEKL\ 

The convention now adjourned for the 
day until the convivial festivities of the 
evening. 

The Banquet. 

More than 300 jewelers and_ their 
wives were present at the banquet given 
Wednesday evening in the banquet hall of 
the Rome Hotel. The tables were arranged 
in long rows and were decorated with pot- 
ted plants and cut flowers. A gift from the 
Eisenstadt Mfg. Co., St. Louis, was a 
dainty rose boutiniere placed at each plate. 
The following appetizing menu was served : 

MENU. 
Cantaloupe. 


Garden Radishes. Queen Olives. 


Tomato Anglaise. 

Filets of Black Bass, Marguery. 
Anglaise Potato. Cheese Straws. 
Broiled Spring Chicken, Supreme. 

Punch a la Rome. 

New Potato, Browned. . Green Peas. 
Hot Rolls. Tea Biscuits. 
Cucumber and Tomato Salad. 

Toasted Wafers. 

Panache Ice Cream. Fancy Assorted Cake. 
Demitasse. 


The menu cards were exceptionally neat 
and artistic. At the conclusion of the ban- 
quet T. L. Combs, president of the local 
Jewelers’ Club, introduced the toastmaster 
of the evening, E. A. Benson. A short ad- 
dress, entitled “Greetings from the A. N. R. 
J. A.” was delivered by the president of 
the association, Hon. J. P. Archibald. This 
was followed by brief talks by Rev. Scott 
Hyde and Carl Herring, of Omaha. Rev. 
Mr. Hyde spoke on “the Golden West,” and 
Carl Herring addressed “the Ladies.” A 
pleasing musicale brought the banquet to 
an end. The thusicians included Miss 
Clevee, violinist, Miss Lancaster and 
Joseph Barton, vocal soloists, while an or- 
chestra dispensed popular music during the 
evening. 

Thursday’s Session. 

Thursday morning the committee on cre- 
dentials reported that the following States 
entitled to the number of votes 
stated: Arkansas, 4; California, 1; Colo- 
rado, 3; Delaware, 1; Illinois, 1; Indiana, 
5; Iowa, 11; Maryland, 1; Michigan, 3: 
Minnesota, 7; Missouri, 8; Nebraska, 7; 
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CHAS. KELLER & CO. 


ESTABLISHED (865 


SEVENTY-ONE NASSAU STREET, REW YORK CITY 








MANUFACTURERS OF _10KT. 
AND 14KT. JEWELRY FOR THE 
JOBBING TRADE ONLY. 








pape NOT CONNECTED WITH ANY FIRM 
OF A SIMILAR NAME. 








Mr. Retailer: 


The SOLIDARITY case is a Comparable Case. 
It’s “the Case that Courts Comparison.” 


It’s a Quality case at a Quality price, 
with no deviation 


in either price, quality or method of selling. 


Any JOBBER can supply you. 


SOLIDARITY WATCH CASE COMPANY 


(Established a Quarter of a Century) 
54 Maiden Lane - - New York 
D. E. D. MCMURRAY, President JOHN W. SHERWOOD, Vice-President 
LOUIS J. MONTAGNON, Secretary-Treasurer 
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Oklahoma, 12; Oregon, 4; Pennsylvania, 
12; Texas, 4; Virginia, 2; West Virginia, 
2; Tennessee, 2; Georgia, 1; Wisconsin, 7; 
South Dakota, 2; North Dakota, 2. 

The report was accepted. 

The committee on pregident’s address 
suggested that each State endeavor to have 
a law passed, whereby unclaimed repair 
work could be sold after being kept for six 
months. It also suggested a clearing house 
for State convention dates, so that the 
dates of different State conventions would 
not conflict in the future. The committee 
also suggested that the president appoint an 
auxiliary financial committee, consisting of 
one member from each State, who should 
solicit subscriptions from the members of 
the association for a specific purpose, this 
money to form a fund to be used for pur- 
poses beneficial to the organization, and to 
be held separate and apart from the general 
fund. Steele F. Roberts, Pittsburg, Pa., 
was appointed chairman of this committee. 

A. L. Thoma then announced that there 
had just been formed an association of 
State secretaries, known as the A. N. R. J. 
Association of State Secretaries, and that 
the members would exchange ideas as to 
the best methods of furthering State asso- 
ciation interests. 

S. O. Bigney, not being present to de- 
liver his address on the Panama Canal, the 
election of officers then began. ‘ C. S. Wiley, 
Frank Hannis and Fred Pfaffle were ap- 
pointed tellers. Mr. Mazer nominated Mr. 
Archibald for president, in an eloquent 
speech, and Mr. Williams seconded the 
nomination. There was no opposition, and 
Mr. Archibald was unanimously elected. He 
responded and thanked the members for 
the hearty support accorded him. 


Mr. Marean next nominated A. E. Paegel 
for first vice-president and the nomina 
tion was seconded by A. E. Barker. Mr. 
Williams nominated Joseph Mazer for first 
vice-president, and Mr. Hurlbut seconded 
the nomination. Mr. Mazer was elected. 

Mr. Combs nominated Chas. H. Williams 
for second vice-president, and Mr. Paegel 
nominated Jacob Nabstedt for the same 
office. Mr. Nabstedt was elected. 

Mr. Hull nominated Claude Wheeler for 
secretary. Mr. Wheeler was elected by a 
unanimous vote. _A. B. Hull was unani- 
mously elected treasurer. 

The retiring secretary, Mr. Callison, be- 
comes a member of the executive commit- 
tee, according to the laws of the associa- 
tion. Mr. Hurlbut’s time having expired, 
this left one vacancy on the board, and T. 
L. Combs was unanimously chosen to fill 
the place. 

The full list of officers and members of 
the executive committee was as follows: 
President, J. P. Archibald, Blairsville, Pa.; 
first vice-president, Joseph Mazer, McAles- 
ter, Okla.; second vice-president, Jacob 
Nabstedt, Davenport, Ia.; secretary, Claude 
Wheeler, Columbia, Mo.; treasurer, A. B. 
Hull, Belding, Mich. Members of execu- 
tive committee—S. Callison, Dexter, Ia.; 
T. L. Combs, Omaha, Nebr. 


Thursday afternoon, Messrs. Paegel, 
Nielson, Rowe, Arkwright and Sharp were 
appointed a committee to hear applications 
for cities desiring the next convention, 
after which A. F. Sheldon delivered an 


address on “Betterments in Business,” which 
appears in the Storekeeping Department of 
this issue. A vote of thanks was extended 
to him. 

After Mr. Sheldon’s address, the visitors 
went to Lake Manawa, where they were 
the guests of the Equality Club. In the 
evening, 60 new members were initiated 
into the Ku-Kus, with King A. L. Thoma, 
founder of the order, in the royal chair. 
A public exhibit for the citizens of Omaha 
was given on Thursday night, at which 
5,000 people got in line and inspected all 
the articles exhibited. 

Friday’s Session. 

Friday morning’s session began rather 
late. A vote of thanks was given to the 
musicians for the fine music they had ren- 
dered during the convention, and A. E. 
Barker, president of the Minnesota Retail 
Jewelers’ Association, read a paper on “The 








and assure them of our readiness to co-operate 
and confer in all matters. 

Whereas, The keen competition in our trade 
has proven the means of many retailers forget- 
ting the ethics which should govern our inter- 
course with fellow merchants; therefore be it 

Resolved, That the president and secretary be 
instructed to compile a general code of ethics for 
the trade and that the same be given the trade 
press as soon as compiled. 

Whereas, It may be necessary in the future for 
the carrying out of our work to raise additional 
funds from the members of our organization; 
therefore be it 

Resolved, That’ we recommend the appointment 
by the president of a committee, to be known 
as the auxiliary finance committee, and consist- 
ing of one member from each affiliated State 

Whereas, We as retail jewelers often suffer 
great inconvenience ‘and loss through our in- 
ability to identify articles in our line; therefore 
be it 

Resolved, That we earnestly recommend to all 
manufacturers in our line that they stamp upon 
every article manufactured by them some trade- 
mark by which a jeweler may be able to identity 
the maker of any article sold from his stock. 








THE BANQUETERS AS THEY APPEARED IN THE BANQUET HALL OF THE ROME HOTEI 


Federation of Mercantile Organization as a 
Factor in Modern Business Methods.” 

Next came the report of the committee 
on resolutions. Claude Wheeler read them 
as follows: 

Whereas, Manufacturers of watch movements 
are selling certain of their movements cased as 
complete watches, and 

Whereas, The universal adoption of this plan by 
all the manufacturers would be inconvenient to 
the retail jobbers; therefore be it 

Resolved, That the selling of complete watches 
be left to the discretion and judgment of the 
manufacturers; and be it further 

Resolved, That it be the sense of this conven- 
tion that we do not indorse nor recommend the 
universal sale of complete watches. 

Whereas, It is the practice of many jewlers to 
sell second-hand movements to concerns which 
renovate the same and again place them on the 
market in competition with new movements, often 
representing them to be new; therefore be i‘ 

Resolved, That we recommend to all retail jew- 
elers that in the future they destroy such move 
ments and refrain from selling them to the con- 
cerns mentioned, thereby protecting ourselves and 
our patrons. 

Whereas, The jobbers and manufacturers have 
demonstrated by their action and efforts at this 
meeting their intention and desir® to co-operate 
with us to the fullest extent in the correction of 
evil’ existing in our trade; therefore be it 

Resolved, That we desire at this time to take 
formal recognition of their efforts along this line, 


Whereas, Certain abuses exist in the retail 
trade which canno: be corrected by retail jewelry 
organizations alone; therefore be it 

Resolved, That it be the sense of this con- 
vention that our executive committee be and is 
hereby instructed to take some action looking to 
the co-operation of our organization with the Na- 
tional organizations of retailers in other lines. 

Whereas, In this and other years it has been 
found necessary by jewelers in the cities in which 
the meetings were held to solicit aid from job- 
bers and manufacturers in order to meet the ex- 
penses of entertaining delegates and visitors at 
the convention; therefore be it 

Resolved, That in the future no funds shall be 
raised ‘by the city in which the convention is held 
through the solicitation of money or contributions 
from manufacturers and jobbers, except through 
the co-operation of and in a manner approved by 
the members of the Executive Committee of this 
organization; and be it further 


Resolved, That this resolution be subscribed 
to by any city applying for a meeting of the 
association. 

Whereas, The entire jewelry trade press has 
given us invaluable assistance in the organization 
of our association, and has been so liberal in the 
allotment of valuable space’ for the publication 
of information concerning our organization; there- 
fore be it 

Resolved, That we, at this time, extend to the 
trade press a vote of thanks and heartily com- 
mend them for their work; and be it further 

Resolved, That we approve and commend the 
action of the Executive Committee of this org :ni- 
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N justice to yourself and to the welfare of 
your business, don’t buy your Fall 
stock of watches without keeping in 
mind that in the 7-jewel field the new re- 


modeled Ingersoll-Trenton is the only one 
sold exactly as Jewelers want all watches 


marketed. 












The ‘“‘I-T’’ is, without exception, the best 7-jewel watch ever built. An exam- 
ination will prove this. 







(2) It is sold only through responsible jewelers and only direct to the retail trade. 





(3) The prices are absolutely restricted, guaranteeing a fair profit. 





(4) It is the most extensively advertised of any watch ever put on the market. 
Every ‘‘ad.’’ reads: ‘Sold by responsible jewelers only.”’ 












No jeweler should overlook the article in his line 
which is most prominently before the public. 
The coupon in the corner will bring full 
information of great interest to every jew- 
eler who can get these goods. 






J.C. 






ROBT. H. 
INGERSOLL & BRO. 
45 John St., New York 
I am willing to know 
about the Ingersoll-Trenton 
watch and its trade policies. 


ee ee ee ROBT.H. INGERSOLL & BRO. 


NEW YORK CHICAGO SAN FRANCISCO 
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zation for indefinitely postponing action in the 
matter of establishing an official organ. 

Whereas, The idea of local jewelers clubs of 
round table organizations as advocated by our 
worthy president, wherever adopted, has proven 
the means of bringing a better feeling among 
jewelers and of improving the trade conditions in 
that locality; therefore be it 

Resolved, That we heartily indorse the plan 
and urge the jewelers of every city, large or 
small; to effect such an organization at the earliest 
possible date. 

Whereas, Lhe fixed minimum selling price on 
certain lines has proven a success and been of 
great benefit to the retail jewelers; therefore be it 

Resolved, That it be the sense of this association 
that we commend and recommend that a fixed sell- 
ing price be established by manufacturers on all 
standard staple tines; and be it further 

Resolved, That we pledge our support to the 
manufacturers and jobbers to adopt and enforce 
this policy; and be it further 

Resolved, That we recommend the appointment 
of a committee by the president to compile a 
tabulated fixed minimum selling’ price on all 
watch movements and gold filled cases manufac 
tured in this country. This list is to be sub 
mitted to all manufacturers for their approval of 
the prices upon their respective products. 

Upon motion of Mr. Stebbins, Ohio, the 
resolutions were adopted as a whole. A 
committee consisting of Messrs. Wheeler 
and Mazer was then appointed to call on 
the chief of police of Omaha to thank him 
for the protection of the exhibits. A mem- 
ber of the National Waterways Commission 
being present, the association went on record 
as indorsing the following resolution: 
Whereas, We as business men are concerned in 
all matters pertaining to the commercial pros- 
perity of the nation and the economic develop- 
ment of her resources; and 
Whereas, Cheap transportation by water is one 
of the greatest factors that enters into the busi- 
ness life of any people and determines more force- 
fully than any other the commercial supremacy 

of a nation; therefore be it : 

Resolved by the National Retail Jewelers’ Asso- 
ciation in annual session this 6th day of August, 
1909, That we endorse the movement inaugurated 
by the National Rivers and Harbors Congress to 
secure the most complete and efficient develop- 
ment of our worthy inland waterways by the 
National Government at as early a date as pos- 
sible to the end that navigation upon them may 
be restored and made serviceable and reliable for 
the cheap and easy transportation of our coun- 
try’s products; be it further 

Resolved, That .copies of these resolutions be 
forwarded to both houses of Congress of the 
United States for their early consideration. 


Next a resolution of thanks was passed 
as follows: 

Arriving at the point of recognizing the cour- 
tesies extended to and the entertainment shown 
the delegates to this memorable convention, we 
now extend a rising vote of thanks to the following 
individuals and organizations which have con- 
tributed so much toward our pleasure during our 
stay in Omaha: 

Omaha Retail Jewelers’ Club. 

Commercial Club of Omaha. 

Board of Governors of the Ak-sar-ben. 

B. P. O. Elks’ Club. 

City Press. 

Mayor of Omaha. 

Equality Club. 

Ladies’ Committee of Omaha. 

A communication from the Equality Club, 
promising to attend the next convention of 
the A. N. R..J. A. and thanking the latter 
for courteous treatment received, was then 
tread, and the secretary was instructed to 
notify the club of the association’s apprecia- 
tion of the same. 

Then followed the contest for the place 
for the next convention. Mr. Paegel, chair- 
man of the committee, announced that De- 
troit had been selected by the committee— 
open, of course, to discussion. Mr. Stebbins 
made a hard bid for Cedar Point, and a 
‘vote was taken with Messrs. Stark, King 


and Thoma as the tellers. Detroit won by 

a big margin, but it was decided that no 

city should ever secure the convention un- 

less it could prove that it could furnish the 
financial resources necessary to make the 
convention a success. 

T. L. Combs next made an announcement 
that it was the duty of all visiting jewelers 
to call on the exhibitors and encourage 
them by telling of the great satisfaction they 
felt in having them exhibit at the conven- 
tion. 

Time was passing, and everyone suffered 
from the excessive heat and fatigue. It was 
yoted not to adjourn, but to continue the 
session, and the auditing committee reported 
everything correct and suggested that in 
future all States that did not pay their dues 
10 days in advance of the national conven- 
‘tion should not be allowed to vote. This 
was opposed and not passed. Secretary 
Callison then said that on account of the 
press of business his report was not ready, 
but that the association showed a hearty 
increase in membership. The report will 
be sent out later. 

Treasurer Bernau being absent, tempo- 
rary Treasurer Radabaugh reported $196.55 
in the treasury and all bills paid. Mr. Ber- 
nau had received $1,882.24 and paid out 
$1,853.02, leaving a balance from him of 
$29.22. Mr. Radabaugh had received $1,- 
258.72 and paid out $1,062.17. The treas- 
urer’s report was adopted. 

A number of retired jewelers were then 
made honorary members of the association 
and the secretary was instructed to notify 
them of their honorary membership and to 
send them honorary membership certificates. 
Their names, ages and location follow: 
P. Gottesleben, age 65, Denver, Colo.; ex- 
United States Senator T. M. Patterson, age 
68, Denver, Colo.; Thos. S. Sharp, age 67, 
Olivet, S. Dak.; H. P. Nagel, age 58, Den- 
ver, Colo.; T. E. Lucock, age 70, Lebanon, 
Mo.; John Baumer, age 69, Omaha, Nebr. ; 
L. E. Armel, Holton, Kans.; A. F. Jahnke, 
Sr., age 87, Richmond, Va.; Henry Reis, 
Davenport, Ia.; G. H. Marsh, age 65, At- 
lantic, Ia.; Thos. Adams, age 73, Marshall, 
Mo.; M. E. Nabstedt, age 68, Davenport, 
Ia.; Silas W. Wadsworth, Los Angeles, 
Cal.; Joseph Schultz, Brownville, Nebr.; F. 
W. Bierbaum, St. Louis, Mo.; R. P. Bell, 
age 72, Ft. Dodge, Ia. 

At the suggestion of Mr. Arkwright, Ne- 
braska, it was decided to get a plate made, 
reading that the owner was a member of 
the A. N. R. J. A., and that each member 
should display it in a conspicuous place in 
his store. Mr. Stark, Colorado, said he 
would like to see some money put up for 
this purpose, and contributed $30 from the 
Colorado delegates. Mr. Hurlbut then sug- 
gested that the ex-officers of the association 
form a down-and-out club, and much good- 
natured chaff was the result. 

A vote of thanks was then tendered to 
President Archibald and the rest of the offi- 

cers of the past year. Able responses were 
made, and the fourth annual convention of 
the A. N. R. J. A. was at an end. 

The following firms were financial con- 
tributors who aided materiaMy in making 


the meeting a success: 

American Silver Co., M. A. Meade Co., H. F. 
Hahn & Co., Norris, Alister & Co., F. H. Noble 
& Co., Knickerbocker Watch Co., S. Borgzinner, 
R. F. Simmons Co., Webb C. Ball Watch Co., J. 


J. Sommers & Co., Brainerd & Wilson, Wm. L. 
Gilbert Clock Co., D. B. Ward & Co., A. H. Bliss 
& Co., Woodstock, .:oefer Watch & Jewelry Co., 
Wm. Sickles, Bassett Jewelry Co., Hamilton 
Watch Co., Stein & Ellbogen Co., Seth Thomas 
Clock Co., Waterbury Clock Co., E. Lechler, F. 
A. Hardy & Co., Kreis & Hubbard, Mauser Mfg. 
Co., N. Wolff & Co., Riker Bros., White, Wile & 
Warner, A. R. Katz & Leudan Co., D. Gruen, 
Sons & Co., A. C. Becken Co., Sansbury & Nellis, 
Adolph Goldsmith, Otto Young & Co., Sproehnle 
& Co., Illinois Watch Co., L. Strasburger’s Son 
& Co., D. Ullman & Co., S. K. Jonas, Dreyfus 
Mfg. Co., E. Gideon Beck, Despres, Bridges & 
Noel, M. Rosenbloom, Bernheim & Beer, C. H. 
Knights-Thearle Co., Meyer Jewelry Co., Ameri- 
can Cuckoo Clock Co., Allen McNearney & Co., 
Charles M. Robbins & Co., Wolfsheim & Sachs, 
Lindenberg, Strauss & Co., G. N. Steere & Co., 
Rettig, Hess & Madsen, Wm. Weidlich & Bro., 
A. S. Wormood, C. B. Norton Jewelry Co., 
Traveling Men’s Equality Club, Leys, Christie & 
Co., and Edward Lehman Jewelry Co., Denver, 
Colo. 
OMAHA ADVERTISERS. 

A. F. Smith Co., Sol. Bergman Jewelry Co., 
Harry Greenblatt & Co., Shook Mfg. Co., Colum- 
bia Optical Co., Omaha Watch Repairing & Opti- 
cal Institute, C. A. Williams & Co., H. Wilin- 
sky & Co., Greenblatt Jewelry Co., Omaha Optical 
Co., Carson & Banks, Shultz Bros., E. I. Jones, 
Jacob L. Jacobson, H. Eisle, John T. Cooper, 
Omaha Crockery Co. 

The following firms had exhibits in the 
convention hall. Illustrations of some of 


the most important ones appear on page 73d. 


The Exhibits 

Austin & Stone, represented by J. Dunn, dis- 
played a large line of gold-filled pendant neck- 
laces, fobs, lockets, vest chains, bracelets and 
guard chains. 

The Towle Mfg. Co. was represented by Mr. 
Lunt and Mr. Kuhn. Much space was devoted 
exclusively to advertising suggestions to aid the 
jeweler in selling silverware. The space con- 
tained two large tables, on which booklets, adver- 
tising the various patterns of silverware, were 
shown, while the walls were adorned with framed 
examples of various illustrations of the attractive 
features of the booklets themselves. 

The Alvin Mfg. Co. was represented by J. A. 
Hartig, Mr. Talbot and Lewis G. Meyerson. A 
beautiful line of sterling silverware, consisting of 
deposit, hollow and flat ware was shown. Many 
fine patterns of plated flat ware was shown. A 
special feature of the display was a showing of 
thin model toilet ware. Mr. Talbot was accom- 
panied by Mrs. Talbot. The nandsomest souvenir 
given away at the convention was a sugar shell 
in the bridal rose pattern of Alvin plate, the 
gold bowl bearing the words, “Omaha, August, 
1909.” 

White’s Art Co., represented by C. F. 

White, had an exhibit of unusual beauty. China 
plates, pitchers, vases and novelties of every de- 
scription, including the newest blue mat and hand 
etched, were shown very attractively. 
J. R. Wood & Sons were represented by A. T. 
Hunt. This display consisted of a large line of 
wedding rings and seal rings. An inciosed frame 
contained a large display of loose diamonds, show- 
ing the process of cutting rough, after cutting 
square, eight square and completed process; also 
American and foreign cuttings. 

Joseph W. heller, represented by H. T. Daugh- 
aday, had an exclusive line of white-stone .novel- 
ties, combs and hat pins. 

J. B. Ash, represented by Mr. and Mrs. Ash, 
showed an extensive and handsome line of real 
ebony goods, ladies’ and gentlemen’s toilet sets 
and manicure sets, together with loose pieces. 
This was the only display of its kind in the ex- 
hibit hall. 

The South Bend Watch Co., represented by 
Messrs. Carpenter, Coulter, Wiggins, Younglove 
and Higginbotham, displayed a splendid line of 
gold watches, movements and cases. Large signs and 
pictures formed the back ground of the display, 
with a model of a watch escapement, the largest 
of its kind in the world; also an electric flash- 
light sign of a watch frozen in a cake of ice. 
An interesting feature was the display of a water 
clock. 

The Rockford Watch Co., represented by Earl 
J. G. Lovett, Chas. O’Brien and Jacob Franks, 
displayed movements and cases, the main fcature 
being a large horseshoe made entirely of black 
velvet on which rested rows of watches with a 
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Ye Mount Vernon Pattern 


MADE BY 
ROGERS, LUNT & BOWLEN CO. 


Silversmiths 
GREENFIELD, MASS. 


Write P< 
for RCo STERLING 
Catalog 





A fine setting enhances the beauty of the rarest and most 
costly jewels. 

Likewise, a fine oak or mahogany chest makes a desirable 
setting for ye Mount Vernon pattern, a distinct Colonial gem. 

We can furnish these chests to suit any combination desired. 
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large velvet watch form covered with watches 
suspended from the center, 400 watches being 
used Samples of their new 12 size watch were 
shown. 

The display of the Rockford Silver Plate Co. 
was one of the largest in the hall and showed a 
fine line of flat ware and hollow ware, the Rose- 
mary pattern being especially featured. A beau 
tiful line of loving cups, punch bowls and solid 
copper ware added greatly to the exhibit. Silver 
cups were given as souvenirs. The exhibit was 
in charge of C. B. Wilhite and C. J. Taggart. 

The Elgin National Watch Co., represented by 
Hl. B. MeKinley, showed a _ nice digplay of 
watches, A. B. Benedict, from the factory, dem- 
onstrating the different parts of the Elgin watch. 
Souvenirs were given away. 

The exhibit of the Ingersoll-Trenton watches 
was in charge of W. H. Ingersoll, E. D. Tyler 
and A. L. Daniels. It consisted of an att-active 
case of watches. Reading matter was distributed. 
A. leather memorandum book was given away as 
a souvenir to all visiting this booth. 

The Waltham Horological School was repre- 
sented by H. E. Swain, space also being reserved 
by A. J. Sheff & Co., where a sizing machine for 
rings was displayed and demonstrations made 
‘lhis was iz harge of J. M. Kurtz and A, J. 
Sheff. 

R. Wallace & Sons Mfg. Co. were represented 
by L. E. Andrews and L. M. Mystrom. This 
lisplay covered the largest space in exhibit 
hall and was one worthy of mention. Silverware, 
both plated and sterling, including every describ 
able piece was on display and attracted much 
attention to those who are lovers of such pieces of 
art. 

Henry <A. Schrantz represented the Dueber 
Hampden Watch Works, who made a fine display 
of watches, and distributed souvenirs consisting 
of a type measure and scarf pin. 

The Omega Watch Co. was represented by their 
general agent, A. Max Holzheimer, an old Omaha 
resident, watches of every description being 
shown. The thinnest watch in the world was on 
display, full 12 size, 17 jewel and capped es- 
capement. Including the case it is only as thick 
as a silver dollar. Hand-carved gold on enamel 
with numerous styles of chatelaine watches made 
an attractive display. 

R. A. Kettle, general western manager, to- 
gether with D. H. Wells and W. A. Smith, repre- 
sented the Waltham Watch Co. The exhibit con- 
sisted of a display of 1,000 high grade watches, 
complete gold watches of colonial series model, 
an exhibition of jewels and jewel slabs in the 
rough in different stages of completion and finish 
and an attractive showing or silver, go'd and 
metal dials, the fashionable feature on high grade 
foreign watches, now being applied by the Wal- 
tham Watch Co. 

The Winthrop Mfg. Co. was represented by 
C. D. Pettey. who showed to excellent advantagé a 
complete line of hat pins, sash and tie pin and 
fobs, all of Oriental design. These goods were 
very handsome. 

The most costly display in the exhibit hall was 
made by Powers & Mayer, of New York, with 
F. C. Kopf and Eugene F. Corwin in charge. 
Too much cannot be said for the display of 
gems which this firm sent to the convention. 
Diamond necklaces, corsages, tiaras, rings, 
brooches, Mary Garden barrettes, all contributed to 
the attractiveness of this booth. Worthy of men- 
tion was a magnificent and costty strand of pearls, 
forming a necklace. <A display seldom seen were 
the emeralds, rubies, cashmere and star sapphires, 
cat’s-eye and black opal matrix, all combined with 
diamonds in special, original and artistic designs. 
These were in rings, brooches, pendants, all beau- 
tiful to the eye. A 13-strand pearl collar with 
diamond clusters, also a diamond collar of ex- 
quisite workmanship, with six bunches of pearl 
grapes arranged at intervals, were two of the 
handsomest pieces shown. The enamel work, 
which is a new specialty with Powers & Mayer, 
was displayed in a ring, the background being 
blue enamel, surrounded by diamonds with dia- 
mond settings. A large vase of roses was in the 
center of the display. 

Alfred Clark, representing the Oneida Com- 
munity, Ltd., made a splendid showing of many 
large chests and several small chests of silver 
plated ware in the new pattern of Louis XVI., 
Wildwood and classic, a large chest of the 
Flower-de-Luce design being also on display. Cut 
flowers added to the display. 

The Juergens & Andersen Co. was represented 
‘by Albert H. Kolker and F. T. Lotz. While not 
making a large display the quality was such that 


it more than made up for the quantity of articles 
A medium-size case held thousands of dollars 
worth of rare gems, beautiful in every detail. 
Especially beautiful were the combination of 
cluster diamonds and ruby and diamond and em- 
erald rings, diamond, velvet collars and brooches 
with diamond drops. Among several large pieces 
was a La Valliere of graduated stones, the center 
stone in the pendant mounting weighing 14 carats 
and containing a 12-carat pear-shaped, coffee- 
colored diamond, the only one of its kind and 


weight known. Another La Valliere shown con- 
sisted of a canary diamond surrounded by a 
wreath of white diamonds. A novelty in an en- 


gagement ring displayed by this firm was a 
diamond heart within a heart, with a pear-shaped 
diamond and pearl combination, a diamond bow 
knot completing the upper portion. A fine line 
of Masonic jewels were shown, together with 
an assortment of loose gems. 

This display of the Omaha Crockery Co., rep- 
resented by Geo. H. milier and Frank R. Graham, 
attracted a great deal of attention. It consisted 
of choice pieces of Italian hand-painted china, 
Japanese hand-decorated ware and a variety of all 
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kinds of decorated china. A new cutting in 
the glass ware of daisy pattern was greatly ad 
mired, as also was the grape etching. 

J. H. Stouffer & Co., represented by E. E. 
Adkins, exhibited an exquisite tine of hand-painted 
china. Plates, cups and saucers, vases, punch 
bowls and many novelties made one of the swell- 
est showings at the convention. <A line of raised 
paste gold work in the poppy design in tankards 
and different pieces attracted many an eye, and 
the display was considered one of the largest and 
most beautiful shown. 

Cc. B. Norton was represented by Mr. Morgan. 

W. A. Pickard was represented by Al. Bruck- 
ner. The booth contained a choice line of hand- 
painted china. 

The Eisenstadt Mfg. Co. was represented by 
Nelson Hagnauer and Mr. Freide. The large 
room was devoted exclusively to a large assort- 
ment of jewelry, watches and diamonds, this be- 
ing the only exclusive line of jewelry made at 
the convention. Cut flowers were given away 
Wednesday evening. ‘ 

The vc. F. Monroe Co. was represented by A. 
M. Brinckle and Joe Knoblauch. A beautiful line 
of cut glass, solid brass, srerfing silver and 
nacara was shown. 

jurley & Tyrrell, represented by F. W. Prim- 
rose and Geo. Turner, displayed an artistic line 
of Copeland china, together with a large assort- 
ment of cut glass, Quezal ware and Donath hand- 
painted china. , 

R. E. Williams and Mr. Richards were in 
charge of the St. Louis Silvé Co., and made a 
magnificent showing. 

White, Wile & Warner were represented by 
Ben Levy, showing a fine line of rings. 

S. O. Bigney & Co. was represented by Carl 


Wytesgan, showing their usual attractive line. 


Delegates to the National Jewelers’ 
Convention, 

J. P. Archibald, Blairsville, Pa.; Mack A. Hurl- 
but, Ft. Dodge, Ila.; °€! H. William, Condon, 
Ore.; S. Callison, Dexter, Ia.; A. E. Paegel, 
Minneapolis, Minn.; Claud Wheeler, Columbia, 
Mo.; tterman Oberreich, La Porte, Ind.; F. D. 
Ansmore, St. Marys, O.; A. L. Thoma, Piqua, 
©.; H. E. Rakeman, Sapulpa, Okla.; C. Z. Rowe, 
Argos, Ind.; J. R. Stebbins, Ashtabula, O.; A. B. 
Hull, Belding, Mich.; C. H. Reideman and wife, 
Vinita, Okla.; Wm. Cohen, Minneapolis, Minn. ; 
Anderson [Blauton, Paris, Mo.; H, L. Raines. 
Marysville, Mo.; M. Miesch, Muskeegea, Ark.; 
Sandy Mackay, West Branch, Mich.; Chas. F. 
Artes, Evansville, Ind.; W. L. Jones and wife, 
Martinsbury, W. Va.; A. E. Barker, Minneapolis, 
Minn.; C. A, Mauch, Marshall, Mo.; J. J. Brown, 
Jr., and wife, Blackwell, Okla.; J. L. Borsheim, 
Omaha; Geo. Gardner, Pawhuskee, Okla; Jos. 
Mazer and wife, McAlester, Okla.; John Harris, 
Trenton, N. J.; Richard Wieling, Peoria, Ill; 
E. A. Shepard and wife, Oakland, Ia.; Geo. 





THE ROCKFORD WATCH CO., ROCKFORD, ILL, 


Thorpe and wife, Sioux City, Ia.; J. M. Halstead, 
Davenport, la.; Fritz Hoeffer, Aurora, Nebr.; I. 
M. Radabaugh, Illinois; C. S. Wiley, Pittsburg, 
Pa.; Max J. Egge and wite, Grand Island, Nebr.; 
W. C. Pfaeffle, Enid, Okla.; W. M. Haskins, Ver- 
million, S. Dak.; John C. Pierik, Springfield, IIl.; 
S. J. Vasaly, Little Falls, Minn.; W. F. King, 
Jr., Adrian, Mich.; W. F. Plainbeck, Denver, 
Colo.; Geo. Belhe, Chicago, Ill; F. A. Marian, 
Belvidere, Ill; W. H. Potts, Mason City, Ia.; 
E. B. Wade and sister, Galesburg, Ill.; D. Sharp, 
Brookings, S. Dak.; C. E. Tillion, Carrington, 
N. Dak.; A. J. Stark and Frank C. Stark, Den- 
ver, Colo.; E. H. Carey and wife, Le Mars, Ia.; 
S. F. Roberts, Pittsburg, Pa.; N. Nielson and 
wife, Harlan, Ia.; G. Wm. Stolz, Saginaw, Mich. ; 
A. G. Hoch, Storm Lake, Ia.; Walter Starcke, 
Junction City, Kans.; L. E. Armel, Holton, Kans. ; 
A Y. Bosnell and wife, Tulsa, Okla.; W. H. 
Haupt, Bartlesville, Okla.; Colie P. Guy, St. 
Cloud, Minn.; M. D. Franks, Omaha, Nebr.; 
Frank Thomson, Milwaukee, Wis.; T. L. Baskett, 
Chillicothe, Mo.; John Hand, Iowa City, Ia.; F 
J. Edgar, Eldora, Ia.; R. M. Walker, Monroe 
City, Mo.; Orr L. Keith, Iowa City, Ia.; J. A. 
Reuling, Wymore, Nebr.; G. E. Read, Lebanon, 
Mo.; H. A. Bump, Oklahoma City, Okla.; T. L. 
Combs, Omaha, Nebr.; Geo. Arkwright, Beatrice, 
Nebr.; O. Zinn, Hastings, Nebr.; Ed. J. Niew- 
ohner, Columbus, Nebr.; F. H. Schlampp, Wm. Jo- 
seph, Des Moines, Ia.; Paul N. Larkitz, Chicago; B. 
Lurdy, Cedar Rapids, Ia.; J. Ramser, Rock Isl- 
and, Ill.; Jos. M. Ebeling, O. Buders, St. Louis. 


The Register. 


INCLUDING FIRMS AND THEIR OUT-OF-TOWN REPRE- 
SENTATIVES, 


H. G. Schramm, of Stein & Ellbogen Co., Chi- 
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Our New Goodsare 
be o e cs 
ginning to arrive 

Jets are continuing popular and 
we will have a large variety ; 
also attractive French creations 
in Bandeaux, La Vallieres, belt 
pins, brooches, hat pins and 
long chains, in sterling silver 
and gold plate, mounted with 
imitation and semi-precious 
stones. 


Our Line of Fans Was 
Never so Artistic 


We call particular attention to 
our jet earrings in gold mount- 
ings. The sale for this style is 
enormous. Let us send you a 
selection NOW. 


When you come to the New 
York market it will more than 
pay you to call at our show 
rooms. Ifyou are not coming 
let us send you a selection 
package. 


Send for selection, mentioning price 


WE ALSO REPAIR FANS 


Lewy & Cohen 


IMPORTERS 
530 Broadway, New York 

















MARK. 











Gold Chains 


We make every conceivable 
kind of a Gold Chain, incor- 
porating the best material and 
workmanship. 





Economy in manufacture and 
merchandizing—we have no 
traveling’ men—makes it pos- 
sible to offer the Retailer a 
good, substantial line of attrac- 
tive Chains at prices that allow 
a generous profit. 


THE NEW CHAIN 


Write for a sample of our new 
solderless, flexible and inde- 
structible Bead Neck. No 
stringing or wiring. 15-inch 
lengths, and 10K. only. 


IT’S A SELLER 
Alois Kohn & Co. 


NEW YORK 





16-18 Maiden Lane 


THE GOLD 
1850 CHAIN HOUSE !7? 














CROUCH & FITZGERALD 


Jewelry 
Trunks 
and Cases 


177 Broadway 


Bet. Cortlandt 
and Dey Sts. 


154 Fifth Avenue 
723 6th Ave. 


New York 














Wy COLMONT \ 
PARIS : 


Established 








COLMONT 


OPERA and FIELD 
GLASSES 


have been recognized by 
Opticians who really wanted 
a good article without’ pay- 
ing too high a price. 


With Colmont Glasses 
You Have a Guarantee 








The name STANDS for 
honesty and uniformity of 
construction, fairness of 
price. 


For your own advantage, 
investigate the **COLMONT” 


line at your jobber’s. 


SUSSFELD, LORSCH 
& CO. 


Importers 


NEW YORK PARIS 

















August 11, 1909. 
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cago; A. E. Anderson, Broken Bow, Nebr.; D. 
J. Gutmann, Cincinnati, O.; H. Hulshop, Rock 
Valley, Ia.; G. W. Fordyce, Anita, Ia.; W. H. 
Evans and wife, Red Oak, Ia.; L. G. Meyerson, 
Josph Fahys & Co., New York; W. F. Kortlang, 
Cc. A. Williams & Co., Ontaha; C. F. White, 
White’s Art Co., Chicago; A. D. Clinton, North 
Platte, Nebr,; W. E. Tefft, Providence, R. I.; W. 
H. Ingersoll, Robt. Ingersoll & Bro., New York; 
C. E. Walker, Chicago; Joe Knobloch and A. 
M. Brinckle, C. F. Monroe Co., Meriden, Conn.; 
Robt. J. Kelly, Rogers, Lunt & Bowlen, St. 
Johns, Mich; J. W. Bourne, Auburn, Nebr.; Orr 
L. Keith, Iowa City, Ia.; Walter Starcke, Junc- 
tion City, Kans.; C. L. Dunham, Holdrege, 
Nebr.; Otto P. Slyde, Chicago; Al. A. Bruckner, 
Pickard Studios, Chicago; H. C. Carpenter, South 
Bend Watch Co., South Bend, Ind.; C. F. Artes, 
Evansville, Ind.; W. H. Hoover, Mt. Vernon, 
Ia.; R. A. Helmer, South Auburn, Nebr.; R. 
M. Dayton, Alma, Nebr.; H. E. Chapman, Otto 
Young & Co., Chicago; J. H. Purdy, A. E. 
Becker Co., Chicago; F. F. Byrne, Plattsmouth, 
N. H.; J. L. Shephard, Keystone Watch Case 
Co., New York; Geo. Gardner, Pawkeeska, Okla.; 
J. B. Ash and wife, Rockford, ,[ll.; H. W. Lans- 
ing and N. P. Stilling, H. A. Greenblat, Omaha, 
Nebr.; E. E. Knerr, Shelby, Nebr.; Walter 
Cramer, Clarinda, Ia.; C. O. Booth, Oelwein, Ia.; 
I. M. Radabaugh, Hastings, Nebr.; Fred Dietz, 
Scribner, Nebr.; F. A. Heywood, Jewelers Se- 
curity Alliance, "New York; J. L. McBeil, Balti- 
more, Md.; C. T. Flood, Pickard Studios, Chi- 
cago; Geo. Oberting, St. Louis, Mo.; R. C. 
Smith, Manhattan, Kans.; A. H. Kolker, Juergens 
& Andersen Co., Chicago; Frad Cateron and wife, 
Kansas City, Mo.; Alfred Clarke, Oneida Com- 
munity, St. Louis, Mo.; G. H. Miller, Oneida 
Community, Chicago; J. H. Hiber, O’Neill, Nebr.; 
A. L. Thomas, Piqua, O.; Jack Dunn, Austin & 
Sons, Providence, R. I.; F. T. Lotz, Juergens & 
Andersen Co., Chicago; J. H. Grant, Kansas City, 
Mo.; Alfred T. Hunt, J. R. Wood & Sons, New 
York; H. A. Bump, Oklahoma City, Okla.; J. 
Robinson, Warson, Ind.; F. C. Emerson, Chi- 
cago; Joel M. Friede and Nelson Hagnauer, 
Eisenstadt Mfg. Co., St. Louis, Mo.; A. R. Weiss, 
Illinois Watch Co., Springfield, Ill.; Sidney Ball, 
Webb C. Ball Watch Co., Cleveland, O.; A. Hahn, 
Durango, Colo.; C. T. Higginbotham, South Bend 
Watch Co., South Bend, Ind.; R. N. Phipps, 
Fulton, Ky.; B. A. McElrain, Plattsmouth, Nebr. ; 
H. J. Goodstein, Greenblatt Jewelry Co., Omaha, 
Nebr.; J. W. Thorman, Cleveland, O.; C, L. 
Shook, Shook Mfg. Co., Omaha, Nebr.; E. E. 
Adkins, J. H. Stouffer Co., Chicagé; J. W. Arm- 
bruster, Illinois Watch Co., Springfield, Ill.; Sol 
Bergman and A. M. Nultenberg, Omaha, Nebr.; 
J. A. Dowding, Adams, Nebr.; Phebe Peck, Dun- 


lap, Ia.; Frank W. Gillespie, T. E. Hamilton and 
H. C. ‘Pierce, Omaha, Nebr.; S. F. Prous, 
Denver, Colo.; Chas. O’Brien and Earl J. 
Lovett, Rockford Watch Co., Rockford, IIL; 
J. <A. Anderson, Stromburg, Nebr.; F. R. 
Pelant, Ponca, Nebr.; E. F. Wentworth, Albany, 


N.Y.; F.W. Primrose, Burley & Tyrell Co., Chi- 
cago; C. L. Strange, L. Bauman Jewelry Co., St. 
Louis, Mo.; H. B. McKirley, Elgin National 
Watch Co., Elgin, Ill.; A. Weidman, Hamilton 
Watch Co.; A. G. Lee, Howard Watch Co., 
Philadelphia, Pa.; D. H. Wells and A. A. Smith, 
Waltham. Watch Co., Waltham, Mass.; J. M. 
Kurtz and A. J. Sheff, A. J. Sheff & Co., Pitts- 
burg, Pa.; A. L. Daniels, R. H. Ingersoll & Bro., 
Chicago; H. M. Reed, Jr., Battle Creek, Nebr. ; 
Leo Allen, Alden, Ia.; E. E. Wright, Sulton, 
Nebr.; E. F. Corwin and F. C. Kopf, Powers & 
Mayer, New York; E. D. Tybe, R. H. Ingersoll 
& Bro., Chicago; J. Peiringer, Jos. S. Peiringer & 
Co., Bradford, Ia.; H. S. Knapp, Shook Mfg. Co., 
Omaha, Nebr.; H. F. Gruschow, Peninsula En- 
graving Co., Detroit; Mich.; F. M. Younglove and 
F. P. Coulter, South Bend Watch Co., South 
Bend, Ind.; L. E. Andrews, Lincoln, Nebr.; R. 
Wallace & Sons Mfg. Co., L. M. Nystrom, Chi- 
cago; W. J.. Dunn, C. D. Lyons Co.; H. T. 
Daughaday, J. W. Heller, Providence, R. I.; J. 
M. Walstead, Davenport, Ia.; O. O. Royer, Au- 
relia, Ia.; A. Urbahns, Minden, Ia.; Chas. Pettey, 
Winthrop Mfg. Co., Attleboro, Mass.; B. H. 
Wiggins, Lincoln, Nebr.;'T. G. Swayze, Hamilton, 
Nebr.; Herman Heitzmann, West Point, Nebr.; 
C. McCray, Kearney, Nebr.; A. M. Mason, Cam- 
bridge, Ia.; P. T. Ryen, Slater, Ia.; J. H. White, 


Tuler Suver Co., Chicago; E. F. White, 
White’s.. Art. Co., Chicago; L. B. Hoyer 
and wife, Woodbine, Ia.; R,- A. Williams, 
Dunlap, Ia.; M. L. Jones and A. B. Palmer, 


Fairfield, Nebr.; W. J. Taylor; Burwell, Nebr.; 
A. W. Niehart, Elmwood, Nebr.; R. A. Rose, 


Long Pine, Nebr.; E. E. Morey, Valentine, Nebr.; 
D. B. Whitney, Neligh, Nebr.; C. E. Kendall, 
Richter « Phillips, Cincinnati, O.; A. F. Kendle, 
Syracuse, Nebr.; A. B. Benedict, Elgin National 
Watch Co., Elgin, Ill.; H. Madsen, Kimballton, 
Ia.; J. Franks, Rockford Watch Co., Chicago.; 
A. E. Curry, Shelby, La.; H. R. Daniels, Doug- 
las, Wyo.; S. A. Fiess and H. A. Diedine, Kear- 
ney, Nebr.; Geo. Turner, Burley & Tyrell, Chi- 
cago; H. W. Hedge, New York; H. F. Smivall, 
Mississippi; S. R. Belknap, Blair, Nebr.; H. A. 
Schrantz, Dueber-Hampden Co., Canton, O.; T. J. 
Brimes, A. F. Smith Co., Omaha, Nebr.; J. Kauf- 
man, Himalaya Mining Co., New York; J. Beste, 
Harlington, Nebr.; W. I. Goodfellow, King & 
Eisele, Buffalo, N. Y.; Roy A. Utler, Nelson 
Nebr.; Robert L. Hoyal, Boise, Idaho; S. Leuhn- 
sher, L. Guttman & Sons, Cincinnati, O.; R. W. 
Hemkin, Colesfield, Nebr.; M. H. Kuhler, Cedar 
Rapids, Nebr.; R. B, Hall, D. B. Whitney, Ne- 
ligh, Nebr.; Mrs. E. Wehmhoff and Gertrude 
Whemhott, Burlington, Wis.; I. E. Mendenhall, 
Tilden, Nebr.; F. R. Horton, Carter, Howe & Co., 
New York; C. M. Lunt and A. M. Kuhn, Towle 
Mfg. Co., Chicago; M. Thompson, Wisner, Nebr.; 
M. M. ..uck, North Bend, Nebr.; G. E. Reed, 
Lebanon, Mo.; L. E. Arnd, Holden, Kans.; P. L. 
Webster and B. G. Kenny, Havelock, Nebr.; C. 
W. Lopen, Cumberland, Ia.; A. W. Wiltze, Oak- 
dale, -.ebr.; H. I. Penn and F. B. Paist, Sargent, 
Nebr.; E, C. Davis and wife, St. Edward, Nebr.; 
J. N. Crahill, Plattsmouth, Nebr.; T. E. Hyatt, 
Chicago, Ill.; C. G. Schneider, Shenandoah, Ia.; 
Benj. Levy, White, Wile & Warner, Danvers, 
Mass.; B. M. Jones, Longan, Ia.; Albert Edholm, 
Omaha, Nebr.; J. C. Cirman, Shenandoah, Ia. ; 
R. L. Senift, Osmond, Nebr.; C. D. McElrain, 
Red Oak, Ia.; Leo H. Ludwig and G. H. Ed- 
wards, Edwards & Sloane, Kansas City, Mo.; J. E. 
Morehouse, Detroit, Mich.; George Engelbard, 
Chicago.; Leander Hall, Horning, Okla; H. 
F. Baier, Salina, Kans.; D. B. Ward, D. B. Ward 
& Co., and L. Meyer, Kansas City, Mo.; W. E. 
Fosnut, Keosaugua, Ia.; J. A. Hartig and R. A. 
Talbot, Alvin Mfg. Co.; W. E. Bunnell, Plain- 
view, Nebr.; S. G. Davis, New Plymouth, Nebr.; 
Mr. Holzheimer, Omega Watch Co.,. Chicago; 
S. M. Jolliffe, Logan, Ia.; Park Homan, Prescott, 
Ia.; F. F. Johnson, Genoa, Nebr.; A. R. Wycoff, 
Villisca, Ia.; O. C. Zinn, Hastings, Nebr.; Lew 
Smith and J. G. McKee, Lexington, Nebr. ; W. C. 
Boggs, Fort Dodge, Ia.; D. C. Weber, Arlington, 
Nebr.; T. E. McLean, Fairfield, Nebr.; J. G. 


Eggers, «\tlantic, Ia.; E. G. Martin, Pocahontas, 
Ia; A. E. Blair and wife, Clay, Ky.; F. W. 
Agnew, New Haven Clock Co., New Haven, 


Conn.; H. B. “Hallett, J. L. Teeters & Co., Lin- 
coln, Nebr.; F. W. Graves, Newman Grove, Nebr.; 
W. H. Joers, Lincoln, Nebr.; Harry A. Martin, 
Long Pine, Nebr.; L. P. Sampson, Blair, Nebr.; 
R. F. Hayes, Norfolk, Nebr.; A. Wissing, Sioux 
City, Ia.; Frank W. Gilliespie,, Wood River, 
Nebr.; Jay Robar, Aurelia, Ia.; Alfred Wahl- 
strom, Oakland, Nebr.; F. A. Furman, Riverton, 
Ia.; C. A. Davis, York, Nebr.; P. W. Folsom, 
Ashland, Nebr.: Roy G Purri, Adebolt, I[a.; S. 
C. Douglas, Onawa, la;; J. L. Moore, Tekamah, 
Nebr.; W. C. Beck, Siovx City, Ia.; C. L. Palda, 
South Bend, Ind.; C. L. Furnald, Carroll, Ia.; 
W. H. Reeves, Manilla, Ia.; Sol. Bergman 
and A. F. Smith, Omaha, Nebr.; Mr. Tucker, 
Lincoln, Nebr.; B. E. Wycoff, Greenfield, Ia.; 
Cc. E. Cunningham and George Gerner, Council 
Bluffs, Ia.; F. R. Robinson, Summer, Ia.; E. F. 
Stram, Gregory, S. Dak.; A. W. Sproehnle, Sproe- 
hnle & Co., Chicago; M. Ellbogen, Stein & Sll- 
bogen, Chicago; Dr. A, B. Tarbox, Omaha, Nebr.; 
R. E. Williams, St. Louis Silver Co., St. Louis, 
Mo.; E. E. Richards, Rogers Silver Co., Dan- 
bury, Conn.; Fred Sands, Kansas City, Mo.; 
Andrew Bergman, West Side, Ind.; J. M. Scott, 
Woodstock-Hoefer Watch & Jewelry Co., Kansas 
City, Mo.; Mayor James C. Dohlman, Omaha, 
Nebr.; E. S. Slayton, Des Moines, Ia.; J. M. 
Tinsey, .Villisca, Ia.; S. H. Avey, Auburn, Nebr.; 
Herman Stein, Chicago, Ill.; L. E. Purvis, Elliott, 
Ia.; S. Morrison, Iowa City, la.; A. Mendelberg, 
Omaha, Nebr.; F. J. Patten, Adois, Ia.; J. B. 
Burke, Lansing, Ia.; F. E. Pearl, Hutchinson, 
Kans.; J. H. Greene, Mason City, Ia.; F. M. 
Barney, Elm Creek, Nebr.; E. N. Sartos, Lincoln, 
Nebr.; Chas. Krause, Randolph, Nebr.; A. E. 
Pittenger, Kansas City Horological School, Kan- 

sas City, Mo.; E. H. Morgan, C. B, Norton Co., 

Kansas City, Mo.; Harry Dixen, North Platte, 

Nebry P.. Fistenburger, Woodstock-Hoefer Watch 
& Jewelry Co., Kansas City, Mo.; W. H. Gallope, 
Crescent Watch Case Co., New York; Ed. S. Vil- 
linson, Kansas City, Mo.; Aug. Meyer, Grand 
Island, Nebr.; L. S. Grimm, Jewell, Kans.; Theo. 


Schutz, Stella, Nebr.; A. Harper, American Silver 
Co., Chicago; J. A. Hartig, Alvin Mfg. Co., New 
York; W. E. Lee, Corning, Ia.; M. L. Kiele, 
Creighton, Nebr.; John Mudra, Stanton, Nebr.; 


A. Babior, Omaha, Nebr.; M. D. Smith, Heintz 

Bros.,, Chicago; J. P. Mickelsen, Nebraska City, 

Nebr.; T. P. Owen, York, Nebr.; J. G. Mines, 
Wayne, Nebr.; H. S. Olds, Ralston, La 
Notes of the Convention. 

Mr. Weibezahn was there for Bigney. He was 


as modest as usual. 

Carlos Hoefer came back from the Yellowstone 
Park to attend the convention. Carlos is an 
authority on wooden shoes. 

Max Egge is _ hereditary 
the A HN. BF. A 

If any one can beat Paegel, of Minnesota, in 
answering a mayor’s welcoming address let him 
step up. 

There was music before each session, and it 
was enjoyed by all. 

Mr. Combs, Omaha, was down for an address 
on horology. He was too busy to make it. He 
said he knew more about hay than horology. 

Guy V. Dickinson, of the National Watch Co., 
was the coolest looking man in the convention. 

Mr. Pierik, of Springfield, is like Mr. Bigney, 
only the former uses two fingers instead of one. 

Mr. Stebbins, of Ohio, suggested that every vis- 
itor buy souvenir postal cards and send them 
to the absent jewelers in their home town, asking 
why they didn’t come to.the meeting. It was a 
good idea and every one did. 

Harry hyman carried off the honors of the 
convention by making an exceptionally fine ad- 
dress. It was published in full in last week’s 
issue of Tue Jewevers’ CrrcuLar-WEEKLY. 

Chulius Armbruster was here from Springfield, 
Ill. 

Maximilian Ellbogen, of the Stein & Ellbogen 
Co., was an interested listener all through the 
convention, 

Mr. Williams, of Oregon, things it a good idea 
to take the national convention group photograph 
to the State convention and show it to the jew- 
elers who did not come to the national convention. 

Jack Dunn, with Austin & Stone, ate all the 
cantaloupes in Omaha. 

Eli Gutman was present with his flannel yacht- 
ing suit. 

“Cho” Mazer was the hero of Oklahoma. 

rank Lotz and Al. Kolker did the honors for 
the Juergens & Andersen Co. 

J. P. Holliday was chairman of the Banquet 
Committee. It was hard work, and he didn’t 
have a holiday. 

Cc. E. Kendall, representing Richter & Phillips, 
made an attractive display of jewelry, watches and 
silver. 

The .,ew York Standard Watch Co. was rep- 
resented by H. W. Hedge, who made a special 
showing of Excelsior watches, sold to jewelers 
exclusively. 

Ex-Treasurer Bernau, who is absent in Europe, 
was authorized to send greetings of the A. N. R. 
J. A. to the German Watchmakers’ Society, before 
whom he will shortly appear. 

The Commercial Club of Omaha gave every 
visitor a ticket entitling him to the privileges of 
the club. 

The Elks entertained many jewelers on Fri- 
day night. Non-members of the Elks were just 
as welcome as members. 

When Mr. Williams, of Oregon, made the 
nominating address for Joe Mazer, of Oklahoma, 
he concluded without telling who his candidate 
was, and when Mack Hurlbut seconded the nomi- 
nation he referred to Mazer as Mr. Joseph Mc- 
Alester, of Oklahoma. Mr. Mazer is a retail jew- 
eler of McAlester. 

Col. John L. Shepard was there with a bunch 
of good stories. 

Bert. Hull carried away the palm for Detroi:, 
next year, but Stebins and Thoma tried nobly for 
Cedar Point 

Herman Oberreich, La Porte, Ind., announced 
that he had formed a local jewelers’ club in La 
Porte and had secured as members all of the 
eight jewelers in that town. 

No report of this convention could be com 
plete without mentioning Chas. Artes, Evansville, 
Ind., one of the finest old jewelry merchants one 
could ever meet. 

Fred Hyatt wore a beautiful corn-colored ki- 
mona on Wednesday. 

Mr. Combs, Omaha, was the busiest man on 
earth during the, convention. 

Mr. Schlitz was there with a blue kalsomine 
shirt. 
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GORHAM SILVER 











TO THE JEWELRY TRADE 


Attention is respectfully invited to the fact 

that the Gorham Company’s traveling repre- 
sentatives have already resumed their customary 
activities in introducing to the Jewelry Trade the 
many original and exclusive novelties as well as 
the standard lines of silverware which have been 
prepared by the Gorham aartificers for the ap- 
proaching Fall and Holiday Seasons. 


In view of the period of approaching pros- 

perity it seems pertinent to suggest to the 
progressive jeweler the advantage he will gain by 
a careful examination of his stock so as to arrive 
at a speedy and discreet decision as to the direc- 
tions in which it needs replenishing. Orders 
given now will be shipped whenever required. 

















THE GORHAM COMPANY 


NEW YORK, 
15-17-19 Maiden Lane. {40 Geary Street. 


WORKS: Providence and New York. 


CHICAGO, 
137 Wabash Ave. 
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HE revival of 


The Tariff L 
re ari aw and | trade which be- 


Pe. are gan some time ago 
Trade. and continued even 
with the tariff under discussion has now no 
obstacle to oppose its full progress. The 
tariff bill, which caused some hesitancy on 
the part of manufacturers, importers and 
buyers, has become a law, and_ business 
can now adjust itself to the new schedules 
and go ahead without any uncertainty as 
to the future so far as the customs duties 
and their effect upon prices are concerned. 
All the provisions of the tariff affecting 
jewelry and kindred interests, as amended 
by the Conference Committee, were pub- 
lished in the last issue of THE CrIRCULAR- 
WEEKLY, and these appear in the law with- 
out any change. The jewelry and kindred 
trades as a whole are little affected by the 
new rates—less so than almost any other 
line of industry. The diamond and precious 
stone, as well as the solid gold jewelry, 
schedules remain the same as under the 
old law. The importers of imitation and 
artificial precious stones have been granted 
the duty for which they contended, although 
the paragraph is badly worded. The para- 
graph affecting plated jewelry and jewelry 
made of silver, German silver or white 
metal is the same as submitted by the 
American manufacturers. The branch of 
the trade most affected is the watch and 
clock industry, but the provisions of the 
Payne law seem to be more generally ac- 
ceptable to the manufacturers in this coun- 
try than was the Dingley law, without 
seriously affecting the importers, the only 
marked change in duty being on the very 
lowest grades. 

The new law probably comes nearer to 
satisfying the various and conflicting in- 
terests in the jewelry and kindred trades 
than any tariff which has preceded it. 





HE importations 

of gems at the 
port of New York 
during the month of 
July just passed broke all previous records 
of the Customs House, and established new 
figures which will probably be unequaled 
for many months to come. Importations 
of precious stones for the month of June 
were above the normal, and created con- 
siderable comment, both in and. out of the 
trade, as an encouraging sign of returning 
prosperity, but according to the report re- 
ceived from the Customs House for the 
month of July the June record shows poor], 
in comparison. 

According to the statistics compiled for 
the Treasury Department the gems which 
passed through the appraisers’ stores last 
month amounted in aJl to the enormous 
sum of $5,112,957, which was nearly five 
times the amount imported during the cor- 
responding month a year ago, and over 
$654,000 more than the importations in 
July, 1907. Of the total last month cut 
precious stones and pearls were valued at 
$3,843,921, and uncut stones, principally 
diamonds, amounted to $1,269,035. As com- 
pared with these figures, ¢he value of cut 
precious stones and pearls imported during 
July, 1908, was $1,101,842, while the uncut 
stones dropped to $144,414. 

The fact that all records for the im- 


Record Month for | 
Precious Stone 
Importations. 


portation of precious stones have been 
broken during the past month would seem 
to indicate that there is a healthy demand 
for diamonds, and that the importers have 
confidence in the returning prosperity. The 
uncertainty that existed as to the outcome 
of the discussion regarding the duty on 
diamonds undoubtedly was a determining 
factor in the unprecedented total for the 
month of July, for many importers, fearing 
that an additional duty of 5 per cent. on cut 
stones and a duty of 5 per cent. on the 
rough would be enacted in the new tariff 
law, decided to import in larger quantities 
before the tariff might be changed, but 
even making allowances for the effect the 
tariff uncertainty had upon the importa- 
tions, the figures are most encouraging. 
As the Payne tariff law makes no changes 
in the duties on diamonds and precious 
stones, the diamond importers and cutters 
in this.country are well pleased. 





s HERE is much 


Failures Show 
Gratifying De- encouragement 
crease in the reports of com- 


mercial failures in the 
United States for the month of July, the 
total liabilities of all the commercial fail- 
ures being less than in any corresponding 
month since 1906, and the smallest, in fact, 
of any month since March, 1907. In only 
six of the months since 1905 does the total 
of liabilities appear less than in July of this 
year. The figures as compiled by Dun’s Re- 
view show that last month there were 1,105 
failures, with total liabilities of $9,527,893, 
as against 1,232 failures, with liabilities of 
$14,222,126, in July, 1908.° In July, 1907, 
although the number of failures, 777, were 
considerably less than in July of this year, 
the liabilities, $12,334,710, exceeded those of 
last month by nearly $3,000,000. 

In the jewelry trade the figures are 
equally encouraging. During last July there 
were 20 failures, with liabilities of $95,057, 
as compared with 21 failures and liabilities 
of $183,697 for July, 1908. The liabilities 
of all the failures in the jewelry trade dur- 
ing July were over $9,000 less than for the 
preceding month. 


at is not generally 
A New State Trade known that in ad- 
Mark Law. dition to the many 
criminal laws relating 

to the subject of trade-marks which have 
been adopted by the State of New York 
this Commonwealth recently enacted a new 
statute which was signed by Governor 
Hughes a short time ago. The bill puts 
into the general business law of the State 
a chapter known as 367, which practically 
provides for the registration of trade-marks 
in this State by individuals or concerns 
manufacturing, packing, bottling or selling 
merchandise which is put up in a package 
or other receptacle bearing his or its name, 
label or private mark; such manufacturers 
may file their mark in the office of the 
Secretary of State and the office of the 
clerk of the county wherein the business is 
situated, with the description of the same 
as used, and the Secretary of State shall 
deliver to the person or corporation so filing 
a certificate of the record of such label or 
trade-mark, Certain provisions are made 
about publishing the mark once a week in 
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DIAMONDS 
JEWELRY 
MATERIAL 
TOOLS 


CROSS & BEGUELIN 


23 Maiden Lane New York 





Write for our New Jewelry and Material Catalogues 























TRADE MARK 











ERHAPS WE ARE TIRESOMELY PERSISTENT IN DWELLING 

ON THE INTEGRITY OF KIRBY JEWELRY. HOWEVER, WE 

FEEL THAT IN AN ERA OF COMMERCIAL SUBSTITUTION 

AND MISREPRESENTATION THE ABSOLUTE HONESTY OF KIRBY 

PRODUCTS CANNOT BE TOO INSISTENTLY OR TOO FREQUENTLY 

BROUGHT TO THE ATTENTION OF THE TRADE. OUR UNIM- 

PEACHABLE RECORD AS MANUFACTURERS OF THOROUGHLY 

GOOD, ARTISTIC AND INEXPENSIVE GOLD JEWELRY SHOULD 

CREATE IN THE SKEPTICAL AN ASSURANCE OF FAIR TREAT- 
M=NT AND A CURIOSITY TO SEE THE KIRBY LINE. 


H. A. KIRBY fine cow jewery 
NEW YORK OFFICE 


PROVIDENCE, R. lI. 
9-11-13 MAIDEN LANE 


85 SPRAGUE STREET 











a newspaper of the county, and after com- 
plying with this the act provides that the 
certificate of the Secretary of State shall 
be prima facie evidence of the ownership 
and use of any such label or mark as is 
described, in any action under the statutes 
of New York State where proof of such 
ownership and use is necessary. 

The statute provides that the Secretary 
of State shall not register a mark or label 
that is identical, or so similar to another 
label or trade-mark already registered as 
would be calculated to deceive the buyer 
into believing that they were the same, but 
according to the statute the priority of 
registration will not avail if the Secretary 
of State is convinced that the later appli- 
cant was the earlier user. 

Where receptacles for merchandise bear 
a trade-mark registered under this statute 
no person other than the proprietor of the 
trade-mark is permitted to keep or offer for 
sale in such receptacle any article or substi- 
tute other than the original contents of the 
ré@eptacle which had been placed therein 
by the proprietor of the trade-mark. 

There are many clauses of the statute 
which apply to particular lines of merchan- 
dise, such as fluids sold in bottles, etc., that 
afford especial protection to such manufac- 
turers and owners of marks and labels, but 
in addition to these the general provisions 
of the act are such that it might be worth 
the while of manufacturers in any line 
wherein the trade-mark is an important ele- 
ment of protection to the dealer and public 
to look into this statute and see if they can 
obtain additional protection or facilities to 
aid them in future litigation, by taking ad- 
vantage of the registration features of the 
act. 





Jewelers’ Gold Bars Withdrawn and Ex- 
changed at New York. 
Week Ended Aug. 7, 1909. 
The U. S. Assay Office reports: 





Gold bars exchanged for gold coin... .$391,662.79 

Gold bars paid depositors............ 63,959.13 

BOE i 6p capencks Sobmrewhnes Aas $455,621.92 

Of this the gold bars exchanged for gold coin 
are reported as follows: 

Steir ys FC eine 00% Othe oe unde $51,777.76 

7. Matrkecvess dv oss Rese aénas age 92,776.44 

Biv eten 4 davis cde ab ae abies ceed 79,852.89 

Ws divs bi ouas bhveshe saben relhae 87,633.74 

see's 6 4.6:.0d Ken Blane Glee eas aa 69,164.96 

AY RES se ENTE Sa he 10,457.00 

BE nephew daca sek Cel aeeasterl $391,662.79 








Market Prices for Silver Bars. 


The following are the quotations of silver 
bars in London and New York, as reported 
by Zimmermann & Forshay: 

New York 
selling price, 
London. .999 Basis. 


| i CME $0.53 

* I. o osse ails ised Wachee Bak a 52% 
I re ee -52% 
DS che tian cutee enne acd 23% 52% 
Vinewsdeae Tad bcsence 6 Ce 52% 
@. we dsb 0 00 06600 deeerws 23% .52% 








Frederick Kaufhold, until recently located 
at.457 Locust St., Columbia, Pa., has leased 
larger quarters for his business two doors 
above his former store. The new premises 
have been thoroughly renovated and adapt- 
ed to the jeweler’s use. 
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New York Notes. 


Fred A. Jeanne, Paris, sailed for this city 
on the New York, Aug. 7. 

C. D. Lyons, of the C. D. Lyons Co., 
Mansfield, Mass., was a caller in town last 
week. 

I. Kohn, of Hertzfelder & Kohn, 6 
Maiden Lane, returned, last week, from 
Europe on the Teutonic. 

Leo M. Sachs, 7 Maiden Lane, returned 
recently on the Rotterdam after a 10 weeks’ 
trip to the European diamond markets. 

Lee Reichman, of Reichman Bros., 65 
Nassau St., will return this week on the 
Lusitania from the European diamond mar- 
kets. 

W. H. Ingersoll, of Robt. Ingersoll & 
Bro., was one of the speakers at the recent 
convention of the A. N. R. J. A. in Omaha, 
Nebr. 

J. Bochner, of J. Bochner & Co., Antwerp 
and New York, will be home Aug. 16 on the 
Vaderland with a large importation of dia- 
monds, 

W. G. Rattey, formerly of the Whiting 
Mfg. Co., will, in future, represent the Ha- 
gerstrom Co., Newark, N. J., in this city 
and in the east. 

D. Gutter, who retired from business 
about six years ago, has opened an estab- 
lishment at 98 Bowery and will do a jewelry 
business together with his son, R. R. Gutter. 

George M. Gaw, formerly with Moser & 
Whyte, 15 Maiden Lane, has accepted a po- 
sition with R. A. Breidenbach, 51 Maiden 
Lane. He started out Monday for a trip 
in the west. 

The first meeting of the creditors of the 
American Art Metal Novelty Co. will be 
held at the office of Seaman Miller, 2 Rec- 
tor St., Aug. 19, at 12 o’clock, at which time 
a trustee will be elected. 

A la valliere pendant, valued at about $100, 
was lost between 68 and 71 Nassau St., on 
Monday afternoon, about three o’clock. It 
was set with 28 white and four yellow dia- 
monds. It was later found and returned. 

The Gem Jewelry Co., Manhattan, has 
been incorporated to manufacture jewelry 
ornaments, etc., with a capital of $25,000. 
The incorporators are: E. J. Forham, F. 
M. Browne and J. J. Harper, all of New 
York. 

E. R. Lederer, of the S. & B. Lederer 
Co., is at present in Europe on a trip in 
which he is combining business and pleas- 
ure. F. M. Ellis, representing the same 
firm, is camping with his family on Staten 
Island. 

Crichton Bros., gold and _ silversmiths, 
Bond St., London, have leased a store in 
the new building at the southwest corner 
of 5lst St. and Fifth Ave., where they will 
open a branch. The lease extends for a 
long term of years, 

Van Moppes & Son, 87 Nassau St:, have 
on exhibition a black brilliant diamond 
which weighs 2% + 1/32. The stone in 
the rough weighed over 6% carats and is 
one of the largest black diamonds that has 
been brought into this city. 

The Bergman Mfg. Jewelry Co. has been 
incorporated under the laws of the State of 
New York, with a capital of $1,000. The 
incorporators are: Morris -P. —Jeachin, 
Brooklyn; Harry Weinberger, New York, 
and Lena Bergman, New York. 





There has been on exhibition during the 
past week at the Broadway salesrooms of 
the L. E. Waterman Co. a composite photo- 
graph of the national bank presidents of 
Greater New York. The composite photo- 
graph is surrounded by the photographs of 
the 51 bank presidents from which it was 
made, 

George M. Kite, formerly of the W. C. 
Penfold Co., of New York and Philadel- 
phia, has joined the selling force of M. J. 
Averbeck, 10 Maiden Lane. Mr. Kite is 
well known throughout Pennsylvania, .Vir- 
ginia and West Virginia, where he has rep- 
resented two well known watch concerns in 
the past. ‘ 

Among the out-of-town buyers in this 
city, last week, were: Miss M. Berry, jew- 
elry buyer for Younger Bros., Des Moines, 
Ia.; Miss Baer, jewelry buyer for Halle 
Bros. Co., Cleveland, O.; E. L. Chamber- 
land, buyer of leather goods, jewelry and 
silverware for the Jones Dry Goods Co., 
Kansas City, Mo. 

Sam Newman, formerly with th L. Bau- 
man Jewelry Co., St. Louis, Mo., and with 
Loftis Bros. & Co., Chicago, has made con- 
nections with B. Hyman & Co., 2 Maiden 
Lane, as a traveling salesman, and will 
cover all of the eastern and middle western 
States. Mr. Newman will start out shortly 
with a complete and well selected stock of 
loose diamonds. 

Judge Hough, in the United States Dis- 
trict Court, last week, granted a discharge 
in bankruptcy to Isaac Lindo, of Lindo 
Bros., who were formerly in the jewelry 
business at 1157 Broadway. The liabilities 
are $31,808. According to the schedules in 
bankruptcy filed by the firm some time ago 
the nominal assets were placed at $55,440, 
but this included life insurance policies. The 
business was established over 25 years ago. 
The bankruptcy petition was precipitated by 
a judgment obtained agiinst the firm by the 
Erie Railroad Co. for $1,077 for rent, under 
which a deputy sheriff made a levy on their 
stock of jewelry to cover the amount of 
the execution. 

Orders were signed by Judge Hough, last 
week, in the United States District Court 
whereby two consignments of jewelry, 
which were seized some time ago on reach- 
ing this country, will be turned over to the 
United States marshal for public sale. On 
April 29, 1909, two customs inspectors 
seized a jeweled bracelet broken in two 
pieces, which was imported by Joseph Mad- 
riaga, on April 24, and found in his bag- 
gage. The other consignment consisted of 
a jeweled collar imported by Celso del Vil- 
lar on the same date on the Moro Castle. 
Libels of information were filed by District 
Attorney Wise, asking that the goods be 
condemned by decree of forfeiture and the 
proceeds distributed according to law. 

Creditors are notified that there will bea 
first meeting of the creditors of Retter & 
Rosenbaum at the office of Stanley W. Dex- 

ter, referee in bankruptcy,71 Broadway, Aug. 
19, at 11.30 o’clock, at which time creditors 
may appoint a trustee and transact other 
business. Retter & Rosenbaurt were for- 
merly in business at 266 Bowery and were 
adjudicated bankrupts on July 26. Accord- 
ing to the schedules, which were filed last 
week, the liabilities are $3,157 on unse- 


cured claims and the assets are $725, which 
includes stock $400, machinery and _ tools 

200 and debts on open accounts $25. Judge 
Hand appointed Joseph W. Spencer receiv- 
er in bankruptcy after the filing of an in- 
voluntary petition in bankruptcy on July 19. 

Much interest is being shown by the New 
York jobbers of jewelry and kindred lines 
in the matter of reduced railroad rates from 
southern, western and southwestern points. 
They are working in conjunction with the 
Merchants’ Association of New York to en- 
courage retail jewelers to visit New York 
and buy their goods for the Fall and holiday 
trade here. The reduced rates are in effect 
now and will be until the middle of Sep- 
tember, good for the return trip till about 
the middle of October. The out-of-town 
jeweler, by taking advantage of the reduced 
fares to New York, can combine business 
with pleasure and spend a most enjoyable 
sojourn in the metropolis. The newest 
novelties in any line are to be found in 
New York, and, while the opportunity is 
offered to buy the most desirable goods to 
be obtained, at the same time the visitor 
can see the sights of the city. 

The Board of United States General Ap- 
praisers decided last week that free admis- 
sion of articles accompanying American 
tourists is contingent upon the entry of the 
goods ‘at the same time that the domestic 
purchaser returns to this country with the 
merchamudise. The question came up on the 
protest of William Marshall Bullitt against 
the assessment of duty by the surveyor of 
customs at Louisville, Ky. Mr. Bullitt re- 
‘turned from Europe, Sept. 12 of last year. 
At that time he declared that on a later 
steamer he expected to have certain jewelry 
follow, the value of which was duly stated. 
General Appraiser Hay, who writes the de- 
decision for the Board, says that in order 
to secure free entry of goods purchased 
abroad such articles must accompany the 
returning resident, except where there is 
proof that they were accidentally left be- 
hind. The appeal cf the importer was over- 
ruled and the contention of the Government 
upheld. , 

James Howard was arrested last week in 
W. 46th St., as a fugitive from Canadian 
justice. He is said to be one of four men 
who robbed an Ottawa jewelry store of 2 
tray of 100 diamond rings, valued at $6,000. 
The robbery took place in July, and Chief 
Dilarond asked the aid of the New York 
police. Howard was locked up at head- 
quarters. He said he lived at 326 W. 43d 
St., was 31 years old, and an electrician. 
Detective O’Farrell says his picture is in 
the Rogues’ Gallery. The three other men 
alleged to have been concerned in the rob- 
bery of the diamonds were arrested in -Ot- 
tawa. They are “Al” Blair, alias “Chicago 
Al’; Thomas Malone, known also as 
Smithy,” and James Holden, alias “Cocky” 
Holden. <A despatch from Ottawa stated 
these men had told where they had hidden 
the diamonds in the reservoir tank in the 
lavatory of a hotel. Blair and Malone were 
sentenced to one year’s imprisonment, after 
pleading guilty, and Holden was turned 
over to the authorities of the State of New 
Jersey. He is said to have fled from that 





(New York Notes continued on page 91.) 
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New York Notes. 
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(Coniinued 


page 89.) 








State while under bail for a still more seri- 
ous offense. 
Mr. Meade, traveler for the South Bend 


Watch Co., called on New York friends, 
last week. 
Harry Rabinovich» has purchased the 


business formerly conducted by J. E. Kahn 
at 155 W. 27th St. 

Ralph Hoxsie, with Mason-Howard Co., 
18? Broadway, started late, last week. for a 
western business trip. 

Moser Bros. have been succeeded by 
Louis A. Moser, who. has liquidated the in- 
debtedness of the old firm. 

Louis Hausmann, New Orleans, La., 
sailed from this city, recently, for a two 
months’ vacation in Europe. 

Leon Simons, traveler for+the C. D. 
Lyons Co., returned to New York, last week, 
from a trip in the midd‘e west. 

Christian Klee, pattern-maker for the 
R. F. Simmons Co., Attleboro, Mass., 
in town, last week, after new ideas. 

Stephen Schaefer, a resident of Rio de 
Janeiro, will represent two watch concerns 
in Brazil. He was in town, last week. 

C. A. Waugh, of the John Bolland Jew- 
elry Co., St. Louis, Mo., sailed for Europe, 
from this city, Monday, for a six weeks’ 
vacation. 

Otto Bailer, of the Bailer Mfg. Co., Mem- 
phis, Tenn., and R. Brandt, Athens, Ga., 
were visitors at the offices of THe JEWELERS’ 
CrrcuLar-WEEKLY, last week. 

The Crown Order of the Second Class 
was conferred on Sir Caspar Purdon Clarke, 
director of the Metropolitan Museum of 
Art, Monday, by the German Kaiser. 

R. A. Talbot, in charge of the Alvin Mfg. 
Co.’s local offices, attended the convention 
of the American National Retail Jewelers’ 
Association at Omaha, Nebr., last week. 

L. Lechenger, manufacturing 
Houston, Tex., was a visitor at the office of 
THe JEweLers’ CrrcULAR-WEEKLY on Mon- 
day, and expects to sail for Europe shortly. 

Charles Feldenheimer, of the firm of A. 
& C. Feldenheimer, Portland, Ore., is among 
the out-of-town visitors in this city. He is 
making his headquarters with his brother, 
Louis Feldenheimer, at 41 Maiden Lane. 

M. J. Edmonds, North Topeka, Kans., 
who is spending some time in New York, 
was a caller at the offices of the JEWELERS’ 
CircuLAR-WEEKLY Monday. He reports an 
optimistic feeling in the trade in the west. 

Among the out-of-town jewelers in this 
city, last week, were: Joseph Batchelder, 
Boston, Mass.; Mr. Sheff, of Sheff Bros., 
Wheeling, W. Va.; J. A. Baird, jewe'ry 
buyer for Kline Bros., Altoona, Pa.; John 
P. Mullaily, Indianapolis, Ind., and Fred- 
erick W. Droster, president of the Frederick 
W. Droster Jeweiry Co., St. Louis. 

Among the eastern manufacturers who 
were in the Maiden Lane district, last week, 
were: Chas. A. Whiting, of Whiting & 
Davis, Plainville, Mass.; Fred S. Gilbert, 
of F. S. Gilbert, North Attleboro, Mass.; 
Jos. Swift, of Furbish, Swift & Fisher, 
North Attleboro, Mass., and Henry Curtis, 
of H. H. Curtis Co., North Attleboro, 
Mass. 

Miss Eleanor Beattie, who is accused of 


was 


j eweler, 


having obtained from the Gorham Co. a 
considerable quantity of goods under false 
representations and wh» departed for Eu- 
rope and was there arrested,, was before 
Magistrate Albert D. Rutzen on Friday in 
London, the third time, for a hearing, and 
the case was again adjourned because of 
the non-arrival from Newark of a deposi- 
tion of one Anderson, which is deemed es- 
sential in the prosecution. 

A passenger dh the Red Star liner Lap- 
land, which reached her pier from Antwerp 
Sunday night, was detected by a customs 
inspector with a small package in his pos- 
session. He was ordered back on the steam- 
ship and there searched. In a pocketbook 
the man carried were found six diamond 
rings valued at about $100 each. In an- 
other pocket were found other rings, and 
about the man’s legs were strings from 
which hung a number of coral necklaces. 
The goods were seized and the passenger 
will have to explain why he did not declare 
them. 

On exhibition in a show window in the 
store of the Julius King Optical Co., 12 
Maiden Lane, is the baseball trophy won 
by the Jewelers’ 24-Karat Club, of New 
York City, at the annual outing, July 31. 
The cup is offered as a prize at the annual 
games of the Jewelers’ 24-Karat C'ub and 
the Philadelphia Jewelers’ Club. The game 
at the outing this year was the first of. a 
series of three games for the possession of 
the cup, and was won by the New York 
jewelers. The cup is of silver and is sur- 
mounted by baseball bats, a ball, etc. About 
the body of the cup are 24 carrots in enamel 
work. 

George E. Fahys, of Joseph Fahys & Co., 
54 Maiden Lane, starts, Saturday, for Mas- 
sachusetts for the series of war maneuvers 
which are to take place there. Mr. Fahys 
is first Heutenant and adjutant of Squadron 
A, a star New York cavalry regiment, and 
has charge of a large mass of the detail 
work in connection with the squadron. 
Frank A. Beckwith, with the same firm, is 
spending a vacation on the eastern end of 
Long Island, and is doing considerable fish- 
ing in and around Block Island. Frank S. 
Sherry, manager of the Boston office of 
Joseph Fahys & Co. was in town, last 
week, for a few days. Lee Flemming, road 
representative for the same’ concern, has 
started on his western trip, and will not 
return until the latter part of September. 

Wedgwood earthen ware came in Mon- 
day for advances in value, as the result of 
an investigation conducted by Eugene G. 
Hay, of the Board of United States General 
Appraisers. It appears that Wedgwood & 
Co., Ltd., of Tunstall, England, invoiced 
crown royal blue ariel plates and teacups 
and saucers at prices deemed too low by 
the local appraising officials. The Appraiser 
of the Port held that plates invoiced as 
having a value of Is. ld. per dozen should 
have been set down as 2s. 9d., and duty at 
the rate of 60 per cent. collected on the 
value of the importation. The tea plates 
entered as worth ls. 64d. a dozen were 

advanced by the local Appraiser to 3s. 8d. 
per dozen. Other goods are &lso advanced, 
General Appraiser Hay in his decision af- 
firms the finding of the Appraiser of the 
Port that the merchandise in question was 
undervalued. 


The police of Bobrinsk, Russia, have 
arrested Shender-Taneiser, said to be a for- 
mer salesman of a New York jewelry firm, 
who is wanted by the New York police in 
connection with the robbery from the firm 
of jéwels worth a large sum. Shender- 
Taneiser was taken into custody for pass- 
ing Russian counterfeit money, and an ex- 
amination disclosed his identity. He is said 
to have disposed of the stolen property 
partly in Germany and partly in Russia. 
The prisoner admits having had dealings 
with the firm in question, but says he was 
never employed by them. At police head- 
quarters nothing was known of the case. 
Nor did the Pinkerton Detective Agency 
know anything of Shender-Taneiser. The 
District Attorney’s office was closed the 
afternoon when the cable arrived, so nothing 
could be learned there. At the office of F. 
W. Sackett, wholesale jeweler, 59 Maiden 
Lane, whose name was mentioned as possi- 
bly being the firm from whom the goods 
were obtained, it was said that Mr. Sackett 
was out of town and that nothing about 
the matter was known by those in charge 
of the office. 





Importations at the Port of New York. 


Week Ended Aug. 1, 1908, and July 31, 1909. 


China, Glass and Earthen ware: 1908. 1909. 
CORR os « cdl bnden vies <kn0 $83,208 $103,934 
Earthen ware........... 17,624 13,790 
CNGO : Ma Fas ey <'0s 32,769 31,190 
Cee Ns Fock ches 296 655 

Instruments: 

ES hile os ares 6 6 nie 6,350 13,178 

RE BU gah i's on k ages 3,323 10,279 

Philosopieal .......650. 9,521 7,201 
‘Tewelry, etc.: 

SNE 4.4.04 05's ccd ph bo 13,552 32,251 

Precious stones......... 479,465 804,923 

Sy ree) 18,393 33,317 

Metals: 

RS is oak oN w'4. £m be 2,301 4,202 
Of ”, Ce ee 19,454 40,848 
NS LT PTO r 4,488 1,767 
5 oo ere eer 1,055 43,917 
CS OR Ses rere: 129 982 
Miscellaneous: 
Alabaster ornaments.... 294 261 
BE knee ce eeseesaeses  6tdase 2,675 
DEE? Gariedoadrecsiceee ce 1,946 9,265 
Ce i654 dn wadeeees cd 7,011 8,037 
POR Sind sraschcastaenes 8,512 2,447 
Famey woods. .6 ¢iccdasiss 7,005 12,992 
IWOCY cc kccsosnwenebedas 6,986 845 
Ivory, manufactures of.. 656 768 
Marble, manufactures of. 36,919 15,060 
Seatwary cc ahtsss sence 8,291 2,194 





H. H. Hanson has opened a store at 412 
Front St., Moorhead, Minn., inthe same 
location in which his father former'y con- 
dicted business. 

A. G. Prouty, 30-32 Main St., Napa, Cal., 
is distributing an attractive folder contain- 
ing numerous views of Napa. On the back 
cover of the folder is the view of the in- 
terior of the jeweler’s store. The front 
cover bears the inscription: “If you want 
to live, live in Napa.” 

George A. Klein and Ed. M. Klein, who 
have been well known in the retail jewelry 
business in Muncie, Ind., for several years 
past, have opened commodious offices at 
212-213 Wysor Block, in the same town, 
where they will carry on a jobbing' business 
in the future. They intend to carry a com- 
plete line of solid gold and plated jewelry. 
It is their intention to cover the westerm 
territory especially. 
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No. 312, includes bottle-opener and corkscrew No. 315, includes bottle-opener and corkscrew No. 310, includes bottle-opener and cork- 
to match, of Buckhorn, with chased sterling to match, of Ivory Tusk, with etched sterling screw to match, of Buckhorn, with a heavy 
silver cap, in fine lined box. silver cap, in fine lined box. sterling silver cap, supplied in a fine lined box. 
PRICE, $4.00, COMPLETE PRICE, $5.00, COMPLETE PRICE, $3.50, COMPLETE 
We have two hundred other styles of Corkscrews and Bottle-Openers, from 50c. to $50 each 
Write for Illustrated Catalogue 
7 





14-K. Gold Filled 
Warranted 
100 Patterns 





ARTHUR W. WARE & CO. 
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109-111 Leonard Street, near Broadway - NEW YORK 
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Referee in 
That M. C. Dreschfield be Ad- 
judicated a Bankrupt. 


Peter B. Olney, referee in bankruptcy, to 
whom as Special Master were referred the 
issues raised by the petition in involuntary 
bankruptcy filed May 11, 1908, against 
Maurice C. Dreschfield, a precious stone 
broker of New York, by Rudolph A. 
Breidenbach, 51 Maiden Lane, N. Y., and 
others, has submitted a report to the Judges 
of the United States District Court, New 
York, in which he recommends that Mr. 
Dreschfield be adjudicated a bankrupt. 


At the time that the petition in in- 
voluntary bankruptcy was filed against 
Maurice Dreschfield, a petition was also 


filed against George H. Carpente~,. with 
whom it was alleged Mr. Dreschfield was 
connected in obtaining from Rudolph A. 
Breidenbach, a gem dealer, diamonds valued 
at over $173,000, under circumstances which 
did not meet with the approval of the jewel 
merchant. The specific allegations were 
that Dreschfield, while, insolvent, and with- 
in four months preceding the filing of 
the petition, transferred $173,103 worth of 
diamonds with intent to hinder, delay and 
defraud his creditors. The answer to the 
petition denied the commission of the act 
of bankruptcy, but did not deny the alfega- 
tion of insolvency. 

In his report on the case Special Master 
Olney says: “The proofs show that 
Dreschfield, between Aug. 1 and Dec. 30, 
1907, had various dealings with Breiden- 
bach and that during this period Breiden- 
bach delivered to Dreschfield, diamonds of 
the invoice value of over $180,000. Some 
of these diamonds appear to have been de- 
livered by Breidenbach to Dreschfield on 
memorandum and afterwards bills for the 
diamonds delivered, made out against 
Dreschfield, were presented by Breidenbach 
to the alleged bankrupt. 

“Dreschfield claims that he acted in this 
transaction as the agent of one George H. 
Carpenter. It appears that notes of Car- 
penter, endorsed by Dreschfield, were given 
for the invoice prices of some of the 
diamonds. Dreschfield seems to have given 
his own notes for part of the diamonds. 

“A review of the evidence leads me to 
the conclusion that Breidenbach sold and 
delivered the diamonds to Dreschfield, thus 
giving him the title.. The evidence: would 
also justify the conclusion. that Dreschfield 
was buying for Carpenter as well as for 
himself, but the form of the invoices and 
the fact that the goods were actually de- 
livered to Dreschfield by Breidenbach in- 
dicates the sale in the first instance to 
Dreschfield.” 

The report then reviews the pledging of 
different portions of the diamonds with 
various pawnbrokers in a number of cities. 

In conclusion, the referee says: “I fur- 
ther find that other transfers of diamonds 
made prior to Dec. 14, as hereinbefore set 
forth, were made with the intent on the 
part of the alleged bankrupt to hinder, 
delay and defraud his creditors. I find 
therefore that the acts of bankruptcy 
charged have been proven and recommend 
that Maurice C. Dreschfield be adjudicated 
a bankrupt.” 

The report follows a long - drawn - out 


Bankruptcy Recommends 


National Monthly Impo 


rt and Export Statistics. 


Wasuincrton, D. C., Aug. 5.—The records of the Treasury Department contain 


the following comparative statistics of 
and 1909, and for the 12 months ending 


IM 


interest to the jewelry trade, for June, 1908 
June, 1909: 


PORTS. 
7-12 Months Ending-~ 


June, 1908. June, 1909. June, 1908. June, 1909. 


Cleat, ak Carte O6s sic beigsisscccsecse TTT TT TTT $23,020 $49,621 $471,153 $468,597 
Watches, materials and movements............... 149,084 246,791 2,451,009 2,088,034 
Diamonds, glaziers’ diamonds, etc., uncut, and 

SRN. Ch aoe ats docs crccawe cosines 164,996 762,442 4,452,320 4,761,116 
Diamonds, n. e. s., not set (dutiable)............ 377,683 2,462,351 9,312,095 9,312,095 
Diamond dust or *bort (free)........cccecccssess 5,619 3,678 71,503 181,721 
Precious stones, rough or uncut (free).......... 376 74,246 113,462 274,419 
Precious stones or pearls, not set............... 187,756 632,332 2,764,757 4,842,229 
Jewelry and manufactures of gold and silver...... 101,281 158,642 1,672,275 1,738,120 

EXPORTS OF DOMESTIC MERCHANDISE. 
ee ee er eee Pee eeeteovecene SRE $113,134 $1,461,989 $1,265,795 
eRe UE. GRU Fak 6.6 u 5.06500 68 dake ssdien 95,058 106,501 1,386,736 1,251,537 
Jewelry and manufactures of gold and silver..... 66,802 93,636 1,496,636 1,259,790 
FUN WEG 66s canéas dgess Sovembaecks ‘ oa 48,503 66,361 726,988 645,924 
EXPORTS OF FOREIGN MERCHANDISE. 

Rete “SR WO sid ks 6d dees dekh cine re ceee $214 $627 $1,421 $1,907 
Watches, materials and movements.............. 887 1 23,961 8,318 
Diamonds, rough, including miners’, glaziers’, etc. ee: wesedie 7,478 5,851 
Diamonds, n. e. s; (dutiable)......... ieihicsges...” aaaead 1,849 31,418 25,873 
Other precious stones, rough or uncut (free).... .--+0s tee eee 1,272 650 
Other precious stones, cut but mot set........... ee ee 18,330 3,321 
Jewelry and manufactures of gold and silver...... 944 135 237,863 35,619 








Imports of Clocks, Watches, Jewelry and Gems Into Canada. 


Toronto, Can., Aug. 9—The monthly report of the Canadian Department of 


Trade and Commerce for May, just issued 
sumption in the jewelry and allied trades 


Clocks: 
a ee ee) ee Sere rae 
eS er re rere eee ee 
Germany 
EE IID oh ac sk cw 5.68 ce be meee ca. 


TE eice ce adabeaeded nes ckseseven thbaauee 


Watches: 
be | PrP eer Teer errr t 
Se Ds ss nab eitde Son «i tedinn. cceiee ens 
France 
EE eee Sarr Pere rer ee oe 
Se UIs 6 ocd eS cide cciccseeneaansaues 


EE ee ee Ee eer ee ee ey 


Jewelry: 
OS eo eer er re re rT ey? 
SN Cs a Jeb KReeane cede Va eeAe sd OOM 
France 
Germany 
ORE. SOR 065k 408 60.00 0 0 ches eee 


PE Ochs batiahewsss i12ks 6a eee ee aehee 


Gold and silver and manufactures of: 
SE I sb tains wenden sccee eines tinoe's 


Seen APOE, cite > no baw 075.05 oe. sence seve 
Oe OO ai iin nas bias oe aide ea 00 008 
6 ous pct Abnieae sim 0 ebb a te ednaa www oad 


Precious stones of all kinds and imitations of 
(dutiable) : 
SO SNe 6 oo iu he hea his Bed ceca wees 
SE ION, oS cin clea ee hea ba kmaeto ts 
France 
ey iy ers re 


I ik ss dd woke + Kua ab eaer ened aes k bh 


Precious stones of all kinds and imitations of 
(free): 
SE MONI a5 50. din tea deedes Sauce ves¥« 
SEE SUID i. o wh a's ned 0 8 Oe RE ee ey 
France 
Holland 
ee” DIN a aie ook 4 10-0 sic owes pawneeo es 


| ERE Ser age MA ACL ea TP oY ep ae Sw Oe a 


series of examinations during which time 
a large amount of testimony was taken. 
The petitioning and other creditors were 


, gives the value of imports for home con- 


as follows: 
Two months ending 











Month of May. May. 
1908. 1909. 1908. 1909. 
$563 $1,419 $1,095 $2,567 
20,666 24,287 34,568 47,441 
2,755 3,680 5,682 7,247 
1,949 1,866 2,774 3,493 
$25,933 $31,252 $44,119 $60,748 
$474 $4,274 $891 $6,703 
34,360 53,648 69,435 98,790 
1,330 2,119 1,521 4,621 
25,431 14,740 31,867 34,720 
607 73 1,335 _ 613 
$62,202 $74,854 $105,049 $145,502 
$10,556 $22,051 $22,296 $37,293 
29,592 41,902 58,571 93,527 
4,803 5,048 9,293 8,223 
8,501 4,880 11,993 8,458 
2,910 2,536 6,330 5,373 
$56,362 $76,407 $108,483 $152,874 
$11,987 $17,195 $18,177 $33,400 
14,894 19,874 30,725 34,995 
4,889 4,308 10,427 9,449 
$31,770 $41,437 $59,329 $77,844 
$1,545 $40,176 $8,897 $41,589 
41,063 3,925 1,974 6,854 
473 6,370 1,442 18,315 
933 1,135 1,821 6,556 
$4,014 $51,606 $14,134 $73,314 
$30,951 $60,522 $36,134 $115,643 
3,299 8,412 9,471 73,719 
33,795 10,837 33,795 25,694 
aeena 64,523 somes 94,610 
40,916 24,068 42,163 71,937 
$108,961 $168,362 $121,563 $381,503 


represented by Sol Oppenheimer. Schedules 
in bankruptcy were filed by George H. Car- 
penter a short time ago. 
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month of July, 1909, were larger than 
any previous month in the history of 
the company—this is the best evidence that 


a. sales of Illinois watches for the 


the retail jeweler is pushing the sale of I]linois 
movements because they give his customers the 
best satisfaction. 

The established selling prices on these move- 
ments insure him a satisfactory margin of profit. 

Sufficient orders are now entered for future 
delivery to justify the prediction that there will 
be a great shortage of Illinois movements this 
Fall. 

We suggest the advisability of dealers plac- 


ing their orders with our jobbers at once. 


Illinois Watch Company 


Springfield 
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Chicago Notes. 

John Hillinger, of R. J. Hillinger & Co., 
is making a Pacific coast trip. 

M. J. Motsinger, Rector, Ark., is taking 
a three-weeks’ course in optics in this city. 

Frank Judson, of A. Judson & Co., has 
just returned from an outing at Fox Lake. 

Wm. LaRue, silver buyer for C. D. Pea-. 
cock, is taking a vacation in western New 
6. 

Edward Winheim, city manager for Reed 
& Barton, is spending his vacation in Wis- 
consin. 

P. B. Kehr, traveler for the Chicago of- 
fice of ‘Reed & Barton, left last week on a 
northwest trip. 

A. M. Chadbourne, manager of the local 
office of James E. Blake Co., has returned 
from a visit to the factory. 

A. T. Westlake, Peoria, Ill, dean of the 
Bradley Polytechnic Institute of that city, 
was a recent visitor in Chicago. 

W. S. Gilmore, with the Chicago office of 
the Towle Mfg. Co., is taking a vacation 
with his family at Breedsville, Mich. 

J. M. Tuttle and Charles H. Ruhman, 
buyers for Hyman, Berg & Co., have re- 
turned from a visit to eastern factories. 

Leo H. Ludwig, of the Edwards & Sloane 
Jewelry Co., Kansas City, Mo., was a re- 
cent visitor in Chicago, after a trip east. 

F. R. Appleton, of Robbins & Appleton, 
New York, was a recent WfSitor at the Chi- 
cago office, on his way to the exposition at 
Seattle. 

Mr. Bitterman, Jr., of Bitterman 
Evansville, Ind., was a recent vis‘tor in 
Chicago, on his way to an outing at Frank- 
fort, Mich. 

J. W. Stoneburner, representing C. H. 
Allen & Co., is making a m:ddle west trip, 
as is also F. D. White, who represents C. 
O. Sweet & Co. 

M. C. Eppenstein, of the Illinois Watch 
Case Co., accompanied by his wife, is mak- 
ing a tour of Wisc6nsin Summer resorts 
in his automobile. 

G. F. Sherwood, manager of the Wm. L. 
Gilbert Clock Co., accompanied by Mrs. 
Sherwood, is taking a vacation at Atlantic 
City and New York. 

G. William Sell, of Krantz, Smith & Co., 
Honesdale, Pa., visited the Chicago officer 
last week, while on his way to the Seattle 
exposition and the Pacific coast. 

J. B. Johnson, Goodland, Ind., has sold 
his store at that place to C. F. McKee and 
bought out W. F. Laraway, Glenwood, Ia. 


3ros., 





Mr. Laraway will locate at Eugene, Ore., 
about Oct. 1. 

C. H. Knights, of C. H. Knights-Thearle 
Co., has just returned from a two-weeks’ 
visit to his sister at his old home town of 
Brattleboro, Vt., also to Boston and other 
eastern points. 

B. A. Ballou & Co., Providence, R. I., 
have recently opened an office at Room 601 
Columbus Memorial building. C. E. Petit 
is in charge. Mr. Petit, who was only re- 
cently married, will make his home in Chi- 
cago. 

‘Chas. J. Jacobs, of the Knickerbocker 
Silver Co., left, last week, for a few weeks 
at the factory at Port Jervis, N. Y., and 
eastern points. J. L. Gross, of the same 
company, who returned recently from a 
coast trip, is also on a visit to the factory. 

The following were recent Chicago vis- 
itors: S. B. Turner, Cassopolis, Mich.; T. 
P. Owen and wife, York, Nebr.; J. W. 
Hicks, St. John Mich.; A, M. Winchell, 
Avon, Ill.; R. A. Woodward, Sandwich, 
Ill.; Hugh M. Ewan, Fond du Lac, Wis.; 
J. W. Buchanan, Benton. Tll.; Frank G. 
Ward, Anadarko, Okla.: G. William Stolz. 
Saginaw, Mich.; C. E. Hurd, of Hurd & 
Diller, Sycamore, Ill; J. B. Ferguson, 
Princeville, TIll.; E. L. Phayer, Rockford, 
Ill.: George Olin, of Olin & Olsen, Janes- 
v.lle, Wis.; Mr. Emerich, of Emerich, Bar- 
rett & Co., Freeport, Ill.; H. H. Trucken- 
brod, Mendota, III. 








Minneapolis and St. Paul. 

N. Polson has moved his store from 22 
S. 6th St. to 124 Washington Ave., S., Min- 
neapolis. , 

Mr. Furlong, Montevideo, Minn., Mr. 
Sullivan, of Sullivan & Dade, Bladuck, 
Minn., and A. G. Feinberg, Brownton, 
Minn., were among the retailers in the 
Twin Cities in the past week. 

A. E. Paegel and A. E. Barker, Minne- 
apolis, attended the convention of the 
American National Retail Jewélers’ Asso- 
ciation, which met at Omaha, last week, Mr. 
Paegel being an officer and Mr. Barker a 
delegate. 








T. R. Gentry, while digging a well on.his 
property, eight miles south of Tucumcari, 
in Quay County, East Las Vegas, N. Mex., 
recently unearthed a genuine diamond in 
a,ybucket of dirt which he ‘took from the 
excavation. A St. Louis jeweler is reported 
to have appraised it at $500. 





Cincinnati, 





Clarence Loeb, of Herman & Loeb, is in 
the west, and reports good trade. 

John Selbert, Frankfort, Ky., was in the 
city, last week, buying an automobile. 

J. C. Daller, president of the Clemens 
Oskamp Co., is on an extended business 
trip. 

Wallace Miller, of the Miller Jewelry 
Co., left, this week, on an extended busi- 
ness trip. 

Newton Fox, of Fox Bros. & Co., is on 
the western coast. Oscar Fox, of the same 
firm, is in the south. 

D. A. Lamb, Wilmington, O., was in the 
gity attending the funeral of Mayor Mark- 
breit as a member of the Loyal Legion. 

Mr. Harris, of the Harris & Shafer Co.. 
Washington, D. C., spent the first four 
days of August in the city, visiting friends. 

R. H. Galbreath, for many years con- 
nected with the Duhme Jewelry Co., spent 
the past week in the city looking up old 
acquaintances. 

The following out-of-town jewelers were 
in the city, last week: J. D. Ward, Rising 
Sun, Ind.; Frank L. Horning, Brookville. 
Ind.;: E. Israel, Harrison, O.; Abe Art, 
Zanesville, O.; Jas. C. Fischer, Flemings- 
burg, Ky.; Mr. Morrowg Lancaster, Ky.; 
Ed. De Voss, Wilmingtom, O.; Owen Sher- 
wood, Falmouth, Ky.; J. C. Dutchman, 
Flemingsburg, Ky., and Mr. and Mrs. 
Dennis Schram, Jacksonville, III. 

Special experts were called, Aug. 2, to 
aid in the valuation of. precious stones and 
jewelry in the stock of the Duhme Co., at 
its store on 4th St. The experts are as- 
sisting the regular appraisers. It will prob- 
ably be two weeks before they will finish 
the work. To facilitate the procee-lings. 
Bankruptcy Referee Greve has transferred 
the hearing and investigation of witnesses 
from his court reom to the Duhme store. 
If the valuation of the stock, with the as- 
sets of the Keck company, is in excess of 
the Liabilities the bankruptcy proceedings 
will probably be dismissed. Referee Greve 
expects to have his report ready to hand 

over to Judge Thompson when the latter 
returns from Europe, early in September, 
and it is expected he will render judgment 
on the case by the middle of that month. 





Samuel Z. Bobier, Endicott, N. Y., will 
move into newly furnished quarters in the 
Bronson block, on Washington Ave., in 
September. 
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OUR STOCK OF LOOSE AND MOUNTED DIAMOND GOODS ALWAYS 
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St. Louis. 


Martin Hacker has returned from a two 
weeks’ trip to Lake McDonald, Mont. 

S. Smith, 7 North Broadway, will leave, 
next week, for a trip to Niagara Falls. 

A. J. ‘Lee, secretary and treasurer of the 
Lee-Kehl Mfg. Co., has gone to Chicago on 
business. 

Ferdinand Gowan, in the employ of Mar- 
tin Hacker, is spending his vacation in 
Michigan. 

J. J. Burke, of the Brooks Jewelry & 
Optical Co., has returned from a business 
trip to Chicago. 

A. B. Lerner, of A. R. Brooks & Co., will 
return, Monday, from a vacation trip to 
southwest Missouri. 

William A. Hecker, of the Drosten Jew- 
elry Co., has returned from a stay of 10 
days in the country. 

George V. Stieffel, of the Drosten Jew- 
elry Co., left, Monday evening, on a pleas- 
ure trip to the north. 

Edward O’Conner, of the Mcrmod, Jac- 
card & King. Jewelry Co., is spending his 
vacation at Benton Harbor, Mich. 

F. L. Jaccard, of the Bauman-Massa Jew- 
elry Co., has left for Texas. A. J. Auer has 
left for Louisiana and Mississippi. 

Paul Pautler, of the Brooks Jewelry & 
Optical Co., will leave, Saturday night, for 
a 10 days’ trip to South Haven, Mich. 

A. J. Adank, of the Brooks Jewelry & 
Optical Co., is spending a two weeks’ vaca- 
tion on a farm near Leavenworth, Kans. 

F. W.-Hoyt, president of the Hoyt Jew- 
elry Co., will leave in a few days for a 
business trip through Arkansas and Okla- 
homa. 

Max Bauman and William Felchner, of 
the Bauman-Massa Jewelry Co., left, Mon- 
day, for Elkhart Lake, Wis., to be gone 
two weeks. 

George J. Hess, president of the Hess & 
Culbertson Jewelry Co., left, Monday, for 
Waupaca, Wis., to be gone until the first 
of September. 

S. E. Heffern, of the J. Bolland Jewelry 
Co., left, Saturday, for Mackinac Island, 
accompanied by his family, for a stay of 
several weeks. 

F. Dienstbier, Jr., son and assistant of F. 
Dienstbier, 203 North Broadway, has been in 
Colorado for the past six weeks. He is now 
at Colorado Springs. 

Samuel Kober, of the Maritz-Kober Jew- 
elry Mfg. Co., left, Tuesday, on an extended 
trip through the west and south. He will 
be gone five or six weeks. 

E. W. Bornmueller, of the J. Bolland 
Jewelry Co., left, Saturday, as a member 
of a party, for Eagle River, Wis., where 
they will spend several weeks. 

C. L. Heyman, of the L. Bauman Jewelry 
Co., returned from a trip through central 
and western Missouri, and will leave, the 
middle of next week, for Iowa. 

J. Reinhardt, Centralia, Ill, whose credi- 
tors had a meeting some time ago, has been 
adjudged a bankrupt, He had been in busi- 
ness in Centralia for a number of years. 

John Gerst, of the Whelan-Aehle-Hutchin- 
son Jewelry Co., has gone to Michigan, 
where he will remain two months for the 
benefit of his health, which has been poor 
of late. 

Ciaud Wheeler, Columbia, Mo., president 
of the Missouri State Association of Retail 





. 


Jewelers, and Anderson Blanton, Paris, 
Mo., attended the national convention at 
Omaka. 

L. D. Culbertson, vice-president of the 
Hess & Culbertson Jewelry Co., returned, 
Saturday, from Asbury Park, where he 
and his wife and davghter had spent the 
past several weeks. 

M. J. Motsinger, who has stores in Rec- 
tor, Ark., and Senath, Mo., was here during 
the week, and left for Chicago. From there 
he will go to the Wisconsin resorts for a 
stay of three weeks. 

Out-of-town buyers in St. Louis during 
the past week were: W. R. Haselwood, 
Bardwell, Ky.; T. H. Edwards, Clarksville, 
Mo.; C. J. Friend, Salisbury, Mo.; M. J. 
Motsinger, Rector, Ark. 

John Hagen, of the Drosten Jewelry Co., 
has gone to Mobile, Ala., to attend the 
national meeting of the Knights of Colum- 
bus, of which he is a member. He will 
remain in the south for three weeks. 

L. P. Wolff, traveling representative of 
the Elliott Jewelry Co., has been sick the 
past few days in Corsicana, Tex., but a 
letter received from him by the company 
brings the news that he is getting better. 

Mr. and Mrs. Z. B. Robbins, Robbins 
Jewelry Co., Holland building, returned 
Tuesday from an automobile trip through 
Central Illinois. They made stops at Ed- 
wardsville and Litchfield and called on 
trade acquaintances. 

W. E. Tower, of Tower & Long, re- 
turned, Friday night, from a business trip 
through Oklahoma and Texas. He will 
stay in town a while, and A. W. Long, his 
partner, will go out the middle of the week 
for a trip through Arkansas and Tennessee. 

Roy Edmunds, formerly St. Louis corre- 
spondent of THE JEWELERS’ CIRCULAR- 
WEEKLY, now on the staff of the Houston 
Post, Houston, Tex., has been visiting rela- 
tives in St. Louis during the past two weeks 
and renewing acquaintances with local jew- 
elers. 

Leo J. Vogt, manager of the sterling 
silver department of the Hess & Culbertson 
Jewelry Co., will be married, Sept. 1, to 
Miss Grace Lupton, Montgomery, Mo. The 
ceremony will be performed at the home of 
the bride. The couple will leave for the 
east on a honeymoon trip. 

Albert Miller, employed by Martin 
Hacker, manufacturing jeweler in the 
Globe-Democrat building, who was operated 
on at the Deaconess Hospital three weeks 
ago for appendicitis, has so far recovered 
that he has been returned to his home, but 
it will be some time before he will be able 
to return to his work. 

Mrs. Christina Ludwig, mother of Will- 
iam C. Ludwig, clockmaker in the Globe- 
Democrat building, died, Thursday, at her 
home, 2613 Cherokee St., aged 70 years. 
The funeral took place, Saturday, from the 
residence to St. Mathew’s Church and the 
Old St. Marcus Cemetery. Mrs. Ludwig 
was the widow of Gustave Ludwig. 

Joseph Ebeling, Otto Buder and Law- 
rence and George Oberting were at the na- 
tional convention of jewelers at Omaha. 
Mr. Ebeling and Mr. Buder, president and 
vice-president of the St. Louis Retail Jew- 
elers’ Association, were offidial delegates 
from that organization. Lawrence Ober- 
tittg was traveling in the Omaha territory, 
which made it convenient to go to the con- 


vention. George Oberting went from here 
direct to the convention. 

Herman Obershelp, who has been acting 
as legal adviser in connection with the or- 
ganization of the new North St. Louis 
Trust Co., in which Joseph and Louis Ebe- 
ling, jewelers, are interested, is a son of the 
late H. J. Obershelp, for many years one 
of the leading jewelers of St. Louis, one of 
the organizers and the first president of the 
Retail Jewelers’ Association of St. Louis. 

J. L. D. Rodgers, of the Rodgers-McCoy 
Jewelry Co., Star building, will leave, Satur- 
day night, for Camp Perry, O., as a mem- 
ber of the rifle team of the Missouri Na- 
tional Guard, to take part in the military 
rifle competitions to take place there under 
the authority of the United States Govern- 
ment. Mr. Rodgers is one of 15 men select- 
ed out of 63 who made the best scores in 
a competition last year. He will be away 
from St. Louis three weeks. 

F. W. Drosten, president of the Drosten 
Jewelry Co., has been. selected one of the 
27 delegates of the St. Louis Business Men's 
League to represent the league at the Trans- 
Mississippi Congress, to be held in Denver, 
Aug. 16 to 21, but has been compelled to 
decline the appointment because he had 
made arrangements to leave, Monday, on 
a trip to New York. He will be accom- 
panied onthe trip by Mrs. Drosten, and 
after he has transacted business in New 
York they will go to Rye Beach for a stay 
of three weeks. 

Andrew Wardenski, charged with steal- 
ing $1,500 worth of jewelry and diamonds 
from a jewelry store at 8th and O’Fallon 
Sts., several weeks ago, is again locked up 
after having been out on bond for some 
time. His present incarceration is due to 
the Spartan act of his father, Detective 
Stanislaus Wardenski. The father had ob- 
tained bond for his son, on the promise of 
the latter that he would keep away from 
his old companions. When the father 
learned that Andrew was not keeping his 
word he went in search of him, and, finding 
him with a party of companions at 8th and 
O’Fallon Sts., he approached. The young 
man fled, but his father overtook him and 
conducted him to the police station and had 
him placed behind the bars. He then per- 
suaded the bondsman to retire from the 
bond. He said he could not do otherwise 
as an officer when he knew that the young 
man was violating the condition of the 
bond. The young man will now stay in jail 
until he is tried .on the charge of stealing 
the jewelry. 








Columbus, 0. 





J. T. Mathison has returned from a visit 
to his old home in Norway. 

‘L. W. Lewis is having a new and at- 
tractive front put in his N. High St. store, 
and is conducting a remodeling sale. 

H. F. Crecilius, of the Bancroft Bros. 
Co., will visit New York, next week, to buy 
goods. He will arrive Sunday or Monday. 

J. A. Auld, of the D. L. Auld Co., is 
spending a vacation at Buckeye Lake, 
where he has a new launch, the Hennefred, 
named after his two sons, Henry and Fred. 
T. O. Pickering, of Albaugh & Pickering, 
will be his guest for a few days. 
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TheC.B.Norton Jewelry Co. 


Everything Needed by Jewelers 


HOWARD WATCHES | DIAMONDS 
WALTHAM WATCHES | GOLD JEWELRY 
ELGIN WATCHES | FILLED JEWELRY 
BOSS CASES _ BEST QUALITY 
CRESCENT CASES | AND 


CROWN CASES | LATEST DESIGNS 


If it is NEW and GOOD we have it 





In Our Material Department We Carry the Largest 
and Most Complete Line in the West 


TOOLS 

MATERIALS 
OPTICAL GOODS 42> 
and FINDINGS fe:1Eac} 


TING SOLUTION ® 


-_= £ "ROMAN 








Manufacturers of the 
Patented May 19th, i908 


Ideal Plating Machine | | Ideal Plating Machine § =" 
SIMPLE PRACTICAL = SURE | Teyokoe 
| Ideal Solutions 


FIVE STRENGTHS OF CURRENT 
Both Machine and Solutions Guaranteed 


C. B. NORTON JEWELRY CO., Kansas City, Mo. 
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San Francisco, 





TRADE CONDITIONS. 

Business conditions in San Francisco are stead- 
ily getting better and in the past two weeks there 
has been a great improvement noted by both re- 
tail and wholesale jewelers. There are now more 
visitors in San Francisco than has been the case 
at any time since the fire, with the exception ot 
the visit of the battleship fleet, and transient trade 
has shown a great increase. The recent con- 
yention of Elks in Los Angeles brought large 
numbers of visitors to the coast and many are still 
here. Large numbers of visitors from the Alaska- 
Yukon-Pacific Exposition at Seattle are now com- 
ing down the coast. In October the great Portola 
Festival will take place here, and extensive plans 
are now being made for this, as it will be the 
first attempt on the part of San Francisco to 
show what has been accomplished toward the re- 
construction of the city. What is most needed 
at the present time by San Francisco is pub- 
licity, as it is not fully understood by the world 
at large how fully she has recovered from the 
fire of 1906, and how well prepared she is to take 
c.re of business again. 


J. C. Miller, of the Alphonse Judis Co., 
is now on the road for his firm. 

Fred Roth, of M. Schussler & Co., has 
returned from his European buying trip. 

Arthur Glass, manufacturing jeweler, is 
visiting in the southern part of the State. 

John C. Davidson has opened a store on 
Market St., just above 3d St., where a 
specialty is made of California stones and 
souvenirs. 

E. N. Radke, Merced, Cal., who recently 
closed his watchmaking school at that 
place, has secured quarters at 717 Market 
St., in this city, and opened for work this 
week. 

The Garin Jewelry Co. has been incor- 
porated in San Francisco with a capital 
stock of ‘$25,000. The incorporators are: 
Andrew Garin, D. H. Kaplan and H. H. 
Norwood. 

The Mission Savings Bank .is to erect 
a building at 16th and Valencia Sts., and 
will have a large clock installed in a tower 
which will be a reproduction of the Mis- 
sion Dolores. 

Among the visitors who have been here 
in the past week, making purchases, were: 
Edward Praet, Woodland, Cal.; F. A. 
Conant,_ Santa Barbara; A. E. Howard, 
Oroville; A. E. Howard, Merced; H. 
Weindieck, Red Bluff; Peter Engle, Marys- 
ville; Chas. Haas, Stockton; P. H. Shuey, 
Red Bluff, and Y. Yanow, Albuquerque, 
N. Mex. 

When Leon Nordman, of the Nordman 
Bros. Co., retired from that concern, the 
announcement was made that he would 
probably retire from business for a time, 
but he is not to be out of the harness very 
long. He has left for Portland, Ore., where 
he will make his future home, and he is to 
engage in business there. After a short 
rest he will make plans for his Portland 
house, and early in January he will leave 
for the east, where he will secure a gen- 
era! line of jewelry. 








H. B. Kent, of B. & H. B. Kent, Toronto, 
Ont., has returned- from Oakville after a 
few weeks’ vacation. 

Frank M. Davis, aged 31 years, son of 
S. J. Davis, Ottawa, Ont., who was in the 
west for some years, died at Vancouver 
recently, after an operation for appendicitis. 
He was engaged with the Trovey. jewelry 
firm, of Vancouver, in the bookkeeping 
department. 





Los Angeles, 





Frieda Quast, of J. C. Fleming Co.'s 
sales force, has been ill. 

W. T. Hixson, El Paso, Tex., is spend- 
ing some time in this city. 

Ford Hathaway, of the Carl Entenmann 
Jewelry Co., has gone to the exposition at 
Seattle. 

R. H. Gilmore, of Gilmore & Lee, is mak- 
ing a business. trip through the San Joa- 
quin Valley. 

J. H. Blanchard, with Newton Moore, 
354 S. Broadway, is taking a vacation at 
Ocean Park. 

A. E. Baranger, traveling representative 
of H. F. Wallace, is taking a vacation, 
with his wife. 

Among out-of-town jewelers who have 
been here, recently, are A. L. Palis, Upland, 
and Ernest Pollock, Riverside. 

S. Simmons, 315 S. Spring St., has gone 
with his wife, to Lake Tahoe for a three 
weeks’ vacation and fishing trip. 

E. T. Willis, traveling salesman for 
Hambright & Walsh, was married, a few 
days ago, to Mrs. Julia E. Reling. 

The Donovan & Seamans Co. furnished 
about 150 prizes for contests at the Roman 
Catholic picnic at Long Beach, Aug. 7. 

Chester A. Montgomery, secretary of 
Montgomery Bros., has gone to the moun- 
tains, with his family, for a vacation. 


The German-American Turquoise Co., 114 
S. Spring St., has received a number of 
samples of turquoise from its Montezuma 
mine in Nevada. 

J. G. Donovan, of the Donovan & Sea- 
mans Co., has taken his family to Ocean 
Park and will make that suburb his home 
for the remainder of the Summer. 

L. C. Roessler, salesman with the 
Whiteley Jewelry Co., has just returned 
from a vacation. Ira Lothrop, of the same 
firm, has gone for his Summer rest. 

Brock & Feagans presented a handsome 
cup as a trophy for the winner of the 
cruising race of the South Coast Yacht 
Club, from San Pedro to San Diego. 

Wm. Petry, 114 S. Spring St., has re- 
turned from a trip to his turquoise property 
in Nevada. He brought back a number of 
specimens of turquoise and reports encour- 
aging prospects. 

The United Jewelry & Turquoise Co. 
has rented space in the front of Freddie’s 
Arcade, 539 S. Broadway, and has in- 
stalled a grinding plant, as well as a stock 


of semi-precious gems. 


Geo. ‘M. Williams, manager of the Gen- 
eva Watch & Optical Co., reports that he 
has a rushing business in disposing of the 
J. P..Trafton stock. He has eight sales- 
men employed to assist him. 

J. M. Hartzberg, who was formerly a 
salesman with J. Wiesenberger in this city, 
is now traveling for the Henry M. Abrams 
Co., San Francisco, and is. paying his first 
visit in his new capacity to this city. 

Wm. J. Getz, who had been in the 
watch-making and jewelry business for sev- 
eral years at 557 S. Broadway, was recently 
compelled to vacate that location on account 
of extensive repairs that are being made to 
the building. 

C. H. Walton, of Field & Walton, 346 S. 
Broadway, -has gone with his wife on a 
trip through the north, taking in San 





Francisco and the exposition at Seattle. J. 
Koke is in charge of the store during Mr. 
Walton’s absence. 

The Bastheim, Adams & Abel Co. is 
open for business in their handsome new 
quarters on the seventh floor of the Broad- 
way Central building. They start out 
equipped with a fine stock of new goods, 
including a large stock of loose diamonds. 
They have the agency for the Elgin and 
Howard watches and the Keystone cases. 
The members of the firm report themselves 
well pleased with the outlook. 

Garretson & Hubbell, who conducted a 
jewelry manufacturing business at 342 S. 
Broadway, have sold out to: the Los 
Angeles Badge & Novelty Co. This com- 
pany, which was in business at 149 S. Main 
St., has moved to the Broadway location 
and will hereafter carry on a_ jewelry 
manufacturing business in addition to the 
badge and novelty work. It will add to 
the present jewelry plant, and will make a 
specialty of enamel work. Mr. Garretson 
will remain and will act as superintendent 
of the shop. 








Pacific Coast Notes. 





R. P. Gillette, Porterville, Cal., has 
moved to a new store at that place. 

A. R, Ransch has moved to his new lo- 
cation on Tehama St., at Willow, Cal. 

F. H. Moore, a traveling man from New 
York, is covering the territory around 
Santa Fe, N. Mex. 

A. DeNeuf, Virginia City, Nev., has 
placed his store in the hands of the Jew- 
elers Board of Trade. 

E. R. Hubbard, Lompoc, Cal., has left 
with his family on a visit to friends in the 
southern part of the State. 

The Hanford Jewelry Co., Hanford, Cal., 
of which A. Duncan is manager, will 
shortly move from its present location on 
7th St. to a new location on Irwin St. 








Pacific Northwest. 





Ernest Abbott, Bickleton, Wash., has 
left that place and will work in Seattle. 

S. Selka has decided to retire from busi- 
ness at Astoria, Ore., and is selling out his 
stock. 

Lee Strauss, Spokane, Wash., has opened 
a.watchmaking shop in the Grove building, 
Chewelah, Wash. 

A. B. Crawford, who recently came to 
Othello, Wash., from Algonquin, IIl., has 
completed the erection of a building at his 
new home and will shortly open a retail 
store there. 

A. H. McCurtain, as trustee in bank- 
ruptcy of the estate of A. A. Charnig & 
€o., has filed a suit against E. S. Booth. 
The plaintiff asks that the mortgage for 
$2,500, executed by the insolvent company 
in Booth’s favor, be set aside. It is al- 
leged in the complaint that the mortgage 
which covered the stock of goods of the 
insolvent company was given Booth shortly 
before the company became insolvent, for 
the purpose of giving him a preference over 
other creditors. Claims against Charnig 
& Co., who were formerly engaged in the 
jewelry business at 271% Morrison St., 
Portland, Ore., now aggregate $10,000. 
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A post card will bring to you our new 1910 Optical Catalogue. 
Many new things up to date. Lowest prices. Best service. 


Economical Spectacle Temple Cabinet 


NO JEWELER OR OPTICIAN CAN AFFORD TO BE WITHOUT IT 














10th 12k R B Wire Reg 
-0th 12k Cable 

1 ; “ Flat 
1 Re 


Ps 
Reg. 


Flat 





St 
12 Alum Findle for bending wire. 














OUTFIT COMPLETE, $5.75, Net Cash 
yo are losing money by gthe 3 Temples in the old way. With this Cabinet we have 


arranged to do away with half the amount of Temples ordinarily carried for a complete 
stock. You can bend Temples for use on either side—No experience necessary—Complete 
in every detail, all style joints included. 

Case, 11% x7 x 1% Kertol Leather covered. Partitions and inside lined with finest 
green velvet, absolutely dust-proof. The most practical thing on the market. Re-orders 
promptly filled through numerical arrangement. 


Prescription work as you want it. Filled same day we receive your order. Write for [} copying 
book and transparent rice paper test chart free upon request. 
IS RITE RIMLESS EYEGLASS MOUNTING. Latest and best finger 
- piece mounting. For simplicity and durability in con- 
struction excels others. 
A—Shows resilient strap and prevents loosening of lenses. B—de- 


notes means of increasing or decreasing tension of guard. C—Represents 
suction guard and can be placed at any angle. 


1-10 12k Gold Filled, net $11.28 per doz. 10k Gold, Net $19.74 per doz. Net Cash. 


q Wecarry Stevens Gold Filled Goods. @ Above temples furnished at price of regular in any quality of metal. 


A. C. BECKEN COMPANY, 136°Wabash Avenue. CHICAGO, ILL. 
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Detroit. 





G. W. Davis, Goodrich, purchased stock 
in this market last week. 

J. H. Dickerson, Flushing, visited the 
wholesale houses, last week. 

J. T. Eddington, Pontiac, 
wholesale house, a few days ago. 

Harry Schulz is now in the employ of 
Kunz & Rogers, being engaged in the 
store. 

Harry Sydnam has been spending a vaca- 
tion at his cottage on the Canadian shore 
of Lake St. Clair. 

H. St. John, Milford, was in the city a 
few days ago, and says that trade is pick- 
ing up in fine style. 

F. A. Mathauer, of Mathauer & Koester, 
started Monday. on his first trip of the Fall 
season through the State. 

The salesmen for the E. H. Pudrith Co. 
will, in the coming season, carry a sample 
line only, all orders being filled from the 
store. 

C. V. Haas, Ravenna, Mich., was a 
buyer here, last week. He stopped on his 
way to Niagara Falls, where he will spend 
his vacation. 

John Kay & Co. designed some of the 
trophies presented by the Detroit Boat Club 
to winners in the international rowing re- 
gatta, last week. 

W. T. Blashill, Oxford, and his father, 
who is a member of the firm of the Con- 
nolly-Blashill Co., Imlay City, were in town 
together, last week. 

W. H. Horton, who was on the road for 
the E. H. Pudrith Co. for a long time, has 
accepted a similar position with the Stein 
& Elbogen Co., Chicago. 

A fine collection of the trophies raced 
for in the regatta of the National Associa- 
tion of Amateur Oarsmen was exhibited in 
Wright, Kay & Co.’s window, last week. 

J. C. Rutman, vice-president of the E. H. 
Pudrith Co., is in the east with his wife, 
spending a vacation at the seashore resorts. 
He will visit New York before coming 
home. 

The four Detroit jewelers who went as 
members of the local Elks’ Drill Squad to 
Los Angeles, Cal., E. Buchbinder, James 
H. Garlick, Chas. J. Thiry and Louis Guth- 
rath, have returned home after what they 
consider the greatest time of their lives. 
The drill squad to which they belonged 
won $350 in prizes. 

L. H. Schafer, Chicago, has taken over 
the retail jewelry store at 39 Michigan 
Ave. This was formerly conducted by 
John Hellerich, and the stock and fixtures 
were purchased at receiver’s sale by G. W. 
French, Ionia. The latter has now dis- 
posed of the business to the Chicago man. 
Mr. Hellerich has been engaged as man- 
ager of the store. 

The Detroit Jewelers’ Board of Trade 
held a special meeting, last week, for the 
purpose of preparing a formal invitation 
to the National Association of Retail Jew- 
elers, in session at Omaha, to hold their 
next annual convention in Detroit in 1910. 
The invitation was later accepted. The co- 
operation of the mayor, Board of Com- 
merce and other organizations was se- 
cured, the aim being to let the retail jew- 
elers know that Detroit would welcome 
them. 


visited the 


Milwaukee. 





A. C. Kuesel, of the Kuesel Bros. Co., 
wholesale jewelers, has returned from a 
vacation spent at his Summer home at 
Okauchee Lake, Wis. 

Among the out-of-town Wisconsin jew- 
elers who were Milwaukee visitors this 
week were F. P. Beswick, Racine, and J. 
B. Kimball, Waukesha. 

The stone recently picked up on the farm 
of George Clark, at Rhinelander, Wis., is 
said to resemble a blue diamond. Mr. 
Clark sent the stone to Tiffany & Co., New 
York, for examination. 

J. G. Greenwood, who was in charge of 
the jewelry department at the O. O. Melaas 
pharmacy, at Stoughton, has resigned and 
will enter the undertaking and furniture 
business at Green Bay,. Wis. 

Several valuable pearls were found in 
Wisconsin rivers, last week. J. Parkinson, 
Endeavor, p'cked up a pearl valued at sev- 
eral hundred dollars. F. E. Garner, Rock- 
ton, also found a valuable gem. 

Henry Van der Zanden, jeweler at Green 
Bay, has sailed for Holland, where he-will 
visit his former home. Mr. Van der Zan- 
den is enjoying his first vacation in 30 
years, and he will remain abroad for three 
months, traveling in Holland, Germany, 
France and Belgium. 

G. W. Fink» of the Fink-Boszhardt Co., 
jewelers’ supplies, Enterprise building, is 
calling upon the trade in this State. One 
of the popular souvenirs at the recent an- 
nual convention of the Wisconsin Retail 
Jewelers’ Association was a handsome purse 
donated by the Fink-Boszhardt Co. 

The F. W. Teschner Jewelry Co., Mil- 
waukee, has been incorporated with a cap- 
ital stock of $2,500 by F. W. Teschner, Ida 
Teschner and Anna Kreutzer. F. W. 
Teschner has been conducting a jewelry 
establishment at 745 3rd St. for several 
years. It is expected that the business will 
now be enlarged. 

An attractive work of the jeweler’s art 
were the 15 silver cups which were made 
by the Louis Esser Co., Wells building, and 
offered as trophies in the homecoming week 
in Milwaukee. They range in height from 
eight to 18 inches and each cup of a differ- 
ent design. Each is lined with gold and 
each is engraved with the words “Home- 
coming celebration, Milwaukee, Wis., Aug. 
3-9, 1909.” 

Milwaukee jewelers have been interested 
in the statement made by A. P. Dupuis, 
manager of Gimbel Bros.’ jewelry depart- 
ment, who has just returned from Europe, 
that cut jet will be one of the popular ma- 
terials for jewelry and dress ornaments 
this Fall and Winter. Mr. Dupuis spent 10 
weeks abroad and visited manufacturers in 
19 cities in Germany, England, France and 
Austria. 








M. A. Potosky, a jeweler of McKeesport, 
Pa., who is now located at 535 Walnut St., 
will in a few days be permanently located 
at 539 Fifth Ave. in the New German 
building, at that place. 

Leo Wagner and O. A. Cooper, two boys 
who recently broke into the jewelfy store 
of H. W. Howe, Humboldt, Nebr., have 

, pleaded guilty te the indictment and have 
been sentenced to a’ reform school. 


Indianapolis. 


Mr. and Mrs. Carl Walk have gone to 
Michigan for a few weeks. 

Frank L. Bryant will attend a reunion of 
the Bryant family at Hebron, Aug. 19. 

After a two weeks’ fishing trip Edward 
FE. Petri, watchmaker for Julius C. Walk 
& Son, has returned hoime. 

Albert W. Gray, who has charge of the 
Pennsylvania St. store of Gray, Gribben & 
Gray, will go to Michigan for his vacation, 
next week. 

John Holloway has taken charge of the 
business of Lon R. Mauzy in the west. Mr. 
Mauzy is now in Spokane, Wash., but later 
will go to California. He will return 
Sept. 1. 

Charles Mayer & Co. supplied the four 
sterling silver trophy cups to the Indiana- 
polis News recently. The cups will be 
awarded to the winners of the City Golf 
Tournament, to be held on thé Riverside 
and Highland golf links, this week. 

A French brier pipe, carved by L. A. 
Kiefer, of L. F. Kiefer & Son, is being ex- 
hibited in the store. The pipe was carved 
with a penknife while Mr. Kiefer was at a 
northern lake. A fish and frog are carved 
on the bowl, the work being difficult. 

Several out-of-town jewelers were in this 
city, last week, buying stock . All predicted a 
good Fall trade. Among those in the city 
were: S. E. Mark, Coatesville; H. A. Rob- 
erts, Veedersburg; Mr. Turner, of Turner 
& Son, Arcadia; John W. Hudson, Fort- 
ville; E. O. Collins, Franklin; J. A. Pickett, 
Newcastle, and J. A. Miessen, Cicero. 

Charles A. Rigdon, Warsaw, who is also 
mayor of that city, together with other 
public-spirited citizens, has a plan under 
way for a motor speedway and park on 
Lake Center. The mayor, who owns much 
of the lake frontage, has offered to donate 
his holdings for the purpose if others will 
donate sufficient funds for the construction 
work. 

Thomas Ward, formerly manager for J. 
C. Ertel, a pawnbroker and jeweler at 209 
Massachusetts Ave., was arrested, last Fri- 
day, on a grand jury capias, charging him 
with embezzlement and grand larceny. He 
is charged with misappropriating some of 
the funds of his former employer, although 
the sum is said not to have been large. His 
bond has been fixed at $1,000. 

Dyer Bros. state that they will again es- 
tablish a class in hand-wrought jewelry, 
about Sept. 15, and will have one of the 

largest classes of young men and women 
since they established the school, three 
years ago. An addition to their establish- 
ment has been built expressly for the pur- 
pose of accommodating the classes, which 
were abandoned recently for lack of 


* room. 


Thieves obtained a quantity of jewelry 
from the store of A. C. Squires, Shippens- 
burg, Pa., recently, by throwing a big stone 
through the plate glass window. 

A thief recently broke the window in J. 
R. Jenkel’s jewelry store, 250 Market St., 
San Francisco, Cal., and stole cameras and 
other articles valued at $90. The robbery 
occurred under the full glare of numerous 
electric lights. The thief broke the window 
without attracting attention. 
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Are you going 
to carry 


10-K. RINGS 
i 14-K. MOUNTINGS 
; this Fall’ 
IT WILL PAY 


A selection package will prove this 










































S. LAZARUS & CO. 


MANUFACTURING JEWELERS 
DIAMONDS 


Masonic Temple 








Chicago, Ill. 

















AFTER THE 
Omaha Convention 


Association with us will be of the greatest benefit to every 
Retail Jeweler. 


We carry the strongest and most complete line of Jewelry 
in the United States, as well as 


Everything in American Watches 


Our travelers are all on the road and will be pleased to 
call on you. 


Memorandum Diamond Packages sent on request to legitimate Jewelers only 








DESPRES, BRIDGES & NOEL 


Watch, Diamond and Jewelry Merchants 
CHICAGO, ILL. 








103 State Street 
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Kansas City. 





A. Y. Boswell, Tulsa, Okla., who took 
in the Omaha convention, is now enjoying 
a trip to Seattle. 

J. R. Mercer donated a beautiful trophy 
cup for the successful contestant in a re- 
cent automobile race. 

H. W. Walter Starcke, Junction City, 
Kans., attended the Omaha convention and 
stopped over in this city on his return trip. 

C. A. Hedden, recently of South Bend, 
Ind., has been added to the working force 
of the Hassig Jewelry Co. as a jeweler and 
engraver. 

A. C. Stuhl, manager of the Kansas City 
Polytechnic Institute, is back from a vaca- 
tion of two weeks, spent in the mountain 
region of Colorado. 

Stuart Mitchel, a watchmaker and jew- 
eler in the employ of H. A, Bump, Oklaho- 
ma City, Okla., is away on a three-weeks’ 
trip to the Pacific coast. 

George H. Edwards, of the Edwards & 
Sloane Jewelry Co., and his wife left, this 
weck, for a vacation trip to Illinois and 
Michigan. They will be gone seyeral 
weeks. 

The follow:ng retailers were in town dur- 
ing the week: V. Q. Powell, Fort Sgoft, 
Kans.; F. C. Clements, Rich Hill, Mo,; 8. 
G. Gustafson, Lawrence, Kans.; J. P. Bar- 
rett, Concordia, Kans. 

Cc. E. Conklin and wife, of Chanute, 
Kans., stopped ever here for a couple of 
days, early in the week, on their return trip 
from the Seattle exposition. They also 
tock in a number of points of interest in 
the west. 

The Greene Jewelry Co. made a record 
mark by turning out 500 Glidden auto tour 
medals within three days. It took hustling, 
but the work was done well and on time. 
The completed medals represented 6,000 
different operations. 

Among those from this city who attended 
the Omaha convention were Louis Myer, 
cf the Myer Jewelry Co.; E. H. Morgan, 
vice-president of the C. B. Norton Jewelry 
Co.; J. M. Scott, with the Wovodstock- 
Hoefer Watch and Jewelry Co.; George H. 
Edwards and Leo. Ludwig, of the Edwards 
& Sloane Jewelry Co. 

Joseph Mazer, president of the Oklaho- 
ma Retail Jewelers’ Association, and his 
“Indians” spent the Sunday preceding the 
Omaha convention in this city and made 
their headquarters with the Edwards & 
Sloane Jewelry Co. It is needless to men- 
tion the fact that they were properly ‘en- 
tertained while tarrying here. Among those 
composing the party were Frank Robert- 
son, Blackwell; Frank Pfaeffle, Enid; M. 
Miesch, Muskogee; C. H. Reideman, Vin- 
ita; George H. Gardner, Pawhuska; W. H. 
Haupt, Bartlesville; Frank White, Guthrie; 
H. A. Bump, Oklahoma City. 


Death of Charles Speidel. 

RicHLAND CENTER, Wis., Aug. 7.—Charles 
Speidel died, recently, of a complication of 
diseases. 

Mr. Speidel succeeded his father in the 
business here in 1875. He was about 56 
years of age. He was a man held in high 
respect in this community and in the trade. 

The business will be conducted by Mr. 
Speidel’s widow and daughter. 





Pittsburg. 





Wm. Fisher, Greensburg, was in Pitts- 
burg, last week. 

Walter Heeren, of Heeren Bros. & Co., 
is at Chautauqua Lake. 

Quite a number of local firms are instali- 
ing chime clocks in their places of business. 

J. Allison Reed, of James Reed & Co., is 
at Belmar, N. J., for the remainder of the 
summer. 

George W. Biggs, of the John M. Rob- 
erts & Son Co., has gone to Mt. Chateau, 
Va., to spend his vacation. 

Henry A. Barrett, of the Geo. B. Bar- 
rett Co., who spends most of his time out 
of doors, has bought a new automobile. 

Gillespie Bros. have nearly finished the 
renovation and remodeling of their new 
store. New cases and shelving-have been 
installed. 

The Pittsburg Association of Credit Men 
held its annual picnic and outing last Fri- 
day, at Rock Point, which was attended by 
some of the local jewelers. 

The Pittsburg Credit Association’s base- 
ball team played the Cleveland Credit As- 
sociation team at Rock Point, last week, 


and the latter were defeated by a score of. 


18 to 2. 

The Henry Wilkins Co. has placed a 
clock on the window ledge of its estab- 
lishment in the Pittsburg Life & Trust Co. 
building. The clock is an accommodation 
to thousands. 

F. B. Theakston, Brownsville, who was 
in Pittsburg last week, reports a marked 
improvement in the business conditions of 
his section of the country, which is in a 
mining district. 

The bureau of police has recently been 
extending wires into pawn shops. The 
shops are thus connected with the detective 
bureau, and the pressing of a button brings 
a detective in short order. 

The wholesale and retail teams of the 
Jewelers’ 24-Karat Club of Pittsburg will 
arrange for another ball game to be played 
on the Shadyside Academy grounds some 
time between now and Aug. 28. 

Out-of-town dealers in Pittsburg, last 
week, buying goods, included: H. R. 
Brown, of Brown & Son, Donora; B, E. 
Brown, Monessen; Asa Joseph, Donora. 
The latter recently returned from a _ busi- 
ness trip to New York. 

C. S. Wiley, secretary of the Pennsyl- 
vania Retail Jewelers’ Association, who 
went to Omaha to attend the National 
convention, will go from there to Califor- 
nia. He does not expect to return to_Pitts- 
burg until the last of the month. 

The Hardy & Hayes Co. has put a num- 
ber of.carpenters at work in their building, 
overhauling the damage caused by the fire 
of several weeks ago. Mr. Hayes says that 
it will be Sept. 1 before the building is in 
shape again. A new. safe is being installed 
in the basement, and the new fixtures are 
expected to arrive within a few days. 

John M. Roberts, of the John M. Roberts 
& Son Co., and chairman of the watch 
price-cutting committee of the Pennsylvania 
Retail Jewelers’ Association, was unable to 
go to Omaha on account of pressing busi- 
ness here, being compelled to change his 
plans almost at the last minute. C. S. 
Wiley, secretary of the association, and 


Steele F. Roberts represented the associa- 
tion. 

Pittsburg jewelers were amused at a 
dispatch published in the local papers, Sat- 
urday, and telegraphed to New York, stat- 
ing that there is a scarcity of diamonds 
among the Maiden Lane merchants. Local 
jewelers say there are still a few stones 
left in Pittsburg and prices for good stones 
remain about the same as they have been 
selling the past year. 








Toledo. 


J. J. Freeman will leave shortly for Wis- 
consin to spend his vacation there. 

Tiedtke Bros. wiil erect a large, new store 
building on Summit St., near Adams. The 
jewelry department will be enlarged in the 
new «store, 

!. H. Christiancy has completely 1emod- 
cicd the interior of his store, the changes 
affording much more room tor wall cases, 
show cases and work bench. 

J. D. Rowland, who recently opened a 
new jewelry store in the Ohio building, 
reports increased business. He has added a 
complete line of optical goods to his stock. 

All the Toledo jewelers are heavily 
stocked with souvenir spoons, etc., for 
King Wamba week, the assortment includ- 
ing several new lines not previously seen 
in this city. 

C. W. Dean is now associated with L. H. 
Christiancy, jeweler on Madison Ave. Mr. 
lxan takes the place of C. R. Parker, who 
his taken larger quarters on Superior St. 
wit) W. A. Rankin. 

The formation of the Judd, Gross Co., 
mention of which was made some weeks 
ago, practically marks the retirement from 
active business of one of Toledo’s best- 
known jewelers, M. Judd. Although the 
senior member of the new firm, Mr. Judd 
will no longer engage in active business. 





Buffalo, N. Y. 


A new jewelry store will soon be opened 
at 286 Broadway by S. Goldberg. 

William Ehmann, president of the Buffalo 
Retail Jewelers’ Association, has returned, 
with his wife, after a European trip. 

A most enjoyable time was passed by the 
employes of T. C. Tanke at their recent 
annual outing. The launch /vanhoe con- 
veyed the party around Grand Island. In 
the evening they gathered at Black Creek 
for a corn roast. Music was furnished by 
Tanke’s orchestra. 

Among the out-of-town jewelers who re- 
cently visited the local jewelry market 
were: W.H. Fuller, Silver Creek, N. Y.; 
Mr. Lewis, Arcade; R. H. Stinson, Cam- 
den; W. D. Werner, Grand Rapids, Mich.; 
L. F. Simpson, Medina; L. J. Reznor, Port 
Allegany, Pa.; Gordon H. Hayes, Niagara 
Falls. 

A decision was recently handed down by 
Judge Hodson in the local municipal court, 
dismissing the complaint of Henry L. Rob- 
erts & Co., representing the Commercial 
Jewelry Co., Philadelphia, Pa., in an action 
to collect $225 claimed to be due for jew- 
elry sold to the L. B. Cigar Co. for use 
as premiums. The jewelry company is 
directed to return $100.62 paid to it by the 
cigar company. 
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H. F. HAHN & COMPANY 


WATCHES, DIAMONDS, JEWELRY AND SILVERWARE 





cae Goaiee 3 Chicago, Illinois 


Wabash Avenue and Monroe Street 














C.H. KNIGHTS-THEARLE CO. 


IMPORTERS and JOBBERS 


Watches : Diamonds : Jewelry 
TOOLS and MATERIALS 


Exclusively Wholesale to the Retail Jewelry Trade 


CHICAGO 
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Providence. 





S. Berlin, New York, visited the trade, 
last week. 

The George H. Allen Mfg. Co., 59 Page 
St., has closed its shop. 

I. Alberts, Boston, Mass., was calling 
upon the retail trade here, last week. 

Mrs. W. S. Luther, 195 Point St., is 
advertising for 200 more purse-makers. 

H, Fellman, 122 Main St., Woonsocket, 
is conducting a mid-Summer sale of jew- 
elry. 

Robert Scholz was in New York, last 
week, with the George H. Holmes Co.’s 
line. 

The E. L. Spencer Co. is running its fac- 
tory nights to keep up with the demand for 
its line. 

John S. Cunningham is sending good or- 
ders to the E. L. Spencer Co., from the 
western circuit. 

Leary & Penfold, manufacturing jewel- 
ers, have rented an office at 9 Maiden Lane, 
New York. 

James °C. Doran, of James C. Doran & 
Sons, has been granted a patent on a col- 
lar-supporter. 

William Bartlett has rcsigned his posi- 
tion with the traveling force of the Staf- 
ford King Co. 

Mr. and Mrs. William J. Braitsch are 
among the latest arrivals at the Desfossez 
House, Newport. 

Harry B. Kennion is showing Parks 
Bros. & Rogers’ line on the western circuit 
with good, results. 

Charles Purdy, representing R. J. Hillin- 
ger & Co., Chicago, is on a business trip in 
this city and vicinity. 

J. A. Jewett, western representative of 
Hamilton & Hamilton, Jr., has been on a 
trip through Wisconsin. 

A. N. Dorchester is meeting with satis- 
factory success On his western trip for 
Chapin & Hollister Co. 

George N. Steere was in New York, last 
week, showing the new line of the George 
N. Steere Co., Pawtucket. 

The Brownell Machinery Co. has moved 
its offices and warerooms from 21 Ex- 
change Place to 13 Eddy St. 

The Theodore W. Foster & Bro. Co. has 
issued its new catalogue for 1909-1910, 
which consists of 358 pages. 

Frederick J. Holt, superintendent for A. 
Holt & Co., is enjoying a week’s cruise on 
his yacht on Narragansett Bay. 

The George H. Fuller & Son Co., Paw- 
tucket, started up Monday after the an- 
nual vacation, which began July 28. 

W. V. Chislin, manager of the Chicago 
office of the Gorham Mfg. Co., visited the 
company’s plant at Elmwood, last week. 

The Brown & Sharpe Mfg. Co. has closed 
for two weeks’ vacation. There are ap- 
proximately 4,000 names on the payrolls. 
Two sterling silver-spinners are wanted 
by Dominick & Haff, 543 W. 23d St., New 
York, according to calls in the local papers. 
William C. Codman has been granted a 
patent on a design for a coffee pot, which 
he has assigned to the Gorham Mfg. Co. 
E, Fred Gottschalk has been re-elected 

chairman of the Administrative Board of 
the Watchemoket Fire District, East Prov- 
idence. 

Frederick C. Lawton, superintendent of 


the Gorham Mfg. Co., accompanied by his 

wife, are in New Hampshire for two 

weeks. 

Edward Gilbert has entered the employ 
of the Shepard Co. He was formerly of- 
fice manager for F. S. Gilbert, North At- 
tleboro. 

Mr. and Mrs. Jacob Schwarzkopf and 
family has returned to their home in this 
city after a three-weeks’ trip to Forrest 
Park, Pa. 

George C. Rueckert, of the Rueckert 
Mfg. Co., accompanied by’ his family, is 
making an automobile trip through the 
Berkshire Hills. 

Mr. and Mrs. Charles E. Westcott, of the 
Snow & Westcott Co., have returned from 
a month’s visit at Cape Cod and are spend- 
ing August at Bristol. 

The George H. Fuller & Son Co., Paw- 
tucket, is receiving satisfactory returns 
from William H. Lamb, who is calling up- 
on the firm’s western trade. 

The Cohen Mfg. Co. has started in the 
manufacturing jewelry business at 24 Cal- 
ender St. and will introduce a full line of 
plated scarf pins, brooches, buckles, etc. 

The directors of the Manufacturing Jew- 
elers’ Board of Trade will hold their rez- 
ular monthly meeting at the rooms of the 
association, in the Wilcox building, Aug. 
nN) 

George H. Holmes was among the mem- 
bers of the General Assembly who at- 
tended the first reunion of the Newport 
County Association, at Newport, Wednes- 
day. 

Noah H. Holt, for several years in charge 
of the office of the Jewelers Board of Trade 
in this city, will leave in a few days for 
Chicago, where his wife has landed in- 
terests. 

Employes of M. F. Williams & Co., 409 
Pine St., enjoyed their annual outing at 
Palace Gardens, Saturday. Dinner and 
various sports made the occasion a pleas- 
ant one. 

F. E. Harris, president of the Harris 
& Mowry Co., Woonsocket, wife and two 
daughters, left, last week, in their automo- 
bile for Provincetown; Mass., on a fort- 
night’s visit. 

The Kazanjian Co., of Which A. H. Boz- 
yon is manager, is exhibiting an interesting 
line of Armenian hand-made jewelry, re- 
cently imported, at its store in the Kazan- 
jian building, Newport. 

At the annual election of officers of the 
High St. Bank, Tuesday last, Arthur F. 
Austin was elected president and Engle- 
hardt C. Ostby, Nathan B. Barton and 
Charles F. Irons directors. 

In the White Mountains, N. H., are 
Fred V. Kennon and Harry F. Wolcott, of 
the Wolcott Mfg. Co., of this city, and Mr. 
and Mrs. Charles H. Fuller, of the George 
H. Fuller & Son Co., Pawtucket. 

At the 37th annual meeting of the stock- 
holders of the Buttonwoods Beach Asso- 
ciation, held last week, Edward B. Hough 
was elected president, Arthur W. Claflin 
secretary, and William A. Schofield one of 
the directors. 

Danforth K. Barrett, with D. Wilcox & 
Co., is one of the committee of arrange- 
ments, on behalf of the State Council of 
Rhode Island, to entertain the National 

Council, Order United American Me- 


‘ 

chanics, in this city in the latter part of this 

month. 

The Slade Tubing Co., Payne building, 
Pawtucket, has closed its plant and re- 
moved to Rome, N. Y. It has been em 
ploying about 40 hands, and manufacturing 
tubing, fancy metallic gas fixtures and elec 
trical devices. 

Among the creditors of Herman Meyro 
witz, 225 W. 123rd St.. New York, are the 
following Providence concerns: Edwin 
Lowe & Co., $900; Lyons Mfg. Co., $300; 
C. H. Cooke Co., $200; S. & B. Ledere: 
Co., $425; Waite-Thresher Co., $200. 

The stockholders of the Yale Jewelry 
Mfz. Co. held a meeting at the office of the 
corporation, 62 Page St., a few days ago 
The resignation of L., P. Sturtevant as 
treasurer was received, and C. J. Morrison, 
Attleboro, was elected to fill the vacancy 

John M. Howard, 113 Point St., has pur 
chased the complete outfit of tools, dies. 
samples, machinery, etc., used by the D. F. 
Briggs Co., Attleboro, Mass., in the man- 
ufacture of seamless rings. The plant has 
been moved to Mr. Howard’s place here. 

Thursday the advisory council of the 
New England Manufacturing Jewelers’ & 
Silversmiths’ Association will hold its first 
meeting since the vacation period in its 
rooms in the Wilcox building. The prin- 
cipal business will be the discussion of the 
provisions of the new tariff bill. 

At a sale of unclaimed imported merchan- 
dise at public auction on Thursday last, on 
case, consisting of 114 watch cases, 116 
watch movements, a lot of parts of watch 
movements, 175 watch cases and 26 dials, 
with an appraised value (foreign value with 
duty added) of $372.65, sold for $35. 

Included in the personnel of the rifle 
team which will represent Rhode Island at 
the national rifle match at Camp Perry, O.., 
from Aug. 20 to 26, were Major Howard 
D. Wilcox, team captain; Capt. Martin S 
Fanning, coach; First Lieut. Henry A. 
Crosby and Sergt. Charles Fletcher. 

The partnership existing between Thos 
Hanley and Wm. H. Stone, under the style of 
Hanley, Stone & Co., refiners, at 33 to 37 
Mathewson St., has been dissolved by mu- 
tual consent, the former withdrawing. Mr. 
Stone will continue the business at the 
same place, under the same name. 

The S. & B. Lederer Mutual Relief As- 
sociation, composed of the employes of 
that company, held its fourth annual out- 
ing, Saturday, the members assembling at 
the Union Station at 10:30 o'clock and 
boarding special cars for Vanity Fair 
There were about 200 persons in, attend- 
ance. 

In the last week the following jewelry 
buyers have been inspecting the goods of 
the local manufacturers: M. M. Kann, of 
Kann Bros., Chicago; Miss Henrietta Graf, 
of Berg Bros., Chicago; W. A. Kaufman, 
Chicago; A. L. Stone, of Stone Bros., Chi 
cago, and R. Sharny, of the Damascus 
Jewelry Co., Montreal. 

Henry Shaw, of this city, filed a suit, 
last week, in the Superior Court against 
Mark Streicher and others, including the 
Mark Streicher Comb Co. and the H: Ros- 
enhirsch Co. The plaintiff’s claim is for 

$800 on book accounts and the proceeds of 
a promissory note for $400, made by 
Streicher, May 13, 1909, and indorsed by 
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D. B. Warp & COMPANY 
WHOLESALE JEWELERS 
4TH FLOOR, BOLEY BLDG. 


KANSAS CITY 


We 
Do Not 
Retail 

















ALEXANDER H. REVELL & CO. 


| Dayton and Eastman Streets | Chicago, Ill. 


“BEGIN NOW” 


To beautify your store 
for the holiday season 
of 1909 and 1910. A 
new set of fixtures will 
bring that increased 
business. Our “ Quarter 
of a Century” experience 
“is yours for the asking.” 


















































Write us to-day for copy of our new loose leaflet catalogue 


No. “FOUR HUNDRED” SPECIAL COLONIAL WALL CASE and let us quote you prices. 
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the other defendants. 
at $1,200. 

Mrs. S. E. Hall, wife of S. E. Hall, sales- 
man for the Kinney Co., and Mrs. Elizabeth 
Maher and Miss Ellen Bowles, are spending 
a few weeks in Atlantic City. 

E. Merle Bixby, superintendent of the 
silverware department of the Shepard Co., 
will attend the military manoeuvres of the 
Massachusetts militia, which will begin 
about Boston, next Saturday. 

James Rayner, treasurer of the Shepard 
Co. Employes’ Beneficial Association and 
one of the oldest clerks in the employ of 
the company, died, last’ Saturday, at his 
home, 119 Stewart St. He was born in 
London, England, Dec. 21, 1848, and came 
to this country when he was 16 years of 
age, landing in Halifax, N. S. He came 
to this city in 1868.. Besides a widow, he 
is survived by one son, 

Among the foreign importations re- 
ceived through the Providence Customs 
House, in the past week, were the follow- 
ing: From Bremen, 10 packages of imita- 
tion precious stones, 1 package of jewelry; 
from Hamburg, 1 package of silverware, 
14 packages of crockery; from Havre, 1 
package imitation precious stones; from 
Liverpool, 3 packages of manufactures of 
metal, 1 package of china. 

Among the jewelry buyers in this city, 
last week, were the following: H. D. 
Bergheim, Indianapolis, Ind.; N. Mendel- 
sohn, who has just commenced jobbing 
business for himself at Syracuse, N. Y.; 
F. Goodman and E. Hoffman, of the Jew- 
elry Mfg. Co., Philadelphia; S. Hudis, of 
the Rosenbaum Co., Pittsburg, Pa.; I. M. 
Oppenheimer, of M. J. Oppenheimer & 
Sons, Baltimore, Md. The latter was reg- 
istered at the Crown Hotel and was much 
sought by representatives of the celluloid 
and horn firms of Leominster, Mass. 

The manufacturing jewelers are much 
interested in the case brought by the police 
department against Samuel Benjamin, 
proprietor of the pawnshop and retail jew- 
elry store at Washsington and Union Sts., 
for failing to rétain in his possession for 
a period of at least 48 hours a gold watch 
received in pawn.’ He admitted evidence 
on which he was fined $100 and _ costs, 
which he appealed. _He has now heen sum- 
moned before the police commissioners to 
show cause why his license as a pawn- 
broker should not be revoked. This is 
the first case brought under the new law 
governing pawnbrokers. 

Thomas F. Kilkenney, manager of Capron 
& Co., manufacturing jewelers at 43 Sabin 
St., and wife had a narrow escape from 
fatal injury while automobiling, Saturday. 
They were in company with two others, 

one of whom is the proprietor of the taxicab 
business here, and were riding along Boston 
Neck road in one of these vehicles. When 
about three miles from Narragansett Pier 
the cab collided with a large touring car 
and turned over and over and finally landed, 
bottom up, in the bushes at the side of the 
road. The occupants of the cab were all 
bad'y bruised, Mrs. Kilkenney sustained a 
fractured nose and cuts about the face. 
She was taken to one of the hotels at the 
Pier and later removed to the Rhode Island 
Hospital in this city. The machine was a 
total wreck. 


Damages are laid 


Attleboro. 





F. Milton Eldredge started last week on 
a business trip. 

George Roberts left last week on a busi- 
ness trip for the Horton-Angell Co. 

Charles Crane is making a western trip 
in the interest of the Bliss Bros. Co. 

An addition is being built to the shop 
of the Freeman & Daughaday Co., Chartley. 

Edward Moore left Chicago last week for 
the coast with the line of Sykes & Strand- 
berg. 

All the firms which closed shops last week 
for the annual vacation resumed work 
Monday. 

George W. Kelley has been making im- 
provements to his electro-plating factory on 
County St. 

Work on the new Mossberg factory was 
started last week and will be pushed 
vigorously. 

Ralph C. Thompson, manager of C. M. 
Robbins & Co., has been granted a patent 
on a brooch. 

Morris Baer, of the Attleboro Mfg. Co., 
has returned from a two weeks’ vacation at 
Atlantic City. 

The first annual outing of the employes 
of Bates & Bacon will take place Saturday 
at Boyden Heights. 

C. J. Morrison, of Attleboro, was elected 
last week treasurer of the Yale Jewelry 
Mfg. Co., Providence. 

John Killion, traveling salesman for the 
Attleboro Chain Co., has been enjoying a 
vacation at Block Island. 

John G. Randall has accepted a position 
with the W. A. Sturdy Mfg. Co., Chartley, 
as one of its representatives. 

Henry B. Richardson, of Smith & Rich- 
ardson, returned last week from a three 
weeks’ vacation at Harwichport, Mass. 

Nearly all the firms have finished their 
sample making and will send their sales- 
men on the road the last of this week. 

The county commissioners selected last 
week the property of Frederick A. Newell, 
of the Watson & Newell Co., at Mechanic, 
Haywood and N. Main Sts., as the site of 
the new court house. 

The D. F. Briggs Co. has sold to John 
M. Howard, Providence, its complete outfit 
of tools, dies, samples, etce., for making 
seamless rings. The outfit is being re- 
moved to the Howard factory on Point St., 
Providence. 

The Board of Selectmen received a letter 
from the Leach & Garner Co., at its last 
meeting relative to a drain which the com- 
pany is constructing. Some time ago, the 
selectmen gave permission to build the 
drain. Since then the board of health has 
notified the company that the drain must 
not be used. 

The firm of Allen-Lonergan Co. has been 
dissolved by agreement. Edmund J. Loner- 
gan has withdrawn and the business will 
be continued by the remaining members of 
the firm under the name of H. A. Allen & 
Co. The members of the firm now are 
Harlan A. Allen, Elmer A. Scott, and 
Samuel LeFavour. 

Edward A. Sweeney, a member of the 
manufacturing jewelers’ tariff committee 
for New England, says that the new tariff 
law will result in one of the biggest booms 

tthat the jewelry trade has ever known. Mr. 





Sweeney said that “in the cheap lines the 
new tariff will double the business of some 
manufacturers. Furthermore, it will protect 
‘the manufacturers whose jewelry, in the 
past, has been copied by foreign manu- 
facturers who sent here the same kind of 
goods which were retailed cheaper than we 
could manufacture them.” Peter Nerney, 
Sidney O. Bigney, William H. Saart, 
George J. Kelley, Albert Bushee, S. M. 
Einstein, James E. Blake and other mannu- 
facturers all said hat they look for a big 
increase in business. 








North Attleboro. 





Alpin Chisholm returned, last week, from 
New York. 

Payson Bennett has been enjoying a va 
cation at Yarmouth. 

J. A. Lucas, salesman for the A. H 
Bliss Co., has returned ‘from his vacation. 

Repairs were made to the boiler room 
at the factory of W. G. Clark & Co., last 
week. 

Lester Cutler has accepted a position as 
salesman for the W. K. Toole Co., Paw- 
‘ucket. 

Charles E. Stanley, of the Estate of O. 
M. Draper, enjoyed his annual vacation, 
last week. 

Howard Black returned, last week, from 
a southern trip in the interests. of the J. P. 
Black Co. 

John F. Miller, of Doran, Bagnall & Co., 
who was married last week, is in Maine on 
his wedding trip. 

George Semple, New York salesman for 
W. & S. Blackinton Co., returned to New 
York, last week, after spending a few days 
at the factory. 

Robert Fletcher returned home, last 
week, from. New York, where he has been 
looking up new designs for the Estate of 
Q. M. Draper. 

Fred Cook, New York salesman _ for 
Whiting & Davis, has returned from his 
vacation and resumed his duties at the 
New York office. 

Harry Peckham is in charge of the office 
at New York of J. H. Peckham & Co. 
during the absence of his brother, William. 
who is in the west. 

A. B. Chase has accepted a position as 
salesman for the Boss & Baldwin Co., At- 
tleboro Falls, and will start out next week 
on his first trip for his new employers. 

Frank FE. Whiting has returned from 
New York, where he has been in charge of 
the New York office of Whiting & Davis 
during the absence of Fred Cook, who was 
on his vacation. 

Dr. Willard Scott, Worcester, who has 
many friends among local jewelers and 
was a speaker at numerous banauets of 
the New England Manufacturing Jewelers 
and Silversmiths’ Association, is reported 
seriously ill. 

George Bagnell and George Chisholm, 
sons of two promient maaufacturing jew- 
elers of this town, had a narrow escape 
from drowning, last Thursday afternoon, 
when their auxiliary cat boat. the Emily, 
was caught in the. surf, off Matunucket, 
and overturned. 





S. T. Gray, Quinton, Okla., has gone out 
of business. 
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S. MARTIN 


The Jewelers’ Auctioneer 








Carry no Stock of My Own. Sell only 
Your Stock. All Correspondence 
Confidential 








MY CREDENTIALS 


Are the certified testimonials of satisfied clients. Every 
Jeweler should read them. They tell a story of achievement 
unparalleled in the jewelry auction business. I hold the 
record for sales made, the aggregate of goods sold and of 
profits made for my clients. No failure on my part; no disap- 
pointment on your part; no dissatisfaction on the part of 
purchasers. My clients’ chorus of praise for me is no con- 
spiracy—it is a spontaneous expression of gratitude for suc- 
cessful service. They will tell you so. If you are thinking 
of an auction sale, write me at once. 


SEND FOR BOGKLET ON “HOW TO RUN AN AUCTION” 
NOW BOOKING FOR FALL AND WINTER SALES 





I Conduct Sales only for Jewelcrs who have a 205 Farwell Ave Milwaukee Wis LONG ee ~~ yr" pes 
°° > J 


Reputation, and wish to maintain the same 
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GEO. A. KLEIN ED. M. KLEIN 


ANNOUNCEMENT! 








E have entered into a co-partnership to open a jobbing business in Muncie, 
Indiana. It will be our aim to carry in stock a fine and moderate-priced 
attractive line of solid gold and plated jewelry that will appeal to discriminating 
buyers. Having been engaged in the retail business for years past, we are in a 
position to anticipate the demands, and know the prevailing and ever-changing 
styles and fads, and we are equipped to furnish your every need promptly and 
well. Our prices will be right, and our guarantee covers every article that we 


offer. We solicit a trial order. 


KLEIN BROTHERS 


Wholesale Jewelers 


SOLID GOLD AND PLATED JEWELRY 


212-213 Wysor Block 


MUNCIE, INDIANA 
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Philadelphia. 

E. Mason, Perkasie, Pa., has opened a 
new jewelry store. 

S. Lieberman, Atlantic City, N. J., has 
moved from 805 to 1003 Arctic Ave. 

H. W. Blaisdell has bought the jewelry 
store of F. Proctor Donahey, Vineland, 
N. J. : 

F. B. Wallen, 405 Broadway, Camden, 
has started on a trip to Boston and eastern 
towns. 

The United Optical Co., Camden, N. J., 
is € new corporation with a capital stock of 
$50,000. 

William J. Power, 719 Sansom St., was 
1 delegate to a convention held in Chicago, 
\ug. 5 and 6. 

John Grund, formerly manager for E. S. 
Radley, 2404 Frankford Ave., has opened a 
store at 3124 Frankford Ave, 

Louis Spoerhase, 4078 Lancaster Ave., 
has made alterations to his store and has 
added a show window and a side entrance. 

The William A. Block Co. is a new con- 
cern at 711 Sansom St. Diamonds and dia- 
mond-mounted jewelry will be their special 
line. 





Samuel Jaquette, representing the silver 
department of the Bailey, Banks & Biddle 
Co., returned from Europe on the Baltic 
Saturday. 

Joseph Gumpert, with his wife and 
daughter, are guests at the Pierrepont 
Hotel, Atlantic City, for the remainder of 
the Summer. 

William Fussman, Gloucester, N. J., will 
soon open a new store at 350 Spruce St., 
Camden, N. J., with a complete line of jew- 
elry and watches. 

The creditors of William Waltz, Perka- 
sie, Pa., who failed in March, 1908, have 
received a dividend of 41 per cent. in full 
for all claims. 

George W. Fuller, an old-time Camden 
jeweler, has returned to business after an 
absence of several months, very much im- 
proved in health. 

Mrs. Annie Rudleson, 1822 Atlantic Ave., 
\tlantic City, is looking for a good business 
location. The building she now occupies 
will be torn down in the Fall. 

Joseph Crosland, 4524 Frankford Ave., 
who had been ill for three months, was a 
familiar figure in the trade this week, and 
seemed much improved in health. 

Harry Weir, Manayunk, Pa., is spending 
a week at his cottage in Wildwood, N. J. 
Mr. Weir passes most of the time at Angle- 
sea, where he has. his motor boat. 

H. Everline, with E. Diesinger, 115 S. 
ith St., was painfully injured last week by 
the falling of a glass partition in the store. 
He was taken to the Jefferson Hospital. 

Benjamin Osmond, Bordentown, N. J., 
who has been in charge of the jewelry busi- 
ness of the late George P. Osmond, last 
week, took over the business for himself. 
Robert Richie, formerly watchmaker for 
the trade, has accepted a position with A. 
H. Hadley, at 409 Mint Arcade. Mr. Richie 
has been working at the bench for 53 years. 
Lloyd Erhard, of Lloyd Erhard & Bro., 
jewelers and opticians, Davis, W. Va., was 
seen in the trade, last week, ordering for 
the Fall, prior to a vacation at Atlantic 
City. 


An entrance was forced by thieves to the 
jewelry store of L. Rubin & J. Levin, at 
1510 S. 7th St., by prying open a window. 
According to the police, jewelry and silver- 
ware valued at $160 were stolen. 

John S. Cunningham, representing the 
E. L. Spencer Co., Providence, R. I., has 
returned from a trip through the west and 
reports business good. After a few days 
in this city, Mr. Spencer will visit the fac- 
tory in Providence. 

J. E. Caldwell & Co. are the manufactur- 
ers and designers of the cups displayed in 
their window this week, to be awarded by 
the Ocean City Yacht Club. The company 
shows also the cups to be presented by the 
Holly Beach Yacht Club at their open re- 
gatta, Aug. 14. A miniature sail boat is an 
attractive feature in the company’s window. 

The following jewelers were visitors to 
this city, last week: J. W. Clark, Bristol, 
Pa.; H. S. Kratz, Souderton, Pa.; D. H. 
Krause, North Wales, Pa.; E. K. Bean, 
Lansdale, Pa.; H. B. McFarlan, East 
Downington, Pa.; Benjamin Osmond, Bor- 
dentown, N. J.; B. L. Coder, Oxford, Pa., 
and R. W. Quicksall, Mount Holly, N. J. 

William Alburger, 21 years old, of 901 
Earnest St., was arrested last Thursday, 
and was held in $800 bail by Magistrate 
Coward on a charge of theft. Alburger 
entered the antique shop of George Pasa- 
reli, 1031 S. 8th St., and attempted to dis- 
pose of some candlesticks. While Pasareli 
had his back turned, it is charged, Alburger 
was caught stealing a gold watch and was 
immediately arrested. 

The Bailey, Banks & Biddle Co. are ex- 
hibiting in their window the cups and prizes 
for the Ocean City Yacht Club. This house 
has been awarded the contract for the sil- 
ver cups and trophies to be presented to 
the winners at the midsummer auto race 

meet, which will take place some time this 
month at Point Breeze. The company will 
give to the winner of the one-mile speed 
test a large silver loving cup. 

A man recently entered the store of T. J. 
Greaves, 6148 Ridge Ave., and handed the 
jeweler a ring set with an imitation dia- 
mond, requesting that it-be reset. The dia- 
mond-setter completed the work, but in- 
advertently placed a genuine diamond ring 
in the customer’s envelope. The customer 
called several hours later and was handed 
the envelope containing the genuine stone, 
which was worth, $100. The jeweler is now 
seeking the customer who innocently re- 
ceived the diamond instead of the imitation 
stone. The man, whose name is given as 
William Haddard, is described as 35 years 
of age, five feet 8% inches in height, and 
weighing about 155 pounds. He has a 
sandy complexion and light mustache and 
wore a negligee shirt and light soft hat. 

Sarah Morris Darrach, granddaughter of 
Robert Morris, financier of the Revolution 
and signer of the Declaration of Independ- 
ence, presented a relic of her distinguished 
ancestor to the historical collection in In- 
dependence Hall, last week. The relic is a 
silver coffee pot 10 inches high, bearing on 
one side a ducal coat-of-arms. Long use in 
the family of Robert Morris*has smoothed 
the engraving, so that it can scarcely be 
read. It is believed that the coat-of-arms 
ig that of the Bourbons. 


Lancaster, Pa. 





W. F. Meiskey is off on a trip to Atlan- 
tic City and the Berkshire Hills. 

F. A. Peters, of the H. S. Meiskey Co., 
has returned from a trip to New York. 

Henry Dorley, Elgin, Ill, who was vis- 
iting his mother here, has returned home. 

The factory of the Lancaster Silver Plate 
Co., which recently went into the hands 
of receivers, has been shut down. 

Charles D. Rood, president of the Ham- 
ilton Watch Co., is nursing an injured arm. 
He was hurt by being thrown from a car- 
riage while out driving recently. 

Benjamin Lichtenstein is home from a 
visit to Williamsport, where he visited his 
brother-in-law, B. G. Kaplin, jeweler, who 
has gone to Atlantic City for his health. 

Claude S. Ridenour, Winston-Salem, N. 
C., and Nelson Farney, York, have entered 
the engraving department of the Bowman 
Technical School. Roy Gallatin, a stu- 
dent, has gone to his home in Troy, Pa., 
for his vacation. 

William Pirosh, of Pirosh & Simmons, 
has become the possessor of several rare 
pieces of currency. Two are Maryland 
half dollars of 1774. Another is a five- 
shilling piece, issued in 1773, on the Assem- 
bly of Pennsylvania. 

The beautiful silver loving cup recently 
presented by the employes of the Hamilton 
Watch Co, to President Charles D. Road 
is now on exhibition in a show window of 
T. Wilson Dubbs, where it attracts much 
attention. A-display is made of the new 
“Lady Hamilton” watches, arranged around 
the cup. 








sew Orleans, La. 





Sam Hart left for New York Saturday 
to purchase stock. 

Arthur Hirsch, representing Jonas Hoch, 
was here last week. 

Ed. Bohn returned during the week from 
a road trip for Leonard Krower. 

Moise Waldhorn and his wife will reach 
New York at the end of the week, en route 
for home. 

Alfred Krower, who is in the firm of 
his father, Leonard Krower, expects to take 
his vacation trip early in September, and he 
will visit Canada, returning by way of New 
York. 

Gabe Hausmann and Mr. Sam. Alder re- 
turned recently after a delightful trip from 
New Orleans to the Elks’ Convention, held 
last month in Los Angeles, Cal., and ther.ce 
to the Yellowstone Park, Seattle, and 
Kansas City. Mrs. T. Hausmann is at Ash- 
ville, N. C., with her daughter. Louis Haus- 
mann sailed last week from New York and 
will join his family in Lucerne, Switzerland, 

Buyers Convention Week was conducted 
by the New Orleans merchants last week, 
and expectations were fully realized. . The 
register at the Progressive Union shows 459 
visitors from four States. Among. the 
guests were a number of jewelry men. Isaac 
Popkin, of Franklin, Ia., spent a couple of 
days here, made some purchases, and left 
Wednesday for New York. Among the 
other guests were: A. E. Morlan, Gulf- 
port, Miss., Ben Wolf, of the B. Wolf 
Jewelry Co., N. Maier, Aberdeen, Miss. 
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Newark. 


M. Hagerstrom, of the Hagerstrom Co., 
will leave for the midd’e west on Aug. 15. 

Edmund B. Kohn has returned from a 
trip) to the White Mountains, where he 
spent July. 

Oscar Callan, a manufacturing jeweler, 
Baltimore, Md., was visiting in Newark 
recently. 

L. T. McAuley, of T. Hausmann & Sons, 
Ltd.. New Orleans, La., was in Newark 
during the week. 

Elwood Williams, superintendent for the 
Bailey, Banks & Biddle Co., Philadelphia, 


visited a number of firms in Newark dur- 


ing the week. 

The Gillette Safety Razor Co. has pur- 
chased a site in Newark, near the Elizabeth 
city line, for a new. factory, to cost in the 
neighborhood of $250,000. 

Newark jewelers are expecting one of 
the busiest Fall seasons in years. In fact, 
many have tangible evidences already in en- 
couraging orders from a.l parts of the 
country. . 

F. W. Rowe, president of the New Jersey 
Retail Jewelers’ Association, announces that 
the association wil meet at Trenton, N. J., 
Sept. 29, and desires that all the jewelers 
of the State join the organization and at- 
tend the meeting. 

The Elm Mfg. Co., 19 Liberty St., will 
be represented in New York, Boston, Bal- 
timore and the States of New York and 
Pennsylvania by Percy Smith. R. C. Dick 
will be the representative of the concern 
in the middle west as heretofore. 

Among the New York firms which, with 
the completion of the tunnels under the 
Hudson from Hoboken, have decided to 
come to Newark, is the Shiman-Miller 
Mfg. Co. The J. W. Rosenbaum Art Metal 
Co. is another New York concern coming 
here. 

George A Allsopp, Je., of Allsopp & All- 
sopp, is in the west, and reports indications 
of a fine Fall season. Mr. Holbart is in 
New England for the same firm. Henry 
George is in Pennsylvania. Mr. Thomas 
has started on his southern trip, and Mr. 
Morley is touring the east, 

Work has been begun on the three-story 
building for the Newark Brush Co., of 
which Edward Gnichtel, one of Newark’s 
fire commissioners, is the head. The plant 
is located at 253 Mulberry St., and will be 
equipped to supply brushes to the jewelry 
trade. It will have a store front. 

I. J. F. King, owner of a jewelry store 
at Asbury Park, N. J., lost $200 worth of 
gems last week, when a burglar entered his 
store. The thief was frightened away by a 
young woman who entered the store next 
door just after he had collected nearly all 
of the jewelry that was visible outside of 
the safe 

Mr. and Mrs. Morris Levy, claiming 
Philadelphia as their place of residence, are 
hed here, charged with the theft of about 
$6,000 worth of jewelry from a number of 
stores. They were arrested in a 5 and 10 
cent store and protested their innocence. 
The police officials were inclined to think 
a blunder had been made, until a search of 
Mrs. Levy’s pockets revealed a number of 
jewels. A chamois bag containing valuable 
rings and biooches was.found. 


Baltimore. 


Hughes & Woodhall expect to occupy 
their new home about the latter part of 
this week. 

John W. Mealy, president of John W. 
Mealy & Sons Co., with his young son, is 
camping on the south branch of the Poto- 
mac River, near Springfield, W. Va. 

The 65 employes of Jenkins & Jenkins, 216 
N. Charles St., were the guests of the firm 
at their annual outing, recently, at Yoke.’s 
Park. In the morning the center of atten- 
tion was a baseball game arranged between 
the married men and the single men that 
resulted in a victory for the married men 
by a score of 15 to 6. The winning team 
was presented a_ silver loving cup nine 
inehcs high, while each member received a 
silver medal. Dinner was served at two 
o'clock, at which speeches were made by 
employes and members of the firm. There 
were other amusements, such as rowing, 
lishing, crabbing, quoits and the like. The 
whole party went to the beach in chartered 
cars. 

August Becker, a jeweler at Hanover and 
Conway Sts., was released for the action 
of the Grand Jury, last week, on the charge 
of striking Vollie V. Stokes, a colored 
steward: Stokes testified that he had 
bought a watch from Mr. Becker and later 
found that the timepiece had stopped. He 
returned to the jeweler and had it ex- 
changed for another watch, when Stokes al- 
leged the jeweler demanded $1.50 from him, 
which he refused to pay. He claims that 
Mr. Becker then pointed a pistol at him 
and locked the door, while Mrs. Becker 
tore his hat. Mr. Becker, in his defense, 
claims that Stokes put the watch in his 
pocket and refused to pay the difference 
in price, and that he was determined not 
to let the negro go without paying the dif- 
ference or returning the watch. He ac- 
knowledged taking a pistol from behind the 
counter, but clairns he did not point it at 
him. Mrs.- Becker said the negro had 
grabbed her about the neck, but he denied 
this. 





Syracuse. 


The United States Post Office Depart- 
ment at Washington has designated the Day 
Card clock and the Hawley Sheet clock as 
official clocks for the department. The 
Government reserves the right to install 
clocks at any time it desires. 

The United States Lens Co. has been 
formed and it will take over the company’s 
department of the Standard Optical Co., 
Geneva. The capital is $100,000. The 
officers are: President, Wm. Smith; vice- 
president, Joshua I. Maxwell; secretary and 
treasurer, H. B. Groves; general manager, 
Charles E. Wilson,. Southbridge, Mass., 
former superintendent of the lens making de- 
partment of the American Optical Co. The 
officers, with Theodore J. Smith and Louis 
D. Collins, Geneva, and William W. Essick, 
Reading, Pa., are the directors. A new 
building for the manufacture of lenses has 
recently been added to the plant of the 
Standard Optical Co., and this will be occu- 
pied by the new company. About 60 hands 
will be emp oyed at first, but eventually 
it is claimed the number will be increased 
to 200, 


A Mr. White has engaged in the jewelry 
business in Marthaville, La. 

William Fussman has begun business at 
350 Spruce St., Camden, N. J. 

S. Goldberg will shortly open a store at 
286 Broadway, Buffalo, N. Y,. 

John Grund has opened a store at 3124 
Frankford Ave., Philadelphia, Pa. 

Edward Bearfield, St. Louis, Mo., wiil 
soon open a store at Little Rock, Ark. 

A new store has been opened by S. P. 
Sessmer at 202 Saginaw St., Flint, Mich. 

D. Gutter has re-engaged in the jewelry 
business with his son, R. R. Gutter, at 98 
Bowery, New York. 

E. H. Barrett, Cleveland, O., has com- 
pleted arrangements to open a store on 
Main St., in Painesville, O. 

The Garin Jewelry Co. is a new concern 
which was recently incorporated with a 
capital stock of $25,000 in San Francisco, 
Cal. 

George A. and Ed. M. Klein have begun 
a jobbing business at 212 Wysor block, 
Muncie, Ind. They carry a general line of 
solid and gold-plated jewelry. 

The William A. Block Co. has started in 
business in Philadelphia, Pa. The estab- 
lishment will be located at 711 Sansom St. 
The concern will make a specialty of dia- 
monds and diamond mounted jewelry. 

The United Optical Co., of Camden, N. J.. 
has been incorporated, with a capital of 
$50,000. The incorporators are W. F. Mc- 
Lean, Henry McAlister and Joseph A. 
Schmid. The concern will deal in optical 
goods. 

The One Hand Clock Co., Los Angeles, 
Cal., has been incorporated, with‘a capital 
stock of $1,000,000. The directors are: 
Fred. C. Windsor, Robert Longtime, A. D 
Windsor, Charles A. de Calla and Herbert 
A. Harvie. 

The Loeb-Kahnwieler Co. has fied ar- 
ticles of incorporation,;in Chicago, IL, with 
a capital of $25,000, to do a general jew- 
elry and manufacturing business. The in- 
corporators are: A. Kahnwieler, G. Blockey 
and George W. Miller. 

The Gem Jewelry Co., of New York, 
was incorporated, recently, with a capital 
stock of $25,000, to manufacture jewelry and 
novelties. ‘The incorporators are E. J. For- 
han, H. M. Browne and J. J. Harper. The 
business will be located at 154 Nassau St. 

The Jewel Bead Co. is the name of a new 
concern which recently filed articles of in- 
corporation’ in Chicago, to manufacture 
jewelry. The capital stock is $2,500. The 
president of the concern is N. L. Pietrow- 
ski, whose office is located at 307 Ashland 
Bock, Chicago. 

Extensive improvements have just been 
completed in the retail jewelry establish- 
ment of James Bros. Jewelry Co., Colum- 
bia, Tenn. 
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Special Notices. 


Payable invariably in advance. 

Rates 75c. per insertion for notices not exceed- 
tag 3 words; additional words, 2c. each. 

SITUATIONS WANTED, Ic. a word each in- 
eertion; minimum charge, 25c. 

Heavy type, 5c. a word; minimum charge, $1.25. 

Display cards, $2.00 per inch. 

In all cases, if answers are to be forwarded, 10c. 
extra to cover postage must be enclosed. 








All answers to advertisements 
addressed care The Jewelers’ Circu- 
lar-Weekly, should be sent to the 
New York Office, uniess the Chicago 
Office is specifically mentioned. 


Situations Wanted. 


BY A FIRST class polisher, if necessary, with 
improvement ways. “R. K., 1347,” care Jewel- 
ers’ Circular-Weekly. 

















EXPERIENCED designer and modeler for silver- 
ware desires position. “‘C. H., 1248,” care Jew- 
elers’ Circular-Weekly. 


FIRST CLASS watchmaker desires 
ition as head of watch department. 
lock, G. D., Goshen, N. Y. 


YOUNG MAN, 21, with two years’ experience it 


wholesale jewelry business wishes position. m 
1283,” care Jewelers’ Circular-Weekly. 





permanent 
Armin 








PLATER, first class on jewelry, can also do al) 
kinds of finishes; best of references. ‘‘S. T., 
1828,” care Jewelers’ Circular-Weekly. 


GOOD WATCHMAKER, with tools, desires posi- 
tion at once; 20 years’ experience. Address 
Watchmaker, 45 Charles St., Springfield, Mass. 


EXPERIENCED watchmaker and fair engraver 
wishes to make change; best references. Ad- 
dress “‘N., 1314,” care Jewelers’ Circular-Weekly. 











YOUNG MAN, 19, three years’ experience at 
watchmaking, desires position. Al _ reference. 
“A. Y., 1349,” care Jewelers’ Circular-Weekly. 


DESIGNER and sample maker, familiar with dia- 
mond mounting work, thoroughly experienced, 
wants position as foreman; best of _ references. 
“M., 1214,” care Jewelers’ Circular-Weekly. 





SITUATION wanted as watchmaker, Sept. 1; 
can also assist with engraving and optics; ex- 
perienced, have all tools; temperate. ‘‘Watch 
maker,”” 212 Melbourne Ave., Detroit, Mich. 





BY FIRST class engraver and watchmaker, with 
good, clean record, would like to connect with 
someone who appreciates good service. Ad- 
dress Room 5, 102 Spring St., Roches*er, N. Y. 


EXPERIENCED salesman, competent in every 
line, now employed by one of the largest retail 
jewelry firms in New York, wants to make 
change; highest references from present em- 
ployer as to character and ability. “‘R., 1297,” 
care Jewelers’ Circular-Weekly. 





*OREMAN, thoroughly experienced in getting cut 
orders, quick and good, can produce original de- 
signs for diamond, fraternity or general jewelry, 
fully acquainted with fine repairing; fancy and 
plain coloring, enameling, die and cast work, 
wants position at once. Address “T., 1223,” care 
Jewelers’ Circular-Weekly. 





YOUNG MAN, high grade letter and monogram 
engraver, second watchmaker, open for first class 
position Sept. 1; best character, references. Ad- 
dress “H., 1232,”’ care Jewelers’ Circular-Weekly. 





EXPERT watchmaker and engraver wishes posi- 
tion with a first class store, also jeweler and 
engraver; best tools and references. Address 
A. C. Napoleon, General Delivery, New York 
City. 


BY STRICTLY first class watchmaker and good 
engraver, capable of taking charge of repair de- 
partment; 32 years of age, good habits; open 
Sept. 15. “A., 1307,” care Jewelers’ Circular- 
Weekly. 








FIRST CLASS watchmaker, jeweler and en- 
graver wants position, preferably in middle west 
or southwest; experienced on all classes of work; 
first class references. Address Box 190, Cam- 
den, S. C 





YOUNG MAN wants position to finish trade; have 
had one year’s experience at bench; can give 
ood reference; North Carolina, Virginia or 
fennessee preferred. Samuel Albertson, States- 
ville, N. C 





WATCHMAKER, jeweler, engraver and _sales- 
man desires good position; salary $25 per week, 
age 27, married; good references and tools fur- 
nished. Address “C. S., 1275,’ care Jewelers’ 
Circular-Weekly. 





JEWELER, salesman and general assistant in 
store, 15 years’ experience, American, married, 
would like position in or near New York; best 
references. Address “‘Y., 1306,” care Jewelers’ 
Circular-Weekly. 





WATCHMAKER and engraver, young man, 26 
years, wishes to make a change with a first class 
store in the southera States preferred; salary 
$25 a week. Address’ “T., 1341,” care Jewelers’ 
Circular-Weekly. 





YOUNG MAN, 19, wishes position with jewelry 
house; five years’ experience; ambitious. Ad- 
dress, ‘“U., 1832,” care Jewelers’ Circular 
Weekly. 


YOUNG MAN, 19, wishes a 
wholesale jewelry house; first class 
given. Bernhardt B. Guth 68 E. 
New York. 





position with a 
references 
113th St., 





YOUNG MAN, 28, practical, experienced, estimat- 
ing on jewelry repairs, etc., and as foreman, 
wishes position. Address “J. E. C.,”" 141 E. 56th 
St., New York. 


BY FIRST CLASS man to take full charge of 
jewelry store; bench work and all; am_ watch- 
maker, jeweler and engraver. 905 Sth St., 
Watertown, Wis. 








FIRST CLASS engraver wishes posi‘ion, has had 
five years’ experience and can give best refer- 
ences. Address A. Heilscher, 7328 La Fayette 
Ave., Chicago, IIl. 

YOUNG 
watch 
years’ experience; references. 
Lexington Ave., New York. 





MAN, 25 years old, desires position as 
or clock maker, in city or country; 10 
H. Woticky, 1431 





FIRST CLASS watchmaker, jeweler and fair en 
graver, of nine years’ experience, own tools, 
wants permanent position by Sept. 1. P. 
Tucker, Box 139, Grenade, = Se 





YOUNG MAN, 23, desires position as optician, 
engraver and salesman; good references; Penn- 
sylvania or Ohio or Address H. L. Rey- 
nolds, 75 Fulton St., Auburn, N. Y. 


WANTED, position as watchmaker, by man able 
to do good work on railroad and Swiss watches; 
33 years of age; have worked 17 years at bench; 
have reference and tools. ‘“‘M., 1322,’ care Jew- 
elers’ Circular-Weekly. 





YOUNG MAN, 19, high school education, knowl- 
edge of stenography, bookkeeping and typewrit- 
ing, desides position with jewelry concern; ex- 
cellent jeweler’s references. Wm. Steinberg, 
192 Madison St., New York. 





YOUNG, single man, 26 years old, wishes per- 
manent position as second watchmaker and en- 
graver; one year in store and graduate Phila 
delphia College of Horology. ‘Henry,’ 2612 
N. 17th St., Philadelphia, Pa. 





SALESMAN, eight years’ experience, desires po- 
sition with manufacturing jewelry concern, sell- 
ing, jobbing or department store trade for New 
York and vicinity; furnish Al references. “D., 
1298,” care Jewelers’ Circular-Weekly. 





SALESMAN, 15 years’ experience in selling the 
jobbing, department store and retail jewelry 
trade in New York City, south and middle west, 
wants position; highest references furnished. Ad- 
dress “Salesman, 1172,” care Jewelers’ Circular- 
Weekly. 





YUUNG MAN of 20, desires permanent position 
with chance to advance; have had two years’ 
experience at plain watch, clock and jewelry re- 
pairing and four years as salesman; highest ref- 
erence furnished. Address Box 36, Morrison- 
ville, Ill. 





MELTER, years of experience, also familiar with 
other branches of mechanical character, desires 
situation; best references. Address “C. D., 
1300,” care Jewelers’ Circular-Weekly. 


YOUNG MAN, with seven years’ experience, 
wants position as clockmaker and ae good 
salesman; first class references. Address “Gap, 
1294,” care Jewelers’ Circular-Weekly. 


WATCHMAKER, age 33, first class workman, 
quick and reliable, would like to change; three 
years in present position; good references. “‘S. 
K., 1333,” care Jewelers’ Circular-Weekly. 











DIE SINKER, first class, designer and modeler, 
for hand and machine cut dies, specialist in 
figures and ornaments, can also do chasing and 
cutting for enamel, would like to change posi- 
tion. Address “R., 1326,” care Jewelers’ Circu- 
lar-Weekly. 





EXPERT WATCHMAKER, of 15 years’ experi- 
ence, accustomed to fine workmanship, good 
turner and competent on most complicated 
watches, wants position in first class New Yor 
or Brooklyn house. “G. O., 1268,”’ care Jew- 
elers’ Circular-Weekly. 


BY STRICTLY first class watchmaker, capable 
taking charge of repair department, pleasing ap- 
pearance, good habits, honorable and industrious, 
is open for position; wish a good house; gilt 
edge reference. Address “M. K., 1298,” care 
Jewelers’ Circular-Weekly. 





AN EXPERIENCED road salesman, acquainted 
with the wholesale and retail trade in jewelry, 
dry goods, notions and drugs in the southern 
States, desires to represent either manufacturer 
of medium priced jewelry or kindred line. Ad- 
dress ““W.,1235,” care Jewelers’ Circular-Weekly. 


EXCEPTIONALLY fine watchmaker, engraver 
and salesman desires situation with first class 
house in city of at least 10,000; Missouri or 
adjoining States preferred; competent to take 
charge of department or entire store; state full 
particulars, salary, etc. Address “N. D. P., 
1815,” care Jewelers’ Circular-Weekly. 








HIGH GRADE watchmaker and adjuster, 25 
years’ experience, competent on railroad and 
complicated watches, engraver, jewelry repairer 
and graduate optician wishes permanent position 
with first class house only; gilt edge references 
as to ability and honesty, fine tools. “C. K., 
400,”” General Delivery, Alliance, Nebr. 





TEN DOLLARS for an intelligent man’s services, 
$10; who wants the services of an educated man 
as caretaker, messenger or at anything? Am a 
notary public of long standing; have had many 
years’ experience in office work; in perfect 
health, with the exception of writer’s cramp; 
excellent references. Howell, 496 E. 138th 
St., New York. 





FORMERLY manager of repair department of 
one of the largest jewelry stores, doing $800 
repairs a month, wants similar situation; com- 
plicated watches. chronometers, adjusting a 
specialty; ability, quickness, sobriety, experience; 
four languages; very best references and recom- 
mendations. Apply “‘K., 1308,” care Jewelers’ 
Circular-Weekly: 





RAPID, high class railroad watchmaker, jeweler, 
engraver and salesman, graduated optician 
wishes permanent position Sept. 1; was railroad 
watch inspector two years; capable of taking 
charge; about five years’ experience in business, 
learned under an expert; best wages expected; 
married, age 29, no bad habits; large town or 
city, south or west preferred; best reference. 
U. S. Webb, Sandersville, Ga. 

a ces meme 


Side Lines Wanted. 


SALESMAN, with established trade among jew- 
elry jobbers, department stores and exporters, 
desires one or two good lines on commission 
basis. Address “‘P., 1299,” care Jewelers’ Cir- 
cular-Weekly. 




















A SALESMAN, with offices at Los Angeles, hav- 
ing a large, choice established trade on the Pa- 
cific Coast, is open for a gold line to call on the 
retail trade only, on a commission basis; will 
furnish best of references. Address “‘S., 1323,” 
care Jewelers’ Circular-Weekly. 


belp Wanted. 


WANTED, watchmaker, one with own tools and 
who can wait on trade. Bendix, 800 Third Ave., 
New York. 

WANTED, 
at once; salary $25 a week. 
Charles, La. 

















first class watchmaker and engraver 
Hollins Bros., Lake 





WANTED, experienced jewelry salesman to sell 
in city and suburban towns on commission basis. 
Fred Kaufman, 565 Broadway. 





\, ANTED, a first class watchmaker; permanent 
position; send references and particulars, state 
salary. M. Lemp, Syracuse, N. Y. 





WANUED, first class watchmaker and optician; 
steady position; send references and full particu- 
lars. Estberg & Sons, Waukesha, Wis. 








: 
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HELP WANTED -Continued. 








WANTED, a first class jeweler, one who thor- 
oughly understands sepeicing and sooae setting. 
Parker & Van Cleve, Morristown, N. J. 


SIDE LINE, high grade, expensive, advertised 
specialty, paying $125 up monthly; samples weigh 
three to six pounds; good, high. -class salesmen 
wanted who can give it three hours daily when 
on the road. ‘“F. C. T.,” P. O. Box 337, Cin- 
cinnati, O. 





WANTED, designer of silverware; man of talent 
as well as education and experience. Address 
“C. F., 1844,”” care Jewelers’ Circular-Weekly. 





WANTED, a comnetent watchmaker, plain en- 
graver, also wait on trade; permanent position 
to the right man. W. F. Antemann & Son, AI- 
bany, N. Y 


WATCHMAKER, clock and jewelry repairer, must 
be good workman, sober, industrious, one who 
can wait on trade; salary, $15. Warren & Aden, 
Paris, Tenn. 








WANTED, first class engraver, one thoroughl 
experienced; steady position and good pay. ‘Ad. 
dress Chas. E. Graves & Co., 42 Madison St., 
Chicago, Ill. 





WANTED, watchmaker; must be first class man, 
able to take full charge of watch work; steady 
—-. J Pe pay. May, 19 N. Broadway, 

fonkers, N. 





WANTED, first class watchmaker, fair oni 
position permanent, good salary; also helper on 
clock and jewelry repairing. Judson png 
Binghamton, N. Y. 





SALESMAN to carry line of up-to-date sterling 
suver in south anu southwest; commission basis; 
chance for a hustler. Address”Box 1285, care 
Jewelers’ Circular-Weekly. 





SALESMAN wanted, to carry as a side line an 
up-to-date line of rings, to sell to retailers for 
the east or south, on commission. ‘“‘J., 1320,” 
care Jewelers’ Circular-Weekly. 





SALESMAN for large retail jewelry house, one 
with a knowledge of watches preferred. Address, 
with reference, J. E. Caldwell & Co., 902 
Chestnut St., Philadelphia, Pa. 





WANTED, first class watchmaker and engraver; 
prefer one who can do jewelry repairing an 
optics; salary $25 to $30 per week and perma- 
nent position. J. Lowinsohn, Birmingham, Ala. 





WANTED, first class, all-around manufacturing 
jeweler and engraver; permanent position to the 
right man; salary $30 per week, subject to raise 
if first class workman. D. H. Keene, Fort 
Worth, Tex. 





WANTED, a first class watchmaker with experi 
ence in railroad watch inspection, in southern 
city; good wages, steady position. Address, with 
references, ‘‘Southern, 1304,”’ care Jewelers’ Cir 
cular-Weekly. 





WANTED, a material man, in the west; state 
age and experience, whether married or single, 
salary expected, and give referencés in your 
reply. Address “‘I., 1346,” care’ Jewelers’ Cir- 
cular-Weekly. 





WANTED, city salesman and Stock keeper with 
preantee of higher position; — exclusive job- 
ing house; central west; position for a 
hustler. Address ue 1230,’ eo Jewelers’ Cir- 
cular-Weekly. 





SALESMAN for largest and oldest established 
jewelry store in the city; must be man of experi- 
ence and good education; position permanent. 
Address, with references, W. F. Fischer & Bro. 
0., Chattanooga, Tenn. 





WANTED, a watchmaker or jeweler, competent 
to take in work and wait on trade; prefer mar- 
ried man; nice store; good wages paid to right 
man. Apply to I. Wartell, 489 Tremont Ave., 
Bronx, New York City. 





FIRST CLASS watchmaker and engraver; splen- 
did position at high salary; city of 16,000; fine 
store, short hours; send sample of engraving 
and references in first letter. J. S. Pfeiffer, 
1826 Broadway, Parsons, Kans. 


TO GO TO Havana next Winter, a young woman 
who understands the retail jewelry business ; 
must be a good saleswoman and of pleasing ad- 
dress; give age and reference. Foster & Ray- 
nolds, 1 Madison Ave., New York. 








WANTED, experienced ring salesmen; 
salary or commission; mention terri- 
tory covered. King, Raichle & King, 
ring manufacturers, Buffalo, N. Y. 





WANTED, first class watchmaker and engraver; 
am railroad watch inspector and must have good 
man to take charge of watch work; steady po- 
sition and good wages; state salary and give 


WATCHMAKER, to commence work Sept. 1, one 
who can deliver the goods on thorough consci- 
entious work; martial man preferred; wages, 
$25 a week to the right man and job permanent; 
no “near workman” need osale. Mack 
Hurlbut, Fort Dodge, Ia. 





WANTED, salesman, calling on the jewelry job- 
bers in southern and western States, to sell on 
commission the latest fad in hat pins, genuine 
Texas horned toads metallized; state territory 
and__ reference. Metallic Reproduction Co., 
North Chicago, Lake County, III. 





WANTED, first class watchmaker, competent to 
take in work and wait on trade; prefer man ac- 
customed to the south; annly at once in own 
handwriting, stating age, experience, salary will- 
ing to accept and references. Gilreath Durham 
Co., watch inspectors, Greenville, S. C. 





FINE watchmaker and expert optometrist, com- 
petent to meet trade pleasantly; full charge of 
test room; pleasant position and good salary for 
first class man only; 15,000 inhabitants; fine 
store; state age (over 30), give references. 
“Georgia, 1296,” care Jewelers’ Circular-Weekly. 





$25 WEEKLY and liberal commission 
for an experienced refractionist and 
edge grinder; permanent position. 
Address, at once, Albert Pfeifer & 
Bro., Little Rock, Ark. 





BROWN & MILLS need a salesman at 
once for the south, on commission, 
high class hand wrought silver and 
genuine stone goods a specialty; es- 





tablished trade. Brown & Mills, 
Providence, R. |. 
WANTED, clockmaker, thoroughly 


competent to repair complicated 
French and Tubular chime clocks; 
none but experienced man need apply; 
a permanent position for good man; 
state salary wanted and references in 
first letter. The J. J. Freeman Co., 
307 Summit St., Toledo, O. 





WANTED, a first class matcher and 
finisher, must be accustomed to high 
grade work and have factory ex- 
perience; to a good hustler capable 
of taking charge of room we can offer 
a steady position; must be sober and 
reliable. Address “L. B., 1286,” 
care Jewelers’ Circular-Weekly. 














Business Opportunities. 








FOR SALE, a jewelry store and plating shop; 10 
years in same place; for further particulars call 
at Room 8, 297 Broome St., New York. 





WANTED to buy, small jewelry and optical store 
in the New England States; send full particulars 
in first letter. Address “E. F. O., 1284,” care 
Jewelers’ Circular-Weekly. 





FOR SALE, jewelry store enjoying good business 
in healthiest and most beautiful city of south; 
small capital from right ao — buy it. J. 
A. Connelly & Co., Richmond, 


FOR SALE, trade shop in good town in middle 

west, splendid opportunity for man with small 
capital; a snap if sold soon. Address “G. S., 
1280,” care Jewelers’ Circular-Weekly. 








GOOD and rare opportunity for manufacturing 
jeweler; thoroughly up to date, fitted shop to 
sell in New York City; one only chance. “A 
S., 1836,” care Jewelers’ Circular-Weekly. 


ONLY JEWELRY STORE in city of 2,500 popu- 
lation, county seat; lights, water works, —_ 
saw mill; stock and fixtures invoice $2,000. Ad- 
dress “fT 1067,” care Jewelers’ Gircular-Weekly. 








FOR SALE, at once, at a sacrifice, a well estab- 
lished optical store, best location in Bethlehem, 
Pa.; reason, sudden death of owner. Appl 


ONLY jewelry store in live New Hampshire 
town of 3,000, with 5,000 to draw from; a pay- 
ing business, $2,000 will handle it; for particu- 

i eae photo address D. E. Gordon, Hillsboro, 


aN. 





FOR SALE, an exceptionally clean and well se- 
lected stock of jewelry, in Bloomfield, Nebr.; 
only one other stock in the city; no better op- 
portunity in the State. Write to E. W. Pohl- 
mann, Bloomfield, Nebr. 





A GOOD opportunity for a man who can invest 
about $5,000 in cash, with a jewelry manufac- 
turer; has trade all over the country and is 
short of capital. Address “E. L., 1350,” care 
Jewelers’ Circular-Weekly. 





CASH FOR STOCKS; send your surplus 
watches, diamonds and jewelry to me 
and get money by return mail; | pay 
highest prices; bank references. Emil 
Noel, 550 E. 46th Place, Chicago, Ill. 

GET QUICK ACTION and immediate 
cash for surplus diamonds and 
watches, liberal prices paid; business 
confidential; National Bank refer- 
ences. H. Schwartz, 903 Heyworth 
Bidg., Chicago, Ill. 


RARE OPPORTUNITY if taken at once, fine 
jewelry store and residence combined, estab- 
lished 18 years, corner store, fine trade, lots of 
repair work, railway watch inspection on two 
roads; first class stand and reputation; leading 
store in city of 18,000, on south short of Lake 
Erie; will sell building and good will, with or 
without stock; this is really a chance ‘of a life- 
time. John W. Ware, Dunkirk, N. Y. 








PARTNER wanted with some capital; established 
jewelry business in west Tennessee town of 
5,000; only jewelry stock; fine opportunity for 
a practical watchmaker and engraver; fine open- 
ing for optician; will sell all or half_ interest; 
not a practical workman myself, having other 
business interests to look after is reason for 
offering this opportunit to a reliable man. Ad- 
dress “C., 1319,” care Vouahare’ Circular-Weekly. 





DO YOU WISH TO RETIRE? Are you 
looking to raise ready cash quick? 
We are ready to purchase your entire 
or surplus stock of diamonds ‘and 
jewelry, no matter how large it may 
be; we also advance liberal cash on 
same; highest prices paid for entire 
stocks; communicate with us before 
consulting others and get quick re- 
turns; communications strictly con- 
fidential. Address Brooklyn Purchas- 
ing Syndicate, 608 Broadway, Brook- 
lyn, N. Y., Telephone, 2328, Williams- 
burg. 








Wanted to Purchase 


WANTED, one power turning lathe in good con- 
dition. Kernel & Zink, 18% N. Meridian St., 
Indianapolis, Ind. 











WANTED, | fixtures, second hand oak wall and 
counter cases; send full description, photo if 
ossible, and lowest cash price. Jas. K. Steb- 
bins & Son, Ashtabula, O. 





WANTED, for cash, a fine grade chro- 
nometer, a seconds-regulator, large 
size trial case, ophthalmoscope and 
other optical instruments, also a 10- 
foot wall case, two 6 x 2-foot counter 
cases and tables to match, gold sig- 
net and wedding rings, small silver- 
ware, etc. The Zyloloid Co., 962 
Amsterdam Ave., New York. 








Exchange. 


FOR EXCH. ANGE, fine stock a watches, dia- 
monds, jewelry and sterling silverware, for real 
estate; clear of debt preferred; write what you 
have, price and _ particulars. Address “‘Jew- 
eler,” 327 James St., Syracuse, N. Y. 











references first letter. A. E. Oyster, Alliance, O. 





y E. 
Goldensky, 1705 Chestnut St., Philadelphia, Pa 








(Special Notices continued on page 114.) 
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Special Notices. 


(Continued from page 113.) 


For Sale. 














FOR SALE, three, hardwood, oak finished, cloth- 

covered tables, adapted for displaying jewelry. 
The James E. Blake Co., 37 Maiden Lane, 
New York. 





CHE: AP, one dozen real comfort finger piece eye- 
‘ glass mountings, assorted sizes, cost $12; will 
send prepaid for $8. R. C., 504 U. B. Build- 
ing, Dayton, O. 





FOR SALE, a genuine Chicago Watch Tool Co. 
modern outdoor electric flasher watch sign, com- 
plete with written guarantee, at a bargain. Ad- 
dress “A. G., 510,” care Jewelers’ Circular- 
Weekly. 


TWO HAND rolling mills, one flat, rolls 4 x 2% 
price $20; one plain ring and flat mill combined. 
three rolls, price $15; watch glass cabinet and 
glasses, $15 .ddress W. Zimmerman, 81 Mont- 
gomery St., Poughkeepsie, iH. @: 








FOR SALE, cheap, eight plate glass, birch, ma- 
hogany finished ten ft. show cases, mirror back, 
with tables to match; also one solid mahogany 
plate glass center display case, 8x6x2%4 feet, 
with marble base; all in good condition. Emil 
H. Leffert, jeweler, Council Bluffs,. Ia. 





FOR SALE, one Hardy 20th Century ophthal- ° 


mometer with raising table, with trans-illuminated 
electric wires; never used over six times; outfit 
cost $92; first draft for $65 gets it; one De Zeng 
luminous ophthalmoscope with pocket battery in 
calfskin case, cost $20, first draft for $12 gets 
it; never used a dozen times. Mack A. Hurlbut, 
Fort Dodge, Ia. 











To Let. 


TO LET, desk room and part of office, elevator, 
safe, telephone, no office boy required. Room 
54, 7 Maiden Lane, New York. 


PART OF OFFICE to let, suitable for watch- 
maker, chaser or diamond dealer; very li 
. Rossi, Room 5, 20 Maiden Lane, New 











York. 








Miscellaneous. 


FIRST CLASS watchmaker wants good trade 
work. “H. B., 1334,” care Jewelers’ Circular- 
Weekly. 


PORTRAIT MINIATURES copied from any 
geste on watches, dials, brooches and lockets. 
or game Engraving Co., 45 Maiden Lane, New 

ork, 























Practical Course in 
Adjusting 


Published Price, $2.50 
Special Reduced Price, $1.50, Postpaid 


All Jobbers, or 
Jewelers’ Circular Publishing Co. 








Whiteley’s Coloring Board 


A neat, com 
arrangement va- 
ge sized a 

‘or 

range of wale. 
The best Jewelry 
Houses have used 
this Board for 
years for stripping 

Cc ; 

grep every satis- 
action. For direct 
current only. 


Write or Cait at WHITELEY’S 


652 JOHN STREET NEW YORK CITY 











has ever been received from the users 
of R. & L. Watch and Clock Oils. 
Thousands of watchmakers and jew- 
elers all over the United States have 
found it to be the finest oil ever put 
on the market. Will not gum, cut or 
blacken pivots. 
TRY iT § Send 25c. to your 
® jobber for a bottle. 
M. Sickles & Sons, 
Philadelphia 
Swartchild & Co., 
Chicago 
Nordman Bros. Co., 


n Francisco 
D. C. Percival & Co., 


Boston 
Chas. May& Son, Boston 
Daniel Pratt's Son, 
53 Franklin St., Boston 
Su: &C 





H. S. Meiskey Co., 
Lancaster, Pa. 
E. & J. Swigart, 
Cincinnati, Ohio 
Hammel, Riglander 
& Co., New York City 
E. L. Deacon Jewelry 
Co., Denver, Colo. 


Edwards & Sloane Jewelry Co., Kansas City, Mo. 


RANLETT & LOWELL CO. 
Sole Manufacturers 
Jewelers’ Bidg., Boston, Mass. 














THE WASHBURN 


SECURITY - MAGIC NUT 
Autematic Holder for ear studs, scarf-pins, 


for all sizes of scarf- oe. 
pin wire. Guaranteed. 


EAR WIRES 
for unpierced ears. 


SAFETY CATCH 
For Brooches, etc. 
Can be be applied to any 
work = See pin tongues 
are 


Open. 
Pasestetion ‘Ciracier on Application. 


Pearl Drilling and Adjusting a Specialty. 
Special Order Work and p Ee my 


Cc. IRVING WASHBURN, 12-16 John Street, N.Y. 


THE GREAT AMERICAN 
JEWELRY CATALOG 


Is a publication of real practical value: 
it truthfully illustrates those lines of 
merchandise; best adapted to the needs 
of the Jewelry Trade; its reliability is 
unquestionable. 


SAPETY 

With implicit confidence you can use 
it when ordering goods; it insures you 
against deception; remember, for every 
dollar’s worth of merchandise you buy 
you are obtaining positive, intrinsic value. 

Write for this catalog; it means much 
to you. 


THE OSKAMP-NOLTING CO. 


Mammoth Wholesale Jewelers 
411-413-415-417 Elm St.. CINCINNATI, OHIO 


























eK eres a, 


+ 


_ aa 











August 1], 1909. 


THE JEWELERS’ CIRCULAR—WEEKLY. 





115 














J 


iL il 















(im wHIGh 1S CONTAINED A LIST OF THE LATEST Pat 
CaTS® GRANTED BY THE UNITED STATES AND GREAT 
SRITAIM, THE UNITED STATES PATENTS THAT HAVE 
creer D AND THE REGISTERED TRADE-warks. 


UNITED STATES PATENTS. 








PUBLISHED JU Y 27, 1909 
929,023. CLOCK CASE. Cuartes E. 
New York. Filed Nov. 13, 1908. 
462,373. 
A clock case comprising in part a dial formed in 
independent and separable «-ctions, each of 


SANFORD, 
Serial No. 


two 


° fk. o 
* 55 

a 
wey « = 
ao + Tay, isc i 


| i eee 


said sections being constructed and arranged to 
slide in and out of said case and independently of 
the other. 


q 
7" " 


























929,024. CLOCK. Cuartes E. Sanrorn, New 
York. Filed April 21, 1909. Serial No. 
491,247. 


The combination with a clock case, provided with 
a pivot, of a supporting frame rotatably mounted 
on said pivot, means for securing said supporting 


























frame in its different adjustments, a clock mech 
anism hinged to said supporting frame, an arbor 
carrying clock hands and forming a part of said 
clock mechanism, said arbor being in axial] align- 
ment with said pivot. 
929,069. ELECTRIC-LIGHT-CONTROLLING 
DEVICE. Artuur L. Woop, Jacksonville, 
Ill. Filed July 8, 1908. Serial No. 442,463. 
The combination with a clock dial and meéchan- 
ism, and a spindle operated by said mechanism, of 
an arm mounted en said spindle, a wheel carried 














electric terminal 
















spindle, and means carried by said wheel for mak- 

ing contact with said terminal. 

929,149. HAT-PIN. Joseru A. Martens, Corona, 
S. D. Filed Aug. 18, 1908. Serial No. 
449,015. 

A hat-pin, circular in cross-section at its pointed 
end and provided with a perforation in its pointed 
portion, in combination with a guard comprising 
a rigid, central, socketed portion open at one end 
and ‘closed at the ohter erid; a guard surrounding 


A! 
a 
* @ 


the socketed portion, a spring-latch carried by 

the socketed portion and extending into it and 

which is adapted to enter the perforation in the 

pin when the latter is inserted in the socket and 

abuts against the closed end thereof. 

929,227. TIME-RECORDER. James F. 
Syracuse, N. Y. Filed May 10, 1904. 
No. 207,258. 

In a workman’s time-recorder, a time printing 
device and operating means therefor, in com- 
bination with mechanism brougnt into action by 
said means at each successive printing operation 








RIELy, 
Serial 























by the same workman after the first registration 


to shift the printing device and thereby cause suc- 


cessive impressions by the same workman to be 
made at different points. 
929,269. ELECTROMAGNET FOR CLOCKS 


AND MOTORS. Carotus Arno_tp, Hamburg, 
Germany. Filed May 11, 1908. Serial No. 
452,315. 

In an electromagnet for small motors and for 


driving electric clocks, a resistance tor the recep- 
tion or absorption of the effects of induction set 
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up in breaking the circuit, said resistance being 
arranged in the form of an inductionless double 
coil of opposite directions upon the magnet coils 
directly. , 





on said arm and having spokes, a series of pins 
arranged in the path of the spokes of said wheel, 
an imsulated 


supported by said 





920,228. TIME-RECORDER. James F 
Syracuse, N. Y. Filed July 17, 1906 
No. 326,620. 

In a workman’s time-recorder of the class des- 
cribed, the combination with a rotary printing ele- 
ment and a clock rotated support for the record 
sheet, one of the parts being movable axially, of a 
rotatable manual for rotdting said support, said 
manual having an independent movement, and con- 
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nections between said manual and one of the parts 
whereby the independent movement of the manual 
shifts said movable part axially, mechanism for stop- 
ping the axially movable part at different distances 
from its starting position by each successive print- 
ing operation by the same workman, and additional 
stop mechanism brought into action by the first 
named stop mechanism to relieve the strain upon 
the latter. 
929,340. ALARM-CLOCK, Ermer E. Srocxron, 
Bristol, Conn., assignor to the E. Ingraham 
Co., Bristol, Conn. Filed Jan. 22, 1909. Se- 
rial No. 473,739. © 
In an alarm-clock, the combination with a cir- 

















cular sheet-metal case, of a bell arranged within 

the sctme, and sound-holes located in the vertical 

plane in position to let out the sound of the bell. 

929,360. FOUNTAIN-PEN. Heaton H. Waricurt, 
West Haven, Conn. Filed March 11, 1908. 
Serial No. 420,378. 

The combination with a fountain-pen formed at 
its forward end with an enlargement and with a 
constriction at the base thereof and provided with 
a flexible ink sack projecting from its outer end, 
and with a cap for the protection of the said sack; 
of a cork having a pen-receiving hole formed witb 








a flexible edge located in the plane of the top of 
the cork and entering the constriction at the base 
of the enlargement at the forward end of the body 
of the pen to form an ink-tight point between’ the 
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pen and the cork when the pen is to be filled, 
whereby by inserting the enlargement of the pen 
into the pen-receiving hole of the cork and turning 
the ink-bottle upside down and manipulating the 
ink sack the ink may be drawn trom the bottle 
into the body of the pen. 

929,414. COMBINED MATCH-SAFE AND 
CIGAR-PERFORATOR. Artnur L._ Enrs- 
KINE, Charleston, W. Va. Filed Feb. 16, 
1909. Serial No. 478,157. 

A device of the character described, comprising 
a body portion, a hinged closure therefor, and a 
perforating device, said perforating device consist- 
ing of a slidable rod supported in hangers depend- 
ing from the under side of said closure, said rod 
having one end bent at an angle with its terminal 











arranged contiguous to the under side of said 
closure and pointed, said closure having an aper- 
ture arranged contiguous to the pointed end of said 
rod, the opposite end of said rod being also bent 
at right angles in a horizontal plane, and having 
said right angled portion extending laterally 
through said closure, said closure having a slot 
receiving the latter right angled bent portion of 
said rod, and a resilient member applied to said 
rod of said perforating device and delivering its 
pressure upon said rod. 

929,531. DEVICE FOR CONVERTING ORDI- 
NARY CLOCKS INTO CLOCKS WITH 
ELECTRIC DRIVING MEANS. Avecust 
Anpers, Charlottenburg, Germany. Filed 
June 19, 1908. Serial No. 439,296. 

In clock provided with arrangements for con- 
verting mechanical operating means into electrical 
operating means, the combination with an armature, 
electromagnetic means for operating the armature, 
a lever connected with the armature and provided 














with a cross rod, a pair of levers, resiliently sup- 
ported abutments 9 and 10 on the respective levers, 
the driving shafts of the striking and the moving 
works being provided with a carrier loosely 
mounted thereon, a ratchet on each of said car- 
riers, ratchet wheels connected with the said 
works and operated by said ratchets, and adjustable 
rods connecting said abutments with said carriers. 


929,535. SWIVEL. Josern S. AvoGustiINe 


Taberg, N. Y. Filed Sept. 24, 1908. Serial 
No. 454,625. 
A swivel comprising a saddle and a loop remov- 


ably mounted on the saddle, and means mounted 
on the saddle and normally retaining the loop 
mounted on the saddle. 
DESIGNS. 
$0,171. BADGE. Jurtus E. Curtis, Tacoma, 


Wash. Filed May 24, 1909. Serial No 

498,118. Term of patent 3% years. 
40,172. MEDALLION OR SIMILAR ARTICLE. 

Annette B. Tessas, New York. Filed May 


22, 1909. Serial No. 497,814. Term of pat- 
ent 3% years. 

40,175. HOLDER FOR POCKETBOOKS. Jo- 
sePpH Basst, Hoboken, N. J., assignor to 


William Schimper & Co., Hoboken, N. J. 
Filed May 29, 1909. Serial No. 499,254. 
Term of patent 3% years. 

40,174. HOLDER FOR POCKETBOOKS. Jo- 
sePpH Basst, Hoboken, N. J., assignor to 


William Schimper & Co., Hoboken, N. 
Filed May 29, 1909. Serial No. 499,253. 
Term of patent 3% years. 


UNITED STATES TRADE-MARKS. 


[The following trade-marks have been adjudged 
entitled to registration under the Act of Feb. 20, 
1905, and are published in compliance with Sec- 
tion 6 of said act. Said section provides: 

“Any person who believes he would be damaged 
by the registration of a mark may oppose the same 
by filing notice of opposition, stating the grounds 
therefor, in the Patent Office, within 30 days after 
the publication of the mark sought to be registered, 
which said notice of opposition shall be verified 
by the person filing the same before one of the 
officers mentioned in Section 2 of this act. If no 
notice of opposition is filed within said time the 
commissioner shall issue a certificate of registra- 
tion therefor, as hereinafter provided for.” 

Marks which are stated to have been “Used 10 
years” are registrable under the last proviso of 
Section 5 of said act, which is as follows: 

“And provided further, that nothing therein shall 


prevent the registration of any mark used by the 
applicant or his predecessor, or by those from 
whom title to the mark is derived, in commerce 
with foreign nations or among the several States, 
or with Indian tribes, which was in actual and 
exclusive use as a trade-mark of the applicant or 
his predecessor from whom he derived title for 10 
years next preceding the passage of this act.’’] 


PUBLISHED JULY 27, 1809. 
No. 42,861. (CLASS 27. HOROLOGICAL 
INSTRUMENTS.) Bawo & Dorter, New 
York. Filed June 5, 1909. 


iM 


Particular descr.ption of goods.—Clocks. 
TRADE-MARK REGISTERED, JULY 27, 1909 
74,642. CERTAIN PRECIOUS-METAL WARE. 
Wesster Co., North Attleboro, Mass. 

Filed Feb. 18, 1909. Serial No. 40,628. Pub- 
lished May 25, 1909. 


BRITISH PATENTS. 


(ABRIDGMENTS OF SPECIFICATIONS, 1908, From The 
Illustrated Official Journal.) 


ISSUE OF JULY 17, 1909. 


6,562. CLOCKS. British THomson-Hovuston Co., 
London—(G. H. Rupley, Schenectady, N. Y., 
U. S. A.). March 24. 

Winding Mechanism.—The mainspring in a bar- 
rel 20 integral with the first wheel 21 of the clock 
train is wound up by an electromotor 10, which is 
geared to the barrel arbor 14 by a train 12 to 15. 
The second arbor of the clock carries on an in- 
sulating-sleeve 29 a drum made partly of metal 25 
and partly of insulating-material 30, Fig. 5, and 
on this drum is a loose wheel 27 which is geared 
to a wheel 26 on the barrel arbor and carries a 
bent spring contact-finger 36 to feel the drum. As 
the mainspring runs down, a spiral rib 31 sepa- 
rating the two parts of the drum keeps the con- 


FiG.9. 


tact-finger on the insulating-part, but eventually 
lets it escape from one end to the conducting-part. 
The winding-up which then ensues proceeds till 
the finger has run round in the same direction to 
the other end of the rib, from which it springs 
again to the insulating-part. If the current is not 
applied, the unwinding proceeds further, and a 
spiral thread 34 on the metal part of the drum 
guides the finger to.a stop 35. If the clock is 
driven from the winding-arbor without a ‘barre! 
the contact-finger, like the mainspring, is attached 
to the framework, and the armature of the motor 
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is shifted into gear with the winding-train by an 
electromagnet, arranged in the moror circuit. 
Maintaining Power.—Where a train is driven 
from a mainspring F without a barrel, one of the 
pinions p is loose on its arbor, but is connected 
thereto by a helical spring M, and is prevented 
from reversing by a ratchet N and pawl P. 
6,709. FASTENINGS FOR BRACELETS, ETC. 
J. G. Hastenurst, Weston-super-Mare, Lon- 
don, March 26. 
Relates to fastenings for mnecklets, bracelets, 
chains, etc., of the type in which a headed stem 
enters the wide part, and is drawn into and se- 


FIG.4. c2_ d =" 


cured in the narrow part, of an open wire frame. 

The sides c of the frame are brougnt close together 

at d, between the parts c', c®, to give a spring 

locking action, and the part c® is wrned up nearly 
at right-angles to the rest of the frame. 

Applications filed July 5, 1909, to July 10, 1909. 

15.588. CIGARETTE HOLDER. Orro Pr1z, 
London. 

15.722. ADJUSTABLE CARRIER AND STAND 
FOR SERVICE SPOONS AND FORKS. 
Witnetm KaurMann, London. 

15,796. SAFETY LOCKET. Samver T. Rupcez, 
SwINDOoN. 

15,814. PIN-POINT PROTECTORS. 
WALL, Birmingham. 

16,054. HAT-PIN. Artuur T.*Hornsy, London. 

16,006. IMPROVEMENT IN THE STEMS OF 
HAT-PINS AND THE METHOD OF 
THEIR ATTACHMENT TO THEIR 
HEADS OR ORNAMENTS. Cuartes Suut- 
TLEWoRTH, Birmingham. 

15,716. HOLDER FOR TOOTHPICKS, 
MATCHES AND THE LIKE. Max Pasz- 
KOWSKI, London. 

Complete specifications accepted July 14, 1909. 


THOMAS 


14,071. CLOCKS. Herscuepr. 


14,362. METAL HANDLES FOR TABLE CUT- 
LERY AND OTHER LIKE HANDLES. 
HATFIELD. 


14,574. CLOCKS. Parker. 

16,087. FOUNTAIN-PEN. Hovston. 
1909. 

2,001. FOUNTAIN-PEN. Ferris. 

2,771. CIGARETTE, CIGAR, CARD, FUSEE, 
OR SUCH LIKE CASES. Francis. 
7.520. BALANCES OF WATCHES AND 

CLOCKS. Joye. 
9,930. SPECTACLES. Bain & Newsovp. 





UNITED STATES PATENTS THAT) 
HAVE EXPIRED. 


[Reported especially for THe Jewerers’ Crrcv- 
LaR-WeeELy by Davis & Davis, Patent Attorneys, 
New York.] 





Patents expired, Aug. 2, 1909. 
479,907. EYEGLASSES. Jonn Currin, South- 
bridge, Mass. 
479,930. WATCH CASE PENDANT. Everton 
J. Arricx, MacConnellsville, O. 


480,045. TRAY FOR JEWELERS. Henry B. 
Sommer, Philadelphia, Pa. 
480,066. COFFEE-POT. Rosert G. Brown, 


Kansas City, Kans. 
480,080. INTERCHANGEABLE-INITIAL FIN- 
GER-RING. Joserpn H. Finx, New York. 
480,143. POCKETBOOK OR PURSE. Ernst 
Scunopp, Brooklyn, N. Y. 
480,217. BUCKLE. James Srovett, \, aterbury, 
Conn. 
Designs issued July 30, 1895, for 14 years. 
24,509. SHANK FOR LINK CUFF BUTTONS. 
James E. Hits, Brooklyn, N. Y. 
24,510. LINK CUFF BUTTON. James E. 
Hitts, Brooklyn, N. Y. 
John C. Dunn, Elizabethton, Tenn., has 
sold out to G. Loven, who will continue the 
business. 











Business Procedure Required of Ameri- 
can Merchants Dealing With Brazil. 
Vice-Consul Dirk P. De Young, of 

Santos, gives three pointers which he says 
cannot be too frequently and persistently 
impressed upon American exporters seek- 
ing to establish a permanent and profitable 
trade in Brazil. These matters are often 
neglected and generally cause more or less 
annoyance, loss of trade, and sometimes 
loss of money. He outlines them as fol- 
lows: 

When possible, exporters should miak¢ 
such arrangements with the consignee that 
the latter assumes the responsibility and 
expense of clearing the goods at the port 
of arrival. If it be impossible to do so, 
they should make a careful study of the 
Brazilian tariff schedule, so as to be able 
to classify their goods in an intelligent mat- 
ner, avoiding excessive taxes. There is no 
end to the trouble American exporter? 
cause by utter ignorance of how to classify 
their own goods under the Brazilian tariff 
schedule, and by failing to transmit the 
necessary documents for clearance. Only) 
recently an American manufacturer of post 
cards sold 2,000 cards to a local merchant 
and, because they were poorly classified, a, 
duty of 500 per cent. on the New York’ 
price was levied against them. This might 
have been 200 per cent. less than he classi- 
fied them as mere printed matter. 

Other articles are now being held up at 
the customs house here, with storage 
charges against them for more than they 
are worth, because the shipper, or his 
broker in New York, did not send along 
the necessary shipping documents, without 
which it is impossible to clear the goods. 
The exporter referred to writes letters 
blaming che consignee, when his, or his 
agent’s, negligence is entirely to blame for 
the unfortunate incident. When goods are 
not marked plainly, in a manner which 
leaves n» doubt as to what they are, the 
highest possible tax is always levied and, 
if not marked correctly, an additional tax 
is imposed in the nature of a fine. If these 
regulations seem severe, the way to avoid 
their penalty is to obey them. 

American exporters should, by all means, 
not neglect to’ place a 5-cent stamp on all 
letters to Brazil. There are countries to 
which letters are carried for 2 cents, but 
not in South America. It is the source of 
considerable humiliation to those repre- 
senting American interests in foreign lands 
to know what a large per cent. of Ameri- 
can letters arrive at the local post-office 
short paid. The error is not generally 
made by European exporters, and it tends 
to cheapen the appearance of American busi- 
ness methods. The managers of American 
exporting houses are not doing this inten- 
tionally, but by neglecting to see that 
stenographers or errand boys, whose duty 
it is to stamp the letters, does it, they 
get the criticism at this end of the line. 

The overdue charges here for the regular 
5-cent allowance is generally 240 reis 
(about 7 cents), but since they can not 
change the 100 reis at the office, 300 rei: 
(9 cents) is always charged. This 9-cent 
overdue charge added to the 2-cent stamp 
used in the first place makes 11 cents for 
the letter, when it could have been carried 
by a 5-cent postage stamp. A short-paid 


.Royal Arcanum, of Providence. 





letter always has a negative effect when 
soliciting trade, and besides damagaing 
one’s interests it reflects upon American 
business methods in general. 

Not all brokers and merchants are re- 
sponsible, therefore great caution should be 
exercised to avoid bad debts. This is as 
true of home brokers as it is of those at 
the foreign port. There are, however, a 
lot of reliable brokers, both at home and 
abroad, and accurate rating can be had 
from those here by writing to the leading 
banking institutions of Santos. Consular 
officers are, of course, always ready to as- 
sist those who get into difficulties, but if 
a little more care were exercised by ship- 
pers many pitfalls could be avoided. 





Death of Browning B. Nickerson. 

Provipence, R. I., Aug. 2.—Browning B. 
Nickerson, treasurer of the Roger Williams 
Silver Co., died late yesterday afternoon at 
his home, 33 Francis St., this city. Mr. 
Nickerson’s illness dated from February 
last, but he had only been confined to his 
bed a few days. 

Browning Baker Nickerson was born in 
South Dennis, Mass., Jan. 21, 1857, and 
was, therefore, in his 53d year. He was 
the son of Ira and Abbie Nickerson, both 
of whom came from the best-known and 
oldest. families on Cape Cod. He was 
brought up at Cape Cod and lived there until 
he was 17 years of age. At that age he 
decided that Providence offered excellent 
opportunities for advancement to a young 
man, so he came to this city. He had 
little trouble in securing a position, and 
steadily advanced until he became head 
clerk for George L. Stetson, who kept a 
notion store on South Main St., a quarter 
of a century ago. After leaving Mr. Stet- 
son he went with the Spicer & Peckham Co. 
as bookkeeper, and remained with that firm 
for 18 years, or up to the time of its dis- 
solution. 

In 1905 he became associated with the 
Bannigan Rubber Co., and because of his 
business and executive ability he was soon 
made confidential man and then financial 
secretary for John J. Banigan. He took 
the position of treasurer of both the Roger 
Williams Silver Co. and the Daggett & 
Miller Co., which he held up to the time of 
his death. 

Besides being prominent in business af- 
fairs Mr. Nickerson was also active in 
church matters. For many years he was 
one of the most prominent supporters of the 
Hope St. Methodist St.. Church, holding the 
position of church treasurer until he re- 
signed to affiliate himself with the Mathew- 
son St. Methodist Church. He was a mem- 
ber of Rising Sun Lodge, A. F. and A. M., 
of East Providence, and of Unity Council, 
He leaves 
a widow and one son. 


The stock of Walter S. Riddle, Guymon, 
Okla., was recently attached. 

The business of the late J. B. Courtright, 
Port Jervis, N. Y., was purchased recently 


-of the administratrix by Joseph Stuhlbach, 


of Stafford Springs, Conn., who will shortly 
take up his residence in the former place. 
The new purchaser is a practical watch- 
maker and will continue the business at the 


old location, with a complete line of stock. 
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Railroad 
Trade 


ONTROL the railroad trade in your district and you are assured of a 

good business. The duties of railroad men require them to have a 
correct and durable watch. 

It is also true that other trade follows railroad trade, because the patron- 

age of railroad men at once stamps-your stock as re/iah/e. The Railroad 


Elgin 


is designed especially to meet the requirements of the railroad man. The silver finish 
metal dial is most popular because the faintest ray of light illuminates it. This is the 
only metal dial made with 77/azd figures of hard ename/. Some prefer the white 
enamel dial. 

The Railroad Elgin is the thinnest 18 size watch made. It is timed and cased 


at the factory, and will run longer on one winding than any other railroad watch. 


Another sales factor is E/gim prestige; for the Elgin is the most popularly 
known watch in the country, oe this particular Elgin is everywhere recognized as a 
standard railroad timepiece. Advertising in railroad magazines is familiarizing it 
among railroad men who are anxious to see it and who are asking for the Elgin with 
the “49 silver dial” or the “49 enamel dial.” 


You can’t control the railroad trade with a poor watch; but you cam with the 
Railroad Elgin. Write to your jobber or to the company direct for prices. 


These are the four grades and established retail prices as advertised : 





GRADE 20 Year GOLD-FILLED 25 Year GOLD-FILLED 
VERITAS 23 JEWELS $46.00 $48.00 
VERITAS 21 JEWELS $43.00 $45.00 
FATHER TIME (Veritas MovEL) 21 JEWELS $38.00 $40.00 
B.W. RAYMOND “ 7 18 JEWELS $34.00 $36.00 


ELGIN NATIONAL WATCH COMPANY 
Factories: Elgin, [ll., U. S. A. 


New York Office, 15 Maiden Lane General Offices, 131 Wabash Ave., Chicago 
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Built by Charles II, in 1672, and Since Known as the Mariner's Standard Clock. 


The Astronomical Observatory at Greenwich. | 
. Rents | 
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F we turn to a map of London we shall 

easily find, on its southeastern borde-, 
where the Thames in a bold turn, bends in 
horseshoe shape southwards, the name of 
Greenwich (pronounced Grinitch, both syl- 
lables short). It is one of the numerous 
suburbs of London. In the map of Green- 
wich, we should readily find the park bear- 
ing the same name. It embraces a rolling 
territory, and on a hill about 300 feet high 
stands the building that has made Green- 
wich one of thé best known names in the 
world. Our illustration shows it; it is the 
Greenwich Observatory. 

If we designate all the devices that serve 
for the observation of the heavenly bodies, 
observatories, says the Deutsche Uhrmacher 
Zeitung, ancient peoples, of the hoariest 
antiquity, have possessed observatories 
But here a distinction must be made. What 
we understand now-a-days as an observa- 
tory is a building equipped with the most 
modern apparatus for the searching of the 
heavens. These apparatuses only became 
gradually possible after the discovery of 
optical lenses and the perfection of metal 
working in the way of technical precision 
The history of observatories, as we under- 
stand the term now-a-days, may be traced 
to the Observatory at Paris, built between 
1664 and 1672. Nevertheless, the Green 
wich Observatory, built by Charles IT. in 
the year 1672, was the first that was, from 
its inception, correctly constructed. It was 
very liberally equipped with all the nec 
essary instruments, and has maintained its 
pre-eminence, although the mists and fogs 
that so frequently envelop the great city 
in their gloomy mantle have-long greatl\ 
restricted the field of its utility, just as 
the Berlin Observatory, located in the cen 
ter of the city, suffers from the veil of 
mist that hangs over the sea of houses. 

It is an ancient fame on which the ob- 
servatory near London still draws. None 
of the discoveries that have evolutionized 
astronomy has emanated from it, but, as 
the first astronomical observatory of the 
leading maritime nation of the civilized 
world, it became the mariners’ standard 
clock, and has so remained until this day. 
From Greenwich are reckoned the 360 
meridians of longitude, which the 
geographer, the astronomer and the mari- 


ner pictures to himself as described on tie 
globe like the seams in a peeled orange. 
At right angles to these are the degrees 
of latitude and with the aid of their instru 
ments and the heavenly bodies, the seaman 
locates himself in regard to the invisible 
network in a manner that is to a landsman 
an incomprehensible riddle. Is it not as 
tonishing how the ocean steamships ply- 
ing between Etrrope and America, although 
they do not run in tracks, follow constantly, 
with such slight deviation, the same roads 
that they must long since havé worn broad 





THE FAMOUS GREENWICH OBSERVATORY. 


highways over the ocean but for the na- 
ture of water, which in the next moment 
completely obliterates their tracks? 

To have been first to lay out the means 
whereby, in regularity and safety, the mari- 
ner can sail and steam on his course, hds 
been the most valuable service rendered by 
the Greenwich Observatory. Inasmuch as 
the meridian is permanent and cannot be 
removed from it, the principal purpose of 
the institution now is to furnish England 
with the correct time. Only for Central 
European Standard time another meridian 
was sought that would ke really central to 
Europe, and not-on its edge, and resulted 
in the selection. of the meridian 15 degrees 
east of Greenwich, which passes approxi- 
mately through Stargard and Lorlitz. 





As the illustration shows the observatory, 
it has probably not always appeared. But 
the main features of the severe old Eng- 
lish style are still predominant. Groups of 
trees somewhat modify its severity and give 
it the air of a villa dominating the crest 
of the hill. Only the great clock, facing 
the outlook over the park, indicates that 
behind the walls there is a scientific in- 
stitution. It is doubtful whether the vis- 
itors on the benches on top of the hill, 
while enjoying the view, have any idea of 
the tremendous importance to civilization 
of that which is embodied in the unobtru- 
sive building. 





Strange History of the Watchmaker, Karl 
Wilhelm Nauendorff. 





HIEF Pastor Recke, of Spandau, lately 
gave an interesting lecture on the re- 
markable history of Karl Wilhelm Nauen- 
dorff, the reputed son of Louis XVI. The 
lecture was based on documentary matter, 
and dealt mainly with the period of his res- 
idence in Spandau. Armed with a letter of 
introduction from Le Coq, State Councillor 
and Head of the Berlin police, Nauendorff 
(usually written Nauendorf) migrated in 
1812 from Berlin, where he had lived for 
two years, to Spandau, where he passed 12 
years of his life. He was a watchmaker by 
trade, and received the right of citizenship 
after he had=taken the oath in the pre- 
scribed form, dressed in the uniform of the 
National Guard 

He enjoyed an honorable reputation both 
as a man and as a watchmaker. He sel- 
dom spoke of his claims to royal rank in 
Spandau, only occasionally alluding to them 
when in the company of intimate friends, 
on whose discretion he could rely. When 
he left Spandau in 1882 he was less re- 
served. He gave a dinner to his friends 
and neighbors, at which he said: “Next 
time I hope, as the legitimate King of 
France, to see you at my festal board in 
the palace of Versailles.” Many believed in 
him, and even to-day this helief has not 
quite vanished among old Spandauers 
whose parents are said to have been well ac- 
quainted with him. 

Nauendorff’s first wife. Hanne Hassert, 
died in Spandau on the 15th of September, 
1818; besides the widower. a son, Johann 
Christian Hassert, believed to be the issue 
of a former marriage of the deceased with 
a soldier, is entered in the parish register 
as a survivor. Exactly two months after 
this bereavement Nauendorff married 
again; his second wife was Johanna Frie- 
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WALTHAM WATCHES 


ee 


-( FIFTY YEARS AGO 


m2 denin AY, “APRIL 2, 1859.—The proprie- j 

tors and workmen of the watch factory |! 

feat Waltham were entertained by Gov. 
200) 










i Banks at his residence today. About 
“amen and. women were present. 


From Boston Advertiser, Aptil 22, 1909. 


The Waltham factory had existed five years. Here was the first 
successful effort to realize the dream of Dennison, father of American 
watch-making. Here was the first and only structure in the world 
erected for manufacturing pocket timepieces. Three hundred people 
were employed, the largest number ever assembled in such an enter- 
prise. .General Banks was proud of Waltham, where he was born artd 
where he had worked as bobbin boy in a cotton mill. He found time, 
while Governor of a great State, to greet and encourage the operatives 
of this watch factory, because he believed that they were creating an 
imperishable industry. He lived until the word WALTHAM had sym- 
bolized the perfect watch in every country on the globe. 


In that year, 1859, the total number of Waltham watches manu- 
factured was 12,304; in 1906, the product was 855,000; to-day there are 
16,000,000 in use. The Waltham factory was the parent factory. It is 
now the corner-stone of an industry that gives a livelihood to more 
than 100,000 persons in the United States. In 1859, it was the only 
institution of its kind here or anywhere else; every other watch factory 
came later. The Waltham factory is distinguished by its achievements 
as well as by its age. Waltham watches have always exemplified the 
highest type of watch construction, and public recognition of their supe- 
riority is attested by the highest awards at all the great Expositions 
wherever they have been shown. 


The history of the WALTHAM WATCH COMPANY is the history 
of watch manufacturing on this hemisphere. 
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derike Einert, a girl of 16 from Havelberg. 
She is described as pretty and amiable. 
Nauendorff at that time gave his age as 43, 
but if he was really the son of the French 
king he could not have been more than 33, 
for Louis XVII. was born on the 27th of 
March, 1785. The suppression of his real 
age and the concealment of his name are 
said to have been due to political reasons. 
Neither the parish nor the magisterial reg- 
isters throw any light on the matter. 

The first child of this second marriage, 
a daughter, Johanne Amalie, was born on 
the 3lst of August, 1819. She bore, as was 
discovered later, a striking resemblance to 
the unhappy Queen Marie Antoinette; her 
appearance, as well as that of her father, 
who possessed some of the royal lineaments 
of the Bourbons, made a great impression 
in France at the time. She died on the 
28th of December, 1891, at Messac, in 
France, at the age of 72. 

In addition to the name of the daughter, 
the parish register contains the name of 
Nauendorff’s son, Karl Eduard, born in 
Spandau on the 23d of July, 1821. The lat- 
ter continued to assert his claims to the 
throne of France after his father’s death. 
which took place in 1845. Karl Eduard died 
at Breda. in Holland, in 1883, as the “Duke 
of Normandy.” His son, Capt. Charles 
Louis de Bourbon, like hiS father an officer 
in the Dutch army and possibly the future 
King of France (sic), is living at present 
in Middelburg, Holland. 

It is a remarkable fact that the Royalists, 
nobility as well as priesthood, have always, 
down to the present day, shown the liveliest 
interest in the lives of Nauendorff and his 
family by making constant inquiries at the 
parish offices and municipal courts in Span- 
dau; replies to some of these inquiries 
were sent from Spandau last Autumn. 


The Thinnest Watch. 








HE thinnest watch so far made was re- 

cently turned out in Locle and is a 
timepiece of precision, says an exchange. 
The most astonishing feature, however, is 
that the watch is only three millimeters 
(about an eighth of an inch) in thickness. 
This is veritably a technical work of art. 
We must remember that more than a milli- 
meter must be deducted for the case and 
crystal, so that for the movement itself, the 
pivots, the jewels and the hands but 1.9 
millimeters is left. 

The spring is 0.5 millimeter wide, and 
with this reduced width must operate a 
complicated mechanism, hour, minute and 
seconds hands. How minute must be the 
balance and the delicate escapement con- 
struction! And, after all, the main wonder, 
how exact must it all be made to insure the 
timepiece running true to five seconds in a 
day! A day has 86,400 seconds, and this 
wonderful watch records them with such 
remarkable uniformity that the balance, no 
thicker than a hair, swings regularly back 
and forth and ‘varies but five seconds in 
86,400. 





A dispatch from St. Petersburg says that, 
beginning Aug. 1, the Russian telegraph 
system made use of the 24-hour clock, 
the numerals 12 to 23 being used to desig- 
nate afternoon. 








How Much Wear Is a Consumer Entitled to on .a Time 
Guaranteed Watch Case? 





recent Convention of the A. 








Address of Atsert M. Dugper, President of the Sa ey Watch Works, before the 
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, at Omaha, Nebr 











poe your president, Mr. Archibald, 
wanted me to speak before The 
American National Jewelers’ Association, 
on the subject of “Filled Watch Cases,” 1 
immediately recognized the good that could 
come from a talk upon this subject; in 
other words, the opportunity of a better 
understanding between the retail jeweler 
and the manufacturer upon this all-im- 
portant subject. 

If the present manner of handling guar- 
anteed filled cases continues, in the course 
of time the jeweler will have no sale for 
filled cases, but will only be an agent 
through whom they are sent to the manu- 
facturers for exchange. As the matter 
stands now, a consumer will buy a case 
from a retailer, guaranteed for 20 years, 
and say in 10 years he comes back and 
shows where the case is showing wear, and 
the jeweler concludes to return to the 
manufacturer with a request for a new 
case. Up to this point it is all right, fair 
and regular, but the manufacturer ‘sup- 
plies a new case, guaranteed to wear 20 
more years, and gets absolutely no credit 
for the 10 years’ use that the purchaser 
has had from this case. 

Why would it not be fair for the manu- 
facturer to give the wearer a new case for 
the unexpired term of the old one, but 
bearing an equal amount of gold as the 
original case? This, I think, is a feasible 
plan, and could be worked out successfully. 
I have no doubt but what all manufac- 
turers and retailers would welcome such a 
plan. It certainly would be giving the con- 
sumer all he expected, and, to say the least, 
entitled to. 

There is no other line of businéss in the 
world where a similar condition exists, 
neither is there a manufacturing business 
in the world which guarantees its goods 
and lives up to it as the American filled 
case manufacturer does from the largest to 
the smallest. 

There was an effort made by certain 
manufacturers to pass a law at Washing- 
ton, prohibiting the guaranteeing of filled 
watch cases. The originator of this bill 
claimed it would do away with the “fake” 
cases that are now in existence. But the 
trouble with the proposed law was that it 
did not go far enough—it should have 
made it compulsory to stamp the cases with 
karat mark and decimal thickness of the 
gold. 

If we are to have any legislation on the 
filled case business, my idea of the only 
way that it should be is that the manu- 
facturer should be compelled to put on a 
certain decimal thickness of a certain fine- 
ness of gold for each five years that it is 
guaranteed to wear. For example, a case 
guaranteed to wear for five years would 
have, on the wearing pagts, a rolled plate 
of 10 to 14 kt. gold 1-1000 of an inch; if 
guaranteed for 10 years 2-1000; 15 years 
3-1000, etc., or whatever thickness may be 
determined upon. This would at least in- 


sure quality in watch cases, which is not 
possible to do at the present time. 

There is no business that I can call to 
mind in which the merchant has to be as 
careful of the class of goods he purchases 
as the retail jeweler. He should be con- 
versant with all the trade-marks of reputa- 
ble watch case manufacturers, and buy no 
goods from any one unless he is absolutely 
sure of the integrity of the manufacturer in 
the back of it. 

In support of this statement, I have here 
a watch case and a button of metal that 
was once a watch case, the exact dupli- 
cate of the one I have here. This case is 
stamped inside “Guaranteed 20 years. H. & 
S. Mfg. Co.” After I have read the as- 
sayer’s report I think you will agree with 
me they meant 20 minutes. If anyone can 
tell me who the H. & S. Mfg. Co. is I 
would like to know it, although I know 
the name of the firm who manufactured 
this case. 

The assay of this case is as follows: A 
thin electric plate inside; the outside plate 
is only 8 kt. and the total gold value is 23 
cents. These cases cost me $1.40 each; the 
jobber told me he sold them to me at cost, 
so you see this manufacturer gets $1.40 for 
a case with a gold value of 23 cents, leav- 
ing for making $1.17; and the cost of 
making this case is not more than an or- 
dinary brass case. You can see what a fine 
thing they have out of this as far as the 
monetary end of it is concerned, as there 
is no one to whom you can look to for the 
guarantee in case the purchaser brings it 
back. 

These disreputable cases all have a ten- 
dency to destroy the prices of the better 
and honestly made goods, as you well 
know that no manufacturer can make and 
guarantee a case for 20 years and expect to 
live up to it for $1.40. 

Whenever a traveler offers you any very 
attractive prices on filled cases be sure and 
ask him the question, “Who made them?” 

In conclusion I want to say that I along 
with the rest of the American movement 
manufacturers am thankful to Mr. Archi- 
bald for his fine work at Washington, in 
helping us prevent the importation of all 
these Swiss watches, stamped “Railroad 
Special,” etc., containing 7 jewels and less, 
and stamped “23 jewel.” 





A number of pearls have been found in 
Black River, near Corning, Ark., recently. 
J. B. Bolton, about a week ago picked up 
one which was later disposed of for $2,500. 
Another was found by George Hensley 
which weighs 11 grains. 

Among the provisions of the proposed 
ordinances prepared by a committee of the 
Retail Merchants Association of Hoosick 
Falls, N. Y., is one placing a fee of $10 per 
week for the hawking or peddling of 
jewelry for each person and $5 additional 
for each horse used. No licenses wili be 
issued for less than a week. 
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—— STILL SUPREME —— 


Patek, Philippe & Co. Watches 


, ANNUAL TRIUMPH ACAIN REPEATED 
Nearest to Perfection as yet Reached by Portable Timepieces 








Records of 1908-1909 
KEW OBSERVATORY TRIAL OF WATCHES AND CHRONOMETERS 
mr F*-.F,F & * a, we, iT ot. a 
BEST RECORDS 
GENEVA OBSERVATORY TIMING CONTEST 


The Unique First Prize for Best Average Running between Manufacturers 
with Average 254.68, the highest ever obtained 


6 First Prizes . - ° out of 10 21 Fourth Prizes - - ° out of 30 
14 Second Prizes’ - - . me 18 Honorable Mentions - . = ee 
18 Third Prizes - - - os a 7 Single Mentions - - Py Sa 


MORE THAN ONE-HALF OF THE AWARDED PRIZES 








Awarded Hors Concours (Beyond Competition): Milan, 1906; St. Louis, 1904; Chicago, 1893; Paris, 1900; Paris, 1889; Antwerp, 1885; Zurich, 1883. 
Centennial Exposition: Philadelphia, 1876. ld Medal: Nuremburg, 1905; London, 1885; Calcutta, 1883; Croningen, 1880; Paris, 1878; Vienna, 
1873; Paris, 1867; Paris, 1855; London, 1861; Paris, 1844. Diploma of Honor: Nice, 1888. 





68 Nassau Street, NEW YORK GENEVA, SWITZERLAND 


OMEGA 


The Watch of Matchless Merit 
























The character and quality of this 
watch have stood the test of 60 
years in 67 countries _—:: a. ¢ 












Exclusive factory sales agents 
now being established :: :: :: 




















NEW YORK: 21 MAIDEN LANE 
CHICAGO: HEYWORTH BUILDING 
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Some Phases of the Ethics of the Trade. 





(Address by C, R. Hart, delivered at the recent 
convention of the Illinois Retail Jewelers’ 
Association at Peoria.) 

(Continued from issue of Aug. 4.) 

OW, for the taking in of watches. I have 

»here a price list issued by one of the 
material houses in Chicago which looks 
good to me. It’s a move in the right di- 
rection. Such prices as are commonly 
asked for watch repairs are frightful. The 
amount of work done for which no charge 
is made is appalling; and yet there are many 
here, no doubt, who have been educated to 
think that this is all right. This price list 
for watch repairs is sent out by a Chicago 


material dealer (you undoubtedly know 
who he is, for I understand that every 
jeweler in the State received one). As | 


said, this looks good to me. Only some 
things are not high enough, especially 
cleaning and other things, which we will 
talk about later 

Some of us must be waking up. This 
doing watchwork at half price and even 
less to what should be charged is all non- 
These “can’t” people make me 
tired. Some are always croaking “can’t, 
can't, can’t.” Anything that is suggested 
out of the old regime they are always re- 
peating this parrot-like phrase. 


sense, 


I have been at the business over 30 years 
and have gone through the“inill pretty thor- 
oughly. I am not making this statement in 
any pedantic sense, however, as I presume 
there is not a mar here that has been at 
the business longer than I have, so trust 
you will take what I have to say kindly, for 
I shall talk plainly and it would not be 
strange if some took exceptions to what I 
say. 

I have gone into places where com- 
petitors were half-price men and have won 
out every time on high prices with quality, 
which is always imperative. Of course this 
was years ago. I could stand the work 
and annoyance better and feel more buoy- 
ant than at my age now. But I know 
from past experience that even now I could 
go into any town, were it worth my while, 
and do the same thing over again, only in 
a larger way. What I can do, so could any 
man that has the skill of an artisan and a 
little determination. You say, people won’t 
stand a higher price for watchwork. How 
do you know? Did you ever try it? Did 
you ever stop to think how much men think 
of their watches? How anxious they are 
to have them properly repaired? 

Take your own watch, for instance. Sup- 
pose for some reason you are not able to 
repair it. How would you like to have one 
of these half-price men do it? Oh, yes, 
I know you say all a watch needs is clean- 
ing. A customer brings in a watch to 
have it repaired. To show your superior 
knowledge you open it and with your wise 
eye you peer into its mechanism, and if 
there is any appearance of dirt you say, “It 
needs cleaning. It will cost you seventy-five 

cents or a dollar,” according to what you 
think a customer will stand. 

How did you become a mind reader, and 
since when did your sight turn into an 
X-ray? How could you see the defects in 
the escapement? or the hairspring, or the 
condition of the pivots, or the jewels, es- 





pecially on the lower plate? Funny, isn’t 
it, what wise men we have in this busi- 
ness nowadays! And, is it any wonder cus- 
tomers are suspicious? Then think what the 
watchmaker has to do on account of these 
wise ones. Of course you think this cus- 
tomer is honoring you with the first exam- 
ination of his watch. Incidentally this 
might be true, but generally it has been to 
other repairers, and they may have looked 
it through carefully as any workman should 
do and have made a reasonable price. And 
the customer would be. satisfied did your 
price agree with others, as it should do, 
and which should be an honest price for 
honest work, as prices range in other lines 
of work, for watchwork is of the highest 
type of mechanical art, and it entails more 
experience and greater skill and a continu- 
ous watchful care during the time inter- 
vening between repairs. But, let’s suppose, 
which is not unreasonable, you have made 
the mistake of making a price for cleaning 
when other repairs are necessary, which is 
common and your customer ‘leaves 
the watch. And when your. workman 
takes it down: (or I should hope it will be 
you) and that you had to repair it instead 
of him, and maybe you would learn how 
not to show your wonderful ignorance 
quite so often. 

The following repairs are found neces- 
sary: Three jewels cracked on the lower 
plate, a soft mainspring in the barrel, bal- 
ance pivot bent, the hairspring is out of 
true in the round and flat. Oh, well, you 
say, fix it up. Then go back to the rear 
of your .store and damn that corner up 
there, because it don’t pay. Yes, lots of 
you look upon the corner where the watch- 
maker sits as a necessary evil, and as you 
feel so you advertise. 

You know, that corner where the watch- 
maker sits reminds me of a boy I knew 
who had a dog chained to a kennel. Every 
morning when he went out to feed him, 
and while he was eating he took up an iron 


most 


bar and jabbed him in the ribs to hear him> 


growl. Don’t you think he growled? And 
that’s the way many jewelers do with their 
watchmakers. Only they .don’t want any 
growling heard. 

When they come down in the morning 
and something has gone wrong up at the 
house, or they were out late the night be- 
fore, they take a jab at the dog in the 
Don’t talk to me about that “damn 


corner. 
corner,” as you call it—and I am 
not presuming unwarranted language, 
for I have heard it too many times. 


Let me tell you, gentlemen, you couldn’t do 
any business without that corner, and you 
know it. But this may surprise some of 
you, for you never thought of it*in that 
way, but just supposed you were the 
whole thing. When you go home. you sit 
down and think it over, and use some of 
the grey matter that hasn’t been working 
lately and see what a fool you have been 
for the past 15 or 20 years in many ways. 

You probably never. have figured out 
how much you could have made if decent 
and legitimate prices had been charged. 
Just take your watch book when you get 
home and this new list I wefer to and see 
how much you have lost and how much 
the bench work would have paid had you 
done as any sensible man would do. Oh, 





yes, now some of you would begin to com- 
plain if you had a chance and try to excuse 
yourself and say you’ can’t do that. The 
man across the way only charges a small 
price, and I can’t do otherwise than he 
does. And he says the same thing of you, 
and you never talk the matter over with 
him nor even speak to him when you meet 
on’ the street, do you? 

But let’s look again at the man in the 
corner. You men who have been in the 
business 15 or 20 years I want to talk 
to now. I trust you will take it kindly, 
as I mean it in that way. Oh, well, of 
course, I don’t mean all of you, but pre 
sume there may be at least two here with- 
in the sound of my voice—these are the 
ones ] mean, of course. The others are at 
home, so I am only talking for the benefit 
of these two. And the rest of you are sit- 
ting here sweltering and listening. But 
this is only incidental. 

A good old customer of yours who has 
a fair watch comes in’ and goes way back 
to the safe, leans over the counter so he 
can whisper in your ear that the watch- 
maker may not hear, and he says: ”Jim. 
my watch stopped. I don’t know what’s the 
matter with it.” For pity sakes! who ever 
supposed he did? And how few, even 
watchmakers, know, until after taking 
down a timepiece what they should know 
before putting a price on the work? And 
your customer says in a more audible tone, 
looking sidewise at the man in the corner, 
“Now, Jim, I want you to repair it, for 
you have always done my work right. I 
don’t know about your new man; presume 
he’s good, but I would rather have you do 
the work.” And you are flattered and take 
it in, don’t you, just like a chump, as you 
or anyone else is that does it that way? 

“What fools these mortals be!” said 
Shakespeare. And I have always thought 
he included just such men as I am talking 
about.. Now, what should you have said? 

Let me tell you how I would have put 
the matter for that good old customer of 
yours, and I am not casting any reflections 
on him either, as he is what you have made 
him largely. “Now,:Jim, see here. What 
you say about my work is all right, and I 
appreciate the confidence you have in me, 
but did you ever stop to think there are 
lots more just like you? I have worked 
at the bench for 20 years and have 
done work good as you say. Now I have 
hired a man to take my place; don’t you 
suppose I took pains to get a good one to 
take care of my old customers? Don’t 
you think me capable of telling a good 
workman, and isn’t it to my interests to 
have one of the+ best? Well, I rather 
think so. 

“Now you take your watch up to the 
watchmaker and leave it with him and let 
him examine it, and you come in to-mor- 
row and he will tell you what it needs and 
what the price will be for repairs. And, 
if in the meantime, you need a watch to 
carry, he will give you one that you may 
not be inconvenienced in any way. And 
if your watch is not properly repaired you 
let me know. I am going to do business 
on a little different scale than formerly, 
and I am sure you will appreciate it; and 
you just tell your friends I have one of 
the best workmen I can get and he can do 
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WELL=| HOW GOES IT ? 
Our Traveler Called Upon You Yet? 


He’s on the way, braving the heat and dust of the road, just to show YOU the finest 
line of samples you have ever seen. Perhaps you’re not ready to buy, but we’ll appre- 
ciate it if you’ll give him a hand clasp and a few words of encouragement. 


(Cf ET))) 



















Here’s Just a Pointer 
for You 








Our line shows only improved, up-to-date models, 
new and artistic designs. Prices are lower, profits 
greater, and selling points more numerous than on 
any other medium priced watch on the market. 
Accompanying illustrations are samples. Line in- 
cludes all standard sizes for men and women. 


Prices tines +i to aes Circular Key 
and 6 per cent. Cash Discount 


Orders promptly filled by 


aie rd The New England. Watch Co. 





mae Double Roller Lever os @ Waterbury - . Connecticut PUTNAM — 18 Size 
Gun Met - 700 AND THE LEADING JOBBERS The New Thin Model 
20 Year Gold Filled, Jointed - 1250 Nickel . se es se - - $280 








is the decision of the official 
railroad inspector, if it is a 


The railroad watch 
that stands every 
test—and is especially made 
to meet the exacting re- 
quirements of railroading. 

















OUR SELLING POLICY 


protects the legitimate retail Jeweler. The ROCKFORD WATCH COMPANY sells only 
direct to the retail Jeweler—eliminating the Jobber—and stands pledged neither to sell the 
ROCKFORD Watch to catalog or Mail Order houses or price cutters, or manufacture for 
them a watch under any other name. 


THE ROCKFORD WATCH CO. 


ROCKFORD, ILLINOIS 
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finer work than I ever did, for he has had 
experience in finer watch work than I ever 
had a chance to do.” 

Now, don’t some of you have a spasm 
at the mere idea I have suggested, or think 
should you do such an unheard of thing 
your workman would soon have all your 
customers and would start in business for 
himself, and the corner where you have 
worked so long and the watches hung so 
constantly would be left bare and your old 
customers would buy all their jewelry and 
watches of him. Strange how you can ad- 
mit the value of this corner in cases like 
these, isn’t it? ‘But now let me tell’ vou 
something few of you have discovered. A 
man who has become a proficient workman 
(one who is a natural artisan, and you have 
no business to have any other kind) is a 
poor man for a mercantile business gener- 
ally. And few of these men would have 
any desire to start in business for them- 
selves if their skill could demonstrate their 
ability to earn a good salary where honest 
prices were charged for honest work, and 
where they were not treated like the dog 
I referred to. 

When you hire a man you get a good 
one. What I mean by “good” is the best 
there is; and you say to him something 
like this: ‘Now, my man, this corner is 
yours to run; I am satisfied you have the 
skill and I trust that you have the ability 
to handle this place as it should be. But I 
want to put you right before you start so 
you can do your best. I shall expect you 
to take care of all the watchwork and do 
it in a thorough and workmanlike manner. 
I want you to examine all the watches you 
take in before making a price on them, and 
[ do not wish you to do it while the cus- 
tomer is waiting, for should you try there 
will be times when you would have to ne- 
glect other customers or hurry over the 
movement you were examining and of a 
necessity miss some of the repairs, which 
should never be done. Also the taking down 
of a watch before a customer in your deft 
way would lead some to think there was little 
work to do or that it required little time 
to repair it, as they generally anticipate 
And others who are very careful with their 
watches might think you were careless with 
it on account of your speed, and even on 
this account take it away, fearing that it 


would not be properly handled. 

Of course some customers will be in- 
credulous, and refuse to leave their watches 
should you not examine them while they 
wait. But these you must be patient with 
as they undoubtedly have just cause for 
being suspicious. You may tell them you 
always examine work before taking it in 
and putting a price on it; and that you 
have a number of watches that were left 
yesterday that must be examined first, as 
every customer is treated in the same 
manner it would not be fair to do other- 
wise. Under no _ consideration become 
angry with any customer, for you probably 
know that some of them use these methods 
to find out a good workman—one that is 
all right need feel no rebuff at anything 
they may say. 

“When my old customers come in and 
want me to look over their watches I shall 
always refer them to you and shall intro- 
duce you to them, and you are to take full 





charge of their watch work. When you are 
out to dinner I shall do the same way, and 
watches you find on your bench are to be 
treated in the regular order. 

“T want you to take this list of watch 
repairs and make out your prices in ac- 
cordance with these given here, with a few 
exceptions, such as cleaning, which should 
be charged according to the grade of the 
watch and the care necessary in handling it 
properly. Also you will notice there is a 
little said on this list in reference to true- 
ing and poising the balance, or trueing in 
round or flat of the hairspring, or of re- 
dressing the overcoil of the spring, or of 
adjusting the escapement. This is gener- 
ally considered to be a part of the cleaning, 
and as it is so considered and no charge 
made for it, few take the trouble to do it, 
as watches in general will show. 

“These things you must make a price on 
in your ,estimate, not in accordance with 
the time in which your skill will enable you 
to do them, but as to the value of their 
proper adjustment to a watch. You should 
always remember that the knowledge re- 
quired in this art is not unlike the doctor’s. 
but which also of necessity combines the 
skill of a surgeon. And with this consid- 
eration you will seldom go wrong. Of 
course you understand that when a num- 
ber of things are to be done on a watch 
a reasonable discount from these prices 
here, say 10 per cent., is all right. In 
short, I want you to feel that you’re work- 
ing for my customers and yours, and you 
will find, as I have, that the ones whom 
you may reasonably call customers are the 
ones that appreciate good work, and are al- 
ways ready to pay for it, and that they 
will bring you more work than any other 
method of advertisement, and also make 
customers as well for the store in other 
lines.” ° 

Now this may all seem absurd to you, 
but suppose you take some of this home 
with you and think it over when the 
weather is not so hot as it is here to-day, 
and when some of you are not feeling 
so warm around the collar, and suppose 
some of you should decide to try it, let 
me know the result. 

But, say, get acquainted with that other 
watchmaker across the street. Of course 
he'll think you are trying to find out some 
of his secrets, but he’ll get over that if 
you tell him something about this con- 
vention. What a strange thing it would 
be if the watchmakers and jewelers get ac- 
quainted and do business in a business way 
and give their customers good work at a 
reasonable price. Oh, there are some I 
know who have become partly civilized, as 
in talking with your president not long 
since he told me that while he was out 
on a little jaunt in his motor car he passed 
through the beautiful city of Rockford, and 
saw two competitors in the jewelry busi- 
ness—one was assisting the other in fixing 
up his show window. Now he did not tell 
me so, but I presume he grabbed a-hold 
of the lever, shut off the power and applied 
the emergency brake, and sat there and 
looked at one of the wonders of the 20th 
century. I know I should have done this 
had I been he. Now, don’t some of 
you get excited, or think these men had gone 
daft, for I can assure you they are two 


of the most rational men we have in the 
business to-day. And your president will 
verify the incident. 

I would like to take up this matter 
further, but I have already trespassed upon 
your patience and can assure you that I 
appreciate the courtesy to the full, for this 
is no kind of weather to consider such 
topics as these, however important. But 
this convention has met here, and as those 
two I have referred to are still in the room 
let me take up a few moments longer. Here 
is an incident of recent occurrence: A 
young man had been in the Bradley 
school for some time (and this might have 
been in any other school as well)—I do not 
remember just how long—but he had 
passed through the list up to the finishing 
department and had been in there a num- 
ber of months. He was a careful, steady 
workman, and understood what he went 
over. He was one of those straightforward 
young men you could tie to, and having 
done his work well was desirous of get- 
ting a position, which he did in an adjoin- 
ing State to the one I referred to. 

The jeweler agreed to give him fair 
wages, and when he reached the place he 
found 60 watches waiting for repairs. 
When the work was done, which was in 


‘ proper time, there was little more coming 


in. Then the jeweler tried the quite com- 
mon trick nowadays, telling him he would 
only pay $12 per week. That’s all he was 
worth, some of you undoubtedly think. 
Now I know better. I want to say to 
you gentlemen that he could do work 
which many of you can’t, though you may 
have been at the bench five or 10 years. 
And this is no braggadocio, either. 

You must remember he had the advant- 
age of my experience, which has been for 
the past 30 years, which all students have 
that come to the Bradley, and you might 
should you attend there. So the insinuation 
is groundless. The young man did not 
stay, of course. He has a good position 
elsewhere. The trouble was not with the 
young man; it was with the method of the 
jeweler,whose work was takenin as I have 
intimated before, at less than half price, 
as is always the case where it is not prop- 
erly examined. 

One more incident. and I am done. I 
have a letter which came from a man 
wanting workmen. This is what he said: 


‘“T want a first-class watchmaker, a good 


engraver, one that is familiar with jewelry 
and clock work and that is a hustler and 
a business winner. To such a man I will 
pay fair wages.” Another of those $12 men, 
no doubt! Or, if not to start with, he soon 
would be, as the one just referred to. 
Now, gentlemen, you can’t get men that 
are worth a continental in that way. You 
will have to pay good wages for good 


“workmen, as some of you are willing to 


do, I know. This kind of business is what 
makes it hard to get watchmakers to leave 
the large cities. Unmarried men may take 
a chance, but those with families, never! 
This kind of business is driving good men 
out and letting poor ones in. 

I have only intimated to you in a brief 
way some of the more important things, as 
it seems to me. Others we can thrash 
out through the jewelers’ periodicals. 

THE END. 
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Sessions Clocks 
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Have you seen our new 
oo line of one and eight- 

= day Solid Mahogany 
Inlaid Clocks? 


They are fine sellers. 
We also manufacture 


the best black marble- 
ized wood clocks on 
the market. 


MONTROSE THE SESSIONS CLOCK. CO. 


Nine inches high; two and one-half inch . . 
Pereciain Dials lay lever time; Soia Forestville, Connecticut, U. S. A. 
Mahogany; Genuine Inlaid. New York Salesroom, 37 Maiden Lane 





REPRODUCTION OF THE OLD 


Willard Banjo Clocks 
* 


ELEGANT 
DESIGNS 


SUPERB : 
FINISH 


MADE TO 
LAST 


The pinions are cut, 
hardened and pol- 
ished and plates are 
made of heavy hard 


brass. 
& 





Derry Manufacturing Company 


DERRY, NEW HAMPSHIRE 











IF IT’S A 





TRADE MARK REGISTERED 
IT’S STANDARD 


ROY 





21-23 Maiden Lane, New York 
704 Market St., San Francisco. 


ROY WATCH 
CASE CO. 

















Imperial Westminster Electric 
14-Hour Chimes 


Operated from ANY clock at ANY distance by 10 wet 
or dry batteries. On Exhibition at our salesrooms, 
81 Nassau St., New York. One hundred sets in use. 





Received Diploma and 
Highest Award Medal at the 
Lewis & Clark Centennial 
Exposition, Portland, Ore- 
gon, U.S.A., October, 1905. 


The music of the chimes 
is the same as the famous 
Cathedral Chimes of West- 
minster Abbey, London. 
Makes a quarter-hour Chime 
of any silent or striking clock, converting it into a wonderful outside Chime Timepiece. 

Special Note.— By the old methods, to obtain an Outside Clock Chime Timepiece, and the wonderful volume 
sound, and the sweet, clear tones in the chimes—to be heard on the street at a great distance—they coul 

only be procured at an enormous expense, while these are within the means of every jeweler and occupy very 

little space. Placed in vestibule, or outside of building. Write for particulars and testimonial letters. 


my THE W. GREEN ELECTRIC CO. ni Vore‘uss°x: 








HALL 
CLOCKS 


Harris & 
Harrington, 


12 BARCLAY ST., 
NEW YORK 





Sole Agents to the Trade 
for 


J. J. ELLIOTT & CO. 
LONDON 
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Learn Watchmaking 


_ Refined, profitable labor. Competent men always 
in demand. We teach it thoroughly in as many 
months as it formerly took years. Does away 
with tedious apprenticeship. oney earned while 
studying. Positions secured. Easy terms. Send 
for catalogue. Address 


St. Louis Watchmaking School, st. Louis, mo. 


HOROLOGICAL DEPARTMENT 
BRADLEY POLYTECHNIC INSTITUTE 
Formerly Parsons Horological Institute 

PEORIA, ILLINOIS 
LARGEST AND BEST WATCH SCHOOL IN AMERICA 


We teach Watch Work, Jewelry, Engraving, 

Clock Work, Optics. Tuition reasonable. Board 

and rooms near school at moderate rates. 
Send for Catalog of Information 
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Always Buy Watches of a Retail Jeweler 





A Mail-Order House, Although It May Sell a Good Watch, 
Cannot Adjust It To Your Person. 


N° watch you buy Spuieiitbep 
perfect wy pee atter who mac 
it, bow perfectly Reade wake te 
reputation. A phd time-keeper nst 
be regulated to your person as carefully 
8s a good tailor fitsa coat. In no other 
.. Way can you secufe perfect time’ ~ 4 
* ing service Noone but your jew 
mu do this. Watches you how St 


\. perfect ti 4. ind always ru 
a too fast or too slow The 
ANAM, “Thowsandth pectin the 
q ousandth part in t! 
+ © \, “vibration Gi the deli- 
\\ cate watch bala: 


‘\. gain of « minute and a half each 
\ oe South Bend Watches are 
_ sold only by reliable jewelers. 


.. They are 
\. tail, because South 
%, ‘. Watehesare so good that 








ss " your a 
——_ sa perfect t ne-keeper in one 
man a, very likely wil not keep 
time  ¢ Pali another man s pocket. 
if y poenpnd y a South Bend Watch 
you will know that the watch you 
ean ern ae rg sts that are twice as 
you are ever _ 
to gre ‘t "he Tian Ge tnoen solic 
k of ice,—it would still hed 
— ctory time 
very adjusted South Bend Watch, 
Fr . it is sent ow 


k riect every 
not he affected by by. the eeecod jot jolts of 
bmg t trains, horseback riding, | ete. It i built to stand 
wear and usage y an give 
~ South pam ern aitbou gh oe is the best watch in 
BO more watches. 

Your ster will Badly show them to you and tell you 
why are the best watches for you to buy. 








The Ads That Ring True 


to the cause of the Retail Jeweler are the SOUTH BENDS. 

Men may talk and men may promise you protection against 
unfair competition, but we have gone further—we have put 
ourselves in black and white before the 80,000,000 of Uncle 
Sam’s people, stating clearly that SOUTH BEND WATCHES 
are not sold to mail order houses. 

What other manufacturer of watches has ever unqualifiedly 
come out for the Retail Jeweler? We are giving you quality 
goods. Now get in the bandwagon and help drum the mail 
order man out of the retail jewelers’ camp. 

Send for prices and literature to-day. 





K ik. Shee ee South Bend Watch Company 
\ SSE sous «-« SOuth Bend Watch Company | Manufacturers of High Grade Watches SOUTH BEND, INDIANA 

















Wachter 


Patented 


Ball Bearing Bow 


Patented July 25, 1905 


May 21, 1907 
March 30, 1909 


Patents pending. Patented 
in foreign countries 


BEWARE OF IMITATION 
The Wachter Mfg. Co. 


HARTFORD, CONN. 











Gold Cases with our 
Patented Ball Bearing 
Pendant and Bow are 
on the market in all 
sizes. 


THE ONLY BOW WHICH 
WILL NOT PULL OUT 


Made for safety ; 
Made to last; 
Made to look well. 

















Which 


THE PENNSYLVANIA WATCH CASES 


Trade XXX Mark 


A New Case 
is Proving a WINNER 


It will mean increased business to the Dealer who carries a line of these cases in his stock. 
Our line will be sold exclusively through the Dealer and Jobber. In offering our goods for sale, 
you will not be up against the competition of Mail Order Houses. 


Drop us a line for description and prices. You will find both interesting. 


THE PENNSYLVANIA WATCH CASE COMPANY 


YORK, PA. 














12 SIZE MOVEMENTS 





Mathey Bros., Mathez & Go. 


Manufacturers and Importers of 
SUPERIOR, PLAIN AND COMPLICATED 


WATCHES 


WATCHES DEMACNETIZED 





Sole Agents for CHAS. 





Brassus, Switzerland 


21 Maiden Lane, New York 


H. MEYLAN Small wpiee — 





12 SIZE SPLITS 
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THE ANSONIA} CLOCK COMPANY 


Nos. 90-94 Wabash Avenue No. 23 Fore Street No. 99 John Street 
CHICAGO, ILL. LONDON, E. C., ENGLAND NEW YORK, N. Y. 


BELL-ON-BACK ALARMS IN TWO SIZES 





Seamless Brass Case—Nickeled. Clear Toned Bell. Can be adjusted by a lever on the back 
for either Repeating or Continuous Long Alarm. Convenient Switch for Stopping Alarm. 


ST 











site 


CLATTER (5 inch) 


Hinged Handle 






































August 11, 1909. THE HOROLOGICAL REVIEW. 129 


RING HE OLD—RING IN THE NEW 


Why travel in the same old rut the balance of your natural life and buy the same 
antiquated styles of Nickel Alarm Clocks your grandfather used to buy, just because 
some manufacturers have not thought it necessary to produce new designs in 
Nickel Alarms, as they do in 
other clocks ? 


We have some new ones, 
superior to anything hereto- 
fore made, and to introduce 
them and put a set into the 
hands of every jeweler, we 
will, on receipt of $6.00, de- 
liver east of the Rocky Moun- 
tains, express prepaid, one 
sample of each, consisting of 
eight clocks as described. 


Don’t fail to avail yourself 
of this opportunity to see a 
complete line of up-to-date 
alarm clocks. 








See coupon at bottom of 


page. 
Ln — E, INGRAHAM 
STANDARD.—30-hour time, Alarm with “shut-off *’ switch. 


Height, 61-2 in.; Dial, 41-2 in.; Case, seamless brass nickeled. 60 
4 









THE RATTLER.—30-hour time, Alarm with “‘shut-off’’ switch. 
Height, 6 1-2 in. ; Dial, 4 1-2 in. ; Case nickeled and highly polished. 


LONG ALARM. — 30-hour time, Six-minute Alarm with ‘‘shut- 
» on Height, 6 1-2 in.; Dial, A 1-2 in.; Case, seamless brass 
nickeled. . 


ALTERNATOR. — 30-hour time, Repeating Alarm, rings alter- DI-ALTERNATOR.—30-hour time, Repeating Alarm, rings al- : 
nately every fifteen seconds for twelve minutes, with ‘‘shut-off - ’ ternately every fifteen seconds for twelve minutes, with “shut-off 
switch. Height, 61-2 in.; Dial, 41-2 in.; Case, seamless brass 7 s switch; extra large bell. Height. 7 in.; Dial, 41-2 in.; Case, seam- : 
nickeled. less brass nickeled. 


“THE ALARM CLOCK WITH THE CONCEALED BELL’”’ 


See cut of interior view showing bell located entirely within the case. The unsightly visible bell eliminated. Bell cannot be 
disarranged or thrown out of adjustment. 







A-Dial 
B-Beli 
C-—Dust Cap 
D-Movement 


















SIREN.—30-hour time, Long Alarm (four minutes), with “‘shut-off ‘’ switch. Large bell inside of case. ROTATOR.—30-hour time, Repeating Alarm. rings alter- 
(See interior view.) Height, 6 in. ; Dial, 4 1-2 in., solid brass ; Case, nickeled and highly polished. : nately every fifteen. seconds for twelve minutes, with “shut-off 
VIBRATOR.—30-hour time. Repeating Alarm, rings alternately every fifteen seconds for twelve minutes, switch. Large bell inside case. (See interior view.) Height, 6 
with “shut-off ’ switch. Large bell inside of case. (See interior view.) Height, 6 in. ; Dial, 41-2 in., solid in. ; Dial, 41-2 in. ; Case, seamless brass nickeled. 
brass silvered ; Case, solid brass, old brass finish. 







TEAR THIS OFF AND MAIL TO-DAY 


THE E. INGRAHAM COMPANY, BRISTOL, CONN.: pen ae 
CGentlemen—Enclosed find $6.00. Please send me by express, prepaid, your “Introductory Assortment” of eight alarm " g of 
“Standard,” “The Rattler,” “Long Alarm,” “Alternator,” “Di-Alternator,” “Siren,” “Vibrator” and “Rotator.” Yours truly, 
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strictly upon watch principles. 


14 Size. 








THE “BANNATYNE’” 


is the watch your trade has been looking for, but never found. The smallest 
and easiest winding practical watch ever produced at this price. Built 


It has merit. It is fully guaranteed. It 


is meeting with much satisfaction among those who are discerning. 
Write for descriptive booklet. 


WALTER FRAZER BROWN 


Western Representative 


CHICACO 


Columbus Memorial Building 














No. 82. 
89 in. x 20 in. 
Solid mahogany 
case, brass dial, 
black numerals, 
etched sun rays, 
decoration in 
center, corners 
and arch; brass 
covered weights. 





Che “Monastery” 


We constructed the “Monastery” works with a 
view of competing with a weight movement against 
inferior spring works. Our success has been great. 
The weight “Monastery” construction, chain wind, 
is of such excellent quality in every respect and 
offered at such a reasonable figure that it is out 
of question to-day to offer any hall clock above 
$50.00, with long pendulum spring works. 


A genuine Grandfather clock has always a weight 
movement. And we will state that any chiming 
Hall clock made up with a cheap spring movement 
can never be satisfactory. The hammer blow is too 
weak to get the tone out of good bells; only thin, 
light bells can be used with the little blow of the 
hammer; every day the spring gets weaker and the 
chiming slower; it even ceases after 5 or 6 days. 
Besides, in such cheap affairs the dial works are 
not suitable for quarter chiming. The combination 
makes a very poor clock. Not so with the “MON- 
ASTERY,” which are heavy, powerful brass works, 
with solid steel pinions pod f built as a good weight 
chiming movement should be corstructed. 


The iilustrated model is a fine piece of furniture, 
fit for any residence, and can be obtained with 
three combinations of striking: 


1. With five 1%” tubular bells, made and 
tuned by Mr. R. H. Mayland (Westmin- 
CR GENE Tia 0 00 scccevesdccaseascos $180.00 


2. With five rodgongs, also Westminster 
chimes; a feature in this combination is 
that the hour is struck on 4 gongs which, 
being tuned in a chord, produce a sound 
which is the nearest imitation of the dis- 


tant resonance of a big tower bell; list... 151.00 
38. Hour and half strike on 4 rodgongs, 
CS SB GEES Bia ck nhc cccas ceccceens 104.00 


Prices F, O. B. New York. 


BAWO & DOTTER,” 26-34 Barclay Street, New York 


Makers of the High Grade “ Elite " Tubular Chiming Hall Clocks 


Grand Prize, St. Louis, 1904 








PRACTICAL 
COURSE 

IN 
ADJUSTING 


By THEO. GRIBI 


Published Price, $2.50 
Special Reduced Price, 
$1.50, Postpaid 


All Jobbers, or 
Jewelers’ Circular 


Publishing Co. 
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Superinnty of FUlcrum Watch and Clock Oil 


HAS BEEN PROVEN 
Mh No one in the trade is more widely 
known than Dr. C. L. Morris, mission- 
ary for the Hamilton Watch Co., a man 
whose knowledge of watches is not sur- 
passed by anyone in this country, a man 
who has been honored many times, on 
account of this knowledge, by Engineers 
and Trainmen’s Unions and Brother- 
hoods. 

Under date of July 16, 1909, Dr. 
Morris writes to the Fulcrum Oil Co. : 


Never has any product met with 


such immediate success. The large mn TD 


i 


sales and re-orders are the most conclu- 
sive evidence of the success of this oil. 

Every watchmaker in this country 
has had no end of trouble with oil in Gull 
the past few years. Could anything be > 
worse than what you have been using ? 

Why not try this oil which is being 
so highly spoken of by everyone who 
uses it? 


“From an unbiased standpoint, I think your oil is O.K. I used three extreme tests: heat, cold, and after heating, 
testing out to locate acid. You have made no claims but what are facts, as far as my knowledge of oil is concerned. 
I have no hesitancy in recommending it as being first-class in the full sense of the word.” 





FULCRUM OIL will not gum, will not evaporate, will not become rancid or discolor in any 
length of exposure, will not corrode the pivots — because it is the only Watch and Clock Oil ever 
known which is absolutely free from acid, AND WE CAN PROVE IT. 


FULCRUM OIL can be obtained from your material jobber at 35 cents per bottle, or $3.75 per dozen 
A postal to the factory will bring you a small sample bottle free of charge 


FULCRUM .OIL COMPANY - - Franklin, Pa., U.S. A. 














A Canadian Invasion! 7 20"s" ce 


James L. Hand 


Now conduct- 14 Maiden Lane, New York 


ing a number 
of Sales for Representative Jewelers of Canada 











Brunswick. Read what he says: “I wish to express my 

entire satisfaction with the way in which you conducted 
the sale for me, and also to thank you for the many new friends 
you made for me through it. It has been a great pleasure to me 
to hear on all sides expressions of satisfaction from those who 
patronized our auction sale. My reputation and business to-day 
stand higher than ever in the public estimation.” 

Brother Jeweler, it is such sales as this that have made me the 
leading auctioneer of the United States. The jobbers will tell you 
that a “Hand” sale is always a success. I am conducting sales this 
‘summer throughout Canada, but will be ready September first with 
my trained assistants to take charge of your fall and winter sales. 

If you desire the services of the best and most reliable auc- 
tioneers in the United States “get busy” at once and write for my 
“auction folder.” It tells you all about it. Don’t wait, for I gwill 
soon be dated up. I can reduce your stock without loss; let me 
Correspondence confidential. 


M Y first sale was for Frank L. Thompson, of Moncton, New 





tell you how. 
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‘KEEPING 
DEPARTMENT 











That this department 4 prove mutually bene- 

to our readers, is desirable that the 
members of the trade BS communicate with 
Tue JeweLers’ CircuLar-WEEKLY regarding any 
advantageous device or plan which they are utilizing 








im connection with their business. 























Thursday, 


The Science of Modern Business Building. 


Address by A. F. SuHexpon, before the National Retail Site rs’ Cotivention in Omaha, Nebr., 
Aug. 5, 1909. 





























| T is my pleasure to address you to-day on 

the subject of “The Science of Modern 
Business Building.” I will define at once 
just what I mean by that term. First, by 
the term “Business Building,” I mean the 
art of making each customer a repeater, re- 
gardless of the kind of business engaged 
in, and not only that, but making him or 
her the first link in an endless chain to 
bring more customers. 

By the term “Science” I mean organized 
knowledge, or classified common sense. By 
the qualifying term “Modern” I refer to 
the best methods of the best business men 
of to-day, in distinction from the cruder 
methods of earlier times. Let it be noted 
at once that Modern Business Building in- 
cludes salesmanship. All business builders 
are salesmen, but all salesmen are not busi- 
ness builders. 

Of those who are engaged in merchan- 
dizing, there are two classes; first, mer- 
chants, and second, storekeepers. Of 
those who sell goods direct there are two 
classes; first, salesmen, and second, order- 
takers. 

The true merchant and the true sales- 
man get business and lots of it,: but they 
get it in such a way that they:can build 
up the foundation formed by the first busi- 
ness obtained from each customer. The 
storekeeper and the order-taker often kill 
future business and drive customers away. 

That there is much knowledge in the 
world concerning the getting and building 
of business, goes without saying. If we 
organize that knowledge, we have a sci- 
ence. Thus will’ business be lifted to rank 
with the professions, because a profession 
is a science practiced. “Business Building 
Salesmanship” may be defined as the art 
of serving to the end of satisfaction and 
profit to both buyer and seller. 

Let us now consider the term “Profit.” 
Business building salesmanship includes 
more than just disposing, of goods. It in- 
volves the element of profit. They seem 
to imagine that if they are disposing of 
lots of goods that they are therefore sales- 
men or merchants. 

The profits of an institution depend 
upon what may be termed “Business Eco- 
nomics.” Of business economics there are 
three or four grand divisions: 


1. General administration or manage- 
ment. 

2. Finance, which is the science of rais- 
ing and disbursement of funds. 

3. Providing, which department is the 
factory, in the manufacturing end of the 
world, and it is the buying department in 
the wholesale, jobbing and retail world. 

4. The selling department. 

It is a common fallacy that the profits of 
an institution depend wholly upon its sales. 
If such a thing were possible, one might 
have an ideal sales division of his business, 
and still his business might show a loss, if 
other features of tte management of the 
business were wrong, if the financial de- 
partment were weak, or if the providing 
department was inefficient. 

It is a notable fact, however, that in the 
land of commerce, on the continent of 
trade, all roads lead to the sale. Why does 
the administrative department administer? 
So that ultimately the product of the insti- 
tution may be sold at a profit. Why does 
the financial department finance? For the 
Same reason. 

Why does the providing department pro- 
vide? For the same reason. The sales 
division is the funnel through which all 
the efforts of the institution finally flow 
and reach point of contact with the world. 

These four grand divisions of any busi- 
ness are not independent, neither are they 
dependent. They are interdependent. The 
profit-making power of an institution there- 
fore depends upon the efficiency of these 
four general divisoions of the business. 

This efficiency in turn depends upon the 
efficiency cf each individual in each of 
these departments. This efficiency in turn 
depends upon the degree of development 
of the positive or success qualities in each 
individual. Make the man right and his 
work takes care of itself. The business 
institution is a unit in the community. 
Make each institution right and the com- 
munity is all right. Make each community 
right and the State is all right. Make each 
State right and the nation ¢s all right. Make 
each nation right and the world is all right, 
and then we are all right. 

But before we make each unit in the 
community right, viz., each business insti- 
tution, we must get back to the units in the 





unit, and the units in the individual unit 
are the qualities in the individual. 

A few general truths for the considera- 
tion of each individual in the composite 
salesman, the institution itself. 

1. The value of anyone, no matter 
what he is doing, depends upon the degree 
of supervision which his work needs; the 
less the supervision needed, the greater the 
value. The greater the supervision needed, 
the less the value. 

Supervision is all occasioned by two 
things, viz. 

1. Errors of omission. 

2. Errors of commission. 

If all errors of omission and errors of 
commission should be eliminated from the 
work of any given individual, he would 
not need supervision—his value would be 
at the highest. 

Errors of omission and errors of com- 
mission are in turn traceable to what we 
may term the negatives in human nature. 

The law of positive and negative, or con- 
struction and destruction, extends all 
through nature. It may be termed “The 
Law of Doubles.” Thus we see that light 
has its darkness; heat has its cold; and in 
the individual man, from a physical stand- 
point, health has its sickness, strength its 
weakness. From a mental standpoint, 
memory its forgetfulness, judgment its un- 
judiciousness, faith its doubt, honesty its 
dishonesty, courage its fear, loyalty its dis- 
loyalty, decision its indecision, action its 
inactivity. 

Somewhere between perfect health and 
sickness each individual is. Where is he? 
Somewhere between doubt and _ perfect 
faith; between fear and perfect courage; 
between unjudiciousness and perfect judg- 
ment;. between indecision and _ perfect 
decision, each can be located. His strength, 
his power, his efficiency, is in due propor- 
tion to the development of his positive or 
success qualities. 

I have mentioned only a few. There are 
some 52 in each individual—possibly more 
—but that is enough to keep us busy for 
a while. Every positive, or success, qual- 
ity has its corresponding negative or fail- 
ure quality. And every error of omission 
or commission that is, was, or ever wil! 
be made, is a combination of one or more 
of the negative tendencies or qualities. 

Each negative, or failure, quality is over- 
come by the development of its correspond- 
ing positive. Just as darkness must go 
when light comes, so must doubt go when 
faith comes; forgetfulness must go when 
memory comes, and thus it is with the 
entire list of positives and negatives. 
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Storekeeping Department. 








The positive, or success, qualities are 
developed through true education. Educa- 
tion in its root meaning means “eduction,” 
which means drawing out or development. 
It is accomplished by the union of two 
processes. First, by food or nourishment; 
second, by use. The analogy is perfect 
between the physical and the mental. One 
must give the muscles of his body exer- 
cise or use, and also give them food, if 
he would cause them to educt or develop. 
This same is true of what we may term 
“mental muscles,” or qualities of the mind. 

“We must give them mental food, and 
we must use them if we would cause them 
to develop. Organized knowledge exists 
to-day relative to the building of the whole 
man—the mental and the physical man. 
Through an_ understanding of it the cow- 
ard may become courageous, the disloyal 
loyal, the doubter may become a man of 
faith, and what is true of the three quali- 
ties just mentioned is true of all the posi- 
tive qualities. _They can be developed in 
any normal individual, and up to the suc- 
cess-winning point. 

In final analysis, the problem of business 
building is the problem of man building, 
and the life of business building is the 
business of life building. 

Of the mind there are three divisions: 

1. Intellect, with which man knows. 

2. Sensibilities, with which he feéls. 

3. Will, with which he decides and acts. 


As the intellect of man “»ecomes more 
and more developed, he has more and more 
ability. As the sensibilities or the power 
of the feelings become developed, man has 
more and more reliability. As the posi- 
tive forces of the body are developed, he 
has more and more endurance. As the will 
becomes developed, he has more and more 
action. This gives the individual more 
and more A-R-E-A—it gives him more 
area. And as the area of each individual 
increases, the area of the business in- 
creases. The success of any individual is 
in due proportion to the degree of ability, 
reliability, endurance and action which he 
possesses. 

There are three grand injunctions which 
every business man should follow. The 
first is, Know Thyself; second, Know the 
Other Fellow, and the third, Know Your 
Business. 

To obey the first injunction he must be 
a student of man building; he must become 
acquainted with his own powers and how. 
to build them. To’ obey the second in- 
junction he must be a student of human 
nature and be able to read and interpret 
correctly the types and temperaments of 
men. Business is one-tenth merchandise 
and nine-tenths human nature. 


Many customers are lost because of lack 
of tact in the’salesman or merchant, or 
rather lack of tact of the “order taker” or 
“storekeeper” in the handling of his cus- 
tomers. 

Those who would otherwise become per- 
manent customers, and the first link in an 
endless chain to bring more customers, are 
driven away through the lack of under- 
standing types and temperaments on the 


part of the one who is selling or trying to 
sell. 

There is no greater asset to the business 
man than the power to read the great book 
of human nature as it is written in the 
faces and actions of men. 

The day of the human windmill, the 
verbal cyclone, and the living talking ma- 
chine is past—they are out of date in mod- 
ern business building. A little logic is 
worth a lot of talk. Is your logic perfect? 
If so, I congratulate you. The better the 
logician, the better the business man. 

An understanding of self, and an under- 
standing of the other fellow involves the 
necessity on the part of the business man 
understanding the basic laws of the human 
mind, what we may term “Business Psy- 
chology.” 

He must be acquainted with the mental 
states which it is necessary for the mind 
of the customer to pass through, and how 
to favor the creation of those mental con- 
ditions which are conducive.to mind meet- 
ing mind. The human mind in making 
any purchase passes through four mental 
states: 

1. Attention, an intellectual thing. 

2. Interest, a state of feeling. 

3. Desire, another state of feeling. 

4. Resolve to buy, followed by the nec- 
essary action which involves volition, or 
the will. 

From the viewpoint of business building, 
these four mental states must be cemented 
with the cement of confidence, which is 
another state of feeling. And if the cus- 
tomer is to be made a permanent customer, 
a feeling of satisfaction after the goods 
are delivered must take place in the cus- 
tomer’s mind. 

When one comes to realize these truths, 
he sees that the man who lies to sell goods 
is a fool. He is disintegrating the cement 
of confidence, and then the whole struc- 
ture falls to pieces. 

The human race passes through four 
stages from the viewpoint of evolution, or 
growth, of intelligence. Down at the bot- 
tom is Ignorance; next comes Knowledge; 
then comes Learning, and finally comes 
Wisdom. In the darkness of ignorance 
of the early ages, physical might made 
right—the strongest physically prevailed, 
just as the strongest dog will take the 
bone. 

In the age of knowledge—and a little 
knowledge is a dangerous thing—mental 
might makes right in trade, and the strong- 
est mentally prevails. 

The motto of the man of little knowl- 
edge is “Caveat emptor,” or “Let the buyer 
beware.” It is a case of “dog eat dog, and 
the devil take the hindmost.” 

As learning comes, ethics, or the science 
of right conduct towards others, begins to 
enter. The man of wisdom sees clearly 
the fact that the science of business is 
really the science of service—that he profits 
most who serves best. 

All Master Merchants are Master Serv- 
ants; they are servants of the buying pub- 
lic. After all, the profit which the indi- 
vidual or the institution gnakes is but the 
pay which he gets for the service which he 
renders. 

Reduce the service to zero, and the 
profits will soon be reduced to zero, and 


then the institution no longer exists. Make 
the service big, and the profit is big, and 
then the institution is great. The problem, 
then, after all, is YOU. To fit one’s self 
to serve commercially. Again I say the 
life of business building is the business of 
life building. 





Keeping Up Stock. 





By Xeno W. Putnam. 

[' is a good policy to place a certain 

amount of responsibility upon each em- 
ploye of the store, and this can be done 
with particularly good effect in connection 
with the condition of the stock of goods in 
hand. Whenever any line is getting low 
the clerk first noticing it is expected to re- 
port, and it is time well spent to teach 
each clerk what may be considered “low” 
and what the natural variations of demand 
in the different seasons may bring. 

A system of immediate reports keeps the 
head of the buying department in touch with 
both stock and sale conditions. If there is 
a big run on a certain line he knows it. 
If some other line drags unexpectedly he 
knows that, too, and takes it into consid- 
eration when making up his next order. 

It is a good plan to supply each clerk with 
“depletion” cards. When a sale is made 
and the cash sent to the cashier, if the 
stock is running low, one of these cards 
should be filled out and sent up at the same 
time the shortage is first noticed. If the 
demand -for this particular article is good 
there will probably be a number of deple- 
tion cards calling attention to the shortage. 
Then it is up to the buyer to get busy. 

Not only the buyer, but the advertising 
manager, should watch the record of these 
cards closely. If there is a sudden demand 
along.some special line that he has not an- 
ticipated it may pay him to make a special 
effort at creating more demand along this 
line of least resistance. From, them, too, 
he can quickly gauge the value of any 
special efforts he has made; in fact, he 
will get many points from these frequent 
stock reports which will influence his own 
work. 

In addition to these depletion cards it is a 
good idea to supply each clerk with a “warn- 
ing” card, upon which is a list of seasons 
that are not apt to pull harder than others 
upon certain named goods. This saves the 
new clerk many a blunder in making his 
reports and prevents lapses of memory on 
the part of the older employes; at the 
same time the store is spared much danger 
from stock shortages at a time when the 
stock is in the very best demand. One 
man may forget or overlook an item, but 
it is not likely, where each man is held 
individually responsible for the keeping up 
of stock, that every man on the force will 
at the same time forget the same item. 

This, of course, is a part of the buyer’s 
work, but the clerks are in more constant 
touch with the stock than he can be, and a. 
sudden demand upon some line may dis- 
perse the supply before the buyer is aware 
of it. In any event the system of watch- 
fulness by all the employes is sure to render 
them more attentive in their own regular 
departments, and at the same time the: 
special drill this entails upon them will 
render them more efficient clerks. 
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Pacific Coast Agent—A. I. HALL & SON, INC., Jewelers’ Building, San Francisco. 
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Definitions of Some Technical Terms in Gold and Silver Smithing and Ceramics 
Alphabetically Arranged for Easy Reference. 











By Clement W. Coumbe. 











(Continued from issue of July 28.) 


Boot, De. A Delft pottery of the XVII. 
century was named “De Boot” (The Boat). 

Bootu, Taylor. A ceramic artist at the 
Dérby works, later at the Don works, 
Swinton. Son of Ward Booth, the Staf- 
fordshire potter, and a pupil of Enoch 
Ward. 

Boracic GLAZE is, in its composition, very 
similar to flint glass or lead glaze, but 
having borax or boracic acid added. It 
has a greater hardness and brilliancy than 
the ordinary lead glaze. 

BerveAux (France) produced hard por- 
celain as well as faience, but there is little 
recorded concerning this ware. About 1770, 
Jacquemart says, a potter, Verneuille, made 
fairly good porcelain. 

Borper, or bordure. In heraldry, “a sub- 
ordinary” (see sub-ordinary). “It is a band 
one-fifth the width of the shield, which it 
entirely surrounds, A bordure wavy” (see 





BORDER. 


wavy) “or bordure compony” (see coni- 
pony) “is sometimes now used by heralds 
to denote natural descent. The bordure 
was anciently used to distinguish one branch 
of a family from others, e.g., the younger 
from the older.”—Milbourne. 

BorpErRED cross. “Known also as couped 


Lf 


BORDERED CROSS. 

















or fimbriated.’’—Robson. 

Borpure. (See border.) 

Boretut, Jacques. A potter working at 
Moustiers and Marseilles. At the latter 
place he probably directed a factory. A 
family of his name had a factory at Savona 
early in the XVIII. century. 

BorGHIGHIANI (or Borghigiani), Fran- 
cesco. Gem worker. Born 1727 in Flor- 
ence, 





Borco-SAn-Sepoicro. “One piece, a lamp 
in South Kensington Museum (London), 
tells us of this works (faience). It is 
marked Citta Borgo S. Sepolcro-a 6 febraio 
1771-Mart. Roletus  fecit.”—Jacquemart. 
Rolet was a French artist who also worked 
in Urbino, 

BorngE, Claude. A ceramic artist at 
Rouen, 1736; Sinceny, 1751; Tournay, 1753, 
and lastly at Mons. 

Borne, Ettienne and Henry. Ceramic 
artists at Rouen, 1689. 

BornierR, Jacques. “Founded a pottery 
at La Rochelle, which continued until 1735. 
It was revived in 1743 by Jean Bricque- 
ville.’—Jervis. 

Bossinc up. “Beating out sheet metal 
from the back into rough approximations 
of the form required.”—Wilson. 

Botreca, or bottega. An Italian term 
used for the workshops, or ateliers, of the 
ceramic workers. 

BoreroLL, boterol or bauteroil. The metal 
tip of a scabbard or chape. Often borne as 
a charge in heraldry. (See crampit.) 

BotronNEE. (See botonny.) 

Botonny, or botoné, cross. A cross of 
which the “extremities resemble the trefoil. 





CROSS BOTONNEE. 


(Fr., croix treflée.) By Leigh termed a 
cross budded.” 
BotoNNEE PATTEE, cross. (See cut.) 





CROSS BOTONNEE PATTEE, 


Bott & Co. “Potters #m Staffordshire 
towards the XVIII. century.”—Jervis. 

BortcuHer. - (See Boettcher.) 

Bottie, boutell, bowtell or boltell, are all 
old English terms for bead moulding (see 





astragal) ; these moulding ornaments were 
also called paternosters, 

“BoTTLE-SHAPED VASE.” A certain vase 
form often found in Chinese ware is so 
termed in auction catalogues. 

BorryomaL. Like a bunch of grapes. 

Boucuer, Guillaume. A Paris goldsmith 
of the XIII. century. He worked for the 
Khan of Tartary. 

Boucuer. A celebrated porcelain painter 
at the Sévres factory, middle of the XVIII. 
century. 

Bourrioux (Belgium). Only toward the 
XIX. century have the researches of the 
Historical Society of Charleroi identified 
numerous pieces of stone ware with this 
section, 

Bouceorr (Fr.). A hand candlestick. 

Bovuititer, Antoine. Goldsmith to the 
Duke of Orleans, 1775. Died 1835. 

BovuiLiorr (Fr.). A small kettle, often 
called a “toddy” kettle. (See rechaud.) 
These old Sheffield plate pieces are prized 
by connoisseurs if genuine. 

Bou.e, André Charles, Born 1642. Noted 
decorator. (See boule or buhl.) 

Bouts, or buhl. A style of surface deco- 
ration often used on caskets. It is com- 
posed of tortoise shell and brass, So called 
from its originator, André Charles Boule, 
a decorator during Louis XIV. and Louis 
XV. reigns. Died 1730. 

Boutton, Matthew. One of the most 
noted Sheffield plate makers. Founder of 
the great Soho factory at Birmingham. 
Born 1728, died 1809. Became a partner 
of James Watt, the steam engine inventor 
(1774). Established Soho Mint 1788, and 
his superior medals caused the British Gov- 
ernment to have penny and twopenny pieces 
for 1797 issued thence, halfpenny and far- 
thing pieces 1806-7, likewise the first five- 
shilling bank tokens for 1804.  Boulton’s 
desire had ever been “to achieve distinction 
as a goldsmith”; his plated wares “have 
never been surpassed. He is said to have 
employed Flaxman’s talents on some de- 
signs.” 

BourRcHIER KNoT. This knot was a cog- 





BOURCHIER KNOT. 


nisance (see ¢cognisance) of Archbishop 
Bourchier. 
BourpAN. A pilgrim’s staff. 
BourG-LA-REINE (France). Here Jacques 
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Made in a Variety of Designs in 
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and GUN METAL 
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and upwards 
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Catalogue Sent Upon Application 15-17-19 Maiden Lane, New York (Silversmiths Bldg.) 
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Jewelers’ Supplies, 
Etc. 
Established 1850. 
J.&H. BERGE, 
95 John Street, 

NEW YORK. 
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and Julien, in 1773, on the expiration of 
their lease at Mennecy, continued the fab- 
rication of the same kind of soft porcelain, 
differing only in its mark (B R) traced in 
the paste. 

Bourcouin (France) had a faience fac- 
tory, middle of the XVIII. century. 

BourneE, Joseph. In 1808 he established 
a pottery near Derby. 

BousseL. Goldsmith to Louis XIV. He 
resided in the Louvre. 

Bow. At Stratford-le-Bow, in Essex 
(England) porcelain is said to have been 
produced as early as 1730. We have record 
of Edward Heylyn and Thomas Frye’s 
patent (1744) for making porcelain. Frye 
was a skilful artist and engraver, and be- 
came an efficient manager (1749) for 
Weatherby & Crowther at their works here. 
In 1775 William Duesbury succeeded to 
this factory, which lost a partner by death 
and went into bankruptcy. Duesbury took 
away the models and moulds to Derby, The 
factory was known as “New Canton.” Bow 
ware paste is soft, and like the Chelsea, 
but usually more vitreous, The glaze is 
thick and creamy white. The paste, where 
thin, is very translucent. Where thick it 
is not as translucent as Chelsea, and is 
yellowish, not greenish like Worcester. 
Styles: “Raised mayflower or hawthorn 
from the Oriental; also acorns and oak 
leaves, and two roses with leaves on a 
stalk, all in white, in high relief on a white 
ground.”—Hodgson. The Bow “quail” or 
partridge pattern was copied by both Chel- 


BOW. WORCESTER. 
BOW AND WORCESTER MUGS AND HANDLES. 


sea and Worcester, making it difficult of 
identification. “A very characteristic detail 
in Bow decorations is the narrow border in 
bright red formed of a Chinese scroll with 
small, flat bosses at regular intervals.”— 
W. M. Binns. Very fine figures and statu- 
ettes were created similar to Chelsea, but 
of brighter coloring. The hole in these 
figures is found also in Chelsea pieces; it 
was formed to hold a metal stem to sup- 
port nozzles for candles. Bow mugs are 
often confused with those from Worcester. 
W. M. Binns says a distinction lies in the 
fact of Worcester cylindrical mugs being 
practically the same diameter at the bottom 
as at the top, whereas the Bow product is 
larger at the bottom, Again, the Bow han- 
dle continues in a curl outward after the 
lower junction, while the Worcester mug 
handle ends at the two joints. 

Bow. “In classical art the bow is an at- 
tribute of Apollo, Cupid, Diana, Hercules 
and the Centaurs.” (See Centaur, sagi- 
tarius, etc.) 

Bowep. In heraldry, bowed means con- 
vex. 

Bowen. A decorator of Bristol Delft 
ware at the Redcliffe Bank pottery, He 
retired in’ 1760. 

BowMan. A painter at the Chelsea works 
and later at Derby. “One of the best 


flower and landscape painters of the day. 


Billingsley was his pupil.”—Marryat. 


Bowen’s KNoT. A cognisance of the 





BOWEN’S KNOT. 


house of Bowen. 

BoyLe, John. Partner with Herbert 
Minton (1831-1836) under the style of 
Minton & Boyle. Later he became partner 
in the Wedgwood concern. 

Boyie, Robert. Author of the work en- 
titled “Essay About the Origin and Virtues 
of Gems,” published in 1672. He was a 
Fellow of the Royal Society of England. 

Boyie, Zachary, & Son. “Were potters 
at Stoke-upon-Trent in 1829, at the Glebe 
St. works, formerly owned by Adams, and 
later used as a tile by Minton, Hollins & 
Co.”—Jervis, 

Bra, Eustache Marie Joseph. A ceramic 
sculptor and modeler born at Douai, France, 
1772. Died 1840. Worked at the Douai 
factory and later was interested in the 
Choisy-le-Roi factory. Went to Creil, tak- 
ing workmen with him. There he did fine 
work on numerous pieces. Mark, “Bra.” 

Bracep, or brazed, in heraldry, denotes 
interlaced, as in the illustration of the arms 
of Cosmo, the founder of the Medici fam- 





BRACED RINGS. ARMS OF COSIMO DE MEDICI. 


ily.’—Mollett. Sometimes called fretted. 
Clark says the figures interlaced must be 
of the same sort. 

BraseuM, brabium or bravium (Lat.). 
“The prize assigned to the victor in the 
public games.”—Mollett. 

BracctaForTe, Antelletto. A XVI. cen- 
tury goldsmith of Piacenza. 

He restored and, to some extent, remade 
the Monza jewels. 

Braccin1, Atto. Goldsmith of Pistoja 
(1398). 

BracHIALeE (Lat.). “An armlet, or piece 
of defensive armor, covering the brachium, 
or forearm. It was worn by gladiators in 
the circus. Some beautifully ornamented 
specimens were found among the excava- 
tions at Pompeii.’”’—Mollett. 

BraconiereE. Old English term for “a 
skirt of armor worn hanging from the 


breast and back plates, XVI. century.”— 
Mollett. 

BracrtEA, or brattea (Lat.). “Leaves of 
metal, especially gold, beaten out.”—Mollett. 

BractTeaTes. “The Scandinavian brac- 
teates are pendants having centers which 
are largely copied from Roman coins set 
in a very broad edge, and having a broad 
decorated loop at the top.”—Davenport. 
Found in Denmark, Norway, Jutland, Got- 
land, etc. 

BraDLey, Samuel. Partner in the Wor- 
cester factory, 175]. 

BrAMELD, Thomas, John and William. 
These three brothers, in 1807, became own- 
ers of the Rockingham pottery (to which 
refer). 

Brampton, Derbyshire. “For the past 
two centuries (pottery) ,»works have existed 
here for the manufacture of brown and 
stone ware. Posset pots, puzzle jugs and 
jugs with greyhound handles were largely 
made.”—Jervis. 

BrAnDI, Paulus Franciscus. An eminent 
majolica painter of Naples during the mid- 
dle of the XVII. century. 

BraANDEIS. Partner of Hartog at Amster- 
dam, 1780-1785. (See Amsterdam.) 

BRANDENBURG (Germany).. Hard paste 
china was made here from 1719 to 1729. 

Brassart, or brasset. “A piece of armor 





BRASSART. 


protecting the arm, Some are very beauti- 
fully inlaid with gold. 

Breccia (Lat.). A conglomerate rock 
used in ancient architecture and sculpture. 

BrEMontTiER. (Sée Grés de Brémontier. ) 

BreteEsskb, bretessed or brettessed. “Terms 
used by French. heralds to express em- 
battlements on both sides, opposite to each 
other.’—Robson. The opposite of counter- 
embattled (to which refer), where the pro- 
jections on one side are opposed to indenta- 
tions on the other side. 

“B. F.” An abbreviation used by con- 
noisseurs to designate the black figure 
decoration on red background of ancient 
Grecian pottery. It differentiates the pot- 
tery of this period from that of the red 
figures on black background (known as 
e AGF 


(To be continued.) 








All the salesladies of the Hess & Cul- 
bertson Jewelry Co., St. Louis, Mo. were 
gowned in white at the three-day recep- 
tion given recently in connection with the 
opening of the company’s massive new 
store at 7th and St. Charles Sts. Music, 
flowers and souvenirs were in evidence and 
much commendation came to the firm for 
its enterprise. 
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Our Oval Spinning 
Turning Lathe 


Our cuts show headstock of 
Lathe and variety of elliptics 
produced on same, retaining 
minor axis. 

Write for our Catalogue of 
Spinning Lathes. 


P. PRYIBIL 
520 W. 4ist Street, New York 














i x : et WE 3 U y WE Ss E L A 
| Old Gold and Silver, Filings, Polishin Sweeps, Hand Gold, Silver and Platinum, various qualities, rolled flat 





p T Washings, etc. We will make accurate valuations and hold or drawn to wire of any gauge. 
ROMP consignment subject to your acceptance. If valuation is 
RET! FOR not satisfactory, we reship to you at our expense. PRICES OF ALLOVED GOLD: 
URNS WE PAY FOR OLD GOLD: . (8 K- S20. pgr dwt. 14 K. 660. por dut. 
° c. ° ~~ 
YOUR SS E- ate. oar g® cS E- S80 ost “x*- | os E see. * 18 K. 820. “ “* 
ee ee ae oe 
OLD GOLD +o +: eee Gald and Silyer Solder, either from formulas furnished, 
ss «s as ‘ or our own. “T. B. H.” oy, 25c. per oz. uinea 
SILVER FILINGS po See = * | 7c. per Ib. Shot Copper, 40c. Ib. We will send tables 
MARKET RATES FOR SILVER AND PLATINUM fur alloying without charge. They save figuring. 





SWEEPINGS 
8 SPECIAL AND IMPORTANT NOTICE 


“in ordering Plate or Wire, to avoid delay and errors, be sure to state: 

FIRST, THE QUALITY—IE Silver, Sterling or Pure. (Coin Silver made up only on order.) If Gold—the Karat. 

SECOND, THE QUANTITY-—If Wire, the Thickness and Length. If Plate, the Thickness, Length and Width. 
Regarding the thickness it is most important to not only state the number, but also the name of the gauge you are 
using, as there are 13 gauges and no two alike. The most used by us is the Brown & Sharpe American Standard, 


but we will fill your order from any one by stating which you use. 
Try us and you will Appreciate our Squareness, Promptness and Accuracy 


T. B. HAGSTOZ & SON, Main Office, 707 Sansom St., Philadelphia, Pa. Smelters, Assayers, Refiners 











TELEPHONE: 1624 CORTLAND ESTABLISHED 1887 


@ Never mind the hot 


weather. If you have a 


@ We are now making 
the largest sale of fine 
China, Sterling Silver and 
High Class Art Goods 
ever held in Rochester, 
N. Y., for the receiver of 


H. C. Wisner Co., Mr. 
Alvin H. Dewey, receiver. COMRIE & BROKAW, Auctioneers 


He will be pleased to tell JEWELRY .. CHINA .. ART WARES 
you of our ability. 14 MAIDEN LANE - - - NEW YORK CITY 


good proposition we can 
sell the goods—and get 
you the money at any 
time. 
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[Answers are also solicited from our readers to the questions published on this page.] 
No attention paid to communications unless accompanied by full name and address of the writer. 


Question No. 2315.—Refining Gold.— 
I have heard of a method of refining gold 
known as the Wohlwill process. Is this a 
particularly effective method? What are its 
advantages? Cr Be. 

ANSWER :—As a means for producing gold 
of a high degree of purity, the Wohlwill 
process is only equaled by the very labori- 
ous and time-consuming chemical processes, 
says a writer in the Brass World. 
When properly conducted it is capable of 
turning out gold of a fineness which, were 
it another substance, would be called “abso- 
lutely chemically pure,” but it usually falls 
short of being so by an extremely small 
quantity. In fact, the gold is so pure that 
it almost defies chemical analysis to deter- 
mine the impurities, and it is daily turned 
out with a fineness of 999.8 and higher. 
With careful work and the use of com- 
n:ercial gold for the anode, it is possible to 
make what to all indications is absolutely 
pure gold; but in practice, of course, this 
is impossible, as raw material in the form 
of impure gold used for the refining will 
not admit of its being done so perfectly. 

The Wohlwill process of producing pure 
gold is an electrolytic one, and. several pat- 
ents upon it are now in force. The in- 
ventor is Emil Wohlwill, of Hamburg, Ger- 
many. The process is carried on at several 
establishments in Germany for refining 
gold, and it is said that practically all of 
the gold refining in Germany is now done 
by this method. In the United States the 
process is used for refining the gold at the 
United States Mint and is operated under 
a license. 

The principle of the process lies in the 
character of the solution. In other words, 
the patent is upon the solution of electro- 
lyte. It is composed of a solution of chlo- 
ride of gold containing a considerable quan- 
tity of free hydrochloric acid. The use of 
the hydrochloric acid is really the essential 
feature of the patent. 

If a simple solution of chloride of gold 
is used for electrodeposition with a gold 
anode and cathode, free chlorine gas is 
evolved at the anode which will escape 
without action upon the metal; but if a 
quantity of hydrochloric acid is added no 
free chlorine escapes and it acts upon the 
gold anode and dissolves it, supplying the 
solution with the necessary quantity of 
chloride of gold to make the operation con- 
tinuous, The evolution of chlorine gas at 
the anode when no hydrochloric acid is 
present seems almost paradoxical, as it is 
an active solvent for gold, but it is, never- 
theless, true. The action of the hydro- 
chloric acid in preventing the escape of 


chlorine is equally as perplexing, but the 
action really takes place and forms the 
fundamental principle of the process. 

The solution used at the Mint for refining 
gold by the Wohlwill process consists of 
the following: 


CE nua amides dei sea diese chsdwacee OF 1 gallon 
CF Sree reer er Teer errr me ~ s 
See ee 5 oz. 


The gold is dissolved in aqua-regia and 
made into chloride before adding to the 
solution, and the hydrochloric acid is the 
strongest commercial acid of 1.19 sp.gr. 

The solution is contained in white porce- 
lain cells holding about five gallons. The 
tanks rest in a box of sand heated by a 
steam coil so that the solution itself can be 
kept at a temperature of about 120° F. 
When the solution is worked in a warm 
condition, less voltage is required, and the 
quantity of free acid needed is diminished. 
Circulation of the solution is necessary in 
order to secure uniform results, and this is 
obtained by mechanical means. 

For the cathode a strip of pure gold is 
used, and upon it the gold deposits in a 
spongy condition. It is allowed to deposit 
until it becomes too voluminous, when it is 
removed and washed for further treatment 
by melting. 

The voltage used is low on account of the 
fact that a low electromotive force only is 
required for depositing the gold. From 
four and one-half to five volts are ordinarily 
employed. The anodes used are six inches 
long, three inches wide and one-half inch 
in thickness. Rolled gold about 0.01 in 
thickness is used for the cathode. The dis- 
tance between the anode and cathode is 
one and one-half inches. 

When the electrodeposition of the gold is 
allowed to go on, the following reaction 
takes place at the anode: 

The gold is dissolved and passes into the 
solution from which it deposits upon the 
cathode, The silver is converted into chlo- 
ride and either remains upon the anode as 
a slime or diffuses through the solution as 
a fine sediment. It is not deposited under 
either condition. Copper is dissolved, but 
docs not deposit with the gold. Platinum 
also dissolves and is not deposited. Lead 
partly passes into the solution and partly 
remains as chloride in the slime. Iridium 
and other metals of the platinum group 
remain undissolved. Bismuth usually re- 
mains as the oxychloride in the slime, but 
should the free acid be such as to dissolve 
it, it does not deposit. Antimony passes 
into solution, but does n@ harm. The other 
metals, such as zinc, iron, arsenic, nickel, 
cobalt, etc., pass into the solution, but do 
not deposit with the gold. 


After a while the solution must be fed 
chloride of gold to replace that offset by 
the impurities in the gold. If at any time 
the quantity of hydrochloric acid becomes 
deficient, it is at once known by the smell 
of chlorine gas at the anode. It can im- 
mediately be remedied by the addition of 
more acid. The cost of the hydrochloric 
acid needed for replenishing is about 20 
cents per 1,000 ounces of gold refined. 

The slimes in the solution as well as the 
solution itself, when it becomes contami- 
nated to such an extent that it contains too 
little gold in proportion to the impurities, 
are refined or treated for the recovery of 
the silver, platinum and other metals which 
they contain. It is a singular fact that, 
although the solution gradually becomes 
contaminated with metals such as copper, 
platinum, lead, bismuth, iron, etc., they do 
not prevent the deposition of pure gold, 
and the reason for abandoning it is on ac- 
count of the displacement of the gold in it 
by the impurities so that it works too 
slowly. This fact is a remarkable one, and 
serves to render the process safe under all 
conditions, 

The gold deposited upon the sheet gold 
cathode is in the form of a sponge, al- 
though coherent enough to remain upon 
the surface. While this gold is very pure 
and soft, it is not sold in this condition, 
on account of the difficulty in weighing it. 
It is run into bars of the usual character. 
All gold is now refined at the Mint by this 
process and its purity has proved a great 
boon to those who manufacture dental sup- 
plies, as they are able to use it without the 
further refining that is necessafy with ordi- 
nary gold bars. As the Mint does not sell 
less than $5,000 worth of fine gold at a 
time, it is impossible to purchase gold made 
by the Wohlwill process from them except 
in this amount or over. Less quantities will 
have to be obtained through dealers in 
bullion. 





Aluminum as a Protection Against Mer- 
curial Poisoning. 


PREVENTIVE against poisoning by 
the fumes of quicksilver in mines, 
mirror factories, etc., where quicksilver is 
used in various forms, has been discovered 
by an Italian named Tarugi. It is not stated 
what has led to this discovery, but it has 
been used with success and has, become 
known to the authorities who are charged 
with the sanitation of workrooms and fac- 
tories. The aluminum is applied. in the 
form of masks and head-coverings, which 
seem to absorb the fumes of mercury by 
chemical affinity. 











“There are funny things about the clock 
business,” said the salesman from Con- 
necticut. ‘“Nine-tenths of the clocks that 
I sold on my last trip were eight-day clocks. 
Everybody seems to have serious objec- 
tions nowadays to winding clocks. If I 
could provide customers with 30-day clocks 
or 60-day clocks, without too much addi- 
tional cost, they would prefer them. That 
demand for long-distance timepieces repre- 
sents a decided change in taste. A year or 
so ago everybody was clamoring for 
24-hour clocks, on the ground that they 
kept better time. 
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HERPERS B BROTHERS 


Ny MAKERS OF > 
SETTINGS We 
IN 10,14 4NO IB KARATGOLD “™ 


AND IN PLATINUM. 


) ALSO A COMPLETE LINE OF 
y GALLERIES AND FINDINGS. 


DOCCCOCCoes 


§) $) §) 
Patented Safety Catches. ALLL 


ye 
MAIN OFFICE AND FACTORY: Ju 


18 CRAWFORD ST., NEWARK, N. J. 


N. Y. City Office: 41-43 Maiden Lane. 


ts ESTABLISHED !865. 

















Cc. O. BAKER, Pres. C. W. BAKER, Vice-Pres. 


BAKER & COMPANY 


INCORPORATED 


PLATINUM, GOLD AND SILVER REFINERS, ASSAYERS 
SMELTERS AND MANUFACTURERS 





PLATINUM AND GOLD SETT al 


DEPARTMENT 


NEW YORK OFFICE 30 Church Street 
Telephone, 3811 Cortiand 


WORKS - 408 N.J.R.R. Ave., NEWARK, N. J. 
Telephone, 3 Waverly 





PLATINUM AND GOLD SETTINGS CARRIED IN STOCK 
AT BOTH ADDRESSES 























"Phone 3759-R. 


WM. F. RENZIEHAUSEN CO. 


43-47 Oliver Street, NEWARK, N. J. 


Gold and Silver Refiners 


PROMPT RETURNS MADE FOR ANY MATERIAL CONTAINING PRECIOUS METALS 
DEALERS IN GOLD AND SILVER, AND ROLLERS OF STERLING SILVER 


Gold and Silver Anodes a Specialty 











UNITED STATES SMELTING AND REFINING WORKS | 


L & M. WOLLSTEIN 
i6 JOHN STREET, NEW YORK 


SWEEP SMELTERS AND ASSAYERS 


Dealers in Gold and Silver Assay Office Bars. HIGHEST and MOST PROMPT RETURNS made for Sweeps 
and all kinds of Waste containing precious Metals. 


POSITIVELY HIGHEST PRICES PAID FOR OLD GOLD AND SILVER 


IMPORTERS OF PLATINUM 


ORE AND BULLION ASSAYS A SPECIALTY 











L. LELONG & BR 


S. W. Corner Halsey, Marshall and Nevada Streets, NEWARK, N. J. 


GOLD AND SILVER REFINERS, 


m@ ASSAYERS AND SWEEP SMELTERS. 


Prompt attention given to SMELTING 
a e 
Gold and Silver Bullion. FOR THE TRADE 
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eautifully adapted for the jeweler’s 
stock and show case display—the New 
Pocket Edition Gillette Safety Razor 
is becoming an important feature in the 





best retail jewelry stores. 


The demand over the retail counter is astonishing. Every old Gillette 
user wants the New Pocket Edition and it makes new friends at sight. 

The set consists of handle and blade box, either triple silver-plated or 14-k. 
gold-plated. The pocket case is of gold, silver or gun metal — plain polished 
or richly engraved in Floral or Empire designs. It is so neat and compact 
that it will fit like a card case in the waistcoat pocket or slip into the side of a 
travelling bag — the blades are fine. Prices, $5.00 to $7.50. 

For the special use of the iipe trade, the Gillette Company has de- 
signed a tray lined with purple velvet, size of the regular watch tray — 
contains wells for twelve razors. These trays are made in various hardwood 
finishes to match the store fixtures and are shipped free of cost with the 
initial order for a dozen razors. Aside from the sales of the razor, the business 
in blades is a steady income for a store. 

Two additions to the Gillette line this season are the Gillette Brush—a 
brush of Gillette quality, bristles gripped in hard rubber; and the Gillette 
Shaving Stick —a soap worthy of the Gillette Safety Razor. The stick is 
enclosed in a sanitary nickel box: both soap and brush are packed in attrac- 
tive cartons. They will be welcomed by Gillette users everywhere. 

Write us for full information. Get our suggestions on popular assort- 
ment. Talk to your jobber about it. 

Canadian Office: - GILLETTE SALES CO. New York : Times Bldg. 


63 St. py Montreal Chicago: Stock Exchange 
ondon ice: : s Prerr 
17 Holborn Viaduct. E. C. 535 Kimball Building, Boston : Building 
Factories: Boston, Montreal, London, Berlin, Paris 
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Y Introducing our 
“PERFECT ONE PIECE” 


COLLAR BUTTONS 


TRADE 5 MARK 


ABSOLUTELY GUARANTEED AGAINST BREAKAGE 
STERN BROS. & CO. 


33-43 Gold Street, - New York 


To avoid delay, use local address, 33-43 Gold Street 


Salesrooms and Offices of the Diamond Department: 
68 Nassau Street, New York 


Diamond Cutting Works: 
142 West 14th Street, New York 

















BBS) 


eS. 


NR a Be ie 


























Rings 
Brooches 
Lockets 


Scarf Pins 
Fobs 
Bracelets 


Studs 
Crosses 
Link Buttons 


Hat Pins 
Baby Pins 
Veil Pins 


| Tie Clasps 
Screw Earrings 
Ring Mountings 


4 Locket Rings 


Bead Neck 
Chains 


Charms 
Festoons 
Barrettes 


1 Emblem Goods 


Neck Chains 
Cigar Cutters 


Pocket Knives 
Lapel Buttons 
Vest Buttons 


Collar Buttons 
Rope Chains 


Silver and 
Gold Thimbles 


and 


Silver and Gold 
Match Boxes 


Fob Seals 
Cameo Goods 


Gold and Silver 
Cigarette Cases 

















BROS. & CO. 


33-43 GOLD STREET, NEW YORK 


Makers of Gold Jewelry to the Jo>bing Trade Exclusively 
The Largest Line of 


UP-TO-DATE NOVELTIES 


Ever ' efore Shown By Any Manufacturer 
POPULAR PRICES 
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RELIANCE PLATE 











Wildwood 
Design 











Summer Cottages, etc., etc. 





Reliance Plate in addition to Community Silver ’gets both. 


ONEIDA COMMUNITY, LTD., 


e vv B? %:, 
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is the same as on Community Silver - 
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” WW) HILE COMMUNITY 


SILVER appeals to 


those who want the 
best — 


The very low price of Reliance Plate, combined with our guarantee of ten 
years’ wear, makes it the ideal plated ware for outfitting Country Homes, 


There are big sales in this field, and since the profit on Reliance Plate 


ONEIDA, N. Y. 














COMMUNITY SILVER 


RELIANCE PLATE 
Opensia 
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Design 








-big profits — the dealer who carries 
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